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xsd:boolean
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xsd:double 0.0
xsd:float 0.0
xsd:date 0.0

112 1BM® Analytical Decision Management: IBM Analytical Decision Management for Campaign Optimization



F11. 9k Ho 599 b (Al).

Hkg- = 53 2k
xsd:time 0.0
xsd:datetime 0.0
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<xsd:complexType name="drugs">
<xsd:annotation>
<xsd:appinfo>
<dmname>drugs</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="Age">
<xsd:annotation>
<xsd:appinfo>
<dmname>Age</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:long">
<xsd:minInclusive value="15"/>
<xsd:maxInclusive value="74"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>
<xsd:element name="Sex">
<xsd:annotation>
<xsd:appinfo>
<dmname>Sex</dmname>
</xsd:appinfo>
</xsd:annotation>
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<xsd:simpleType>
<xsd:restriction base="xsd:string">
<xsd:enumeration value="F"/>
<xsd:enumeration value="M"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>

</xsd:sequence>
</xsd:complexType>

EE e Y s Hold =dlo] E)
.]
o

minOccurs 4 ZES 002 AASl] Qe I g AE

<xsd:complexType name="drugs">
<xsd:annotation>
<xsd:appinfo>
<dmname>drugs</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="Age" minOccurs="0">
<xsd:annotation>
<xsd:appinfo>
<dmname>Age</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:long">
<xsd:minInclusive value="15"/>
<xsd:maxInclusive value="74"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>
<xsd:element name="Sex">
<xsd:annotation>
<xsd:appinfo>
<dmname>Sex</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:string">
<xsd:enumeration value="F"/>
<xsd:enumeration value="M"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>

</xsd:sequence>
</xsd:complexType>

AS 7= Hloly 2Ele

<xsd:complexType name="Customer">
<xsd:sequence>

<xsd:element name="FirstName" type="xsd:string" minOccurs="0"/>
<xsd:element name="Sirname" type="xsd:string" minOccurs="0"/>

<xsd:element name="Age" type="xsd:long"/>
<xsd:element name="Sex" type="xsd:string"/>
<xsd:element name="CustID" type="xsd:string"/>

<xsd:element maxOccurs="unbounded" minOccurs="0" name="Orders" type="xom:Order"/>

</xsd:sequence>

</xsd:complexType>

<xsd:complexType name="Order">

<xsd:sequence>
<xsd:element name="CustID" type="xsd:string"/>
<xsd:element name="NoOfItems" type="xsd:long"/>

114 1BM® Analytical Decision Management: IBM Analytical Decision Management for Campaign Optimization



<xsd:element name="TotalCost" type="xsd:long" minOccurs="0"/>
<xsd:element name="Date" type="xsd:date"/>

</xsd:sequence>

</xsd:complexType>

TR ks Aefsl] flal WojRem AgE 4 ler, o] A% e 27lollA] optionalE FAIHY
o} ok 88 gk Aelslr] $1all 2, o129l currentOfferlsReplacePhone] IBM Operational Decision
Management 12U}

if
- the CURRENT OFFER of 'the customer' is not null
and the CURRENT OFFER of 'the customer' is "Replace Phone"
then
make it true that 'the response' is value ;
else

make it false that 'the response' is value ;

HiS Ot /& =

o 3o Ao ARSE Fg, T8 72 AR x|, #X1E 5)S IBM Analytical Decision
Management®l] 2]§16}-= IBM Operational Decision Management 71212 2Mdslal o]&<t o= QIFUTh 1
2y 2 HlolE vkg- 712 9o TE Zs APstEW BhE 3ol 23 XML 270t HO(XSD)E T
Fo2 Bsiol Tk

E 74 ZeAEs 27t A2 08 73 Jushe oY FAL ZPY & JeUth ofF Al
XSDS) ofe] B fAslok FUTKel: Hlole uhe Wi SAE HRE w, BALE A48 e u

A, 72 A9 = bE Wi 5.

IBM Analytical Decision Managementol|4] Th&ZE3%E XSD 3l F= 71X B3 dloJH {3< E3sh,
3= IBM Operational Decision Management 1% ZZAES] QI nyHeZ ARgE|ojof sl= IBM
Analytical Decision Management ZZAE djo]e] 2dS- YERY 31, Tt Sul= IBM Operational Decision
Management 7% 2AES] Zs} vppdss AgSlolor s 74 28 $32 Uehau

IBM SPSS Collaboration and Deployment Services Deployment ManagerollX] Th-2 =% HkS- 4 XSD
HAoll= whg- F& Aot 3] glom E]t HolE /& shirt Z3gunh

] A mFolA e FR 1Bl B "response” HPTE Um)S 71ERk] AR value 845 A
ok o S BlE 4k zhe 17 Z2AEE AMdsiEe d-9olle BlE 139 value 847} st
= U2 AHelg 4 9J==, IBM Operational Decision Management 772 IZAEZS 7} 97| ol The=
T3k XSDE 5o = Hsol Itk v W8-S E 7EA] oAU

<xsd:complexType name="claim_dataresponse">
<xsd:annotation>
<xsd:appinfo>
<dmname>claim_dataresponse</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="value" type="xsd:string"/>
</xsd:sequence>
</xsd:complexType>
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<xsd:complexType name="claim_dataresponse">
<xsd:annotation>
<xsd:appinfo>
<dmname>claim_dataresponse</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="value" type="xsd:boolean"/>
</xsd:sequence>
</xsd:complexType>

<xsd:complexType name="claim_dataresponse">
<xsd:annotation>
<xsd:appinfo>
<dmname>claim_dataresponse</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="value" type="xsd:long"/>
</xsd:sequence>
</xsd:complexType>
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