











February 1, 1995











Dear Windows Developer, 





Greetings!  This letter is an update on the Testing process for the Windows 95 Logo, as well as an update on phase-out dates for usage of the old Windows 3.1 Logo.  We look forward to working with you on the Windows 95 Logo program.





Logo Testing


As you probably know, the Windows 95 Logo program represents a change from the Windows Compatible program it replaces.  Why the change?  Our goal is to help customers select hardware and software specially designed to work well with Windows 95, by creating a clear meaning behind the Windows 95 Logo.  In order to make the Windows 95 Logo truly a valuable tool for customers and for you, the Logo program needs to include a mechanism for ensuring that a product meets the Logo criteria.  Here is how this will work:


Software Products


We are excited to announce that we have contracted with an independent Test Lab, called VeriTest, Inc., to perform testing on software products for the Windows 95 Logo program. VeriTest has been in the business of compatibility testing  since 1987, and has served many large and small companies in the computer industry.  It is a private company, independent of any other industry entity. VeriTest is committed to completing the testing  in a consistent and objective manner, with a turnaround time of 6 days from the time they receive a complete set of pre-testing materials.  We also have been able to negotiate an extremely favorable basic testing fee of $600 per product [see the attached price list for details].  





We are very interested in making sure that this testing process goes smoothly for all Logo applicants.  Since this is a new Logo testing process for software, please share any ideas you might have on how we can make it run smoothly for you, by e-mailing us at “winlogo@microsoft.com”, with “Feedback on Test Lab Logistics” in the subject line.


Hardware Peripheral Devices


Testing of peripheral devices will continue to be handled by Microsoft Compatibility Labs [MCL].  MCL has been responsible for testing hardware devices and their drivers for the Windows Logo program since the inception of the Logo program.  MCL provides a full compatibility testing service.  Testing fees are consistent with today's Windows 3.1 Logo program, and range from $1,000-$5,000, depending on the product type.  


PC Systems


The process for testing computer systems for Logo criteria will continue in the same fashion as the old Windows Logo program.  A System Compatibility Test [SCT] will be available on the Windows 95 DDK and via the MSDN [Microsoft Developer Network] CD subscription program.  PC Vendors will run the test suite, and send the results to Microsoft for evaluation.  There is no fee associated with submitting the SCT.


A Note about Testing and Fees


While not having a fee would be nice, we believe that VeriTest and MCL each provide a valuable service at extremely competitive prices [Check around! We did!].  Standardized testing gives the Logo program its backbone;  the end result is, with the Windows 95 Logo, customers will have an easy-to-remember and reliable way of identifying hardware and software products that were designed to give them extra benefit when used with Windows 95.





Phase-Out Date for using the old Logo(s)


We’ve heard a lot of feedback from Windows Logo licensees that, with the delay in shipping Windows 95, there’s a need to continue usage of the old Windows Logo(s). We’re responding to that feedback to meet your needs:


We will temporarily re-open licensing of today's Windows Logo(s)�.  You may request a licensing application kit beginning February 1, 1995.  The completed kit must be received by Microsoft by September 1, 1995.  


Any product which becomes licensed before 9/1/95 [including those that are already licensed] can continue to use the Logo for up to five years .  After 9/1/95, no new products (or upgrades to existing products)can be licensed to use the Logo.  


Since all existing Logo licenses were closed as of 10/1/94, those former licensees who wish to re-open their licenses to take advantage of these new usage dates, need to sign and return the enclosed Logo License Amendment.


Attached to this letter you will find a Q&A which addresses these issues in more detail.  Other general information on the Windows 95 Logo program is available by Phone-Fax service at (206) 635-2222.  Relevant documents are numbered in the #130s range.  Information is also available at several electronic locations [listed in the Q&A].  Remaining questions may be e-mailed to "winlogo@microsoft.com”.  Please also e-mail “winlogo@microsoft.com” with full contact information, if you wish to be placed in our Logo database.





So, What’s Next? You will be receiving information in March 1995 detailing the logistics of how to go about applying to license the Windows 95 Logo, including when licensing will begin.  Also, the information sources listed in the preceding paragraph will always include the latest information available.





Once again, thank you for your commitment to the Windows platforms!  We look forward to being of service to you on the Windows 95 Logo.








Sincerely,





Brad Chase�
Doug Henrich�
�
General Manager, Personal Systems Group�
Director, Developer Relations Group�
�



�
Price List 


Software Validation Testing by VeriTest - Windows 95 Logo program





Price per product*�
$600 for products where English is the primary target language





$800 for non-English language products [distinct from “Localized product” described below]�
�
Retesting�
$200 for retesting after product fails previous testing


�
�
Office Logo�
Base price for Office Compatible Logo validation testing is also $600, however, VeriTest will do both for $1000 if a product is tested simultaneously for both Logos. [$1400 for non-English]�
�
Prices valid through 1995. Microsoft receives no portion of VeriTest's fees.





*The base price applies to the testing of an individual product.  Some clarifications:





Languages and Localized product:  There are 2 situations:


The primary target language of the product is not English:  VeriTest will handle testing of any product targeted at any language to which Windows 95 is localized.  For example, if a company submits a product whose primary target is e.g. the Spanish version of Windows, the price is $800.  This is slightly higher than English-language products to cover costs associated with hiring translation services.





An already-tested product which gets localized to other languages: Once a product has passed testing, its localized versions do not have to also go through testing, as long as the source code basically stays the same and only strings get localized, [or the various language versions have equivalent functionality in all areas related to Logo requirements].  The software manufacturer will self-determine whether their products fit into this category.  In the example in 1a, the Spanish product would get tested once for $800, and any other language it localizes to [English, French, Japanese....] would all be covered, as long as the source code stays consistent.





“Series” of products based on the same code engine: Often products like multimedia titles are part of a series of products based on the same code engine, where, between products, the code stays the same and all that varies is the content [e.g., text/graphics]. Once 1 product based on that code engine has passed testing, other products using the same source code do not have to go through or pay for further testing.





Suites: Each product in a suite must be individually tested.  If there are, e.g., 4 products in a suite, you will pay a fee for each of 4 products to be tested.  Once all products have passed and been licensed, you can then use the Logo on any of the 4 products individually, or in any combination of the 4, including the complete suite.





























� Windows Compatible, Windows Ready to Run, Windows Compatible 32-bit Application























2/1/95


























