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Who are the major search engines
and what is an expanded search?

comScore Expanded Search Query Report
Janua ry 2008

Total U.S. - Home/Work/University Locations
Source: comScore qSearch 2.0

Search Queries (MM)
Percent
Chang

Jan-08 v

Expanded Search Entity Dec-07 ] 08 Dec-07
Total Expanded Search 13,523 14,595 7.9%
Google Sites 7,165 7,735 8.0%
Google 5,651 6,181 9.4%
YouTube/fAll Other 1,514 1,554 2.6%
Yahoo! Sites 2,363 2,456 3.9%
Yahoo! 2,326 2,427 4.3%
All Other 37 25 -21.6%
Microsoft Sites 963 1,060 10.1%
MSHN-Windows Live 927 1,024 10.5%
Microsoft/All Other 36 36 0.0%
ACQL LLC M/A 903 MSA
ACL M A 522 M A,
MapQuest/All Other NSA 381 M A
Ask Networlk 416 477 14.7%
Ask.com 238 286 20.2%
MyWebSearch.com/ &ll Other 178 191 7.3%
eBay 508 467 -8.1%
Fox Interactive Media 350 384 9.6%
MySpace 342 376 9.9%
All Other 8 8 0.0%
Craigslist.arg 220 256 16.4%
Amazon Sites 215 167 -22.2%
Facebook.com 102 109 6.2%

Source: comScore gSearch 2.0, Jan. 2008

» Americans conducted 10.5
billion searches at the core
search engines in January

« Searches for mapping,
local directory, and user-
generated video sites that
are not on the core domain
of the five search engines
are not included in the core
search numbers

o If they are, then 14.6 billion
expanded search queries
were conducted that month

SearchEngmelllatch com €,9):




How can you achieve top ranking
and when doesn’t that matter?

el

1BES

“While we still seem to swing our eyes up to
the upper left, we almost immediately (in
under a second) move our eyes to the image
(A) to determine if it's relevant. A graphic

image appears to be a powerful attractor to
the eye.”

Source: Enquiro Research, Aug. 16, 2007 searchtngnellatch com C’UD




Where Is SEM spending going and
why isn’t more going to SEO?

2007 North American SEM Industry Size Estimate,

43% Of Marketers Don’t/Can’t
Accurately Measure ROl from SEO

SEOQ produces higher ROI

by Tactic

2007 Advertiser SEM Spending Share of Total  Share of Tactic than search ads
Paid Placement $10,648,350,000 87.4% ] . .
Search Media Firms $9,597,200,000 78.8% 90.1% R amn'a'ﬁgleshggrgg?;:iﬂwm
SEM Agencies $308,640,000 2.5% 2.9%
In-House $742 510,000 61% 7.0%
We have not measured
Paid Inclusion $85,290,000 0.7% |
Search Media Firms $76,760,000 0.6% 90.0%
SEM Agencies $8,530,000 0.1% 10.0% SEOQ produces lower ROI
than search ads
|organic SEO $1,279,210,000 10.5% |
SEM Agencies $263,510,000 22% 20 6%
In-House $1,015,700,000 83% 79 4%
[SEM Tech $171,690,000 1.4%
Leasing $12,470,000 0.1% T7.3%
SEM Agencies $61,540,000 0.5% 35 8%

In-House $97.680,000 0.8% 56.9%

2% 10% 20% 0% 40%

TR S12,184,540.000 | g beats) 0 Percentage of search marketers outsourcing SEO
- - R & { s i) h v

Source: Radar Research 5

Source: Search Engine Marketing Professional Crganization
radarresearch Forecast, North America, 1/08

survey of SE agencies and advertisers, December 2007, Global Y O I M @IS
Resuits. Copyright @ 2008

Sources: SEMPO, Dec. 2007, and iProspect, Mar. 2007 EearchEngme[uatnh Cm @ e




Overview of 10 key concepts In
search engine marketing for 2008

e Keyword research e Success measurement
* Website design e Universal search
 SEO copywriting  Vertical search

e Link building e Social search

e Search advertising e Contextual ads

SearchEngmellatch com @e)




Keyword research is the first phase
In both SEO and SEM campaigns

* “The iImportance of
keyword strategy should
not be underestimated.
Everything else that you
do depends on the
decisions made during
this phase.”

— Dan Thies and Dave

Davies, The Search Engine
Marketing Kit, 2007

Y 4
A Y

w sitepoint’ Q|
H

The Search Engine
Marketing Kit, 2.0: @
Fast-track search \-per-Clic providers.
engine marketing Google] &
strategies! ‘J
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The first step In keyword research
IS thinking like your customer

o Getting into the mind of the
customer is the first step to

keyword researc h.

o O

o

4

e Think about the words
users would type to find
your pages

e Brainstorm keyword

SEO Specialist categories that address your
customer’s wants
O e, wa e es o Compile the brainstormed

the customer’s wants. r f"=': Price

keywords for further review

of traffic potential,

© compieretrmmomasieyo competition, and other
iﬁl factors

competition, and conversations on
the web.

©2007 Elliance, Ine. | www.eliance.com

Source: Elliance, Search Engine Land, Oct. 23, 2007 EEHTEHEHQIHEME[EH_EI]HI :..=.-“:-"5-~




Explore conversations that are
happening on the web

Q i ed*“ .............. * By combing through

" competitive and industry
| . websites, relevant blog
SEM Specialist CompetingWebsites = copyersations

@ E;\ D postings, and popular

e tag sites, new phrases
speline: are discovered and

@ copow L3050 00080 5, search frequencies can
i be determined

Source: Elliance, Search Engine Land, Oct. 30, 2007 EEHTEHEHQIHEMH[EH_EDHI m




Keyword research involves more
than looking up search frequencies

o Gather other relevant factors.
Strategy Legal Issues
Competition Level

Traffic Potential

...~ Site Content

0 Analyze the factors and
generate a final keyword list.

B - Analysis
(I | I M |
Final Keyword List

o R0

2007 Eliance, Inc wirw_ elliance_com

Source: Elliance, Search Engine Land, Nov. 6, 2007

* Relevance: How closely
the search term matches
your site’s products,
services and content

« Specificity: How broad or
specific a term is

» Popularity: How often the
search term is searched for
on major search engines

« Competitiveness: How
many companies are
pursuing the keyword

SearchEnginellatch com €,



Conduct your keyword research

using one or more of these tools

Google AdWords Keyword Tool
e https://adwords.google.com/select/KeywordToolExternal

Google Trends

e http://www.google.com/trends

Keyword Discovery’s free search term suggestion tool
e http://www.keyworddiscovery.com/search.html

Microsoft adCenter Labs Keyword Forecast

o http://adlab.msn.com/ForecastV2/KeywordTrendsWeb.aspx

Wordtracker’s free keyword suggestion tool
e http://freekeywords.wordtracker.com/

SearchEnginellatch com €59



https://adwords.google.com/select/KeywordToolExternal
http://www.google.com/trends
http://www.keyworddiscovery.com/search.html
http://adlab.msn.com/ForecastV2/KeywordTrendsWeb.aspx
http://freekeywords.wordtracker.com/

Website design should avoid
search engine stumbling blocks

search engine marketing

- The best selling 2nd edition with
over 350 pages.

The essential best practice guide

Featuring interviews with search engine experts
from Google, Yahoo! and Ask.

BERME WORLD
See Mike Grehan interviewed
on BBC television:
Click here then here

Is Mike at the top for his own most
- Marketing - News relevant keywords ? Check
e. i i Google, Yahoo! and MSN for:
| | search engine book

Lemail addresjs search engine marketing book

Join Mike Grehan

and 17,000 of your Clickto
fellow prufessi‘{mal p;;gr::e ma rketlngbUSIness
marketers! MEnl?i;!e @, i o T MUGAZINE PO

ametng "If you're beginn gt gtth p tht

Purchase Book

Mease Only $35.00 US -£18.00 UK °2C eyg g mr:eeczmg'

Major Players marketing book is a good pl e to start.”

Search Engines

Directories

Submitting For search engine o timizaticn from Search

Link Analysis Mike Grehan go to

Keywords

Meta Tags "Mike Grehan has ved so many testimonials from the world's leading

experts in the field. Yuu on
this book is the choi

Iy need to take their word to be certain that

Froblem Pages of the industry's leading figures!”

Spam & Cloaking
The Interviews

Search e g of the web’s major res s for driving qualified trafiic. Getting
Z::t‘;::“‘” sed n rcheg e tdfﬁ ItEltgttgthtIIlmprt it 0p 20 Isting
= a bit more tric PyH ybe you ben onder gh y mpetitior nages to do
Afhiliates ww || thth (o S mii e gh ok. now you r do t
Privacy

Source: Mike Grehan, Search Engine Marketing

“Many web sites fail from
the very beginning by
creating certain technical
barriers which prevent them
from being indexed
correctly. Read this guide
before you begin to build
using Flash, frames,
dynamic content or java.
Everyone wants their site to
create a unigue user
experience, but the wrong
use of technology can have
search engines backing out
of your site, not indexing it!”

SearchEnginellatch com €,



Some search engines see your site
the way that a text browser might

= « “Use a text browser such
el E“QIZZLZZT:: B as Lynx to examine your
—u e o e site, because most search
e engine spiders see your site
much as Lynx would. If
- fancy features such as
JavaScript, cookies, session
IDs, frames, DHTML, or
Flash keep you from seeing
all of your site in a text
browser, then search engine
spiders may have trouble

crawling your site.”

Source: Google, Feb. 22, 2008 searchenginelllatch com @@

cache pi/fwww.nike.com/indesx.j
22 2008 23:21: 16 GMT.




Follow Google’s design, content,
technical and quality guidelines

* If you use dynamic pages (i.e., the URL contains a “?”
character), be aware that not every search engine spider
crawls dynamic pages as well as static pages

— ][t helps to keep the parameters short and the number of them
ew

« Allow search bots to crawl your sites without session IDs
or arguments that track their path through the site

— These techniques are useful for tracking individual user
behavior, but the access pattern of bots is entirely different

— Using these techniques may result in incomplete indexing of
your site, as bots may not be able to eliminate URLSs that look
different but actually point to the same page

 If your company buys a content management system,
make sure that the system can export your content so
that search engine spiders can crawl your site

SearchEnginellatch.com @@

Source: Google Webmaster Guidelines




Google’s webmaster tools can help
make your site Google-friendly

G O( Jg le Webmaster Tools

Google's webmaster tools provide you with a free and easy way to make your site more
Google-friendly. Using our tools, you can:

Get Google's view of your website, and diag p ial problems.
See how Google crawls and indexes your site and learn about specific problems we're having
accessing it.

See how your site is performing.
Leam which queries drive traffic to your site, and see exactly how users arrive there.

Googl
Omittoes: » Siatnlcs = Top search quaries

Top search queries [7]

Trase sans apoly 10 et of your B4 that have been inchted in Googfes indax 38 part of 0cr wed craw. Nt hat then stats s
tes. and gyt Contart. Tha pats of youe st sicked U by Gomgbes motsbe cromt

Crosss sssen tyse. | Msswares B Chooss sesen ocaon: | M A

AN LTARN  ATGONS  ADETAND  LNGOAAS  LIGOS  Demian | dwesse Ll

Top cicaes quaries
2 6 of bop amven.
Psailn f % oy Eoaion
Sitemaps B% goods
Tools % joosiiln

FERFIRBRIE

Share info with us to help us crawl your site better.
Tell us about your pages: which ones are most important to you and how often they change.
You can also let us know how you would like the URLs we index to appear.

Source: Google Webmaster Tools

- Diagnose potential
problems

— Crawl info
— Robots.txt file validation

Gouogle Account

: — Website content

Password:

“mmett e See how your site
cesmssness— narforms

— Top queries
S — Indexing information

Learn more about Google
webmaster tools:

e * ONAre info with Google

=== about your site

- — Submit a Sitemap file
— Specify your preferred
domain

SearchEnginellatch.com
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Attend “Search Engine Friendly
Design” this afternoon

Day 2: Tuesday, March 18, 2008, 4:45 p.m.

 How can you build a web
site from the ground up that
pleases both crawler-based
search engines and your
visitors?

 Discover how “search
engine friendly” design can

tap into free traffic from
search engines

 This session is especially
suited for beginners who
need an overview of
Important design issues to
keep in mind

SearchEnginellatch com €,




SEO copywriting is primarily for
humans who use search engines

Helping Sites to be the Best They Can Be!

<-R> High Rankings”

. ! |
Consulting & SEO Services High Rankings Advisor SEO Resources

’ Nitty-gritty of Writing for the Search Engines

To successfully rank highly in the search engines, the words on your Web pages
should never be an afterthought but a major investment in your search engine
optimization campaign.

After your keyword research, writing search-engine-friendly The Nitty-gritty
copy should be the very next step in your optimization of Writing for
campaign. For non-competitive keyword phrases, the the Search
writing on the page alone can often bring in High Rankings
without any other special coding and Meta tagging. Once
you've become familiar with the ins and outs of SEO writing, by Jill Whalen
you'll be ready to focus on your Title tags, Meta tags and all
the other SEC goodies available to you.

Engines

Armed with this knowledge and a bit of practice, you'll be able to use your new skills
in two very powerful ways:

1. To double-check all newly written, keyword-rich marketing copy (written by
you or your copywriters), ensuring that all possible keyword opportunities
have been found;

2. To edit existing copy that wasn't originally written with keywords in mind,
ensuring that it keeps the original readability and marketing "flow."

Making sure that your keywords are well represented in your copy without losing its
readability isn't difficult; however, if you've never done it or thought about it before
it can seem like a daunting task. | suggest you read through this special report once
to get the gist of it. Then go through each section again, while at the same time
checking your own Web site to see if you can put any of the information to use right
away. You may be surprised to find all the keyword opportunities your current copy
provides you with.

Purchase from ClickBank for $49.

(Plus VAT where applicable)

Source: Jill Whalen, High Rankings

“To successfully rank
highly in the search
engines, the words on
your Web pages should
never be an
afterthought but a major
Investment in your
search engine
optimization campaign.”

SearchEnginellatch com @@




Include key phrases in your Title
(blue bar above every Web page)

©J Search engine copywriting strategies: Nine tips for prime-positioned Web sites - Mozilla Firefox

File Edit \View History Bookmarks Tools Help del.co.us

<j - = I\(_?'j ﬁ EE TAG 'E‘ http: /fwvewe, searchenginewriting. comStips-prime-positioning. shiml

- One of the most common mistakes is a Title that reads,
“Ourcompany.com” - and it's the same Title on every page

 Although the IT department has traditionally taken over
Title creation (since it’s considered back-end code), Titles
should ideally be created by the marketing department

Source: Heather Lloyd-Martin, SuccessWorks searchenginellatch com 0




Emphasize your key phrases In
headlines and sub-heads

Get the latest scoop on SEO copywriting today ° EmphaSized teXt, Ilke
and see a dramatic increase in your search .
engine positioning! Buy the updated SEQ head“nes’ Su b-heads and

copywriting book - on sale now

My, how search engine optimization (SEQ) has changed! bOIdface, are ConSIdered

In the dinosaur days of search engine optimization . . .
(around 19947-- long before SEQ copywriting was in |mp0rtant COdlng pro pertles
vogue -- optimizing a Web site was as simple as .

tweaking your Meta tags and resubmitting your site. for Search englnes

Once upon a time, you could rank high for a competitive
one-word keyword like "design" without much thought or

effort. Overture (or the ex-GoTo) wasn't even a ® When you |nCIUde key

concept. It was even relatively easy to get your Yahoo!

Directory listing changed (and even submit for free, no phrases Wlthln th ese SEO

less!).

What's more, the majority of SEC specialists (who pOWGf p|aCGS, yOU ma.y

weren't even thinking about SEC copywriting at the

time) didn't care much about things like "conversion” and boost relevancy for th Ose

"ROL." If a site's hit counter was cranking, the SEO firm

figured they did their job. If the site never made a sale, _ 1 1

well, that's the client's problem - not their search phrases and galn Sllghtly
engine-marketing firm's. Who cared about actual site

ROI, anyway? hlgher pOSItlonlng

Those days are long gone.

Source: Heather Lloyd-Martin, SuccessWorks EErEhEI]ElllH[Eh_[:[Im }: r




Include key phrases in and around
your hyperlinks

"Successful Search Engine Copywriting: How to
Write Prime-Positioned Webpages That Convert
Like Crazy!"

Your complete SEO copywriting reference ebook

By Heather Lloyd-Martin

"Successful Search Engine
Cﬂpywriting" 122 pages.
succ Lﬁ'gm
SEARCH LNGI?{E Download the SED

COPYWR Tf.ﬂﬁ copywriting ebook today!

SEOQ experts interviewed for
the book

SEQ copywriting book chapters

Heather Lloyd-Martin's new
SEQ copywriting ebook
provides you with an in-depth
look into search engine
copywriting techniques and strategy.

Source: Heather Lloyd-Martin, SuccessWorks

-« Over the last couple years,
the search engines have
strongly focused on link
analysis

e The key to the link analysis
algorithm is not only the
number of links that point to
your page, but also the
contextual phraseology
around the links

o If your phrase appears in
or near a hyperlink, the
search engines may give it
a relevancy boost

SearchEnginellatch com €59




Attend “The Business Case for
SEO Content Development”

 The business case for
SEO content development

* In-house or outsource:
things to consider

e SEO copywriting
fundamentals

« SEO content development
through the sales cycle

* The value of optimized

o T
R ¥

e - content for publisher sites

“We've tntevested in words, not deeds.”

Day 3: Wednesday, March 19, 2008, 5:30 p.m. searchnginellatch com ND




Link building Is as hard as “placing”
a story in The New York Times

The Link Splel

yp ing is g aty U ne jth:m e hard part is influencing the
I 0 you P 1 f I k bu Ij ; ips, tools.techniques and the occasional opinion from Debra Mastaler.

2008
WINNER

Blogging for Search Engine
Guide and Link Week on Search
Engine Land

g_Se!trIWnsﬁuideﬂowe(

Link

Speaking Gigs:

HEAR ME SPEAK

Sﬁamllfﬂgmﬂ‘q,

“The easy part of link
building Is knowing that
you need them. The
hard part is influencing
the right people to give
them to you. Read on
for link building tips,
tools, technigues and
the occasional opinion
from Debra Mastaler.”

Source: Debra Mastaler’'s The Link Spiel blog, Sept. 29, 2007 EEHTEHEHQIHENE[EH_EUHI ©,®




The quantity, quality, and relevance
of links count towards your rating

e Design and content guidelines

— Make a site with a clear hierarchy and text links. Every page
should be reachable from at least one static text link.

— Offer a site map to your users with links that point to the
important parts of your site. If the site map is larger than 100 or
so links, you may want to break the site map into separate
pages.

— Keep the links on a given page to a reasonable number (fewer
than 100).

 When your site is ready:
— Have other relevant sites link to yours.

— Submit your site to relevant directories such as the Open
Directory Project and Yahoo!, as well as to other industry-
specific expert sites.

Source: Google Webmaster Guidelines EEarchEnngIJlatch_l:um O,




Don’t participate in link schemes;
create unique, relevant content

Webmaster Help Center

Google Help = Help Center Home = My 2ite and Google = Creating a Google-friendly gite

Link schemes

Your site's ranking in Google search results is partly based on analysis of those sites that link to you. The quantity, quality, and relevance of links
count towards your rating. The sites that link to you can provide context about the subject matter of your site, and can indicate its quality and
popularity. However, some webmasters engage in link exchange schemes and build partner pages exclusively for the sake of cross-linking,
disregarding the quality of the links, the sources, and the long-term impact it will have on their sites. This is in violation of Google's webmaster
guidelines and can negatively impact your site’s ranking in search results. Examples of link schemes can include:

Links intended to manipulate PageRank

Links to web spammers or bad neighborhoods on the web

Excessive reciprocal links or excessive link exchanging ("Link to me and [l link to you.”)
Buvying or selling links that pass PageRank

* b+ b

The best way to get other sites to create relevant links to yours is to create unique, relevant content that can quickly gain popularity in the Internet
community. The more useful content you have, the greater the chances someone else will find that content valuable to their readers and link to it
Before making any single decision, you should ask yourself the question: Is this going to be beneficial for my page’s visitors?

It is not only the number of links you have painting to your site that matters, but also the quality and relevance of those links. Creating good content
pays off. Links are usually editorial votes given by choice, and the buzzing blogger community can be an excellent place to generate interest. In
addition, submit your site to relevant directories such as the Open Directory Project and Yahoo!, as well as to other industry-specific expert sites.

Source: Google Webmaster Guidelines searchingeliatch com :.»."*:'fé-?




Thou shalt not laugh at “LinkMoses
Linking Commandments — Part 17

I - Linkest not to seek favor from Hlse ldols
(*Google may not be 3 Gleidol I'm waiting fora sign...)

Il - Those who link in exchange for gold are link whores *
Clinking in exchange for 3 return link may be marginally slutty)

11l - Thou shalt not socizl link thine own site*

(*nor stumble it, tag it with the word “nzked”, norsend 3 memo to 3l
empbye& fe"l'ng them to digq it, or 3sk your children to link to your
cotporate site from their MySpace space or .edu based h|og)

— If thou beginest fhy link request email “To whometh it
may concern”, it shall be deleteth

V- Thou shalt not refer to content 3s link bait, any more than
thou shall refer to your users 3s carp

Ll > V1 - Thou shalt not covet t}ly neighbor’s links.*
”‘-r}?o is LinkMoses 3nd why! C*or if thou doest, cmh.fr those from }ﬂ'g]'; trust TLDs, 3nd shame upoh
thee who asks {'}7}.-' own child for 2 link from childs kindergarten scheel
domain)

LinkMoses does not enjoy hate email and isn't

trying to offend people. Please do not take V11 - Thou shalt not use the name Matt Cutts in vain®

him so seriously. (*3t least not pu]:h'ca"y or where it could be dugg...)

Many thanks to the couple hundred pecple VIII - Just because MSN search is stupideth does hot giveﬂ'l thee
(so far) who have pointed out LinkMoses permission to link spamefh them” (¥it is fun ‘choug]’;)

incredibly poor knowledge of

basic Elizabethan grammar. LinkMoses has IX — If thou has {mly TEFDH’]’]EH’], beq Forgl'veness vig this
corrected some of the mistakes, but some are Formefh -

just too silly (on purpose) to fix.

X — The link schemer eateth from 3 bountiful able today, but
the link farmer eateth for 3 lifetime

Source: Eric Ward’s most popular post searchenginellatch.com CJ“E): ’

A special note of thanks to Miki Dzagan




Attend “Link Building Basics”

session tomorrow morning

GCoonbankom =  Discover how search
engines rely on link

J ¥ analysis as an important
component for rank web
pages

e Learn also how to
Increase traffic to your
site by building quality
~links Iin an appropriate

“Go ask your search engine.” m an n e r

Day 3: Wednesday, March 19, 2008, 10:15 a.m. EEEIrI]hEI][llﬂE[UH[Eh s D::




Yahoo Handbook

/% of search advertising
programs use Google Adwords

page zerg media

The Original Google AdWords Handbook
Trusted by Savvy Marketers

By Andrew Goodman

Anyone can enable a Google AdWords campaign and start showing their ads
within hours. Exciting, right? But if you don't get it just right, all you're doing is
putting money in Google's pocket, not yours. Fixing broken Google AdWords
campaigns and turning them into profit centers has been my full time job for
the past five years, since | sold the first edition of the Google AdWords
Handbook. Read on for exciting information about a package of resources I'm
offering to help you get the most out of your marketing in 2007.

Taming Google AdWords

Google AdWords is the largest advertising opportunity on the Internet today,
bar none. Google will make more than $10 billion this year from the program.
There are other search engines, but our private data show that for many
websites, Google refers up to 75% of search traffic. (Even the aggregate
figures for the .3, from leading metrics agencies, show Google's market
share to be over 60%, which is probably an understatement ) That's market
dominance. This 2,000 Ib. gorilla-sized fact of life facing today's marketer is a
big part of why I've felt it necessary to spend the |ast five years of my life
unraveling Google’s mysteries.

If you dont show up on Google, you don't exist. And if you want a reliable way
of showing up on Google — a safe, aboveboard methodology that you can
measure and test— you'll need to participate in their sponsored listings
program, Google AdWords.

Hundreds of thousands of advertisers are using AdWords, but only a minarity
will truly thrive.

| AdWords Handbook | About Us | Newsletter | Seminars | Request Quote | Contact

Andrew Goodman

page zere media

Google
Adwords

Andrew Goodman

Sources: SEMPO, Dec. 2007, and Andrew Goodman, 2007

“Anyone can enable a
Google AdWords
campaign and start
showing their ads within
hours. Exciting, right?
But if you don’t get it
just right, all you're
doing Is putting money
In Google’s pocket, not
yours.”

SearchEnginellatch.com




/0% of search advertising
programs use Yahoo! Search

“There are some significant
e (ifferences especially if
you’re used to using other
engines. In the book, there
____________________ are both ‘action items’ and
S ‘helpful hints’. The ‘action

Mastering Panama - A Speqal Report by Mona Elesseily, - . y .
o onvanoot Secrcateng. [ items” are ti PS Mona

_____
aaaaaaa

Pai - N
believes advertisers should
Mastering Panama is just in time to put some new life in your fall ._. a_
marketing campaigns and really unlock the profit potential lurking E J- = -
penind your Yanoo! Sarc farcingcangaions - try In their accounts. The

i Cevindy "

/| ¥ . L] -
Report on Yahoo!'s New Search Marketing Platform. £ h e I pfu I h I ntS ] are S I I g htly
You already know that paid search advertising is one of the
hottest trends in the world, making up nearly half of all ad dollars -
spent online. In 2007, this will add up to more than $15 billion. I I l O re a Van Ce I pS a Can

¥ w thi y ) i 7 -
Winning Results with Google AdWords, or from attending industry conferences such as Search eve n tr I u I I I O re
Engine Sirategies. Or maybe you're an industry veteran saying: cut to the chase!
' d adverti "’
experienced advertsers.

Sources: SEMPO, Dec. 2007, and Mona Elesseily, 2007 EEHTEHEHHIHEME[EH_EI]HI m




3% of search advertising
programs use Live Search

Microsoft* Digital Advertising Solutions
Home  Aboutus IS

Contact Sales | Client Center

Research Library Creative Inspiration News & Events
Search Advertising
Advertise
Search Advertising @ T - Microsoft adCenter

Web | mages | hews | Mape | MSH | Morer

hiking

Place your ad here -
www.adventure-works.com
Your ad description here

Search. Click. Find.

Simply put, that's what you want your customers to do. With

Ad Opportunities Microsoft search advertising, yvou can make it happen. Create your

adCenter account, define your target market, and set an ad budget.
When shoppers see your ads, click to your site, and buy what they

Find an Ad Spec were looking for, you get a good return on your investment.

Ad Programs

Profile Matcher . N o

. Visit Live Search today and see how advertisers are utilizing the

Ad Formats power of search advertising. Type in a few key words and discover
Rich Media how it can work for you.

By the Numbers

Microsoft search advertising makes your search advertising
campaign easy to manage, with simple-to-use in-depth campaign
analysis; intelligent targeting based on location, gender, or day; and
access to up-to-the-minute research.

Get Started Today

Prowvide your contact details and pay a one-time 35 fee to create
your Microsoft adCenter account.

E‘EN tarted | 4 ‘

Sources: SEMPO, Dec. 2007, and Microsoft, Dec. 2007

Have an account? Sign in
Get started [ o |

Get free help from
a search expert.

« 46.3 million unique users
visit Live Search, yielding
over 1 billion page views

e Quick setup of your Live
Search campaign with
Microsoft adCenter

 Delivery of satellite maps,
driving directions, and real-
time traffic information

e Tallored mobile version,
“preview hover,” and more

SearchEngmell/atch com




Cost-per-click for top 3 search
engines: Averages 2006-2007

$2.50

$2.00 - e

$1.50 -

$1.00 -

$0.50 -

$0.00 =

Google Yahoo MSN

12006 12007

Source: MarketingSherpa, July 2007 EEEIrI]hEI]gIIIE[IIE[Eh S0 :D:




Attend “Search Advertising 101”
session tomorrow afternoon

‘T used to be in advertising. Remember ‘Buy this, you morons’? That was mine.”

Day 3: Wednesday, March 19, 2008, 1:00 p.m.

e Paid placement is a form
of search advertising that
provides a top ranking in
return for payment

e Every major search engine
offers a paid placement
program

e Learn what’s available in
this session that is
especially geared toward
beginners, with details on
programs from major
providers and advice on
nhow to succeed

SearchEnginellatch com €59




Success measurement sessions

held yesterday or conflict today

e Analytics: Data Into
Action

* Web Analytics:
Measuring Success

« Converting Visitors
Into Buyers

" e Landing Page Testing
& Tuning

Tesl

— b

=
—
=

==

‘Hawve you tried searching under ‘fruitless'?”

SearchEnginellatch com o{ﬁf .




What's your company using search

engine marketing to accomplish?

e 61% to Increase/enhance brand awareness of
our products/services

* 58% to sell products, services or content directly
online

e 43% to drive traffic to our web site, the revenue
model of which is online advertising

« 20% to generate leads that we ourselves will
close as sales via another channel

« 20% to generate leads for a dealer or distributor
network to close as sales

Source: SEMPO survey, February 2008 EﬂarchEnngIJlan:h_uum FO




Tracking and reporting should

move beyond clickstream analysis

“Discover how to move
beyond clickstream
analysis, why gqualitative
data should be your
focus, and more
Insights and techniques
that will help you
develop a customer-
centric mindset without
sacrificing your
company’s bottom line.”

Source: Avinash Kaushik, Web Analytics: An Hour a Day, 2007 aearchEnginellatch com WD




Testing landing pages can lift
conversion rates up to 55%

iy

i(ﬁ%ikeﬁngSherpa

100% Satisfaction Guaranteed!
Questions? Call (877) 895-1717

Newly Revised! How to Lift Conversions Up to 55%

— ] MarketingSherpa's Landing Page Handbook

3 f?:ﬂ\lslke[\ngsheml
HLanding
| Page ;
i Handbook :

= Seco 1
o SRR Now - Ships in 24 hours

Mewly updated and expanded for 2008, MarketingSherpa's bestselling
Landing Page Handbook helps you raise conversions by up to 55% or
more for search, email, and ad campaigns for lead generation,
ecommerce, and even blogs. Includes:

s Research Data & Useful Stats -- See how your landing page-related
stats compare to 3800 of your peers. Useful for pitching upper
management for tests and budagets.

s Step-By-Step Instructions -- Practical guidelines for each step of
landing page design, including copy, graphics, layout, buttons,
typeface, video, audio, and top four types of testing. Plus, "skunk
works" tips.

# Creative Samples & Case Studies -- Use as design aids and
inspiration for your new landing pages. Includes multivariate test

Source: MarketingSherpa, Landing Page Handbook, 2008

-> Page Design & Copy Instructions

-> 54 Stat & Data Charts

-» 114 Samples of Landing Pages to Copy

- Help for Search, Email, B-to-B, Ecommerce, Blogs &
Lead Generation Conversions

Risk-Free: 100% money-back guaranteed In Stock

Order Here Risk-Free

Mewly Revised!
Landing Page Handbook

Product Details
Pub Date Jan 2002
Publisher MarketingSherpa

Store ID  =30185

 Many marketers believe
the outbound campaign is
responsible for most of their
conversions, but
MarketingSherpa data
shows that the landing page
IS actually more responsible
for the conversions

*The best landing pages are
fully optimized and contain
relevant headlines with the
searched for keyword

SearchEngmellatch com @e)




Take “Search & Analytics

Workshop” on Friday afternoon

* Analytics are a gold
mine of information, just

oonpar.con waiting to be uncovered

Z; = * The results of your
) > campaigns,

.\ effectiveness of the

- website, and the

m TS sy efficiency of your
cenl U= rankings can all be

Miyte nboy g o o Wi b bty measured with a good
analytics program

Day 5: Friday, March 21, 2008, 1:00 p.m. EEHTEHEHQIHEWE[EH_EI]HI m




Today’s Orion Panel will discuss
“Universal Search”

“Ob, like you know something the Internet doesn't know.”

Day 2: Tuesday, March 18, 2008, 1:30 p.m.

» Before you attend this
week’s optimization and
best practices sessions,
hear from industry gurus
about how search,
marketing and information
seeking is changing the
Industry that follows the
search

« Our ongoing series on
universal search will include
research data available only
at SES

SearchEngmellatch com @e)




Universal search has increased
traffic to Image and video sites

Integrated Search: The Engines

» Search Result Pages a Multi-Media Experience

» Owned and Operated Content Prominent

Google Search Downstream Referrals to ‘
Other Google Channels (Millions)
+18% +789% 6 Month % Growth
(1]

173.4

142.8 +199
¢ +40%
76.2
] 1

Image YouTube Video Maps News

C®MSCORE

Source: comScore Media Metrix, Oct. 2007 searchtngnellatch com UUD




Google “Darth Vader” and you'll
see Image results and videos

Web |mages Maps MNews Shopping Gmail maore v Sign in
GO L)g[e |Darlh Vader | [ Search W%

Web |mages Video Results 1 - 10 of about 8,460,000 for Darth ader_ (0.14 seconds)
Image results for Darth Vader Sponsored Links

Darth Vader

Looking for Darth fader?

Find exactly what you want today.
www.ebay.com

Darth Vader - Wikipedia, the free encyclopedia

Darth Vader is a fictional character from the Star Wars universe. He was portrayed by
bodybuilder David Prowse and a senes of stunt doubles. most notably ...
en.wikipedia.org/wiki/Darth_Vader - 111k - Cached - Similar pages

Star Wars: Databank | Vader_Darth
Character profile from the official Star Wars site.
www.starwars_com/databank/character/darthvader/ - 107k - Cached - Similar pages

YouTube - Darth Vader being a smartass
W] Darth Vader Calls Microsoft (Soundboard Prank Call). 01:54 ..
B Watch video - 46 sec i

www.youtube_ comfwatchv=5blbvd WFriM

§l Darth Vader

Darth Vader...Darth vader star wars
1min 2 sec - # vz

www.youtube comfwatch?=DgTi0ZFDawY

Dave Prowse IS Darth Vader.

The Official Dave Prowse Website - The actor who played Darth VVader in the original Star
Wars trilogy.

www.darthvader-starwars.com/ - 15k - Cached - Similar pages

WNC: Darth Vader Grotesgue

The third-place winner was Christopher Rader, with his drawing of that fearful villain, Darth
Vader. The fierce head was sculpted by Jay Hall Carpenter, ...
www.cathedral.org/cathedral/discover/darth.shtml - 3k - Cached - Similar pages

SearchEnginellatch com

Source: Google, Mar. 1, 2008




But, why hasn’t universal search
mcreased trafflc to Google News?

Gougle - . In example on left, only
Web News Results1—10ofabuut2,14ﬂ,m,ﬂﬂﬂforﬁuugle_(O.Eds} “NeWS reSUItS for Google”

News results for Google Sponsored Links I I n ks to G OO g I e N eWS

My stunted interview with Google's Eric .
Schridt - Feb 29, 2008 Personalize Google

GOL JS[C I've always wanted to interview Google CEQ  Personalize your Google homepage

Eric Schmidt one-on-one and this week | with photos, news.{_weather and more (] H ead I i n eS Of Sto ri eS I i n k

Digitsltrends.com  finally got the chance. Erc Schmidt is all www.google comfig
smiles before declining to ...

e A lces directly to CNET News.com

but opens door to ... -

ZDMNet - 18 related articles »
The last word (for now) on Google Sites - an d Z D N et

CMET News.com - 16 related articles »

Google

St e D L e * S0, universal search is

¥ Stock quote for GOOG . .
www_google.com/ - 7k - Cached - Similar pages refe rrl n g m OSt Of th e traffl C
Google Video _ _ _ .

Search - R, Bood Hrtor an video google.som o o e e to more than 4,500 En g lish-
video.google.com/ - 128k - Cached - Similar pages )

Coogleaps - | language news sources

Provides directions, interactive maps, and satellite/aerial imagery of the United States. Can
also search by keyword such as type of business.

maps.google.com/ - 58k - Cached - Similar pages WO rI dwi d e

Google.org
The philanthropic arm of the company. Lists its activities.
www.google_org/ - Bk - Cached - Similar pages

Source: Google, Mar. 2, 2008 EEHfEhEﬂglﬂElﬂE[Eh_Eﬂm m




Take “Optimizing for Universal
Search” training class on Friday

I can’t explain it—it5 just a funny feeling that I'm being Googled.”

Day 5: Friday, March 21, 2008, 8:00 a.m.

* The advent of Google’s
Universal Search has been
called “the most radical
change to its search results
ever’

e S0, how do you take
advantage of Google’s new
approach that blends
listings from news, maps,
video, and image search
among those it gathers from
web search?

SearchEngmellatch com @e)




Yesterday’s Orion Panel discussed
“Getting Vertical Search Right”

-'@'-Cartoowsn&egw-fu_ﬂ * The need for specialized
S search capabilities has
never been more prevalent

than it is today

» Established leaders and
experts in vertical search
application and execution
discussed the state of the
iIndustry, positive and
negative experiences and
best practices for answering
needs of today's demanding
“For God’s sake, Al, adjust your vertical hold.”’ searchers

SearchEnginellatch com €,




55.7 million people visit YouTube a
month to watch 2.5 billion videos

gl Profile | Visitors v ] Engagement ¥ | Growth |
Timeframe: 01/2007 to 01/2008 People Counts - Monthly
People Count 3§ compete
== yautube.com =
FOM
GOM - —
S0M - e ——————————_—a - i
40M S =t
30M T
208
108
Jan 07 Mar 07 May OF Jul 07 Sep 07 Mo 07 Jan 08
Use This Data: Embed Graph | Export CSV | Show Permalink
Date: 01/2008 Month A @ What is this?
Th mb f
@ ,cutube.com 55,703,327 -2.8%% 75.8%4 people visiting a site.

See Full Description

Sources: Compete, Feb. 26, 2008, and YouTube aearchtngmellatch com O'DD




Steps 1-6 to successful video

search optimization

 Research video-related keyword phrases before
optimizing and categorizing video files

« Always include user-friendly, keyword-focused

metadata in all video files

 Name the video with appropriate keywords,

when applicable

e Glve video search engines easy access to your

videos and video clips

* Organize video content by file format
 Robots exclude redundant video content

Source: Shari Thurow, Search Engine Visibility, 2008

SearchEngmelllatch com €,9):




Steps 7-12 to successful video

search optimization

* Optimize the Web pages that contain videos

e Cross-link to other Web pages containing similar
video content

* Create a video library or catalog
* Improve video guality
 Watermark and/or brand your video content

e Submit and distribute your video files to video
search engines and video-sharing Web sites

Source: Shari Thurow, Search Engine Visibility, 2008 EEarchEnngIJlatch_l:um L)




Attend “Video Search Optimization”
session on Thursday afternoon

“God, this is going to -be all over YouTube.”

Day 4: Thursday, March 20, 2008, 12:45 p.m.

e Producing video content?

e There are video search
engines that specialize Iin
gathering up your video and
making it available to
searchers seeking such
content

 This session looks at how
to make your video more
visible in these specialized
services

SearchEnginellatch com €59




Social Search Track conflicts with

Fundamentals Track tomorrow

e Social Media Marketing -
Seebeteer— < Whatis it and What is it
) Good For?

» Successful Tactics for
Social Media Optimization
(SMO)

e Social Media Research:
Informing Search Strategies

e Social Search: The Next
Step

SearchEngmellatch com &)




67.4 million people visit MySpace
and 31.1 million visit Facebook

all Profile [ visitors —~ | Engagement v | Growth
Timeframe: 01/2007 to 01/2008 People Counts - Monthly
People Count §i compete
=w= Myspace.com === facebook com '
30mM
BOM -
7OM - ————— = :
= _._'__F - — B L] — & h-—'_'_.- 9
BOM e p =
S0k
40 -
a0M - e —
‘_____‘,_____.———---——_____* *____.--""'-'.‘
20M - ———
ﬂ‘-_—*———-_-_'-----_+
10K -
Jan OF Mar 07 May 07 Jul 07 Sep 07 Move OF Jan 08

Use This Data: Embed Graph | Export CSV | Show Permalink

Date: 01/2008 Month A & What is this?

@ myspace.com 67,370,735 24504 16.1%4 The number of
people visiting a site.
@ fccbook com 21,070,538 -3.3%:% 130.6%% See Full Description

Source: Compete, Mar. 3, 2008 searchengimelliatch com CJ'U: ,




What does Wikipedia say about
soclal media optimization?

o Social media optimization (SMO) is a set of methods for
generating publicity through social media, online communities and
community websites. Methods of SMO include adding RSS feeds,
adding a “Digg This” button, blogging and incorporating third party
community functionalities like Flickr photo slides and galleries or
YouTube videos. Social media optimization is a form of search
engine marketing.

» Social media optimization is in many ways connected as a
technique to viral marketing where word of mouth is created not
through friends or family but through the use of networking in social
bookmarking, video and photo sharing websites. In a similar way the
engagement with blogs achieves the same by sharing content
through the use of RSS in the blogsphere and special blog search
engines such as Technorati.

Source: Wikipedia, Mar. 3, 2008 EEHfEhEﬂglﬂElﬂE[Eh_Eﬂm m



http://en.wikipedia.org/wiki/Publicity
http://en.wikipedia.org/wiki/Social_media
http://en.wikipedia.org/wiki/RSS_feed
http://en.wikipedia.org/wiki/Digg
http://en.wikipedia.org/wiki/Blogging
http://en.wikipedia.org/wiki/Flickr
http://en.wikipedia.org/wiki/YouTube
http://en.wikipedia.org/wiki/Search_engine_marketing
http://en.wikipedia.org/wiki/Search_engine_marketing
http://en.wikipedia.org/wiki/Search_engine_marketing
http://en.wikipedia.org/wiki/Social_bookmarking
http://en.wikipedia.org/wiki/Social_bookmarking
http://en.wikipedia.org/wiki/Social_bookmarking
http://en.wikipedia.org/wiki/Social_bookmarking
http://en.wikipedia.org/wiki/Social_bookmarking
http://en.wikipedia.org/wiki/Blogsphere
http://en.wikipedia.org/wiki/Technorati

Rohit Bhargava of Ogilvy PR Is
credited with inventing term SMO

Influential Marketing Blog

- »
R
Reflections on creating compelling marketing, advertising & PR strategy BH Anc?\r\'r:

« NBC Markets 2 New TV Pilots on Metflix | Main | Singelringen Promotes "Single Power” As a Way
of Living »

THURSDAY, AUGUST 10, 2006

5 Rules of Social Media Optimization (SMO)

Add to: | blinklist | del.cio.us | diga | yshoo! | furl | rawsugar | shadows | netvouz

For years now, Search Engine Optimization (SEOQ) for websites has been honed into a fine art with

entire companies devoting considerable effort to defining best practices and touting the value of 1
SEOQ for raising a site’s performance on organic search listings. While | believe in the power of SEQ, ABOUT ROMHIT >>

there is a new offering we have started providing to clients which we call Social Media Optimization
(SMO). The concept behind SMO is simple: implement changes to optimize a site so that it is more ‘I’u;wlm‘ll‘u:i A NEW BOOK
easily linked to, mare highly visible in social media searches on custom search engines (such as g ko COMING IN

Technorati), and more frequently included in relevant posts on blogs, podcasts and viogs. Here are 5 !@Q s F R | N E
rules we use to help guide our thinking with conducting an SMO for a client’s website: . & el

1. Increase your linkability - This is the first and most important priority for websites. Many m,h“,m‘_‘_ 2 l] l] 8

sites are "static” - meaning they are rarely updated and used simply for a storefront. To
Pre-Order on Amazon .

Pre-Order on Barnes & Noble
Pre-Order on 1-800-CEQ-READ

optimize a site for social media, we need to increase the linkability of the content. Adding a
blog is a great step, however there are many other ways such as creating white papers and
thought pieces, or even simply agoregating content that exists elsewhere into a useful

format. Pre-Order on Borders

2. Make tagging and bookmarking easy - Adding content features like quick buttons to "add to 3 my faceb k

del.icio.us” are one way to make the process of tagging pages easier, but we go beyond this,
making sure pages include a list of relevant tags, suggested notes for a link (which come up iavnystie on Linked [

automatically when you go to tag a site), and making sure to tag our pages first on popular

social bookmarking sites (including more than just the homepage). FEATURED MARKETER
3. Reward inbound links - Often used as a barometer for success of a blog (as well as a See my Reading List at: .
website), inbound links are paramount to rising in search results and overall rankings. To The C
encourage more of them, we need to make it easy and provide clear rewards. From using N
Permalinks to recreating Similarly, listing recent linking blogs on your site provides the reward Ulhmate e
of visibility for those who link to you Marketing Ranletare

Source: Influential Marketing Blog, Aug. 10, 2006

Increase your
linkability

Make tagging and
nookmarking easy
Reward inbound
Inks

Help your content
travel

Encourage the
mashup

Searchenginellatch com @@




v ©Cartoonbank.com

Attend “Social Media Research:

Informing Search Strategies”

- Social networks, blogs,
feeds, tagging, social
bookmarking and
Immersive game
environments provide
24/7 real-time focus
groups
e Learn how
Buzzmetrics, Cymfony
and others help quantify
the s and reveal critical
Insights

Day 3: Wednesday, March 19, 2008, 4:00 p.m. EEEIrI:hEI][llﬂElIIH[Eh_[:[Im ﬁ

“Trust me Mort—no electronic-communications superhighway, no matter how
lace the art ¢

e
vast and sophisticated, will ever rep




Contextual Ads Track conflicts with

Fundamentals Track today

e “Earning Money from
Contextual Ads” session
looks at the way
publishers can generate
revenue by carrying
contextual ads offered
by major networks

e But session conflicts
with the one on “Search
Engine Friendly Design”

SearchEngmellatch com @e)
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Some of you want to understand
how contextual targeting works

GO L)g[e Content Network

AdWords

Owtien Contextual targeting

The buying cycle Contextual targeting is an extension of search advertising. Just as users can search for keywords on Google and see ads related to those keywords, visitors to content network sites can see ads related
Contextual targeting specifically to the content they're viewing on a web page.
Placement targeting .
How contextual targeting works
Ad formats

Pricing Google continually scans the millions of pages from the content network to look for relevant matches with your keywords and other campaign data. When we find a match, your ad becomes eligible to run on that

page. Google's extensive web search and linguistic processing technology can decipher the meaning of virtually any content network page to ensure we're showing the most relevant ads.

Tracking performance
Consider the following example:
Tools

Partner sites

Social networks

Best practices cup o java
: i 1 coffee

Success stories

Want to get started?

Sign up now e@ @

If you have a page about Java the coffee, our technology knows that it's
not about Java the programming language. And you get ads about coffee.

SearchEnginellatch com

Source: Google AdWords




Some of you want to earn money
from relevant ads on your website

GO L)gle | English (US) ¥|  Help Center

AdSense

Earn money from relevant ads on your website

Google AdSense matches ads to your site’s content, and you earn money
whenever your visitors click on them.

Sign up now » ‘

Existing AdSense users:

= Sign in to Google AdSense with your
Roses, Daisies and more (:. [ A ¢
™ Local flaristz. Same day delivery 101 JS c ccoun
ﬁ Freshest flowvers from $10.99 .
ey o reenoardengifts .com Ema”'| |
L A

= CLr F'asswclrd:| |
,. Place ads on

H | cannot access account
oy it your site Iy

Source: Google AdSense EEEIrI]hEI]gI[IE[IIE[Eh S0l @




Jennifer Slegg acknowledged as
leading expert on Google AdSense

JenSense
Making Sense of Contextual Advertising
and Helping Publishers Earn More Money

Tell your visitors they are being fracked with web
beacons & cookies as AdSense ferms upx

= February 26, 2008

It's that time again, the update of the AdSense terms & conditions as well as
the program policies. Now, everyvone has to agree to the new terms and
conditions, and then don't forget that when you approved the terms and

conditions, you automatically accepted the policies as well.

delay, I was enroute to SMX, and was about 10 minutes from leaving for the
airport when AdSense first blogged that today was the new Terms drop day.

Thank you to all those publishers who forwarded copies of

conditions to me, it was much appreciated and gave me something to do on the

flight!

First, let's start with the policies.

Source: JenSense, Mar. 3, 2008

JenSense

JenSense.com

JENSTAR
Jated

4 About Me

Coneulting

Crartact |
ontact Me

Sorry for the slight

the terms &

On=Uulting oery

NEW POSTS L

| &

|Search

‘ Home | About

SPONSORS

."-' H.

Generate revenue
from your site with
Google AdSense

O N m
-
Iy

=
m
T
(]
il

L
[
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Attend “Contextual Ads & AdSense
Clinic” on Thursday morning

©Cartoonbank.com

our friendship is more than contextual.”

Day 4: Thursday, March 20, 2008, 11:15 a.m.

This Interactive session
takes volunteers from
the audience and
examines their web
sites live to provide
general feedback about
Improving them to do
better from Google
AdSense and other
contextual ad
placements

SearchEngmellatch com &)




Just an overview of key concepts In
search engine marketing for 2008

e Keyword research e Success measurement
* Website design e Universal search
 SEO copywriting  Vertical search

e Link building e Social search

e Search advertising e Contextual ads

SearchEngmellatch com @e)




But walit! There’s more! Attend the

“Site Clinic” on Thursday morning

* This Interactive
session takes
volunteers from the
audience and examines
their web sites live to
provide general
feedback about
Improving them to gain
sty oo MMOTE traffic from search
engines

Day 4: Thursday, March 20, 2008, 10:00 a.m. EEHTEHEHQIHEWE[EH.EDN m

©Cartoonbank.com




Consider attending one of the

sponsored sessions this afternoon

e Search Advertising Goes Mobile

e Do You Know the Breakdown of Your
Competitors' Paid and Organic Traffic? Hitwise
does.

 What's new with Google Analytics and Website
Optimizer?

e Optimizing Search Marketing Campaigns

* Microsoft Search: Tips and tricks for delivering
great results and campaigns with Live Search

Day 2: Tuesday, March 18, 2008, 3:15 p.m. searcitnginellatch com €@




Try to visit our 125 sponsors and
exhibitors today and tomorrow

1-800-FREEA411, 24/7 Real Media, 7Search.com, @ Web Site Publicity,
ABCSearch.com, Acquisio, Acronym Media, Adapt Technologies, Adgooroo,
adMarketplace, Advertising.com, Apogee Search, Ask.com, Best Of The Web,
BigMouthMedia, blinkx, Blogsvertise, Brafton, Bruce Clay, BtoB, Business.com, Click
Forensics, Compete, ComScore, Correlation Concepts, Did-it, DoubleClick, Dozier
Internet Law, Engine Ready, Efficient Frontier, Elixir Systems, ePrize, etology,
eZanga, Findology, Genieknows.com, Getupdated, GoEcart, Google, hakia, Hitwise,
Hot Banana, iContact, iClimber, iCrossing, Idealaunch, Idearc Search Marketing,
IndexTools, Ingenio, Intermark Media/Copeac, Interwoven, ion interactive, iProspect,
The Karcher Group, KeywordMax, LifeTips.com, Listrak, LivePerson, Local.com,
Localeze, Location3 Media, LookSmart, Lyris HQ, Marchex, Marin Software,
MarketHealth.com, Market Motive, McAfee Hacker Safe, Media Traffic Agency,
MediaWhiz, Medio, Microsoft, Mobile Libris, mobileStorm, Moniker.com,
MoreVisibility, Mountain Media, Netconcepts, offshoring.com, Omniture, Onward
Search, OrangeSoda, Outrider, Peoka.com, Pepperjam, Plattform Advertising, PM
Digital, PRWeb, PRIME Visibility, PrintPlace.com, Pop Labs, Pulse 360,
SageRock.com, The Search Agency, Search Marketing Standard, Searchlgnite,
SearchRev, Sedo, SEMPO, Sendori, SendTec, SendTraffic, SEO Inc., SLI Systems,
Slifter, Soothware, Steak Media, Superpages.com, SureHits, Target Margeting
Group, Teragram Corporation, TMP Direction Marketing, Trellian.com, Unreal
Marketing Solutions, VentureDirect Worldwide, Visibility Magazine, Web Analytics,
Web Marketing Association, WebmasterRadio.FM, Website Magazine, Widemile,
Wordtracker, Yahoo!, YELLOWPAGES.COM, Zeta Interactive

SearchEnginellatch.com @@




You can’t master SEM Iin a week,
but you can learn the fundamentals

96aIGN EngInG

CONFERENCE & EXPO:

S[ 5 ﬁCIickZ
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	Introduction to Search Engine Marketing
	Who are the major search engines and what is an expanded search?
	How can you achieve top ranking and when doesn’t that matter?
	Where is SEM spending going and why isn’t more going to SEO?
	Overview of 10 key concepts in search engine marketing for 2008
	Keyword research is the first phase in both SEO and SEM campaigns
	The first step in keyword research is thinking like your customer
	Explore conversations that are happening on the web
	Keyword research involves more than looking up search frequencies
	Conduct your keyword research using one or more of these tools
	Website design should avoid search engine stumbling blocks
	Some search engines see your site the way that a text browser might
	Follow Google’s design, content, technical and quality guidelines
	Google’s webmaster tools can help make your site Google-friendly 
	Attend “Search Engine Friendly Design” this afternoon
	SEO copywriting is primarily for humans who use search engines
	Include key phrases in your Title (blue bar above every Web page)
	Emphasize your key phrases in headlines and sub-heads
	Include key phrases in and around your hyperlinks
	Attend “The Business Case for SEO Content Development”
	Link building is as hard as “placing” a story in The New York Times 
	The quantity, quality, and relevance of links count towards your rating
	Don’t participate in link schemes; create unique, relevant content
	Thou shalt not laugh at “LinkMoses Linking Commandments – Part 1”
	Attend “Link Building Basics” session tomorrow morning
	97% of search advertising programs use Google Adwords
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