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"BE'RMET AR OIRITUREEREDRRN IR, R LARRBERTEXFREFRERHENAOSRT
F. BWEMEMHE, $HMEEBRBFERARERESEEMNE,

RFM 734fro LT3 7ARIR AR A FIREX T > s tH B VB & o

BEO. XR—TATERMETNBEANAE (R HRFMTA, fli, EFLRESRFADOSIT
MSEREIRBIA RS A A,

BEEFPBEXS, HAERNERIERIERKOERREEX . Er]UERMEXAFERKRE
shREREMSENBRRABE, 152 £ 8 1M DEAERABMEXH) EHURNESER.

EREARIDIRNER, 75 AMER SRl ATHRYE KT B BRI X, XN ZA] LA FERRNENPE
FREREERERERIE. ESE (£ 10 TRy THPERASIAR 2 FERLURENE S E R,

MR, 5 AERIRNINERE R ERINERKEMMEE . XETD BRWPLEER ARKE FIREM L
R, ESE [E_13 T18Y MMMy FELRINESER,

ERIERNE, ZAALKRTHEREN, UMNETFEENEMZEEEFEEENYRER. FEH
[16 TIH NEHIaERE) FEHALRINESER.

RFM 534 (l)
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TE R

« MURRARENIHTRMERNIEEFNREZERFELREERE, RIAWENEF LI EBENE
FErgERRMEE,

« BINEENRFEMER, SEWERBIRZHNEF LR R VNE P B sefd R .
BEAEENEAFREENLSEN, MHEH. IXEEZETRE FTEWENEM) NEFLEEEEN
BROME P E AR R R,

RFM i TIERIE
BEFxiEWX B B &AW X LSRR E)iEfE, AP DE—"LREREREED. EIEFE LR
SHENEEERELRFE N LVERT), 50, REFERENET, NEEREIMEBSENEFPERELE
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F, REWIMNEFEIRESIMEESR 5
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ZRIENEFHNOENMES: EREERE. MR, 2FUNREH REM 849, BE=18NME9EEA—
B, HERSSH RFM BSoMNEFEIA'RE'RFR (RAUENFmMHERENER) . fl, EENEE
rh, HF 125 MAlEEMNEFH RFM 89, &=eaFH REM B9 =2 555

HHREEE

- MRHIETRERRS ETRREERS, SIEPUEEZERS) , WEBRSHH REM, 155 T3]
[BERZEHIEN RFM 5594 EFELREESER.

- NMRBFTARAEFFERSREGCENER GIE8SHEENLSEH. XENSENKERS BN
B , WEAZEFEIEHRN RFM, BF2E BREZEFHIERN REM 591 FRUREESER.

XBRSHIEN RFM 7§
R EEEM

WIESECNESEBAUTEENEE:

« RREME (BF) NEERTEAS,
- BEERXZHNEE,

- HESRREZHHBRETENTE,

KRB ZEHIELN RFM 55
1. MESEFTEE:

Sth > B > ®FEAE

2. EREBIRAENRERKRAAN (RFM 217), HEBEHHRE

3. ERRZBEIE, ARBEHE.

4. EREESR5AHENTE.

5. ERESSRXGZNHEATTNEE,

6. EFLEBNEARZEINGE: 28 FMERZEM) « FHE. FUBEEARE (EREX5E
& o

7. ERMANRASIEPNEENTEAS, fld, FTLiEIM— ID RS RASRKIRGIN .

RBEEFFHKIEN RFM 55

G E

HEEVIAEESEUTESHNETE:

« BN B RIS B S B A LRAORTEIIANR, R T B DB S

- BEERE. KEATIHEREES.

- FEUEMEEERSTE. XERTIHIERSTEY). B%, XEMEUINEMN (B8 , BE
BERTIE (FE)  BAE BASH JEMTENE,

INREBF REM SR BEAN—NIEIESE, EiEEELMEE— MR MR (BF) NEEHTE

E=

BIERBEEFHUEN RFM 1§59
1. MEEBEAEE:

Sth > BHE > ®FAE
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EERFEEINATNIRERRA (RFM 531f), H B maEE,

EREFHIRE, ARREHE,

EREE RIS AR RE RIS MR EIERHMFHEE,

EREEE MBS EAHNEE,

EREEE N EFRERRSTNEE,

MRERR REM BSOS N—THEES, BEFEHREINEPNZENTEAS, fld, AJLLE
WE— ID RSB AGRIRGI TSR

RFM #E1L

RBREVEDBIWNEXFHIIEERNBIRARTEL. £ REM 2R, DHBEEEWRIER, ERILER"D
AL EIM-RMER T LOEERNE. MERNEESTED X ED AR %o

nraTIE

BE. ERESMHELT, BRFLWIED DOBREMNEE, A8 DOEBNBEERS, TARDRE—
RER, RRESMIRERT, BERINEI—NERTSTFR. XALUESH RFIM S0 MEF,
BHRREZZEMRNEREMFRS D EHERER. fl0, BE LOERREIFER 5 NEFIIIEER 5 5
WA LROERREIFSR 4 NEFIIIRER 5 EXEREN, EAMEREFRIVRT LR EIFR.

NS gk w D

iz, BREFLEMDEELOERNE. MRIERSTE = NFRIRIULDE. =1 RFM AHEFEIEAN
BRRAILERIFERRS; — I EFIRRSED 5 55— 1MEFPIIRES 5 BEMERN, TiEH EXHEZE
BHEIS 2901 ST FRVNAIEAR, XEMIRAZSSHEHF RFIM 8O0 H AT,

DFEE

BT AHLE RFM 8925 (D) e rIEEMNSH RFM BSOS HE=MENFER, fFlwm, 5 ©
EROHBRBTEDHE. 4 TMRERDFHEM 3 NEHBRSTOEEREHE 60 NEEERNEH REM 55, SEEM 111
3| 543,

. BMMAMHBREDFREEE 5, BRI 125 NHEMNEH REM 845, SEEM 111 F 555,

s BNEDHEERITFNRADEHZE 9%

“

"R M N REZEFN LB, MRICERETE, BRIRT, EREES M ORETREARUE

ENEFHE, BERREFHRNETERLMIEND . MM AR LMIERL:
RBRBSRIERNSFE. TIEXW DA HRIFMAE, WA EeLRRERIEDEIERND M, iR
RE—BMEDERE IRAIEFEBHERN LOEENEE, BRAMITERR ERERN _EREZE
BB, BEERGTREIR, EA8EHE 1,000 MEF, Hi 500 MEE—R#TTRE—REE, £ 5
DEWERT, 50% NWEFPRELIRIFT T LOHBRREESD 5, MIFERE 20%.

AR, ERARESBUGZEN, "—HENTRENERSTIR2ERITERT, ANEE LXEERER

ARFEPDEMEKRED, BR[O EPNEERETED. Hit, TICEHNENELE, BEHERME

ENRINEFIRSERBEN DOEENEISED, NI ERSERIERED.
RENDECRIE. IIRIEEI TR IERE NS ZE F D ECA RSB RIBIITIS0%; FEtA
TREDESSITENDTE, FTEERENE. EIENRRBERERM. RATHERR, REXAU
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ERFEAHTY (BMDEPNEFHRABER) , EXFUFHE LSRR LB ERIE. ST /5
HETIMENZEFNAESBETETNENEIER, XERTF SHENERIOMN/ HEHRHHERETREZNL

HBAE,
& 1. BRI LR 78 LUBEN D ECRIER.

iR RIEME (LRHERETE) KRB ELERN DT BEL S ECEIEL
1 10/29/2006 5 5
2 10/28/2006 4 4
3 10/28/2006 4 4
4 10/28/2006 4 5
5 10/28/2006 4 3
6 9/21/2006 3 3
7 9/21/2006 3 2
8 8/13/2006 2 2
9 8/13/2006 2 1
10 6/20/2006 1 1

EAFGIF, BRIMDELHERINSFEER DI HAIY: 5 (10%). 4 (40%). 3 (20%). 2 (20%) F1 1 (10%)
N D ERIMERENDHEPDE 20%, EREREHER, SBHEEREE 10/28/2006 A NNESD
BRA =1 FRENDFE, FHRIEEEIE 8/13/2006 A M MNRMW D EL TR,

AR, BRESRATENOENSRT2MEY (RERENSMOEHRNIEHEEENAIR) . NRE
BHREREFIEE-IMRRES, WRBRSBNENTEMRE NRFRAIEENR fli, M= 4 B EXHE
BEYEFR 5 MR 5 N ERHERNEFR 3 AJRERE Rk,

REFRBERXZHEHIEN RFM 1553

REXZHIEN REM 1R USMEA—THANCIENCEHES. R RE ENFREECRRENST
DNEMEEURENHREFLE,

T=E(A)

W—RRAE TR ID ZEREHNREEHUESER. EREEETIUREUTHINEZE:

BN EPREXZHBH,

RHRB. BIEPRBZITHE.

EH. SMEFREESH EBETEELE"ENFLEFNEERE -

LEREBERERS. NEASIMNEFNETRAXSBHNGED. SOoBSRTRS B,
MERSD. PERABIEFNETRESHNGED. SHHERTIXEEZ,

HBETRD. 2ERESIEFNETMEERSZILENENRFD. SolsR ARSI NERN
B,

RFM 553, =1T8MEFNEN—NME: (LDROBBRNERED x 100) + BRFRFD x 10) + HETTS .

REERT, FMEREEMNEFENRESES; Hit, EERETEEENTE, RIEFE, BOMUEE
BHOHNZEERT. EEIMUINFTEINEZENR N,

g
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RERZHIEN REM SBARUSMNER—THASIBINC 28RS, G HaiiEFelRRsuREsesE
SNEBEIE X P RTF REM S0 %R, BIEERMOATEIEZEanZ MM, (RHEFERFIMNIEIEX
2. )

REFREZFHIEN RFM 359

WNFEFHEE, BRI REM SOZERNENESIERENEE— e 8 RE ST LERIES. AR
FEMRREEEERRENF O EERARFUE,

RIFHNZ BRI
BEpERME—EIRTR, XFRWHREEEIZEERNEENBIESN, MEERMNE— NMREBES
MRER REM Bo&8E (ETARNE) RNEEHSES, X—<LHER.
BEXEZM. XAWERECHEEZMORIEIEE, TEXTUATSINEZEH BN,

£(A)

T

R (Ed) BEREFNEIEE!
EREBENERS. PELAEIMEPHNETE L8 ENFLEERN X5 B3 R TENENSFD.
HEfEA L EfR ER RS REINF D ES.
MEFH. NEESIFFNETE TE'RANFLEEN XZH TENED., BEESHEINED
=lo
HETHES. NESSIEFNETEEEENFLEEN SN TENSD. BESHRINGDHE

I__|o

RFM 1§53, =1TEMRDEN—ME: (LREENENGS*100) + BAFREFI*10) + HBEZTHED.
g

WNFEFEHIE, BE=MIBERURENN REM 5§59
EENEIESR. RHEE REM SO TERMNEEEES.
MRS, EEN RFIM SHZEME—RREIER (MF) B9 ID TERRS AF YA ZIEPLIHEK
S, BRSSO SIEZEMZMN, RIEE TE"EHR R LERT —PHS M EFRAIEE
B, IHEEIA A A.
X, EEHR RFM S0 MM— *Tlﬂ’é/l\%)t‘ () B9 ID ZERREFEIMNBEIE P, XEEE"
TE"ERR AR T MRS M EPITRREN, ETA A,

RFM &t
B fEkEdE
PAEYEUENBERETITEN SR E. MEMEESTED.

& LR HBERBEINSARLFIHRSTTIERE, PINEDHREETRH ORI ERRERS 2 E X
KA FHEME, AEERNKERRFYEMERES,.

DFETHE. 2ETHREREREEDBUS EZNDEDH. SIFARBERIESNEH RIM SO0 E
o
RELESHREMIAINDE, BFFE (HZH) FXRESEMRR, EHEARELRNEDESLERD
MRVERE DAL AN, BRARTE—EENRE.
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© DREDHPNRERDN/ HRETNNEAIERBENZ XS —F0ENSEE (DBEBEN/ RN DE
HEHERD) , NEWERE RFM DS,

DFEITHR. SHOBUTHESNEEER, FRZAEFUREBEAZN, SPETRPADEITE.
ROFEWEIE
ROBUHIENERETAXRLEZ LR EL SMRNERSISINREEE,

BAE. BEXEERETATHELERNE. HRMERSTE N =1TZEMENEN DR, XEEHEES
B RARKRRESIEIT D UMY R 2o

BTEHFERIKFHGRRAENABME. BMABRKENIRF. EXT EREERE, ERFERKHT
LR EINENEE: BfAsEER. W TFAH, AMFAXRER'HE Bz MttBEBRNE
E/N) o WFESEIEE, EMFAKREEME EIEEERE ), XZEWEL) .

TEWNHRE, XERREETATHELRERNE. MENEHESIN=ZIEEZENXR.

EESBIMRZIE LRAENZ RAMSA, FNMREBARENISERNERE. fll, NRRZSHMAF
B 15, MRAF 15 MeJRERIRRE (RIHRITATAE—RNZEES) , REFEEHE NN LXHE
A EEM ST E,

ERETER B MR I T _EROERRE 29K EY . AEASRYE)EfR. ST HE, SEIRSNRARE
AR AR, WTFiEER, SRR AR T HE,

BEah
REDHMEATHERYEPNEADE FHEE) NRFMEIE, fli, ETLURESMADOSHHAMEESE
IRBIRERIZE A H,

Tl TEHEBRETmAREAMBAZTFMEIIM, M3, Fie. WNKFEBIENAREREA.
XEAT NS NHEER M EENT @A &8, DUEINHEFAEIL M RIRE,

REDITEIEIREM

iR, EIRERAEESFTRBAENLXFTR, §MER (17) ARERENER, ¥R (B8) AKREEM
BETHREM.

BRIFF. A8, SRANNATRERIIF. AERFHEREER, ERIgESEEMIAIFIER. SRR
BT AR ERENIRFHF I RE S RISTHN, IS ERERIRE T,

MELLR, EMEENELRFRIFEERN, RNCEEMERITE,
#X (Nominal). HLBERTAEBRETFRNEFN, ZEERILMEANRXEE; g0, BRERMA
B8R e RN TERNRAISEX. MHBRIEMREE,
BF (Ordinal). ST EEFRTHARMAETFRNEN, ZZEFTLUENEFEE; fld, M+DRH
BETORENRSAREKT. BFEENTHIEERTRREELREENSED BMMTEFETD.
ES, HTEERTHEEEXNEMNEHFEN, ZBERILUMENZIE (E5) TENR, UEEE
ZEFITEENEELLR. WETERROISEUENBANERMUTETHREMABEN.

BN FEREHNERE T SRRNESR .
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& 2. WERFEIR

#}EN) FHE(S) BHA

ZE (&4 & n/a
EF0)
i "o s
B X(N) @ 2
2

AR EmiE s ) B EME R ENELRS, HERAUER"EXZERM WEENE N FRENES
By E LR 7o

BERANNERFEL

HEBEEFN—IHZITEE (FR) BONERIEKRNN, BERNERFNES, ATV MZIIE
BITELER, RILFEZEXIEEXEUELR,

HfasdE. REUASHIIESETRIVRIE, FoRRENER L ENEELRRNNERINFER. WNRBIESE
BK, ZIEr]RERE LR E,

Fohsalc. FIATIETREAEBRNMNERFNFERIXEE, 8] UERIZNEERNERS DL XLEF
%o SR IR SRR N E EME R D ECNER Ao

AT NELFNZIERER, FALETEZLRBITIZRIERNEE, RIFFIEFRIIEXT NESRH.
PRI
MBI

St > B > EBAE

1. ERBHBRRANSEREIERS,

2. ERERATRIEEMSE (BX. BF) FEMNELE ZIE) FE.

3. BHEITLLUEITIZIEE.

wE

"EE"ENEAFEETRHAERERENERNRE, EHREETRENFERUMEBIEETS MEIRNE
(B) , UNIEEEREBRIEEZ DN,

BETERNERE, EREREHNRBIER,

EBpkGl. REMFER (B2) , UIRMREMERATENE.

o FERENNFE IBM® SPSS Statistics snZ M,

s BRXAFERZFREHEETNEFRBREE, NRER—HIEELZRETIIERE, WEESRIEEFR
REHY2 FRo
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BREvEE, EHRINAHERNSE.
BEIAE. ZIER BRE RENERERE, ENRTEENSRANE,

EEEEE, ZIIEFEMIEESRENR.

BEEFHEXH

75 A fE R Fe R St B A ThAVEE SRR BB A E S M. &7 LUERME SRRV ESI R E R E R ER
BRRNBHE, TN FERERIEX SRS ILE s ML 7N, MEXHIIRESEITEARIEMEXX R
fiEo

Tl RIFRICHFTHILER, AREHEMIVEEZEMRUAOSITHE S AEAMBIRPIREN mH MBI R P 2L
B ES M

fath

M EE— RS, RESMIEXHANRA, HETRMEER (EMNYESEL) MRRENER, NS
BT ERNERER, NRESBTRRRMEE, WREREIEEHRDERMEME R E &R
ME, FERNERETEENRRMYRELESSEL,

BEEFHEXABIEEIREN

MRFER. MNFEROANEXHEFFER. ERURFHEIHE NREFROSHIETHIRENSEN
BE, EREZCIEMNTER, HEER—MERKRFIEEMN, F25F [F 10 I8 FeEH XMW TR F
A LIREVE Z1E o

EMR(E, EMMEMRBEMEERMNAES (1, BWE~m) . PREREMIFRKIBNESRRIZNE
TN, MRAMNFEREXBERE, WETE ThYIERRERXEERS,

UEMEXH, XEFRAILUNBY. BFHES GHE) FB. EfURFRFRE%RE,

MELLR, EMEENELFRIFTERN, ANCEEMERITE,
#X (Nominal). HLBERTAEBERETFRELFN, ZEEEILMEANRXETE; fitl, BRERMA
BE8 e BN TERNRAISEX. MBREMREE,

BF (Ording). YBRBEFRFHEEMAESROLIN, ZTETUENEFEE; Hill, Mt5T%H
BRI+ DBENRS FEEAT. BFTRNTISERTHE TS ENSE D MR EETS,
B4, UTBERFEEERNNENNEHFLIN, RERBALENAE (55 TEXE, UEEE
AT EBIEEILR, 2ET BRSNS AR T 25T B BB

ST BB NEIRET SRR

& 3. WELRHER

#E(N) FRIE(S) BHA

ZIE (&4 & n/a
BF(O) B
i s = D
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=& 3. WERFER (82
#}EN) FHE(S) =0 B a]

o o ¢ @i

AR SR RS ) B EME R ENELRS, HEMAUER"EXZERME WEENE N FRENES
BYME LR 7o

BERANNERFEL

HEBEEFN—IHZILE (FR) PONERIEKRNN, BERNERFNES, ATFUERIEEMZIIE
BIEER, RILFAZELMEEXEUELR?,

HfaddE. REUASHIIESERIRIE, HAoRRENER L EFEELRRNNERINFER. WNRBIESE
BK, ZIEr]RERE LR E,

Fohsalc. FIATIETREAEBRNMNERFNFERIEE, T8 UERIZNEERNERS DL XLEF
B et A AE SiEdmiEss M EME R D ECNERF .

AT NELF X ZIERER, FALETEZLRBITIZRIERIEE, RIFFIEFRIIEX T NESRH.
REVBER P EEXM
MBI

Stk > B > &FAE

1. EFAERY = i b i R B9 B EVEX R ARV S M

2. EFARIRAMERR AT RMEINN TR ZFROANEXEIEFFR.

3. WMARTIEMYMNE, MIREEAEEX TERE, WAILUMTHZIRFPERERE, XFERYVH
1B,

4. EERBTUESMEXHNFTR.

5. BHEBITUETZEE,

BXES:

=2l

IRE
R E TR AVEERIR MBS AR, MRSt RO A RN RE,

B/MEEXHAKRD, S8MMEXHARBIBET—ARKRANAHFE BIW, BEEAEE. FIR7E 40 %
UTHZ) . REBRT, VEEXHHAKRNR 100, AR/, TUBTRHARS; BAKNEX,
HRZMAI 5, BELMNIEER,

FERPEERIVIERRERES. SREEXRK, ERmNE (ERNAEDEE) MRREEER, 1t
EEFE—TRERMNERER, IRBABTRRBEE, NREFEIFEHEEDETHEREFRERRR
MR, FNERBEEENREMNRELAEESEL, BELAKRT 0 B/NF 100
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Bl 53 KR = B,

MR FRILANETH, BAE—MEFEENNNE. AR EIREI AN, MR
FRARES Q) 6, INUIHERBIEH, VEBORHATHE, LEAMGIFSMIEEELE M E
IR

o MRAMNWICEN 0 (RETE, EEFEAHRELE) , NETLLBETUTARFITIHE:
NewName=0ldName>0

Hrh NewName RNIFFEEEAIZIR, OldName NIRBFEMNEZR. Xe—MEERAN, ENREATEN
ERKBEIEEE 1, AFFENTFRETENIEREEEEE 0.

« MRKRIERBEAOMNE, XEEBEARKLIE, RRVWEHESR:
NewName=NOT(MISSING(OldName))

FIZERANF, AFREIFRKRMNEREE 1, NAERKMLEREE 0o

© MRFEEXDR (0) MNEMRKEE, WEETEEBIENE, IREFRRAIEARNRL, XX HERI
NERAREHTEET . BINRRKERS, NS NABRNMIEET L EREERIERIENESH, N
HENMNRFLSERX, BAElTERERTSEMRmAR,

BIE D MmN F By
1. MESAETEE:

Bt > HETE
. NEREERMAFNFR (ZB8) &
3. WMRAMMNHFIERN 0, WA"HEFEX AN 01dName>0, EHH OldName HRIEFERZ

4. WMRAMNFIERATRE (=) , WAEBEREIL AN NOT(MISSING(01dName) ), EF OldName FNIFIA
FEZo

FEB S 4 ) Pl [z 2R

W75 AR SR ATV R KT B H RPN K, XML R e] LU FEARRBE R E R E A E R ERE
RiD. MAR B B IEN SeRi AL T AN, HREYREDF AT IR Bl & HREURED Y F R

. RIBFRIERMFIVER, AT EEEN R EURIGERMN R, Afs, RIENERRE, FINRRAES
AR A /AR P EENERERARE, ISR IR EIBEAEE.

it

2R B S — P ABE N BRIEIEN KA RS, UAIR+2UEHF (R 10%, &1 20%, FF) 7|
HERBEIRBNER, REFIUETAFEENRRFZNMURIRAKAAREHITHERT,

FMEEO ST
ERBURTD. NEMHEEANETRRENE NS, Wz BEERNE. 7 Excel XHR, HF)
BOAR BT 2 0 A SR S TR O ED BUR RO S R 5 7
RZE, S HBERYRRECR EMRIATE 5 o
MR, S MBELRES R IEMELA N
BRA. EE MIEEEDOANNTRNIERAENTER AL,

3515, BFAR N x P x (1-P) MU HAUIARL, H N NBERAME, P HULHIRTNMEE,
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Fho LIERFHTINRMEEEREMNE RN+ UHEF B 10%, 8 20%, FF) o
BB B P A R R E R F I

MEFER. MNFRANURFNRIME. IRKFROSEIETUIRENZTNE, EHFECEFINT
B, HEHEP—MERRFIEEMN, E25 [F 12 T RIS KmNFE) FERREESER,

IEMAR{E, IEMMNEFRRBEME I EEMNAER (Bld0, BWE~m) . FrEEMIFRAENESRRIZANT
TN, MRAMBNFEREXBERE, WETE TIIERPERXEERS,

HRE MBS FER. HPEURIDF ERP] AR F T BT E,
FRENERERAD MBI Y 2R

MBI

St > HHE > ERAE

VR AR IR B (M B BB B ZRED

2. EEARRMLEEC R AT i N B F R

. WARTIERNEE, IREEAEEX TERS, WAl UM FRAFIRPERERE, BRIV
=8

4. EEOSHBHRBHF R,
5. BEHEBITUIETZEE,

—_

RIBRE, Eolld:

o RIBMPEBURIDNET n NFRMFMAZE MEERMEZR
B ERRIFE Excel XH

LTS el v

e E
HREmAS 3R 75 70

XA LIAEME AR U BN R, REBERT, ERBMNIEEN, FHEABHERBBELIFIEIER
DHEFERLOTEAMNYER, E, Rl UETBERERIERIE NS, BIRT n MEFRFERNIERDE.
BN, ERIAETEET 10 IFFTHPERESRIAT 5 IFFT, 3 5 UHFHERDRE 3 UHRFRMNERDH,
REBEERNE T HEREHEE—FIER. ORBNE, WIEXTNEELS,

HEBRERAIE

INREBERIIFERNEE, HEEITEETH n (UBRFMARBMERDHBKEL, NEBREERKETHN
% XERUIZEHRIDFRIRAFIREN LR, B0, MREEERBFRES 5 UM 9 (I FHRERIEHY
BE, WEBHEE 9 FAUH

AR RIBEREN, 5 AMBAREOEEERNREE 4 UHF, XREATENSHIES,
it

fR 7 B SRR RV IR, BAIUERZ+DUEHF (B 10%, &1 20%, FF) FIHERBE
BREHER, REETES MBI RPHMNER, RRMNER, ERBHRRICRY. BRUNETRSD
TR RPRRRIET RN RIS R,



REAIEZMNE, NRBABAREENRIUSZFEHAN, WEREREIHERSERPLE+DUERIR
mERBRIRNAMYE, FRNEREETEENRBEYRELESSEL,
BRI R, MNERRTABDL (B EBYREARERMNZNEDL)  EXATF 0 B/F 100,

BEAXHBERZFEHER, EFTTIHARNITERBERWENEK . (MFSENRA/SXEMNAEEN) x
100, X MEXANER, ZERNIZEAT 0 F/)NF 100 B9E, H90, NRIBFEEMNREHN $0.75,
ME R AREBANA $56, NMIREMNZZEN: (0.75/56) x 100 = 1.34%.
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