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Local Search: Are Partnerships the Key to Success?
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What is Local? Lots of Definitions

1. The online equivalent of local newspapers, print yellow 
pages, community forums, spot-TV, and radio.

2. For Consumers - Every day, millions of people use the 
Internet to:

a) research, discover, and contact local businesses, from dentists to              
auto repair shops;

b) determine which stores to buy from and how to get there;
c) plan their weekend or a night out - among other day-to-day activities.

3. For Advertisers - Local online advertising is about efficiently 
reaching consumers when they are actively researching and 
choosing where to buy local products and services.
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Does Local Online Advertising Matter?
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Interactive Advertising Bureau and Borrell Associates 1998-2007, Veronic Suhler Stevenson 2007

2011: National – $62B, 
locally-targeted ads will 
grow to 31% of total ad 
spend

Total Online Advertising Spend: 1998-2011f

2011 local online advertising nearly equals 2007 total ad dollars

1998: National - $1.9B, 
locally-targeted ads 
made up only 12% of 
total ad spend
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What is Driving Growth in Online Local Advertising?

• 70% of Internet users search for ‘local’
products and services*

• 92% of Internet shoppers make their 
purchases offline** 

• Only 1M of the more than 15M local 
businesses in the US are advertising online 
today***

Who is spending money on local online advertising?

*The Kelsey Group, 2006.
**Yahoo! Research, 2007.
*** SMI, 2007.
**** The Kelsey Group, 2007.

63% (national) vs. 36% (local businesses)****
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Marchex’s Business is Partner Driven

Advertising 
Services

Local Content
Network

• Leading click- and call-
based  products and 
services for national and 
local advertisers

• 55,000+ local advertisers

• 100+ local advertiser 
aggregator partners

• One of the largest local 
consumer networks on the 
Web

• 150,000+ Web sites

• 26M+ monthly unique 
visitors

• Content partners
supplement proprietary local 
information with maps, 
additional ratings & reviews, 
widgets, and ads
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How Marchex Works With Partners and Customers

Direct

Indirect

National
Advertisers &

Agencies 

Local Advertisers 
from Large 

Aggregators

Marchex
Syndication

Creates, targets, and 
distributes click-

and call-based ads using 
our Connect platform

Search, Shopping and 
Vertical Web Sites

Marchex 
Local Content

Network

Advertisers Traffic

Local Advertising Team & Platform
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What Makes Marchex Unique?

• We deliver search campaigns for tens of thousands of 
advertisers with scalable technology

• Scalability is hard – managing to budgets of all sizes is not 
simple

• Owning an ad network with a foundation of proprietary local 
traffic is key to fulfillment of all campaigns

• A combined click- and call-based offering is critical to 
expanding your footprint in the SMB market

• Partnerships that are committed to Local
• Sales force training and incentives
• Creating Internet advertising collateral
• Moving dollars from offline to online quickly

• Focus on connecting millions of customers with local merchants 
and communities
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Call-Based Offering: Merchants Want the Phone to Ring 
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Proprietary Traffic – Building Great Local Destinations
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Proprietary Traffic – Building Great Local Destinations

• 26M+ monthly unique visitors

• Key sites driving most of the traffic
• OpenList.com
• Yellow.com
• AreaConnect.com

• 150,000 local sites in our overall 
network, accounts for the majority of 
our traffic

• Delivering the most relevant local 
information to consumers
• 1.3 million user reviews and ratings
• 50,000 businesses updated their listing 

in the last three months
• Partnerships with Citysearch, Fodors, 

Healthgrades, Contractors.com, Orbitz, 
Priceline, Superpages (Idearc), and 
more
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Marchex Goals in Local

• Build meaningful partnerships with strong local sales forces 
and content providers

• Provide local advertisers with the best online marketing 
products to grow their business (click- and call products)

• Grow our active advertiser base from 55,000 to 80,000 
accounts by the end of 2009

• Deliver engaging local destinations to consumers and grow 
our local traffic
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