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Trends In Mobile Search
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JumpTap: White-Label Mobile Search and Advertising

—
© JumpTap is the leading white label mobile = at&t
search and advertising solutions provider TeliaSonera

© Deployed at over 10 mobile operators in US,
Canada and Europe GL!.EESE

= Reach extends to over 140M subscribers

boost “Benm
© Product suite includes |
= Full on-portal and off-portal search ) %
= Mobile specific Uls and relevancy models 7573127”“
. Mobfle sgarch/keyword based advertlfslng o ROGERS
= Mobile display/banner based advertising |
» Published and operator solutions QY Sspace oy
Rirls
oGalGh EnginG
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http://www.bell.ca/home
http://www.shoprogers.com/default.asp?shopperID=7XA1BX0NG6R68K5AWGQ0P9V704SU9LUB

Mobile Search Usage: Usage Examples

Words Per Query:

Words Sample of Standard Keypad Phone BlackBerry Phones
ohe ~52% ~45%
two ~33% ~29%
three ~10% ~15%
Adult and Navigational queries excluded
Unique Search Terms/Unique Users
/\ -
4= Off-Portal Search
\ Launched
~—
|
JumpTap Jr*

» Off-portal search launched
with a US operator

» Access to off-portal sites
drove arapid increase
unique searches

* Overall search usage
increased similarly

Search Faging
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Growth in Mobile Specific Sites

© Mobile specific sites are important and will be for the foreseeable future
= ...even on the iPhone*
= Page size still impacts the user experience
» Transcoding/adaptation technology still provides a very average experience

transcoded www.cnn.com m.cnn.com
March 13, 2008 -~ Updated 1232 GMT (2032 MOBILE
HKD) dW_c.nm

Make CNN Your Home Page

AP CHALDEAMN CATHOLIC ARCHBISHOR
FIDHAPPED I IRAQ LAST MONTH HAS BEEN
FOUND DEAD, ITALLAMN BISHOPS CONFERENCE

HEWS AGENCY SAYS
= LATEST NEWS
updated 54 minutes ago = Spitzer's escon: 1 love who | am®

When the Emperors Club
VIP said it was sending...

Governor's call-girl:
I'm no monster

The woman at the heart of the Eliot Spitzer
prostilaion scandal reveals she has mosthy gone
without sleep since the case became pubbc,
according to media reports. The high-prced

prostitate who met the New York govemor, a key :
Demaoeratic poliician, reportedly told the New York Get Breaking News
Tines: 7T just doa't vweant to be thought of as a o Mobile Alerts f|'i}|‘1m

monster.” full story

ELECTIONS CENTER 2008

* Sources: Spitzer used senvice 8 tames

J6aeN Enging
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Growth in Mobile Specific Sites

© The makings of a mobile ecosystem are now in place

= Mobile search engines are driving traffic off-portal = Users
= Mobile advertising programs are maturing = Business Model

© Top brands, online destinations, and mobile focused sites are all coming online

Top Brands

Online Destinations

Mobile Focused

MLB.com S,

wap.mlb.com

Dweus

mobile.lexus.com

STATE FARM

co

INSURAMCE
[

www.statefarm.com/mobile

amazoncom

www.amazon.com

m.facebook.com

edmunds@

xhtml.edmunds.com

radar.net

QI SOspace
wap.mocospace.com

e

Jame;ump;

wap.gamejump.com

JumpTap Jr*

Search Fnging
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Trends in Mobile Search: WAP versus Client

© WAP versus Clients/Applications

I )
& SEARCH YarHoo! «
= 5 B==""9 i
— S — ] 0
Zagh Tog sl
Mews & Spons Meuenger
RII‘I!I[IIJI'IF}’S & Maore Got NUAA Towmey Scares
Chat Sloia ar yiir saakdla
Weather i Sy Sy
Yelowpages : Ei:}";m -
Whitepages = Finmncs
HHES = ik
Diractions . Uy wraths
Fichie - JumpTap/Alltel e
Popular Searches o Mlovics
o | Seew | taw . Yahoo! oneSearch
= Sepams
JumpTap/Alltel v Vibuo! e

Yahoo! oneSearch

Much richer and faster experience
Over 60% more searches per user
Must be pre-installed or downloaded
OS/device customization required

© Accessible by virtually any user
Updates are immediately utilized

O Extremely limited
interactions/displays

© No caching/backgrounding of tasks

(v]
O 0 O 0O
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Trends in Mobile Search: Simplifying the Experience

© Getting to the search box is still a challenge for most users

» The search box is still 3 to 5 steps away on most phones

© The search box will eventually be 0 to 1 steps away on all handsets

Quick Launch Keys Part of Menu Idle Screen

| Fiomsepage

SEARCH
red son )GDI
Mobile Web [100]
1. Hed Sox - MLB Mobike

2 Fenway mabi - FENWAY mobi

Harary. masl
3. ESPN.MLB Clubhouse - ESPN

4. NYT: Blogs - Bats < New York Times

rosie syt com

Search Faging
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Trends in Mobile Search: Create a Compelling Experience

© Improved utilization of the mobile medium

. T Weather
= Mobile must go beyond the web on a phone
Location:
© Location services F Audsoetec [ocioe
= Reduces user input requirements Vs oA
= Costs, coverage, and access remain an issue '

© Audio and video inputs
= Most devices have built in multimodal capabilities

© On-demand networks/connectivity
= Create secure connection for POS transactions, sharing, etc ﬁmﬁﬁ"ﬁ s

o Personalization ARTIET OF IMAGE MAKME
= Most phones are not shared across multiple users

© SMS and MMS

= Fairly popular search interface today (accessible and easy)
= Long-term value is around information and content delivery

Search Faging
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Trends in Mobile Search: Barriers to Growth are Falling

© The summary....why mobile is poised for rapid growth:

= Better products

= Data plans are simplifying

= Search boxes are moving closer to the user

= Flash and Silverlight will make the mobile experience richer

= Major brands moving into mobile

= Operators embracing off-deck strategies

= Better phones

= [Faster networks

= Monetization has moved beyond selling ringtones, games, and wallpapers
= Mobile web services are being actively marketed to consumers

= Improved mobile search is providing the discovery and navigation tools
= Over 3.3 billion mobile users worldwide

= Voice and location services are beginning to mature

Thanks: Search Faging
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