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•We are an interactive marketing firm infused 
with deep technology horsepower. We 
provide fully integrated online capabilities to 
our clients with all of the creativity and 
marketing focus of an interactive agency, 
deep and agnostic technology expertise found 
in some IT services and web development 
firms, and all of the strategy and business 
approach of an industry-focused management 
consulting firm.

competitive market position
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our proven client track record

-We are only as good as the clients we partner 
with. We are fortunate to work with clients who 
are passionate about the online channel and 
its relationship to their other channels. 
Together we focus on meeting the needs of 
their business by providing solutions that help 
them deepen and improve their customer 
relationships.

OVERVIEW
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/  QA
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Why go beyond linkbait?

-The long term value of social 
media links from an SEO 
perspective is still in question

-A lot of linkbait can become 
“stale” relatively quickly, while 
plain old good content will 
typically have a longer half life

-Because it can be confusing to 
clients

-A holistic approach is both 
“natural” and effective

Source: www.smashbros.com/en_us/characters/link.html

http://www.smashbros.com/en_us/characters/link.html
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Back to the “Old School”

- Monitoring inbound links

- Reciprocal linking:  Can it still 
work?

- Building directory links

Source: www.smashbros.com/en_us/characters/link.html

http://www.smashbros.com/en_us/characters/link.html
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www.seroundtable.com
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Reciprocal Linking –
Everything in Moderation
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Reciprocal Linking – Don’t 
forget the sponsors!

From www.wamuatmsg.com



DATE / 06 01 2007
/  BRILLIANT RESULTS

brulant.com / all rights reservedPAGE / 10

Good Directories = Good Deep Links

http://BOTW.ORG
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Off-site Linkbait

-Using YouTube and other 
channels to drive links from the 
“Linkerati.”

-No More top 10s!!!

-Be creative, and not salesy, but 
remember that the haters are out 
there

-Case study: Over 25,00 views 
generated from YouTube and 
Video Search Engines.  To 
date, links to entire site as a 
result of the project are over 
5000.

Source: www.smashbros.com/en_us/characters/link.html

http://www.smashbros.com/en_us/characters/link.html
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Advanced Link Development Services

▪ Link Remediation
▪ Link Requests from Relevant Content Sites
▪ Directory Submissions
▪ Optimized Press Releases
▪ Optimized Articles
▪ Site Sponsorships
▪ Blogging
▪ Forum Posts
▪ Social Bookmarking
▪ Link Baiting / Viral Marketing
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Questions?
Thank you for your time!

Chris Boggs

Chris.boggs@brulant.com
216-896-7953

mailto:Chris.boggs@brulant.com
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