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K3 5=55 57

TaYx ke F—% - EFINTIE, 77U —2a>THATSEZ 7=V RZEHELET, 2L, IL—
IWRETINOFMTHEIZZDET, MOITXRTOT—F Ly ME, 7TV —> a3 > THEAT 3291
X, ZOTF—4 - BT Y TTHIRENH D ET,

ZOFITIE, 2 DOT—% - Ty IV EFRHLET, N7y AT T —2 3 LT

WET,

* customer_summary_data.txti3. AT —%. 7o XERE, BABRLED, HEZICBET SER
EELNTWET, 7OV b« 57—% - EFIIZDT7 7 A INTE DN TNET,

* customer_contact_history.txt|Z |JFER HEEEEICEIT 2 EMAFTENTH D, BREAT 7 7 —DHfEZE L
FTERLNWKDICT B, RMEOHMIZBWTEETY,

TI7AINVERTIE, BT T=% - Tr74E. BENOT7 TV r—2a > ns7 7 ARHER IBM
SPSS Modeler Server Demos 7 4 )5 —IZA > A M=V INET BHIAIX. C:¥Program
Files¥IBM¥SPSS¥ModelerServer¥18¥Demos¥). WMEIZRU T, TNHDT 7 AIVDA 2 A M —)IVXRITDONT
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Test Summary ¥
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[7] Lock project (other users will be unable to edit)

[7] Hide Optimize tab from non-administrators (&7 Lock all Optimize options
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Y Ea—0imET—% «c TTI)OEBEEROFEMC T 4 —ILR - ¥4 T2 E) BNEENET,

Jurzr ho7uyes b F=4 c FFTNVTRUAHT =4 - Ea— A PAY DRAREDIIT—F -
Ea—«V—ZANHEHINTNEEHEG., TNS5DAF— + 77 1)L% IBM Operational Decision
Management Rule Designer 72 & DAVERBFEY —ILICA >R —F T 5 &, ZOX5RB7TO02 7 FTHEHS
NDHIN—INZHAETLHIENTEELT,

IBM Analytical Decision Management T 2L — )V DIERRICOWTIX, 77U —25> - 74
AF—=XT1 R Z2BRLTIEZIN,

INS OEMELINI—ININT + =< P ADIK T 2B BENRH D720, EMENTOFEHZHIRL T
WBEMNSH D Z EITHEBELTLEI W, FlicOWTIE, 109 RX=2) [F—4% - AT a>poy 7] |
EHRLTLEI N,

XML RF—EEDRE

IBM Analytical Decision Management /5% 7 > O — RI /2 XSD 7 7 A IICiE. 2 DOEGT —F BN
FENTWET, 1 DId, IBM Analytical Decision Management 7O =7 & « 5—% « EF)L &KL,
IBM Operational Decision Management JL—)l « 7O 7 FODAN/NTA—F—ICFEHINET, O 1
D3, W=V TREINDT—FH %KL, IBM Operational Decision Management )b —)l « 7O 7 h®D
HANT A= =TS NET,

IBM SPSS Collaboration and Deployment Services Deployment Manager DT —4% + Ea— DAY F—4
IZiE. XSD 77 AN 2 DU EFENTWET, ZONO—DIF, A7 —% - Ea—Dm#Es—% -
ETVCBEETZ2HDTHD, KD, V=)L TREINDT—HMERITEAMEZTODBOTT, FI#FL
IBM Operational Decision Management JL—)l « 7O 27 NODASI/NT A—4 —IZHHT L8NSO,
#%#13. IBM Operational Decision Management JL—) « 7O =7 NOHI/NT A—% =T H4H
MWHDET,

IFZN—b « I—H—&, EREINZ XSD AF—IEXREREL T, ERTIEHEDOIIN—IICEDYE
THETHZENTEET, BEICLoTE. IV—IVEERT DI, BEHETS XSD AF—YEHETTE
BINTWDHLANBEET— Y EEEEET— Y2 I Y- RETDIEHHDET, FIZIE, ERL
7ZIV—=IVT, Null EZFHOANT 4=V RELBEZE U TUETESLLSI2T5ICIE, TF A=k -2
—H—INANNT A=Y —BHDOAF - EwmET 2 ENNREIIRDEENHDET., ZHUL. EDOAN
INTA—=H—DT 4 =)V RIBZENVETHD., AT aThHhsDMh%E XSD AF—XERENLT
RETAHZEICXDITDZEMNTEET,

ANNRSA—=H—DT—HBDEE

&7 4 —)V REEERO MBI AL, XSD AF—Y TRIURMICRESNEEA (OFD. Bk
minOccurs & maxOccurs [FFREINT, WEEDT 7+ IV MEIE 1 TY), ZD7H. WMEFMDAF—T
Z il L T IBM Operational Decision Management D)L —)VERK S N72HE1E. 205 DIL—IVTATIN
TA=H— « T=HEDTXTDT 4 — )V RPBEERDET,

ZAZzO b - T—9 - ETIVHEEBDANNI A—F— - 14 TDiRE

IBM Analytical Decision Management 72 7 DAY T—HEF T O—RT5HIEICXD. AN
A==+ FATEERL TBDAF—INERSNHE. ANNTGA=F—DFT =% - ETIET T
MZ72D £9, ZOHHE. IBM Analytical Decision Management (&, FEITHHIIL—)L « B —E X TE RN
A O—REEHEERLET, ZHUTED, TFAN—F - 2—F—id, KOEHICATINTA=F—- 51
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TEREL., RBNOEHMNEEMEFTHZENTEET (OF0., W—IUMERICARER T ¢ —)L R/EHEE
HIBR L7720, 74—V R/BEENA T2 a2 ThdDIEERLEDTEET),

SHT—%9 - Ea—DRET—% - ETINEEDANNGIA—H— - 54 TDFRE

ST —4 - Ea—0Omm#lT—4% - €5 )% IBM SPSS Collaboration and Deployment Services Deployment
Manager 7 747 > "SI AR—hTEHZEICED. ANNTA—F— - A TEEHRELTVWDHAF
—XMWERSINZGE. ANNTA=5—DF—% - EF)E,. BEHIIRLG5E60H0DET, BEETH
%36, IBM Analytical Decision Management (. EfTRHIZ)L—)L « U —E A THELRRA O— R ZEHEE
U EHA, RXAO—ROERHDIF. T —% - Ea— VY —ACXoTERSINET, THITEX
D, TFAN—b - =P =RANNTA=F— - I TEfHmEL. BEHMEEHER T2 HENHRSNET
WAE, TFAN—b - A=Y —F, T4 IV NEERLT T a>THDHIEERTIELNTEEE
Ao

— R 1A

IBM Operational Decision Management 72 EDE %A « )b—)VEM S A7 A TR S 72— )L Z OV

JH{IZ. IBM Analytical Decision Management (3. AJJ/STA—F—DFT—% - EFI)IDEETET T b
DEELTHZHONEIN—IDYF—ERIFNET, ANNNTA=F =0T Ty bOHEIL, I—ILOY—
EATREBRANTOBREINET,

ANNTGA—=F—DFT—% « BFFTINT Iy FTHD, A7V TIN5 I—RTI—)L - F—EAD
WET 4 =)V ROWTINNIZ Null fl8A > TWASHE, IBM Analytical Decision Management () — )L %

WO X, V=)V S/EE 7 4 —IV RIZIZT 7 )V MEDRESNE T, ZOfEIE. IFOXLSITH
TEE T 4 =)V ROTF—F R X > TRV FT,

F11. FAE 7 =)L ROT—5HDME :

BHZET =V RFOT |fifi
— R

xsd:string

xsd:boolean

xsd:int 0
xsd:long 0
xsd:byte 0
xsd:double 0.0
xsd:float 0.0
xsd:date 0.0
xsd:time 0.0
xsd:datetime 0.0

UL, V=L e B—EREZNLZLI—RORAAT ) > TSR ET L EEND D720, XSD AF
—X TANNT A=Y —ZRETHRIITERDNLETT,
ANNTG A= —DFT—4% « EFINNEREETHD, 227733 aA—RTIL—)L - B—E XD

HT 4 =)V ROWNTNNIT Null ENAS TNSYH. IBM Analytical Decision Management 13)L— )L Z I
CHUETA Null ERASTNWS 1 DUEDT =V R, T—=F - Ea— -V —A -/ — FTHERS
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NeRAO—RNSEBSINET, BRREINTZT 4 =V RBBET =)V RE-STHBER. TNAERTIL
—IUECHUNER L ET, 20D, XSD AF—XYDAN/NTA—F —&iHhEd 2 &SI EBENBHET
ER

AF—XEMETDITNE, FERENDIV—I) - S—EADHRBPBETY, HEDASTT 4 =)V R L—)b
TARETHD, W—IVDATINTA=F —=DFT =% « ETINNT Ty bOBHER. 74 —)b REEHEREN L
F—XDANNT A= —D5HIEREINZ), £2E3F T2 alELTI—IINLGE0H0ET, FE
DT 4 —=IVEDRI—IVTARETHD, IV—IVDATINT A= —DNBERMOSGEIE. 7« —)V REEEEZ
HIBRTEERA. 2720, T2 a2 &L TIY—2T5TEIFARETY . 24U, IBM Analytical Decision
Management (&, BET—% - ETINICE DN TIL—ILOXA O— REZEHZERLBZVWNSTT,

AT A= —« T4 =)V RZHIBRTZE, IV—IVNIERHEIND EZICT 0 =)L RENEHZN, L—
WIZEDT 4 =V RESBTEEH e ANNNTA—F— - T4 —)VREF T a2 ICT5E Null fENEF
KRIND0H, Null BEF w7950 #KEI—IVICEERT HZ2LERHDET, HIXIE IL—Ib
DANNINTG A= —DFT =% « EFTIVNT T ETHD. Age 74— IV KWL=V THAZINABNWI E23D
Mo TWAEEIL, BEEBEEZHIFRL T, TNOABET 4 — IV R TRWIEERTIENTEEXT, LTI
RS XSD AF—<DOHITIE. 74 —IV K Age MLETAIFIUL, <xsd:element name="Age"> &7 3

CEREAF—IMMOHIBRTEELT,

<xsd:complexType name="drugs">
<xsd:annotation>
<xsd:appinfo>
<dmname>drugs</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="Age">
<xsd:annotation>
<xsd:appinfo>
<dmname>Age</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:long">
<xsd:minInclusive value="15"/>
<xsd:maxInclusive value="74"/>
</xsd:restriction>
</xsd:simpTeType>
</xsd:element>
<xsd:element name="Sex">
<xsd:annotation>
<xsd:appinfo>
<dmname>Sex</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:string">
<xsd:enumeration value="F"/>
<xsd:enumeration value="M"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>

</xsd:sequence>
</xsd:complexType>

HDEWE, IV—IVDATINT A= —DFT—% « TFIVNT Ty EZIEZBEROESIE. IL—IL THIED
IRWASNT 4 —)V REFED minOccurs BIEMEZE 0 ICHREL T, FOEEZA T aildT sl ENTEZ
—g‘o

<xsd:complexType name="drugs">
<xsd:annotation>
<xsd:appinfo>
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<dmname>drugs</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="Age" minOccurs="0">
<xsd:annotation>
<xsd:appinfo>
<dmname>Age</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:1ong">
<xsd:minInclusive value="15"/>
<xsd:maxInclusive value="74"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>
<xsd:element name="Sex">
<xsd:annotation>
<xsd:appinfo>
<dmname>Sex</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:simpleType>
<xsd:restriction base="xsd:string">
<xsd:enumeration value="F"/>
<xsd:enumeration value="M"/>
</xsd:restriction>
</xsd:simpleType>
</xsd:element>

</xsd:sequence>
</xsd:complexType>

BEET—% - ETILOH

<xsd:complexType name="Customer">
<xsd:sequence>
<xsd:element name="FirstName" type="xsd:string" minOccurs="0"/>
<xsd:element name="Sirname" type="xsd:string" minOccurs="0"/>
<xsd:element name="Age" type="xsd:long"/>
<xsd:element name="Sex" type="xsd:string"/>
<xsd:element name="CustID" type="xsd:string"/>
<xsd:element maxOccurs="unbounded" minOccurs="0" name="Orders" type="xom:Order"/>
</xsd:sequence>
</xsd:complexType>
<xsd:complexType name="Order">
<xsd:sequence>
<xsd:element name="CustID" type="xsd:string"/>
<xsd:element name="NoOfItems" type="xsd:long"/>
<xsd:element name="TotalCost" type="xsd:long" minOccurs="0"/>
<xsd:element name="Date" type="xsd:date"/>
</xsd:sequence>
</xsd:complexType>

Null EZLIET 572D DR ZIN — IR T HZEHTEEXT, ZOHE. AF—XYT714—J)LR%E
optional &~X¥—27 T& %9, LA FMIT/RY IBM Operational Decision Management JL— )L D

currentOfferIsReplacePhone Tld, Null fEOYUENER TN TNET,
if
the CURRENT OFFER of 'the customer' is not null
and the CURRENT OFFER of 'the customer' is "Replace Phone"
then
make it true that 'the response' is value ;
else
make it false that 'the response' is value ;
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BZENSA—9—DTF—5BDIRESE

IBM Analytical Decision Management |Z& £ £7/27 —4 %1% K d IBM Operational Decision Management
IW—IVEERR L., FIAT A ENTEET (BIRTHEHAT S boolean. HEHIV—IV2 ETHEMAT 2

numeric. BEW string)e 12721 string UIND T —F BIZIV—)IVZIERT 2121d. BIZY 1 TZ2EFE XML
AF—NEHE (XSD) ZTHTHRET DLENH D KT,

EJ/A )l/ - 702z MZ, BT =Y RINENENICERBRLERDIN—INEEZDbH5 LB TEET,
Z DT, @ﬂﬂ—&a/@‘WD%%HTé%Eﬁ%Di?(WKﬁ T — & [EEZELAN numeric
\_nxﬁ?fht/\%‘/a >, string DFIN—3 >, boolean DFN— 3 275 E),

IBM Analytical Decision Management /54 7 > O— RI /2 XSD 7 7 A IICiE, 2 DOEGT —F BN
FENTWET, 1 DId, IBM Analytical Decision Management 7O =7 k « 5—% « EF)L &KL,
IBM Operational Decision Management JL—)b + 7O 7 FOANINTA—F—IZfEHINET, &5 |1
D3, =V TREINST—FH %KL, IBM Operational Decision Management )b —)l « 7O 7 h®D
HANTA=F =T ESNET,

IBM SPSS Collaboration and Deployment Services Deployment Manager 754 ™ > 10— R L 7z [A1& B
XSD 7 7 AT, HESA TEREDGENTHBO, 1| DOEET I HOANEEND I EITRDE
ER

FROWMADT —AT, REINET—FH (ZDAFNIIILT Tresponse) FEFMAMMENET) &, T

T4 )V NT string ICERESIND value BEZEXRLET., ROEOEENRLZZIL—)L - Oz ) b &
YERR T 585513, IBM Operational Decision Management JL—)b « 70 7 b &A1 >R — N BH1IZ, &

ENDT—FOD value BENEREBDICELRSINDLDIC, ¥U>0—RLk XSD ZFETHRET
HHENRDH D ET, AFITHZRL LT,

<xsd:complexType name="claim_dataresponse">
<xsd:annotation>
<xsd:appinfo>
<dmname>claim_dataresponse</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="value" type="xsd:string"/>
</xsd:sequence>
</xsd:complexType>

<xsd:complexType name="claim_dataresponse">
<xsd:annotation>
<xsd:appinfo>
<dmname>claim_dataresponse</dmname>
</xsd:appinfo>
</xsd:annotation>
<xsd:sequence>
<xsd:element name="value" type="xsd:boolean"/>
</xsd:sequence>
</xsd:complexType>

<xsd:complexType name="claim_dataresponse">
<xsd:annotation>
<xsd:appinfo>
<dmname>claim_dataresponse</dmname>
</xsd:appinfo>
</xsd:annotation>
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<xsd:sequence>
<xsd:element name="value" type="xsd:1long"/>
</xsd:sequence> _
</xsd:complexType>
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TELITHESNTVWEY, NVTZEFHT2ICE, EROEH XYM 7O/ TAVT - T2 %
70w UET,

e A—F - FF AL NIRRT T T T4 0 RUIKERIN, BEOTY TV r—ar Ekidey
FALOMBEICET MR EINET, O—F - TFAMNI, FEOYA MELRZ T TUTr—2 3 >
FICHEHBICHERTES, DAYIAAINLEITFAN - ANNTOBEML A VY—Z2RHELET, J—
FTFFAMNL, Y — A2 =T —ADOEET, NSRIA—F - TFAL-TAA2EI U
7§ BHERRINET,

@

s Y-V F v T, R=YNERLEFYA T OasNOER a2 ho—VHIcREsNE T, V- Fy T
EFRRTDHIE, Ry, U2y, £Eoa> bo—)LbO BT T A - KA ¥ —&BEL T,

FIARTE/R&EH

IBM Analytical Decision Management D& ¥HE., 2 DO TR N TWET., 77U r— a3 > oAb
TWT I vATHE F2TA 2D [IBM Knowledge Center] 2NEEI L. BET ST « REw 7 NER
INET., NVTWEFEITEE L BWEEIE. SO Knowledge Center URL 127 7 A9 HAERM 72
BaINd D7D, FHEITEEL TSI,

Knowledge Center (3. TRXTOERZF > T4 > LD 1 HEFICEDLEZHD T, BEMBEEHL TN
ZTHHICHEMPEETY . Knowledge Center &7 T —DT v I X —7II8EkTHIEE2BHOLE
9, F7/z. IBM SPSS Modeler. IBM SPSS Collaboration and Deployment Services. Statistics 7% & DD
IBM #GOERHH D LT,

A2 —Fw MTHER L TWRWES, £7213 Knowledge Center MRSFD 7z 81— A ] D
&, INS5OERHE PDF i) (x.pdf) THZWITHIENTEEY, PDF 77 (IVd, Fo>o—RLk
AAR=IV - Ty AIVITER S I TWE T A, IBM SPSS Collaboration and Deployment Services T > A
K=V T4 L7 ~J— (C:¥Program
Files¥IBM¥SPSS¥Deployment¥8.0¥Server¥documentation¥DecisionManagement 75 E) [ZHA 2 A M —)L N T
WETd,

PDF fROEEHT Web THATFTTEET (http://www-01.ibm.com/support/docview.wssuid=swg27047202), )
J—2Z + J— b http://www-01.ibm.com/support/docview.wss2uid=swg27047203| TAFTEET,
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182 A. APU—LADHE

IBM Analytical Decision Management TIERRSN/=EF)NET Oy M, ARU—L -7 Y’f}l/& LT
fRF S 41, IBM SPSS Modeler 2MEAFTRETHIUL, T I TEEL, ATLHIENTEXT. AR
IBM SPSS Modeler Advantage E7z135!/D IBM Analytical Decision Management 7 7' 7 —3 3 /’&ﬁﬁﬁ
LTETIERZRZTODz sk« AR —LZFERL, £DA MY —LA% IBM Analytical Decision
Management %8 U CJEBT SHi7IC IBM SPSS Modeler THAY YA A TEEXT, HHWIE, TOfET
BT 2 KD ICEBBRENMEE SN TWAUL, IBM SPSS Modeler TIERRI /2 A MU — L% IBM
Analytical Decision Management CTB< 2 &M TE T,

ZDOfHFETHAT 2 RICHENL 7=EF)VIZ. IBM SPSS Modeler Advantage TZoR. fafk, 2371 >
7, BEROV Ty adHIENTEET. NSO ETILD IBM SPSS Modeler Advantage T A
TUTTEEIMN, ELSERINBWAIEEERHD, U TL v adb5IEbTEERA

IBM Analytical Decision Management TA bU—2AZ%ZBH<

IBM Analytical Decision Management 7=/ IBM SPSS Modeler Advantage TA b —AZH<EHH

« BRYATIREINTOARVES (2L), AN —LAZHS ZEETEETA, -4 #T7L»
FHTEXE A

< BHYA TN TRAT7V T DB THHHEE. Aa7 Y 27 OBMEEA IBM SPSS Modeler
Advantage ¥7z13 IBM Analytical Decision Management THHR—hIN55 1 TOH—~FT—¥ A}/ —
RTHBHZEEEMHELT, [Ra7 ] FTBHEHTEET, DXED. ANU—LNDOAN/ — KA 1
DTHSB (F—F + v hIT—IENTNAW) RO, IBM SPSS Modeler THHR— hEN5TRTD
V—A « #4773 IBM SPSS Modeler Advantage #3408 IBM Analytical Decision Management T %171
—hENET,

« BESA TN TETNVDOY I Ly al THL2HEE. BT IVERE OB IBM SPSS Modeler
Advantage ¥7z13 IBM Analytical Decision Management CH7HR— hZINBH5 1 TOHE—~F—5 AN/ —
RTHdZ &, BIOERLZETIVER/ — ROAHBMLETIVIER / — R (FRIETIER THR—
M, Ta>Par - UAr =R (FHEDV—) - EFTIAERTHR—M)., 75325V )—R
(I IAY =+ ETIUERTYR—b), £l 7rviz—ar b= /=K (TVIIT—al:
ETIERTHR—F) THDZEZ2EMELT. TEFTIVER Y T7BHHTEET, 51T, ¥—4
vk T4=V R BROETIMERTHAS N2 ZOMOEREERTHT —F B — RPEFEL T
W5 ZENBETT,

IBM SPSS Modeler TOJEHRE DT

IBM SPSS Modeler T. AFTDEDIZ TARY—ADTONNT 4 —| A T70Y - iRy 7 ATRBHREZHE
FLET,

1. IBM SPSS Modeler D A =2 —M5LLFOLDIGEIRL £7,

Y—)ll > TARY—20O7OaNTc—] > [EH]

2. TEHAZAT] VAT, TRA7PYITOAR] £2id TEFIVDY T Ly T a) ZHEITH U TER
L/gi—d—o

3. METHUT, TRayyyy - )—F1 . TE£FIUMER/—F] . BXO TEFIV - J—F] &R
[/i-d‘o
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4. TFxzvr)| ZBRLTRERA T a >RNIRTHEEINTVND I E2HRT 50, £13 THRE]
ZEIR LU TA MY —A% IBM SPSS Collaboration and Deployment Services Repository (AL £97,

IBM SPSS Modeler Advantage F7z1d IBM Analytical Decision Management TIERR S #1172z A b U —AIZD
WTIL, REAERAEERICERE SNET,

IBM SPSS Modeler A kU —2A7% IBM Analytical Decision Management Tl 572Dk b

« AKU—AIL, IBM SPSS Modeler Zffiffl L T#N S51EKRT 5L DB, IBM SPSS Modeler Advantage
F721% IBM Analytical Decision Management Zffi[] L TERLL 72#21C IBM SPSS Modeler TZEHE T %57
M TT, TOHETHERSN/ZA B —AIE. IBM Analytical Decision Management T4 IZHHET
HEDITHEINET,

« IBM SPSS Modeler Advantage TIERRS N2 A N —ATIE, TFA/N—F « I—F—MNHAFZIA X T
ZDBNORE DL A—/N— ) — RINGENTNET, AR —AITHTZH AT A RN
I, A==/ —=RATITD L2 BERDLET, TNUTELS T, HAY A XEILEMD HEE
IZA B U —ALIZRF S 4. IBM SPSS Modeler Advantage TCrdask= 415K DI/ 0D £,

s ZAN/ —ROI S FRICKV—IVEGAEZO—TIVV—)b « /= RIS ZHER. TDT 4 —)V R
DGEMT 4 =)V ROBNARE] ¥ 707 ICERINET, O—H)LJL—)LiE, IBM Analytical Decision
Management E7z1d IBM SPSS Modeler Advantage TODAERKTE. IBM SPSS Modeler TIIfERRTE
BNZEITHERLTLES N,

s BEFIUERL — RO LR (BLROT—FR ) — RO TR IKT7—F K5/ — Rind 285613, IBM SPSS
Modeler Advantage T THBIMIZT—FZX DL T, BaEBLXUOTARDEDDT—F - ) — ATERRKEIC
EFIIFHEZEITTEDELDICT D] WENERD, T—F X5/ — RBEHINES MR T, ZD
Fvl Ry ADRENFEEINET,

o THR ) — RO TFRICHEIT — 5%l (ADP) / — FAH 25513, THBNCT—%%&22U—27y
TUTHL., ETIVEROEERZERT D] WERERD,. ADP / — RAEINE S MR U T,
ZDFzyl « Ry ADIRENREINET,

« BEFIUER/ — RO ERIDV—)V « J — REREREAHE ) — RS 25813, Zho0/ — REf
LT MEHT28ROBE] £V a oEnREInEd.

e ARMU—L + NIA—HF—NERINTWEEE ([AN—L070NT 14— 4700 - Ky A
D )XFA—%—] #7) X, IBM SPSS Modeler Advantage ® [ETIVIERR) #7& TAa7 | ¥ 71T
[(INTGA—=%—] UINFRINET, I—F—F. ZOUV&27 w7 LT, INTA—F—DfE

ZHRETEET,

IBM SPSS Modeler 705 @ IBM SPSS Modeler Advantage )

IBM SPSS Modeler D A7 Z v > 2 @25, IBM SPSS Modeler Advantage CTETIVEIERT % T & %3
RTEET,
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