Smarter Analytics Live 2013

Turning information and insight into actionable business outcomes.

IBM Advanced Visualization
Visualize your data. Discover answers.
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Mary-Jane Goddard — Senior CTP Cognos Business Analytics
01/08/2013
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What is it?
What can be done?
What’s in it for me?

SmarterAnalytics
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Slam Tracker Video

Cwiktker #SALive2013 @ibmbaanz SmarterAnalytics



[l
H Il
i...ll

£

Cincinnati Zoo
Visualisation Example
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I DIDNT HAVE
ANYTHING USEFUL
TO SAY SO I MADE

THIS PIE CHART.

P17
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www.dilbert.com scottadams®acl.com

OOOH!

k OOOH!
;] ;

IT MUST
BE TRUE
BECAUSE

ITS PIE

370% ©2009Scott Adams, Inc./Dist. by UFS, Inc

THAT

WORKED }.&‘E‘I}gg

T0O

WeLL. | AND MY
FORTUNE

% TO THE PIE.
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The Problem: Organizations are Data Rich and Insight
Poor (DRIP)
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Youtube:
86TB
o ®© ©
Twitter: Facebook:
4TB 15TB

TERABYTE (TB) = 1000 GIGABYTES
PETABYTE (PB) = 1 MILLION GIGABYTES
EXABYTE = 1 BILLION GIGABYTES
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The art of the possible...

Cwiktker #SALive2013 @ibmbaanz SmarterAnalytics



We are often very good at spotting patterns, outliers and trends

Anscombe's quartet
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We are often very good at spotting patterns, outliers and trends
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Intelligent Discovery
Capabilities
that rapidly make sense
of all available data

Cwikker #SALive2013 @ibmbaanz
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Interactive, Engaging
Visualizations
that enable rapid
understanding

SmarterAnalytics



Smart Metadata

= Brings relevance and meaning to data by identifying business concepts and
assigning rules based on a predefined knowledge base

= | & H 1 J K L | ™M N o P Q R s
= egion City Store Revenue Beverage Coffee Other Food Other Expenses Customer # Visitors # Staff New Attrition Staff
Sales Beverage Sales Sales Satisfaction Hires rate Training
al Sales Level
2 1 East Oftawa Elgin $10,367 $9,312 $1,055 $3,420 $1,422 53,504 20% 8932 7 3 3 57%
3 1 Fgttawa Glebe $9,113 $8,115 $998 $4,415 S903 53,804 75% 7902 7 90%
- 1 Ottawa Alta Vista 7 $4,759 54,221 $538 S$2,241 S607 $3,900 80% 5024 S 80%
= 1 Ottawa Centretow, 711 $8,945 $7,442 $1,503 $4,461 S305 $4,000 80% 6842 7 1 1k 90%
6 4 Ottawa Riverside 5,935 58,850 56,642 $2,208 55,881 51,204 $3,270 75% 5097 5 100%
7 a | Ottawa Fisher $5,883 $4,771 $3,217 $1,554 $907 $20, $4,721 60% 2571 a4 1 1 75%
8 2 Ottawa Elgin $14,113 $9,280 $8,312 $968 $3,205 $1,678 89% 7884 7 86%
I'me " Geographical -
ierarc Y H = - easures
Hierarchy High revenue, high sales
is good! High expenses are bad!
. . . .
Cwikker #SALive2013 @ibmbaanz SmarterAnalytics
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Smart Visualization

1. Recommends Best
Possible Visualizations
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2. Ranks Visualizations
by Relevance and
Provides Alternative
Visualizations
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3. Learns and
Remembers User
Behavior

SRR WY

Ewikker #SALive2013 @ibmbaanz SIMAICIANIAIYUCS




!! Il
i...ll
£ |

Smart Visualizations Demo
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Interactive,
Engaging
Visualizations
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VizJSON
Visualization
“Description”

Common Visualization Framework

“a library of graphics”
VS
“a grammar of graphics”
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Flexibility: Simple description update to change
visualization type.

N v :

_; dizensicas
_{Compact (=) Regular () Verb Submit__
Change chart type to polar. > oot © et O vtne =
Cwikker #SALive2013 @ibmbaanz SmortorAnalytics



Extensible visualization. Access new visualizations
through a quick and simple download.

» Unleashes business users from a static library of
charts
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» New visualizations always available without
waiting for product releases ~ EaEE

= Quick and simple download of visualizations from
new AnalyticsZone.com into Active Reports for
Cognos Bl V10.2.1

= Active reports with animated charts and
additional chart interactivity also available on
Mobile iPad, enabling the rich discovery of

insights from anywhere
Cwiktker #SALive2013 @ibmbaanz
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Visualization Demo
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Thought Leadership

IBM Research
Center for
Advanced
Visualization

Industry and
visualization Research

expertise i i [
Experfise Public Domain,

Interactive
. ) . Technolo i
visualization with S gy Commercial Products

‘looks and smarts’ 11011011011 Ecosystem

01010101101

Community of
100K+ visualization
enthusiasts &
experts

Cwiktker #SALive2013 @ibmbaanz SmarterAnalytics



Commercial Products
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How is c{’r\
Iefuenced by
Age, Morms
Sinoe Polcy
Change, and
Ctaim Fiisg
Deriec?

How is Chum
inNuenced by
Aga?

How is Chum
influencea by
Craim Fied
Doniea?

and Chum?>

Which
comEinavons of
Churm ang

Czim Fasg
Denied occur
wery mequently
of Infrequantly?

‘ l g e Claim Filed Denied

Months Since Policy Change

Churn is associated with Age,
Months Since Policy Change, and

The decision tree shows how
Churn is significantly influenced
by Age,

Months Since Policy Change, and

Claim Filed Denied.

Churn is a categorical target so a
CHAID classification tree is used.
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Get Started!

Visualization Thought Leadership and Expertise

— IBM Visualization Luminaries
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Partnership with clients to develop innovative
domain-specific visualizations -l
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Expert Eyes visualization blog
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Visualization Luminary Webcast Series o § I“I"I“‘ |]

Explore Visualizations

u Many EyeS Member NeWSIGtter Featured Article See All Aricies. Expert Views See Al Views
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Social Media Streams Demo
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Just Romney
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IBM Center for Advanced Visualization
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Many Eyes Closing Video
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Smarter Analytics Live 2013

Let | S G e-l: Time Demonstration

Morning Tea

10:55am - 11:10am | Australian Open - Big Data and Analytics

Technicall

12:40pm - 12:55pm Faster, Smarter Data Exploration and Visualisation

We will be showcasing our solutions

1:00pm - 1:15pm Social Media Analytics
through scheduled demos at our
dedicated "Demo Zone". The demos are 1:15pm - 1:30pm Trusted Information for Analytics
held throughout the breaks at the Afternoon Tea
following times: 3:00pm - 3:15pm Intelligent Investigation Manager
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Smarter Analytics Live 2013

I 3M Continue the conversation with the IBM team

For more information on the solutions covered
TC[ b]_e Ta]_k ! during this session, visit the IBM Table Talk zone

in the pre-function area. Our subject matter

experts are on-hand to answer your questions

GOt queSt]-onS? throughout the day.
Ask an IBM expert here today.
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Become part of
the dialogue.

JOIN US ON: #SALive2013 @ibmbaanz

Tweet your questions for the panel discussion this afternoon.

SmarterAnalytics
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