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Organisations are asking tougher questions

» Who are my most/least profitable customers?

» What is the age profile of my customers? What do they buy?

= Where product lines are contributing to income & profit?
» Where & what are my most profitable lines of business?
» How successful are my marketing campaigns?

= When is the best time to reduce/increase price?
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Where do the answers come from?

= A single source of truth

= Accessible to all types of users

» Comprehensive & integrated
functionality

* Future-proof!

Data Warehouse

GATHER -> ANALYSE - SHARE - ACT
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Simplicity, Flexibility, Choice
IBM Data Warehouse & Analytics Solutions

IBM IBM IBM
Netezza Smart Analytics System InfoSphere Warehouse

SoftV\_/are

Custom

Warehouse Accelerators

Nnformation Manaaement Portfolia

—~——

Simplicity The right mix of simplicity and flexibility Flexibility
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IBM - Tools for a complete Information Supply Chain

Transactional & Business
Collaborative ¢ - Analytics
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But...you don’t just drop a new warehouse! =48
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“This diagram and method are reproduced i
Kimball group (www.kimballgroup
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What if the warehouse came out-of-the-box ready to
address important issues...

...and reduce cost,
deployment time
and risk? Shipping Efficiency

SO

Customer Churn

AW

Vendor Performance

Customer Loyalty
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Optimal Pricing
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Building a smarter planet

InfoSphere Warehouse Model Packs
Pre-built warehouses for advanced business analytics
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Pre-built solution from data model to reporting

Pre-built Reports

Ready to load

CUSTOMER = XYZ
SALES =123
v

iy

Pre-built Physical
Data Models

InfoSphere
Warehoqse

.
IBM Smart

Analytics
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CUSTOMER = XYZ

%\ SALES = 123

Pre-built Data Models
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What is In the box?
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Insight Packs — predefined Cognos Reports + ad hoc

Customer Insight — 30+ predefined reports

Select start date™ | 1 Jan 2009 -

Profit by Socio Economic Category and Product Type

How to read this graph:
each bubble represents a product

*
Select end date | 31 Dec 2009 B~ Finish the colour represents the socio econemic category
a5 the bigger the bubble, the higher the profit
put the mouse over a bubble to see the data behind
. click on an underlined item to drill doven
30 same data, by socie econemic category
customer | products | profit  income
transactions | sold amount  amount
e Mid Manage & Prof 56 6 1,402  4,525.37
. Skilled Worker 48 52 1,543 4,487.19
Student 16 16 525 1,488.6
= g Unskilled Worker 56 62 1,317 4,106.52
g Total 176 196 4,786 14,607.68
]
g 15 same data, by product type
customer products | profit  income
transactions | sold amount | amount
. . Electronics 19 15 376 1,516
10| . Eashion 24 24 1,421 3,477
& Food a0 a0 17 816
[ ] Eurniture 71 89 2,961 9,466
5 Py & 2 24 11 87.08
° Total 176 196 4,786 14,607.68
L
] 4 8 12 16 20 24

® Mid Manage & Prof @ Skilled Worker

customer transactions

® Student Unskilled Worker

Market & Campaign — 15+ predefined reports

Market

Lead Conversion Report

catendar vear® [Zann

[Mariat

Angregnte(c:

Supply Chain — 20+ predefined reports

Distribution Center Productivity by DC
2000 2008 I
200501 items picked weight volume hours worked | lsbor cost lobor cost per | labor cost per
e weight volume
ooons DC wiest 526,557 438,764 1,490 5,371.15 58,5741 0.13 35,14
200804 910,910 434,129 1,420 3,108.42 51,018 0.12 35.94
| Total | 1,837,497 872,893 2,860 6,479.55  107,392.14 0.12 37.55
items picked

320,000 320,000

240,000 240,000

160,000 1sq000
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- Activities addressed in detail by Packs-specific Method

|:|Other required activities not documented by Packs-specific method

Program/Project Management

“This diagram and method are reproduced. i

Kimball group (www.kimballgroup

twitter: Follow @ANZ _IM or mention #11GS




IBM Warehouse Insight Packs

Enhancing your current capabilities

Warehouse packs “enhance” the value of your warehouse and analytic system




IBM Warehouse Insight Packs - summary

Accelerator add-ons for your Data Warehousing & Analytic needs for

I W NI 1 s 1 WANA I /1 J

- Customer Insights
- Marketing and Campaign Insights
- Supply Chain Insights

Helping you to obtain “Insights” while...

...reducing cost,
deployment time
and risk!
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