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Executive Summary







For the last 2 years, the Windows Logo has been a strong marketing tool for makers of products based on the Windows operating environment.  Going forward, the Windows Logo program is evolving to help vendors signal that their products are designed to take advantage of the technology built into the next generation of Windows, named “Windows 95”.

The criteria for licensing the Windows 95 Logo has increased substantially over today’s requirements.  For hardware products, including PC Systems and Subsystems, the baseline criteria include supporting Plug and Play in Windows 95.  For software products, the baseline criteria include being a 32-bit Windows-based application, with the Windows 95 user-interface and shell support.  Detailed technical criteria are available by accessing the information sources listed in Appendix A.

Some important details:

Licensing and Testing for the Windows 95 Logo is now open.  Pre-testing kits may be obtained from Microsoft’s Windows Logo Department.

To facilitate the communication of a clear message behind Windows 95 Logo, the current Logo will be gradually phased out of the marketplace. Please see page 6 for full details.

Logo testing for software products will be conducted by VeriTest, Inc., an independent testing laboratory.  Logo testing for peripheral hardware devices will be conducted by Microsoft Compatibility Labs.  Logo testing for PC systems will be conducted via the "SCT" [Systems Compatibility Test], a test suite provided by Microsoft, performed by the system vendor.  Please see page 5 for details.

We are very excited about this new Logo, and hope that you will be able to take part in the Windows 95 Logo program.  In the event that your product does not meet the new criteria, and hence will not be able to carry the new Windows Logo, you are certainly still able to use the term “for Windows®” to communicate your product’s target platform.

We are very interested in ensuring that you have all the information you need to proactively plan for these change.  Sources for further information, as well as where to direct feedback, are provided in Appendix A, and on page 7, respectively.

We appreciate your interest in the Windows Logo, and your commitment to the Windows family of operating systems!  We hope you find the news provided here to be helpful and informative.

�The Windows® 95 Logo: An Overview



Many advancements in ease of use and power have been made to the PC platform since the days of version 3.1 of the Windows® operating system. For the last several years, the Windows Logo has acted as a signal to customers that the product it was on was based on today’s prevailing Windows operating environment, version 3.1.  As Windows evolves to its next generation, Windows 95, which will be available in August 1995�, the Windows Logo program is evolving along with it.  The new Windows® 95 Logo was developed as a tool for identifying products that incorporate some specific advancements.  The Logo helps customers by taking some of the mystery out of buying software and hardware products designed to work with Windows 95 and helps vendors by making it easier for customers to make their purchasing decisions.



The Windows 95 Logo  program was developed to help users easily identify hardware and software products designed specifically for Windows 95.  Users can mix and match hardware and software products designated with the Windows 95 logo and be assured that the products make the most of the Microsoft® Windows 95 operating system.  



Many hardware and software vendors are currently developing products for Windows 95. Products will bear the “Designed for Microsoft Windows 95” logo as a signal to customers that the product is not only compatible with but specifically designed to exploit the technology built into Windows 95.  The Windows 95 logo will make it easy for customers to choose products that were designed to deliver the benefits and functionality of Windows 95.  Customers no longer have to figure out which technical details make a particular product more compelling than another or worry about compatibility.  They only need to look for the Windows 95 logo and they can be assured of choosing a product built to work synergistically with Windows 95, to make computing easier and more powerful.



Microsoft's marketing of the Windows Logo will be solely focused on the Windows 95 Logo.  For current users of today's Windows Logo, it is important to understand the implication of this:



Today’s Logos which are focused on Windows 3.1, will be gradually phased out

The Windows 95 Logo will only apply to products that have been designed to take advantage of certain features in Windows 95

Why the change?  Much of the industry has been hard at work developing hardware and software products that will exploit exciting new technologies integrated into Windows 95. Our mission is to help users identify these great new products, and to help them understand that these products will be a step beyond what they are used to today.

Criteria For Licensing The New Windows Logo

Your criteria for being eligible to license the Windows 95 Logo will depend on what type of product you create and/or sell.  Criteria for software products, hardware products, books and retailers are addressed in summary form here.  Full details for software and hardware products are available in the document entitled Technical Criteria - Windows 95 Logo Program, available by Phone-Fax Service and in the WinNews forums on various electronic services.  Please see Appendix A for details on accessing these information sources.

Software products

Software products must be 32-bit Windows-based applications, providing better multitasking and application robustness.  Applications with the Windows 95 Logo will also feature the enhanced user interface of Windows 95, test on Windows NT, provide support for long filenames, automated installation, and uninstall capability.  Many applications [as defined in the above-mentioned document], especially typical productivity applications, will also support OLE component technology, providing better cross-application interoperability and efficiency through features such as OLE Drag and Drop.  Our goal is to award the Logo to applications that are great citizens in the Windows 95 environment.

Hardware products. 

To license the Windows 95 Logo, all hardware products must meet or exceed Microsoft’s Plug and Play specification as described in the above-mentioned Technical Criteria - Windows 95 Logo Program document, and further detailed in the Hardware Design Guide for Windows 95,  published by Microsoft Press.  Plug and Play is an architecture jointly developed by hundreds of companies throughout the industry that improves the integration of PC hardware and software, and is designed to make installation and configuration of new devices easy. On a basic level, Plug and Play devices must be able to identify themselves to the system and declare their services and resource requirements. This enables Windows 95 to determine and establish a working configuration for all devices on the PC system and automatically load the appropriate drivers.

Book publishers.

When a product is the subject of a book that is licensed to carry the Windows 95 Logo, the publisher of that book is eligible to use the same Logo to promote the book. For example, if product “XYZ” for Windows is licensed to carry the Windows 95 Logo, then publishers of books on “XYZ” may apply to Microsoft to license the Logo. The objective in this case is to communicate to the user/reader that the book is about a product that was designed specifically to take advantage Windows 95. After Windows 95 Logo licensing has begun, you will be able to obtain a list of licensed products by faxing to the Windows Logo Department.  If the product manufacturer is not licensed to carry the Windows Logo, you should notify them of your interest in using the Logo on your book jacket and promotional materials, and encourage them to complete the licensing process with Microsoft. 

Retailers.

Retailers may use the Windows 95 Logo to promote products that are licensed to carry the Logo. In addition, retailers may use the Windows 95 Logo to promote the operating system itself.  You will be able to obtain a list of licensed products by faxing to the Windows Logo Department.

Logo Testing Process

As previously discussed, our goal is to help customers select hardware and software specially designed to work well with Windows 95, by creating a clear meaning behind the Windows 95 Logo.  In order to make the Windows 95 Logo truly a valuable tool for customers and for you, the Logo program needs to include a mechanism for ensuring that a product meets the Logo criteria.  Here is how this will work:

Software Products

We are excited to announce that we have contracted with an independent Test Lab, called VeriTest, Inc., to perform testing on software products for the Windows 95 Logo program. VeriTest has been in the business of compatibility testing  since 1987, and has served many large and small companies in the computer industry.  It is a private company, independent of any other industry entity. VeriTest is committed to completing the testing  in a consistent and objective manner, with a turnaround time of 6 days from the time they receive a complete set of pre-testing materials.  We also have been able to negotiate an extremely favorable basic testing fee of $600 per product [see the price structure in Appendix B for details].  



Hardware Peripheral Devices

Testing of peripheral devices will continue to be handled by Microsoft Compatibility Labs [MCL].  MCL has been responsible for testing hardware devices and their drivers for the Windows Logo program since the inception of the Logo program.  MCL provides a full compatibility testing service.  Testing fees are consistent with today's Windows 3.1 Logo program, and range from $1,000-$5,000, depending on the product type.  MCL may be contacted by Internet mail at “mclinfo@microsoft.com”.

PC Systems

The process for testing computer systems for Logo criteria will continue in the same fashion as the old Windows Logo program.  Beta version of the System Compatibility Test [SCT] is available on the Windows 95 DDK.  PC Vendors run the test suite, and send the results to Microsoft for evaluation.  There is no fee associated with submitting the SCT.  Until the SCT is final, MCL will perform testing of PC systems, at no cost. MCL may be contacted by Internet mail at “mclinfo@microsoft.com”.

A Note about Testing and Fees

While not having a fee would be nice, we believe that VeriTest and MCL each provide a valuable service at extremely competitive prices [Check around! We did!].  Standardized testing gives the Logo program its backbone;  the end result is, with the Windows 95 Logo, customers will have an easy-to-remember and reliable way of identifying hardware and software products that were designed to give them extra benefit when used with Windows 95.

How To Apply to License The Windows 95 Logo

Windows Logo Licensing is now open.  To get started:

Software Vendors

Request a pre-testing kit from the Windows Logo Department

	by email:	“winlogo@microsoft.com”�by fax:		(206) 936-7329, Attn: Windows Logo Department�by phone:	(206) 936-2880�by mail:		Microsoft Corporation�		Attn: Windows Logo Department, Bldg. 20�		Redmond, WA  98052-6399

Hardware Vendors

Request a pre-testing kit from the Microsoft Compatibility Labs

by email:	“mclinfo@microsoft.com”�by fax:		(206) 936-7329, Attn: Microsoft Compatibility Labs�by phone:	(206) 635-4949�by mail:		Microsoft Corporation�		Attn: Microsoft Compatibility Labs, Bldg. 20�		Redmond, WA  98052-6399

Book Publishers and Retailers

Contact the Windows Logo Department as described above under “Software Vendors”.

What The New Windows Logo Looks Like

A sample of the Windows 95 Logo is available through the Microsoft Developer Solutions Phone-Fax service.   Call (206) 635-2222, and request Document #134.

What This Change Means For You If You Currently Use The Windows Logo

The change in the Windows Logo Program coincides with, and helps to communicate, a major upgrade of the Windows operating system and the technologies enabled within it.

The current Windows-Compatible Logo is only available for use on products that are Windows-based, that is, software products and device drivers must be written to the Windows API and include certain features. The new Windows Logo will only be available for products that are based on Windows 95.  Simple compatibility is not sufficient. As described in the Criteria section, software products and device drivers must be coded to the Win32 API, and hardware products must support a major technology in Windows 95:  Plug and Play.

A critical question to many of you, is:  How will the retiring of the current Windows Logo be accomplished, and how should I plan for it?

Though we discontinued licensing of the current Logo as of October 1, 1994�, in February of 1995 we temporarily re-opened licensing of the current Logo until September 1, 1995. We’ve heard a lot of feedback from Windows Logo licensees that there’s a need to continue usage of the old Windows Logo(s). We responded to that feedback to meet your needs:

We have temporarily re-opened licensing of today's Windows Logo(s)�.  You may request a licensing application kit from the Windows Logo Department�.  The completed kit must be received by Microsoft by September 1, 1995.  

Any product which becomes licensed before 1-Sept-95 [including those that are already licensed] can continue to use the Logo until December 31, 1999.  After 1-Sept-95, no new products (or upgrades to existing products) can be licensed to use the Logo.  

Since all existing Logo licenses were closed as of 1-Oct-94, those former licensees who wish to re-open their licenses to take advantage of these new usage dates, need to sign and return the Logo License Amendment, which was mailed to all Logo licensees in February.  You may also request a copy from the Windows Logo Department.

You are welcome to choose not to sign the Logo License Amendment.  If you choose not to sign however, you will be bound to the previously published cutoff date for the old Logo, of April 30, 1995.  Or instead, you can reapply to the old Logo program until 1-Sept-95, and execute a current Logo License Agreement.

Alternatives If Your Product Uses The Windows Logo Now But Doesn’t Qualify For The New Logo

The Logo requirements are taking a considerable step up with the release of Windows 95.  It is a reality that many products that use the Windows Logo today will not be eligible to license the Windows 95 Logo. In case your product does not meet the new criteria, here are some alternative ways to communicate your message. 

Perhaps you use the Logo primarily as a platform-indicator, maybe to distinguish your Windows-based products from character-mode products.  If this is the case, then replacing the Windows Logo on your box is simple.  If you already refer to your product as “XYZ” for Windows, then your work is in effect, done. You could augment this with a snipe on your box to communicate “for Windows®” or “Windows®-Compatible” (in text), so that your customer understands that it is your Windows-based offering.  You do not need a trademark license or any special permission from Microsoft to use the product name itself, “Windows®”, when referring to Microsoft’s product.  Your only obligation is to include the registered trademark symbol (®) at the end of the name “Windows”, and attribute the trademark with the phrase “Windows is a registered trademark of Microsoft Corporation” somewhere on the piece.

Perhaps you use the Logo to communicate concepts or evoke attitudes that are often associated with the Windows Logo. If you are trying to communicate “this product is easy to use” or “this product is a safe buy” or “well-integrated with the Windows environment”, then you are probably using the Logo in support of your primary messaging. Undoubtedly you have been employing creative marketing tactics and messaging to elicit the right association with your product. Continuing to do so will be your best strategy during this transition of the Windows Logo Program. Of course, in the not too distant future we hope to be sending you the Windows 95 Logo for use on your 32-bit, Windows 95-based product(s), to be used also as a strong supporting message in your overall marketing plan.

How To Contact Microsoft about the Windows Logo program

You can ask questions, provide feedback, and get informational updates in a number of ways.

You can direct your comments and questions to:

by email: 	winlogo@microsoft.com

by fax:	(206) 936-7329, Attn: Windows Logo Program, Bldg. 20

by post:	Microsoft Corporation

	Attn: Windows Logo Program, Bldg. 20

	One Microsoft Way

	Redmond, WA 98052-6399

For general information on the Windows 95 Logo Program, and Windows 95 in general, please see the information sources in Appendix A.



The Microsoft Personal Systems Division thanks you for your continued interest �in the Windows Logo Program and your overall commitment to creating great products for the Windows family of operating systems. �For those of you that are currently licensed, we look forward to continuing the relationship with you for many years to come. For those of you who will be new to the Windows Logo Program, we look forward to having you join us!

© 1995 Microsoft Corporation. All rights reserved. Microsoft, Windows, Win32, and the Windows logo are registered trademarks, and Windows NT is a  trademark of Microsoft Corporation.. �“XYZ” for Windows is a fictitious product name.

�Appendix A:  Information Sources for Windows 95 �and the Logo Program





Information on the Windows 95 Logo program and Windows 95 in general, may be obtained in several ways:

Developer Solutions Phone-Fax Service:  (206) 635-2222. The document you are reading is #130.  Request an index of available documents to view a list of information that is available on the Windows Logo and other topics.  Logo documents are numbered in the 130s range.

Electronically:



On the Internet use ftp (ftp://ftp.microsoft.com/PerOpSys/Win_News,



On The Microsoft Network, open Computers and Software,

Software Companies, Microsoft, Windows 95, WinNews.



On CompuServe, type GO WINNEWS.



On Prodigy JUMP WINNEWS.



On America Online, use keyword WINNEWS.



On GEnie, download files from the WinNews area under the Windows RTC.



The WinNews Newsletter:  To receive regular monthly updates on the progress of Windows 95, subscribe to Microsoft's WinNews Electronic Newsletter. These updates are e-mailed directly to you, saving you the time and trouble of checking our WinNews servers for updates.



To subscribe to the Electronic Newsletter, send Internet e-mail to enews@microsoft.nwnet.com with the words SUBSCRIBE WINNEWS as the only text in the body of your message [Not the subject line].



New Service!

The Windows 95 Marketing Team has established a new electronic newsletter, called “Launch95” specifically for Marketers at third-party hardware and software companies.  This newsletter will help you stay abreast of co-marketing programs through the Launch of Windows 95.  



To subscribe to Launch 95, after May 15, send Internet e-mail to enews@microsoft.nwnet.com with the words SUBSCRIBE LAUNCH95 as the only text in the body of your message [Not the subject line].

�Appendix B: Price Structure for Logo Testing



Price List 

Software Validation Testing by VeriTest - Windows 95 Logo program



Price per product*�$600 for products where English is the primary target language



$800 for non-English language products [distinct from “Localized product” described below]��Retesting�$200 for retesting after product fails previous testing

��Office Logo�Base price for Office Compatible Logo validation testing is also $600, however, VeriTest will do both for $1000 if a product is tested simultaneously for both Logos. [$1400 for non-English]��Prices valid through 1995. Microsoft receives no portion of VeriTest's fees.



*The base price applies to the testing of an individual product.  Some clarifications:



Languages and Localized product:  There are 2 situations:

The primary target language of the product is not English:  VeriTest will handle testing of any product targeted at any language to which Windows 95 is localized.  For example, if a company submits a product whose primary target is e.g. the Spanish version of Windows, the price is $800.  This is slightly higher than English-language products to cover costs associated with hiring translation services.



An already-tested product which gets localized to other languages: Once a product has passed testing, its localized versions do not have to also go through testing, as long as the source code basically stays the same and only strings get localized, [or the various language versions have equivalent functionality in all areas related to Logo requirements].  The software manufacturer will self-determine whether their products fit into this category.  In the example in 1a, the Spanish product would get tested once for $800, and any other language it localizes to [English, French, Japanese....] would all be covered, as long as the source code stays consistent.



“Series” of products based on the same code engine: Often products like multimedia titles are part of a series of products based on the same code engine, where, between products, the code stays the same and all that varies is the content [e.g., text/graphics]. Once 1 product based on that code engine has passed testing, other products using the same source code do not have to go through or pay for further testing.



Suites: Each product in a suite must be individually tested.  If there are, e.g., 4 products in a suite, you will pay a fee for each of 4 products to be tested.  Once all products have passed and been licensed, you can then use the Logo on any of the 4 products individually, or in any combination of the 4, including the complete suite.







For Microsoft Compatibility Labs pricing for Hardware Device Testing, please email "mclinfo@ 

� In the United States and Canada

� This date refers to the English-language shipment of Windows 95, and may have varied in your country.

� Windows Compatible, Windows Ready to Run, Windows Compatible 32-bit Application

� To request an application kit, please email “winlogo@microsoft.com”, or please send a fax to (206) 936-7329, Attn: Windows Logo Department, Bldg. 20, with your full mailing address.  A kit will be mailed to you within 2 weeks.
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