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Presenter
Presentation Notes
Welcome to this morning/lunch event introducing IBM Cognos Express, My name is XXXXXC



I am very pleased to be here today to talk to you about a new breakthrough solution called IBM Cognos Express……………
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Agenda

• The Opportunity and challenges 
for midsize companies

• Introducing 
IBM Cognos Express

• Break

• Getting Started 

Presenter
Presentation Notes
So First I would like to discuss the opportunities but also the challenges midsize companies are faced with and you will see clearly why we have built IBM Cognos Epress , I shall then introduce you to IBM Cognos Express so you can see how they can help your company can  capitalize on the opportunities  in front of them and how it addresses the challenges faced . Then, lastly we shall discuss a practical approach to getting started.
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Midsize Companies, Supersize Impact

• The growth engine for 
global economy

• 65% of the worlds GDP

• Employ 90% of the 
world’s workforce
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Dynamic Economy 
Threats and Opportunities for a midsize company

• Midsize companies are more 
resilient in a tough economy

• 53% are in a cost-cutting focus

• 47% of midsize companies have 
a strategic focus 

• Deliver innovation to support an 
accelerating rate of change

(*IBM’s Midmarket Trends IT Survey)
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Adaptability Delivers 
Competitive Edge

• Change business model 

• Align resources quickly 

• Capitalize on new 
opportunities
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Insight 
to make 
smart decisions 
and take action
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