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Enabling customers to use services across
multiple devices and networks
Improving time to market of new products
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Enabling customers access to a wide range
of services from external partners
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Improving network quality 53%
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Enabling subscribers to configure own 0,
e S
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f+4 /& CPQ(Configure, Price, Quote)?

“Technology-enabled processes by which selling organizations manage their
opportunity-to-order (or lead-to-win) methodology with automated tools that impact
the speed and accuracy of developing quotes, proposals, contracts and products
themselves.”

“FMHBARK T BAGE Ae, @ Qs it TR B A 2V AL 2T A Re
Jiikss, RIS TR @ SRR E .,

Source: Aberdeen “Sales Enablement Advantages with Configure/Price/Quote Solutions”, Peter Ostrow, April 2010

Aberdeen Group

A Harfe-Hanks Company
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RCN i@t Sterling Configurator iI24t&Z AW _F BEIER S
“...Prospects can come to RCN.com and through the online shopping
y cart buy cable, phone and Internet services. It allows us to offer a
RCN )‘L variety of new services to our customers.”
Director of Web Strategy
RCN
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wemare  Z R vouq

Traditional Chinese

Cnacubo Gracias

ssssss Nk o

English

[ Obrigado

Pzl Braziian Portuguese

g iﬁj. Danke
] German
Grazie

e Simplified Chinese Merci

French

b 60T HYNESITIVWELE  ZeAEHC}

Tamil Japanese
Korean
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