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IBM智慧商务集成产品组合 

采购 营销 销售 服务 

核心业务流程 

核心业务解决方案 

价值链战略和服务 

先进的分析 
仓储分析  |  采购分析  |  消费者忠诚度  |  预测和规范   |  社交分析 |  主数据管理  

营销和客户管理 
调整销售、营销和运营  

吸引更多客户 

创新和业务价值 
创新并调整商业模式，为客户创造价值 

贸易伙伴管理 
供应商管理 
供应链可视化 
供应链优化 
物流设计及管理 
库存优化 

预测分析/建模 
行为细分 
多渠道营销活动管理 
搜索优化、广告定向 
营销资源管理 
 
 

B2B / B2C 多渠道商务 
分布式订单管理 
履约、物流和供应链优化 
移动电子商务 
零售商店 
 

交货及服务的日程安排 
客户自助服务支持 
逆向物流  
案例管理  

运营和组织模型 
设计运营、供应链和组织模型，

为客户提供价值 
 

工作负载优化的系统 
系统、存储及软件关注敏捷性、整合和自动化以推动有价值的业务成果  

 



Customer Retention – 52% 
Customer Acquisition –  38% 
Customer Profitability –  29% 

Source:  Forbes, “Brining 20/20 Foresight to Marketing,” June 2011 

Trend:  Marketer’s Priority = Customer Retention 



4 Email Targeting Display Ad Targeting 

Focus on retention requires tools that “make marketing feel like a service” 



Lifecycle Analytics 

Customers at different lifecycle stages require different communications 



56%  
Will increase online 
marketing budgets 

Branding 
Direct Mail 
Print/Broadcast 

Online 

Trend:  And to Cheaper Online Mediums 

54%  
Will increase social 
media spend 

Paid  
Search 

Social Media 
Display Retargeting 
Email 
 

Source:  Forbes, “Brining 20/20 Foresight to Marketing,” June 2011 

Trend:  Spend Shifting Online 



Despite the investment, 84% of companies don’t measure Social ROI 
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47% of the time they are 
influenced by what is read 

63% research via 
social networking 

Consumer reviews are 12x more 
trusted than descriptions from mfg 

83% of holiday shoppers 
influenced by reviews  

500 million active,  
175 million daily users 

A ‘Facebook Like’ from a friend 
carries the same weight as 100 
positive reviews from strangers 

Social Analytics 



Offline  
Online 

“$5 Billion of in-store sales are influenced by our web 
site…Every $1 spent on macys.com influences another $5.77 
spent in-store.” 
           - Terry Lundgren | Macys at Shop.org 

Trend:  Quantifying multichannel influence 



Multichannel Analytics 

Understanding online impact on offline will change your online media buying math 



Kiosks Mobile Apps 

Product Pamphlets QR Codes 

Employee Suggestion Tablets & Digital Signage 

Global mobile commerce sales 
expected to reach $163 billion  

by 2015 

U.S. mobile commerce 
reaches $1.2 billion  

Trend:  Mobile & Digital Marketing Change In-Store Experiences 



Web 

Email 

Mobile 

Display 

In-Store 
Device 

Call 
Center 

Product Recommendations 

Product Recommendations across touch points 



 

 Analytics solutions specifically 

designed for WebSphere 

Commerce  

 Enhanced productivity as result 

of deep integration  

 Jointly developed & tested 

technology 

 Continuous enhancements 

 Rapid implementation  

IBM and Coremetrics Provide Tailored Best-in-Class Analytics for 

WebSphere Commerce  

 

 

 

Coremetrics for WebSphere Commerce 

演示者
演示文稿备注
Support all WebSphere Commerce enabled touch points for cross-channel insights
Extensive out-of-the box reports designed specifically for WebSphere Commerce 
Rapid solution implementation
Jointly developed & tested technology
Rich business capabilities for query, drill-down, analysis, segmentation, custom reports and more
In-synch enhancements to support future WebSphere Commerce capabilities




2006 2007 2008 2009 

 WC V5.6 and V5.6.1 Integration 
 Customer Segment Import 
 WC Extended Sites Support 
 Auto Tagging Tool 
 WC Custom Reports 

 Sales Center Reports 
 Multi-currency Support 
 Multi-language Support 
 Enhanced E-Site Support 

 WC V6 Integration 
 Tag Library Integration 

2010 2011 

 Access to Coremetrics dashboards & 
reports from Mgmt Center 
 Coremetrics impression tag for WC 
remote widgets 
 Improved tagging 
 Integrated store samples 
 Enterprise Product Reports 
 

 Deep Coremetrics Intelligent Offer integration to 
WC Management Center 

 Real-time Coremetrics IO info to WC 
 Coremetrics IO icon in Mgmt Center 
 Coremetrics IO delivered to WC eSpots 

   Since 2006 IBM and Coremetrics Have Been Delivering Value Through Out-of-

the-Box Integrations  

 

 WC v7 Support 
 Web 2.0 Store Support 
 Mobile Commerce 

Coremetrics – WebSphere Commerce  
Integrations 



Customer Benefits 

 Single Sign-On authentication 
between applications 

 Out of the box WebSphere 
Commerce specific analytics 

 Auto-configured tag library to 
speed implementation & 
maintenance 

 Intelligent Offer 
recommendations served 
through eSpots 

 Export segment to WebSphere 
Commerce for personalized 
targeting 

Coremetrics for WebSphere Commerce 

演示者
演示文稿备注
Support all WebSphere Commerce enabled touch points for cross-channel insights
Extensive out-of-the box reports designed specifically for WebSphere Commerce 
Rapid solution implementation
Jointly developed & tested technology
Rich business capabilities for query, drill-down, analysis, segmentation, custom reports and more
In-synch enhancements to support future WebSphere Commerce capabilities




WebSphere  
Commerce  

Coremetrics for 
WebSphere Commerce 

Shopping Cart Tag  
 

DataBean  

IBM Tag Library 

演示者
演示文稿备注
Because this integration is jointly developed by IBM and Coremetrics it benefits from knowing both the source and destination systems.  In WebSphere Commerce implementations much of that data that populates the web pages comes from various data beans which are embedded in WebSphere Commerce driven pages.  The Coremetrics for WebSphere commerce tags go directly to the data bean and are pre built to automatically collect all of the data required.  As you can see this design removes many of the manual steps required in a standard implementation.   In addition to the shopping cart this same design applies to order pages, registration pages, pages showing WebSphere Commerce campaigns, Marketing Experiments, discount promotions and business contract data.  This is part of what we mean by intelligent auto tagging.  Next let’s discuss the auto tagging tool. 

The Coremetrics for WebSphere Commerce Tag Library automatically generates and collects: 
The name of the Campaign
As given by the business user in WC
Name of the Web Activity
As given by the business user in WC
Name of the E-Spot(s) the Web Activity is assigned to 




• I can define customer segment as: Visitors who have browsed “jeans” and 
have been referred from Facebook 

• To serve them custom eSpot: I pass customer segment from Coremetrics to 
WSC for targeting 

‘One Click’ Segment Export to WebSphere Commerce 

Industry Leading Targeting & Personalization  

演示者
演示文稿备注
“The member ID’s in Coremetrics are mapped to the Member IDs of WebSphere Commerce.  When pressing the IBM Export button the WC member ID’s are loaded into WebSphere Commerce.  That segment then shows up in the WC segmentation tool with the segment name as defined by the business user in Coremetrics.  (WC also has a segmentation tool).  Business users can then use the segment tool in WebSphere Commerce to further refine that segment or immediately use the targeting capabilities of WC to target that segment with e-mail campaigns, targeted content and targeted product recommendations.”  



Dynamic Recommendations – eMarketing Spot Integration 
• I can maximize cross-sell opportunities by delivering product recommendations through 

an eSpot, to further personalize shopping experience 

 

 

Display Intelligent Offer 
Recommendations 

eMarketing Spot 
displays dynamic 
recommendations 
from Coremetrics 
Intelligent Offer 
 



Access Coremetrics Analytics Reports from Management Center 



感谢聆听！ 
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