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• Search Marketing
– SEO
– PPC

• Research
– Eye-tracking
– Usability
– A/B and Multivariate testing

• Training



• The Audience shall not be entitled to claim, directly or indirectly, any loss, damage or expense of any nature or kind whatsoever, including 
direct, indirect, consequential, exemplary, incidental, (including lost revenue, profit or goodwill), or any other form of compensation from 
the Company, or its agents, directors, officers, employees, subsidiaries or affiliated companies, whether such claim is based on a cause of 
action in tort or in contract (including, but not limited to, fundamental breach of contract) arising from or related to the performance or 
non-performance of any of the Company's obligations hereunder.  The Applicant acknowledges that search engines change their criteria
and policy for ranking sites constantly and the Company will not be responsible for any loss or damage, direct or indirect, as a result of 
the applicant’s site not being ranked, or not being ranked higher.  The Company gives no guarantees or warranties whatsoever regarding 
the ranking and positioning of the Applicant’s site, and all conditions and warranties related thereto, directly or indirectly, are hereby 
excluded.  The COMPANY SPECIFICALLY DISCLAIMS THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR 
PURPOSE.  Changes made by the Company to existing web pages under the service are restricted, unless otherwise specified and agreed to 
by the Applicant at a later date, to changes to Meta tags, the Title tag, Alt tags, removal of Java script to external files when required, and 
the addition of links where appropriate.  Additional pages may be added to the site for content development and site mapping purposes. 
The Company will not be held liable for any problems or other alterations to the Applicant’s site(s) not related to Meta tags, the Title tag or 
Alt tags.  The Applicant’s sole remedy for non-performance of Services by the Company shall be reduction of service fees, being the Setup 
Fee, or Monthly Maintenance Fee, from and after the time the applicant notifies the Company in writing that the Applicant believes the 
Company may be failing to perform the Services properly.  There shall be no reduction for past fees paid.  The remedies of the Applicant 
herein are the sole and exclusive remedies.  At no time will the Applicant’s remedies, or the liability of the Company herein for damages, 
or any other remedy, including tort and/or breach of contract, if any, exceed the amount of the fees paid by the Applicant to the Company. 
The Company will not be held responsible for or liable for any failure or delay in performance due in whole or in part to any cause beyond 
the Companies control.

• PROPRIETARY RIGHTS All Proprietary Rights of the Company, including software, tools, techniques, documentation, and other materials, 
shall remain at all times, both before and after the Term of this contract, with the Company. The Applicant shall not be entitled to claim, 
directly or indirectly, any loss, damage or expense of any nature or kind whatsoever, including direct, indirect, consequential, exemplary, 
incidental, (including lost revenue, profit or goodwill), or any other form of compensation from the Company, or its agents, directors, 
officers, employees, subsidiaries or affiliated companies, whether such claim is based on a cause of action in tort or in contract (including, 
but not limited to, fundamental breach of contract) arising from or related to the performance or non-performance of any of the 
Company's obligations hereunder.  The Applicant acknowledges that search engines change their criteria and policy for ranking sites 
constantly and the Company will not be responsible for any loss or damage, direct or indirect, as a result of the applicant’s site not being 
ranked, or not being ranked higher.  The Company gives no guarantees or warranties whatsoever regarding the ranking and positioning of 
the Applicant’s site, and all conditions and warranties related thereto, directly or indirectly, are hereby excluded.  The COMPANY 
SPECIFICALLY DISCLAIMS THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE.  Changes made by 
the Company to existing web pages under the service are restricted, unless otherwise specified and agreed to by the Applicant at a later 
date, to changes to Meta tags, the Title tag, Alt tags, removal of Java script to external files when required, and the addition of links where 
appropriate.  Additional pages may be added to the site for content development and site mapping purposes. The Company will not be 
held liable for any problems or other alterations to the Applicant’s site(s) not related to Meta tags, the Title tag or Alt tags.  The 
Applicant’s sole remedy for non-performance of Services by the Company shall be reduction of service fees, being the Setup Fee, or 
Monthly Maintenance Fee, from and after the time the applicant notifies the Company in writing that the Applicant believes the Company 
may be failing to perform the Services properly.  There shall be no reduction for past fees paid.  The remedies of the Applicant herein are 
the sole and exclusive remedies.  At no time will the Applicant’s remedies, or the liability of the Company herein for damages, or any other 
remedy, including tort and/or breach of contract, if any, exceed the amount of the fees paid by the Applicant to the Company. The 
Company will not be held responsible for or liable for any failure or delay in performance due in whole or in part to any cause beyond the 
Companies control.

• PROPRIETARY RIGHTS All Proprietary Rights of the Company, including software, tools, techniques, documentation, and other materials, 
shall remain at all times, both before and after the Term of this contract, with the Company.



Search Is:

The Connection between Intent and Content



The Importance of Research

• Intent is Key

• Get inside your 
Customer’s Mind

• Can’t do it based 
on query

• Research

• Personas



How We Scan a Results Page

X



How We Scan a Results Page

X



•Forgot to buy a birthday 
present for your Brother in Law

•Knows he likes John Irving
•Lives out of town
•Prefer to spend $20 to $25 

maximum

How Intent impacts Searching



“until I find you john irving”

Scent 
matched 
to intent



•Someone recommended the 
latest John Irving novel, “Until I 
Find You”

•Have read two of his previous 
novels, one (Ciderhouse Rules) 
you liked, one (A Widow for 
One Year) you weren’t crazy 
about

How Intent impacts Searching



“until I find you john irving”

Scent 
matched 
to intent



•You’ve decided to stay at the Bellagio on 
an upcoming Las Vegas weekend

•You’re looking for the cheapest online 
booking rate

•You’re ready to book immediately

How Intent impacts Searching



Intent and Searching

“bellagio las vegas”

Scent 
matched 
to intent



•Friends returned from Las Vegas and 
stayed the Bellagio

•Planning an upcoming trip yourself
• Is the Bellagio the hotel for you?

How Intent impacts Searching



Intent and Searching

“bellagio las vegas”

Scent 
matched 
to intent



Intent should impact Scanning Behavior

•For Research type queries, we would 
tend to “thin slice” sponsored content 
out of the way

•For purchase type queries, we would 
tend to focus more on sponsored 
content

•This should mean an increased 
tendency to skip over top sponsored 
content in some instances, spend more 
time on it in others.



Intent and Searching

80 Searchers on a Tobii Eye Tracking Station

Research Scenario:
Told that friends just came back from Vegas and raved 
about the Bellagio. Using their favorite search engine as a 
starting point, find out if the Bellagio is a place they would 
want to stay at on their upcoming trip to Las Vegas.

Purchase Scenario:
Told that they are to make reservations at the Bellagio for a 
trip to Las Vegas. Using their favorite search engine as a 
starting point, make reservations at the Bellagio.
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Consideration Set Consideration Set



0.5

Purchase Research

Area of Greatest Promise Area of Greatest Promise



1.0

Purchase Research

Area of Greatest Promise Area of Greatest Promise



1.5

Purchase Research

Area of Greatest Promise Area of Greatest Promise



2.0

Purchase Research

Area of Greatest Promise Area of Greatest Promise

Consideration Set Consideration Set



2.5

Purchase Research

Consideration Set Consideration Set



3.0

Purchase Research

Consideration Set Consideration Set



3.5

Purchase Research

Consideration Set Consideration Set



4.0

Purchase Research

Consideration Set Consideration Set



4.5

Purchase Research

Consideration Set Consideration Set



5.0

Purchase Research

Consideration Set Consideration Set



Scanning the Consideration Set

The majority of people (80%+) scan the 
first few words in the title on 3 to 4 
listings (orange area)

There is significant lateral scanning on 
the first listing (70% +)

The amount of lateral scanning drops 
on each subsequent listing, until by the 
third, less than 50% are reading the full 
title



Scanning the Consideration Set

Purchase

Research

Consideration Set

Consideration Set



Scanning the Consideration Set

Researcher vs Purchase Interactions

- Purchasers spent 3X times longer on the results 
page, 23 seconds on the average vs 7.3 seconds for 
the researchers

- Researchers actually spent a greater percentage of 
time in the sponsored listings than purchasers –
30.5% of the total duration vs 20.7% for purchasers



Scanning the Consideration Set

Click Throughs (when bellagio.com appeared both in top sponsored and top organic)

In research queries, 100% of the click throughs happened 
in the organic listing. In purchase queries, 44.4% of the 
click throughs happened in the sponsored listings 

Click Throughs by Group
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Where We Research

Consideration Set

Initial Consideration 
Set



Where We Research

Consideration Set

Initial Consideration 
Set



Where We Research

Consideration Set

Initial Consideration 
Set



An experiment with personalized results

• Organic 
listings 3, 4 
and 5 
personalized

• Study of 16 
individuals

• Tracked 
History from 
a previous 
session

• Provided 
listings 
based both 
on past 
clickstream 
and 
assumed 
place in 
buying 
funnel



An experiment with personalized results

• Organic 
listings 3, 4 
and 5 
personalized

• Study of 16 
individuals

• Tracked 
History from 
a previous 
session

• Provided 
listings 
based both 
on past 
clickstream 
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place in 
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18.91

40.4

20.57

40.95

15

55.56

0

10

20

30

40

50

60

Non Personalized Personalized

% of Time Spent % of Fixations % of Clicks



“Digital Camera”

Reviews
Consumer Reviews

TestimonialsSLR
5 Megapixel

Canon Kodak

Nikon

SonySmall Size Easy to Use

Digital Camera

Semantic Mapping in Search





Eye Tracking Reveals Consumer 
Insights

• Best Practice: Place your brand in the title, URL, and as close to the start of the 
description as possible in your sponsored and organic listings

• Observation: Brand fixations 
occurred in the URL and title of 

the listing; not in the 
description

• Observation: Subjects with established 
affinity for the brand spent 25% less time on 
the Top Sponsored listing, jumping down to 
the organic listings 73% faster than the non-

affinity group

• Best Practice: Sponsored listings appear to have a 
greater opportunity to lift brand affinity among 
new customers; write and target them as such –
especially for upper funnel queries

Source: Enquiro Search Solutions, Inc., July 2007.



Summary

• Understand Intent 

• Get inside your customers mind

• Understand the Importance of the Area of Greatest 
Promise and the Consideration Set

• Determine whether you’re targeting a researcher
or a purchaser

• Test Personalized ad copy

• Don’t base understanding on just queries 

• Test branding messaging

• Personas



Thank you
bill.barnes@enquiro.com
www.enquiro.com
www.enquiroresearch.com

mailto:bill.barnes@enquiro.com
http://www.enquiro.com/
http://www.enquiroresearch.com/
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