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Business Strategy and Enterprise Metrics
(Strategic, Financial, Operational Objectives & Measures)

usiness Process Applications

mance Management and Transaction
Processing)

Program Management
Metadata and Services Repositories

Bl = business intelligence
EDW = enterprise data warehouse
ETL = extraction, fransformation and loading

Source: Gartner (October 2009)
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IDC's Business Analytics Software Taxonomy
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Analytical Techniques

Collaboarstive
planning and
advanced anaktics

Time series models

Differential equations Moving average D Level of uncertainty 0
Neural networks Box-Jenkins
Survival analysis Note: See Decision Management: A Strafegy for Organizationwide Decision Support and

Automation (IDC #2183532, May 2009) for more information on this togic.

Dynamic
{change over time)

E Sourge: IDC, 2002
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g Decision trees
s Regression
8= Probability theory
w i Predictive analytics
Empirical Stochastic

Analytical basis
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Complex Event Processing and Business

IBM 41k 547 (BA ) Slgitis

Bringimg Togethern
Rules into a Decision Management Platform
External External
avents environment
Evenis and feedback )
Actions
Events l
DMP engine
Event " —p| Process
s5enver server
Filtering
Actions
h J l
— -
Analytic i
Management model DWH M'Dde“ng i,
life cycle
development
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