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Business Analytics

Applix
Celequest

FPM
on Platform
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Go! Search
Go! Mobile
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Consolidation (Frango Acquisition)

ReportNet
Cognos 8 Platform
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2003 Planning (Adaytum Acquisition)
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s ability to access and explore information

analyzing that information, and

— the enterprise
(contained in a warehouse)

developing insights and understanding, which leads to improved
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and informed decision making
=

LR 2SO SR N O L
L ALSAKAEL BORIT . AR
TMAHT A .

«  BIMHRSAZROHL: @R,
o HEBIMEXIHRER] “Anlbaizk” o “Hil
e




IBM E=#l ik 5347 (BA) Slgitiz

1. Cognos B \W 4 & &/
W5 B BEH EE 1

. Cognos B ELF k%

. On Z 0

E 3

o A ® N



EERL W IBM E=#l ik 5347 (BA) Slgitiz

TA VBN E APPSR T 7 %

EIE RO ERAEIEL  S5%AYPRAE VAT P k55 B A B2 1 T
i, MIMTATRERE R T4 R LB AR SN R I L S AT
ARIERIOEED ) IR

__1in3 _§ 19+Hours J| _3ind

FHALTARZIN AR TAEESRA TR | g B80T g4
(EPs M%ﬂgﬁﬁg% JE T HR T A 1 o [ HricidE)
\{j%/r
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Everyone has their own BI
server:-

o GBI T B
o BI IBEHATE K RO
IEION

COMPLEXITY

Sorry. | Can't Make It Easier, Because Then, It Would Be Something Else.
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(e.g. interactive visualization, in—memory
analytics, search, SaaS and SOA )

Source : Gartner Bl Summit 2008, 4/2008
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) Add a Comment - Microsoft Internet Explorer =lzi=l
Add a Comment Help
[N Retumns by Order Method [dncomment  mb ]
Spadify the name and contants of the comment. Liame Outdoor Product Q"alw
[Comrgbaamen  %0% 700 ) fomment: Investigation started to understand lange spike in
MexrvarasngEprant s s ’ o2 |Outdoor Product Quality
| e =7 S :

m
o Eqpment a2 s

eturnes for Outdoor protection line. Update within 7 days.
Comment:
Tnvestigation started to understand large spike in returns for Modification Time: 12 September 2008 22:53:08

Outdoor protection line. Update within 7 days. |
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CP view
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O pelete
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[ et the report

| Printer location:
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100,000,000
[l

2502
Margin range:

@ ==
| et o Product ine
ear Prodatie 2006, Golf Shop  Qutdoor Pratection
s Cudooe Brosacion 3 2006, Direct Marketing  Golf Equipment
2008 Ouadase Protectsn 2 2006, Qutdoors Shop B personal Accessories
aws Cuser rosacaen b =
=] o i — = iéounbam:ermn Eummu‘..
B 4 amping Equipmer
s Ot roecton 4 2006, Warehouse Store S
i:: :z:::: o > 2006, Department Store
o gy -o@ [~ 2006, Equipment Rental Store
s prr— = 2008, Evewear Store
w6 Oudoor Frsechon
S [— = =] © 150000000 350,000,000 550,000,000
@ Revenue
[~ [—— — == =
e -}
6B revome =1 [T
s 04 arercan 600,000,000 Sales region
B o M R e e  Americas
g = 500,000,000  asia Pacific
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E  Northem Europe
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/2005 binoculars reverue Search

Entries: 1- 18 of about 7214 40

Refine by: = #|..> Name | actions =
Types Create and Explore,
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™ auery Time dimension: Date (2005) LR
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Measure: Farecast reverue
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o At Sales target {analysis): Year (2005)
Sales (analysis): Product type (Binoculars)
@ [ pashboard Objects Measure: Forecast revenue
Y ...> GOData Warehouse (analysis)
@ [ G0 Data Warchausgy(analysis) o Sh

¥ GO Data Warehouse (query)
5] * GO Dats Warehouss (quer SN

Suggested

[@ A ...» Top 10Retailers for 2005 (Interactive: 2 More..
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sensitive inks to documentation that explains
how certain Features were aUthored.
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= Drag and drop functionality from within MS Excel

= Access now to relational data
= New complex filters
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* Based on IBM Scorpion customer analyses
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FSINTBAAETFL AL e 3-Year Total IT Cost
LI EIR80% I I TR A $56 M Savings versus

x86 without Virtualization
P /196 % [ AT
760 x86AbE BN, 264NTFLs 1 51X DWL
2 NN o N . I N [l Power
BT NGRS T AR TR B reo o
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P/ %46 % 145 1A ] 1.0 X
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i A B 760 x86 CPs 248 x86 CPs 26 210 EC IFLs
j ‘ x86 W/o x86
AT MY A 4G ) 2 4 Virtualization Virtualization
Sun X2100 Dell Power z/NVM Linux on

. . , Single Core Edge Quad System z10 EC
Energize your IT savings with z10 EC. Sgrvers Corg S

Integrated Facility for Linux (/FL),
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Cognos on System z — FMS ] 5 Ih W

http //|ncent|vesworkplace atlanta.ibm.com/sShared/cognos.html

Hbe =
>H A

« IBM WP Field Management System - | P
B IgM %ﬁ%}j‘;‘;& Eﬁ*%;i:iﬁ%éﬁ C::nos imprpoves FMS weekly business and monthly achievement reports and territory analysis.
—  JH20084E11 H T4,
Hyperion/Brio iF#% cogn 8 |

B GBS ﬂ] Cognos Team/a\ﬂi SOftWi Key improvements of the enhanced FMS Achievement Reporting

. N 1. Easier navigation
= FBEE/‘J COgnOS EZ zLinux Z‘Dﬁa*ﬁ the yse of IBM d 2. Drill down up to four levels within a report to get to the data you need
b 3. Fewer report templates to get to the data you neead

ALl -y Sl il Dol ot 4= s e Ll : n

—  {EIBMAEIIE A Cognos il

In addition to FMS Achievement Reporting, a new Territory Analysis tool is also being developed using Cognos to
help analyze a seller's territory coverage. Territory Analysis supports the review and validation of a seller's
customer territory coverage before achievement is available and supports verification that the right sellers properly
cover our client. It is designed for Sales managers and Sales Operations to review the territories and ensure there
is proper sales coverage for all accounts, especially ones that require additional focus.
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