
Relevant local search

Why is Local Different?

Local Search is about this
•67% of respondents said 
they prefer to make 
purchases in Physical 
Stores

•69% research products or 
features on line.

•58% use the internet to 
locate items before going to 
a store to purchase

*2007 Accenture survey
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Local Search is only partially about this
More than 16 
Million U.S. 
Businesses

500,000 
Businesses 
Change monthly

500,000 
Businesses Open 
or Close each 
month.

Less than 50% of 
Business 
Locations have an 
independent web 
site

www.theprintingstore.com



Relevant local search

Below the FoldBelow the FoldAbove the FoldAbove the Fold



Relevant local search

Below the FoldBelow the FoldAbove the FoldAbove the Fold

Google Local 10 
Pack

Web Site agnostic
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Of 20 total Links in this 
SERP not one goes to a 
local business website.

Of 20 total Links in this 
SERP not one goes to a 
local business website.

http://www.dexknows.com/
http://albuquerque.citysearch.com/
http://albuquerque.citysearch.com/
http://local.yahoo.com/
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Of the 7 links 
above the fold, 

Not one appears 
due to the 

content on a 
Local Business 

Web Site.

Of the 7 links 
above the fold, 

Not one appears 
due to the 

content on a 
Local Business 

Web Site.

http://chicago.citysearch.com/
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Your foundation is built on database inclusion with the data aggregators 

Business Name

Business Address

All Business Phone Numbers

Business Web Address

Primary Line of Businesses

Neighborhood Serviced

Create a “cloud” of content for each individual 
business location.  Keep in mind that the content 
must answer both “Discovery” & “Recovery” Local 

Search Queries.  

Products Offered

Business Specialties

Services Provided

Payment Methods Accepted

Hours of Operation

Alternate Lines of Business

Unique Offers 

Recovery 
Content

Discovery 
Content
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Recovery Content Only

Discovery and Recovery Content

Business Listing
Aggregators
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