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演示者
演示文稿备注
电子商务已经成为提升品牌价值的重要手段
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演示者
演示文稿备注
IBM helps its customers today with this problem through WebSphere Commerce.  For several years now you have seen how IBM has invested to build WC towards our strategic vision of being the market-leading “Customer Interaction Platform”.
 
The strategic vision for WebSphere Commerce is to become the market-leading “Customer Interaction Platform”, enabling companies to deliver a consistent, customer-centric experiences across multiple channels and touch points

Customer centricity is about placing the customer and their needs at the center of the experience. In retailing and commerce terms, this means architecting the entire experience from the customer’s perspective in, and being able to adapt each interaction to the specific shopping occasion.  Applying this same approach to innovation will help you drive targeted meaningful results��Customer Centric Commerce translates into different strategies and capabilities depending on the retail segment. At Staples, customer centricity is about being easy to do business with, while at Bass Pro Shops it's about becoming a rich destination featuring an active community. �
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演示者
演示文稿备注
中小企业建设电子商务常面临一个问题，先尝试电子商务业务，在未见到效果之前，在电子商务上的投入一般不会很多
投入高，压力大，项目风险大
投入少，客户体验不好，会影响到老板继续投入的热情
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演示者
演示文稿备注
CAAS作为一整套的电子商务解决方案
基于 云计算 这个安全可靠的数据中心
   运用了IBM成熟的电子商务套件WebSphere Commerce Suite
   并且背后，双方均有强大的技术支持团队，有专业的运营团队，IBM方面有强大的开发和技术支持人员

对客户来讲
   CaaS向其提供三大类服务
迁移服务   这个是一个一次性的商店客户化，系统上线的服务
运维服务   此为常年性的服务，无锡云计算提供了专业的运营团队，可靠的经营保障，并且我们强大的软件提供了丰富的营销手段和各种促销的支持
高级服务  此项为客户额外的定制内容
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演示者
演示文稿备注
渠道还是模式，独立的组织，还是挂靠在某个部门
是单品牌还是多品牌运营，做品牌还是做渠道，内部资源、是进入淘宝还是自建官网，
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