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What is Local? Lots of Definitions

1. The online equivalent of local newspapers, print yellow
pages, community forums, spot-TV, and radio.

2. For Consumers - Every day, millions of people use the
Internet to:

a) research, discover, and contact local businesses, from dentists to
auto repair shops;

b) determine which stores to buy from and how to get there;
c) plan their weekend or a night out - among other day-to-day activities.

3. For Advertisers - Local online advertising is about efficiently
reaching consumers when they are actively researching and
choosing where to buy local products and services.
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Does Local Online Advertising Matter?

2011 local online advertising nearly equals 2007 total ad dollars
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What is Driving Growth in Online Local Advertising?

m=) 70% of Internet users search for ‘local’
products and services-

m=) 92% of Internet shoppers make their
purchases offline

m=) Only 1M of the more than 15M local
businesses in the US are advertising online
today

Who is spending money on local online advertising?

63% (national) vs. 36% (local businesses )

*The Kelsey Group, 2006.
**Yahoo! Research, 2007.
% SM|, 2007. 4 MARCHE
**** The Kelsey Group, 2007.
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Marchex’s Business is Partner Driven

Advertising Local Content
Services Network

Leading click- and call- One of the largest local
based products and consumer networks on the

services for national and Web

local advertisers _
150,000+ Web sites

55,000+ local advertisers _
26M+ monthly unique

100+ local advertiser visitors
aggregator partners

Content partners

& atat Berry Cobalt supplement proprietary local
= iInformation with maps,

(Comcast. YELLOWPAGES.COM" additional ratings & reviews,
: widgets, and ads
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How Marchex Works With Parthers and Customers

Advertisers Traffic
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Local Advertising Team & Platform

Creates, targets, and
distributes click-
and call-based ads using
our Connect platform
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What Makes Marchex Unique?

* We deliver search campaigns for tens of thousands of
advertisers with scalable technology

» Scalability is hard — managing to budgets of all sizes is not
simple

« Owning an ad network with a foundation of proprietary local
traffic is key to fulfillment of all campaigns

A combined click- and call-based offering is critical to
expanding your footprint in the SMB market :

» Partnerships that are committed to Local N @

» Sales force training and incentives \
« Creating Internet advertising collateral \
* Moving dollars from offline to online quickly

* Focus on connecting millions of customers with local merchants
and communities
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Call-Based Offering: Merchants Want the Phone to
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Proprietary Traffic — Building Great Local Destinations

Search——

Refine Search |
Results

= newyorkdoctors.com

Search for: | Location: fNew York, NY

Open List Home = Mew York, NY > Physicians

Refine Results :
New YorkChiropractic New York College

Tuesday, March 11

Your unique local gui
physicians. D

Doctor in New York

Our curriculum combines a unique balance of art. science Premier NYC Board-Certified Doctor. Boutique Practice

By Business Specialty & philasophy. Mo..

vw_nycc_edu

Psychoanalysts (16)

Physicians Information Bureaus (2}
X-Ray Laboratories Medical &
Dental (2)

Social & Human Senices For
Individuals & Families (1)

Featured New York, NY Physicians

Showing 1 to 10 of 17917 Sort by: [Most Reviewed |

B RatingL.cvel 1. Alexander A McMeeking 0
90-100% (1561) 100%
like it
"I was referred to him for Lyme disease that would not go
away-for months. He was direct, to-the-point. |
Read all 21 reviews »
2. Spine and Sports Medicine o7
67%
like: it
Upper E_ Side (3095) "l went here aho_ut a year ago when | was in SEVERE pain in
Chelsea (2669) gw IJDV-:'”Ichk ._F|Ir.st of all, they took me THE SAM
VWashington Hts. (1124) L G
Upper W. Si
Midtown West (998) 3. Dormer Medical Spa
0
Show All 17 Neighborhoods » Slﬁ{ﬂ
[l I

"Dr Dormer does excellent work with fillers. Was in a slight
hurry as most doctors in my experience was wao.."
Read all 8 reviews »

By Medical Specialties

Internal Medicine (2784)
Psychiatry (929)

Pediatrics (818) ~ :

: : 4. George P Liakeas
Anesthesiology (633) ~E0rd 910
Radiology (539) like it

"busy doctors office (seems everybody uses him). very
knowledgable and thorough. does not force visits but
Read all T reviews »

Show All 40 Medical Specialties »

By Services

Insurance (22)
Diagnastics (21) 5. Elena-Maria Buruiana 57%
Surgery (9) like il:J
Consultation (8) "The waits have gotten much sharter lately, thank God - last

Collagen & Botox (T) year, | waited for nearly three hours forar

How To Get There
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Sponsored Link

Find a Doctor in New York

Easily locate doctors at MewYork-
Preshyterian Hospi

NY House Call Physicians

Board Certified Doctors. Your Home or
Our NYC Office. No

Research and Compare New
York

Access critical doctor performance
information such as
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Proprietary Traffic — Building Great Local Destinations

26M+ monthly unique visitors

Key sites driving most of the traffic
e OpenList.com

* Yellow.com

 AreaConnect.com

150,000 local sites in our overall
network, accounts for the majority of
our traffic

Delivering the most relevant local
Information to consumers
« 1.3 million user reviews and ratings

» 50,000 businesses updated their listing
in the last three months

« Partnerships with Citysearch, Fodors,
Healthgrades, Contractors.com, Orbitz,
Priceline, Superpages (ldearc), and
more
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Featured Seattle Businesses

1 Oslos A Mens Store

94%,

Seat.‘tle.WA
[ seorch |
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Monas Bistro and Lounge

Local (206)526-1188
g . .
Fax (206) 526-1928 91% ||ke |t
6421 Latona Ave NE Based on 32 votes
Seattle, WA 98115
Rate it!

Website

= Write a Review

Email to Friend

Open View™

Business Summary what's this?

For four star Mediterranean. try Mona's Bistro And Lounge in Seattle
This is a great place. Find this mildly expensive restaurant in the Green
Lake neighborhood. Know before you ga: this place features live music
Upon entering the restaurant. you'll find a romantic atmosphere. This
place features a full bar. fine wines, and jazz. This restaurant is open
late and good for groups

Message From Monas Bistro and Lounge
Romantic Restaurant and Lounge in the Heart of Greenlake

V-day Reservations Available
View Menu @ monasseattle com
1 of Seattles Best Date Spots

Mona's Bistro and Lounge is one of Seattle’s premier dining
establishments. Our restaurant provides a romantic setting with an
emphasis on bringing our guests the finest Mediterranean cuisine
classic and signature cocktails, as well as an extensive international
wine list. We use only the freshest local and seasonal ingredients
Whether it's a dinner for two. a gathering of friends. or a private party or
reception. let us help you create the perfect evening. "Mona's...a place
with a recharged culinary reputation.” -Seattle Metropelitan Magazine "A
swanky neighborhood joint that's ideal for romantic dinners.” -The
Seattle Stranger ‘The atmasphere will sink in and you will feel your
weekly stress slipping away.” -AOL Cityguide

Business Info edit

Business Type
Restaurants

Price Level
555
Features
Open Late

Cuisines
French, European

View Similar Nearby Restaurants

View all

seatte | Sponsored Links

Zagat Seattle

Find the Perfect Restaurant! Browse
How T by Cuisine, Location &
www.zagat.com

View all

Palomino Restaurant - Seattle

Palomine is the upbeat city
restaurant and bar famous for its

= pli.r-u-i.com

¥

2 Local Restaurants

%% || Looking for a local restaurant? Pick
=¥ the right one from our

%2 =Ny Yellowbook.com

o Organic Cafe and Juice Bar
GetDrvi

Garden Cafe and Juice Bar. Kingston
WA Enjoy Tasty Health Food Mow.

Ga afeAndJuiceBar net

Advertise on this network
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Marchex Goals in Local

e Build meaningful partnerships with strong local sales forces
and content providers

* Provide local advertisers with the best online marketing
products to grow their business (click- and call products)

 Grow our active advertiser base from 55,000 to 80,000
accounts by the end of 2009

* Deliver engaging local destinations to consumers and grow
our local traffic
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