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Being Paid for Winning Ads – Things Have Changed!
Engines reward and promote the most effective and well-targeted ads
Engines charge higher quality ads a lower minimum cost-per-click bid (CPC bid)  - “CTR discount”

Click Through Currency



How has the formula for top ad placement changed?

We've recently improved how high quality ads are selected for top positions above Google search results. This change
is designed to improve the quality of our ad results, and to give you more control over achieving top ad placement. 
The core components of the top ad placement formula remain price and quality. However, we've improved the way we 
factor price into the formula. We've also adjusted the way your actual cost-per-click (CPC) is determined for ads in top
spots. As always, only ads that meet our stringent quality requirements will be eligible to appear in top spots. 

What are the details?
In the previous top ad placement formula, we considered your Quality Score and your actual CPC, which was determined
in part by the bids of advertisers below you. Even if you had a high quality ad, if advertisers below you were not bidding
very much, your actual CPC may not have been high enough to qualify your ad to appear in a top position.

With this new formula, instead of considering your actual CPC, 
we'll now consider your maximum CPC bid, which you
control





• Don’t start with a blank canvas

Creative? Environment



Creating and Brainstorm Ads In Context



Don’t be all things to all people!





Free up ad real-estate by being the one to drop the things an industry 
competes on. End Wasteful Competitive benchmarking.



• “Store 10 to 10,000 Bottles …”

• “Beautiful Hardwood Wine Racks”

Utility vs. Emotional



KEY LESSON
YOUR AD IS A WINDOW TO YOUR SITE



KEY LESSON
YOUR AD IS A WINDOW TO YOUR SITE



Rapid
Ad 
Testing

Let your winners run and cut your losers quickly
• Headline
• Swap ad copy line 1 with line 2
• Including “www”
• Capitalization / Upper Case vs. lower case
• Folder naming on display URL



Search Relationship Optimization (SRO)
If no SRO, then Operation Camouflage



Case Study
CTR 3.4%  Avg CPC $1.76

Wine Racks America
WineRacksAmerica.com Beautiful wine storage products. Great Prices. Lifetime Guarantee.

CTR 28.7%  Avg CPC $0.84

Wine Racks All Styles
WineRacksAmerica.com High quality wine racks and cellar systems. Store 10-10,000 bottles.

Results for the client?

Was able to purchase more traffic and parlay investment. Thought they were at the limit of traffic they could obtain.
Patterns were applied to hundreds of ads. Sales have grown 8 fold, per month.  
Site has become a top-tier player instead of top-tier fighter. New advertisers are presented very unfriendly starting bid
prices. For example, ‘Wine Racks’ top position requires $3 opening bid, but WRSA pays around .80c to .90c a click.

http://www.google.com/pagead/iclk?sa=l&ai=Baudoj9ZRRujCM5eWhQOitendDYXv7g3LzuPtAciqiAWArkQIABABGAEgx5j4BSgDOAFQgoDtuPz_____AWDJ3viGyKPoGZgBvYgBoAGZg4X_A6oBIkdHSUhiK0dHSUhhVDQrR0dJSGxFTitHR0lIaVVTKzJOUlPIAQHZA6ZQyoRe39cL&adurl=http://www.wineracksamerica.com/?sr=adw1&kw=wine+racks
http://www.google.com/pagead/iclk?sa=l&ai=Baudoj9ZRRujCM5eWhQOitendDYXv7g3LzuPtAciqiAWArkQIABABGAEgx5j4BSgDOAFQgoDtuPz_____AWDJ3viGyKPoGZgBvYgBoAGZg4X_A6oBIkdHSUhiK0dHSUhhVDQrR0dJSGxFTitHR0lIaVVTKzJOUlPIAQHZA6ZQyoRe39cL&adurl=http://www.wineracksamerica.com/?sr=adw1&kw=wine+racks
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