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Search Engine Marketing for Website Promotion

Why | Love PPC

New Business Opened
Aug-07

Goal: Get people in store

One Month Later:
124K Ad Impressions

300+ Qualified Visitors
to Site

Cost - $185

Sales:

3 mos. ahead of projections!

Iocally owned and operated

Shop

Full Gift Registry
Upcoming Events & Clases
Abour Us

Contact

Bebop Baby Shop is now OFPEN!

Swing by and check it out - we're at 167 Pearl Street in [ssex Jct

fhop Howrs

P through T - Dam - 7pm 8023143087 (fax)
Fri and fat - am -

fum - L1A00 - Sy

Just look for the polka dot door.

167 Pearl 5T,
Ewex Jot, WT 05452
BOZ516 3969

Fpm beth@bebopbabythop. com
karte@bebopbabiythop,com
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Search Engine Mathﬁngfor Website Promotion

Why |

Love PPC

This Simple Ad...

[+ BeBop Baby Shop

Organic Baby & Maternity Clothes
Mow Open in Essex Junctionl
wny, BebopBabyShop. com
167 Pearl Street, Essex Junction,
T

Shows only to these
people !N

11

Satellite

Flacid

Brgennes *
[ i
Sy

Bristol
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Search Engine Marketing for Website Promotion

Wwhy | Love PPC

Investment in PPC Ads is measurable.
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find = faster Wwhy | Love PPC

Search Engine Marketing for Websi otion

PPC and SEO are Complementary
Get going quickly
Discover what words convert
Lower risk to sales when natural algorithms change

Predictable, dependable flow of traffic

PPC Allows You More Control over Messaging

You control messaging through ad text.

You determine what pages visitors first land on.

J6aeN Enging
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rel ine Marketing for Website

Search Faging
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find . faster Getting Better Every Day

Search Engine Marketing for Website Promotion

Process Creates Sustainable Advantage
Its not just about keywords, ads, bids and “secrets”

Use Systems-Level Thinking
Align PPC campaign goals with larger company goals.
Increase sales, not just clicks

Track Performance, Make Adjustments
Be methodical, measure and test everything you can
Don’t react too quickly, but don’t get analysis-paralysis

Set Good Goals and work towards them

Search Faging
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Search Engine Marl keting for Website Promotion

Structure of a PPC Account

Campaign

Ad Group

keywords
keywordl
keyword?2
keyword3

Ad 1

Ad 2

keyword4 /'

Landing Page

Search knging

CONFEREMNMCE & EXPDO:-




0
find = faster
Search Engine Marketing for Website Promotion

Keywords

Search Faging
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Search Engine Marl keting for Website Promotion

Keywords 101

Google / MSN Keyword Match Types

Broad
Phrase
Exact
Negative

Yahoo Keyword Match Types
Standard
Advanced
Excluded Words

J6aeN Enging
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find = faster Google / Microsoft - Broad Match

Broad Matches - queries in any word order
- likely plurals
- likely equivalents incl. misspellings.

If your Google/Microsoft keyword = | Pug dog

User searches on: Will your ad show?
Broad |[pug dogS.......cceiiiiiiiiiinnn.. yes

what is a pug dog................ yes

dogs with pug noses............ yes

dOg PUQS....oviviiiieiee e, yes

DU e e e e e eneen, good chance




find = faster Google / Microsoft - Phrase Match

Phrase Matches - exact query order

If your Google/Microsoft keyword = | Pug dogs

User searches on: Will your ad show?
Phrase |pug dogs........ccoviviennene, yes

what do pug dogs eat........ yes

dogs with pug noses.......... no

dog pugsS.......coviiiiiiieinnn. no

PUG....oo i no




find = faster Google / Microsoft - Exact Match

Exact Matches: - only if query matches keyword exactly

If your Google/Microsoft keyword = | Pug dogs

User searches on: Will your ad show?
Exact |pugdogs.......ccvvviiiinnnnnn, yes

what do pug dogs eat........ no

dogs with pug noses.......... no

dog pugsS......ccvvviiiieeenne, no

PUg..oii i no




fmdfaster Yahoo: Standard Match

Standard Matches: - exact query order
- common misspellings
- singular or plural forms
- words in your ad!

If your Yahoo keyword = Pug dogs
Type User searches on: Will your ad show?
Standard | pug dOgS......cvvviiiriiinnnnnn. yes
what do pug dogs eat......... yes
dogs with pug noses.......... no
pugdog.......c.coviiiiiinnnn. yes
01 Lo no




find = faster Yahoo: Advanced Match

Advanced Matches: - dueries in any order
- common misspellings
- singular or plural forms
- words in ad text or website!

If your Yahoo keyword = Pug dogs
User searches on: Will your ad show?
Advanced | pug dogS......ccovvviiiiiiinnnnn. yes
what do pug dogs eat........ yes
dogs with pug noses......... yes
pugdog.......ccccvvviiiiinnnn. yes
DU e e, possibly




find = faster Keyword Review

Search Engine Marketing for Website Promotion

Use Broad Match / Advanced Match generate traffic and discover
new terms.

Stick to 2 and 3 word terms
Use one word keywords only very rarely if at all.

Watch your conversion rates and web logs.

Use Phrase and Exact Match to hone in on important high-traffic
terms.

Use Negative Match to reduce Ad Impressions on non-productive

searches.
S6arGh Fnging

STHATEGlEsy
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find = faster Negative Match

Search Engine Marketing for Website Promotion

Negative Match Keywords (aka Excluded Keywords)
- Prevent ads showing on non-productive searches
- Subtle differences across PPC networks

- Improves CTR, Quality Scores, & reduces costs.

Search Term Possible negatives
Wool capes -batman

-costume

-witches

Google: unlimited # negative keywords. Ad group & campaign level
MSN: 1022 characters worth of negatives. Ad group & campaign level.

Yahoo: 250 words at ad group and 250 more at ACCOUNT Level

J6aeh Enging
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find « faster Increase CTR & Quality Score

Search Engine Marketing for Website Promotion

Click Through Rate (CTR) = Clicks / Ad Impressions

Reduce Unproductive Ad Impressions, Improve CTR

- Use Negative (Exclude) Keywords

- Fine Tune Your Lists

Add negative words,
or get rid of overly

general terms

ﬁ Keyword List

Examine Web logs
or web analytics —
Look for weird
search terms

Search Faging
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Search Engine Marketing for Website Promotion

Tune Your Keyword List

F we 2417( '3 Me«nf(e;ﬁ

Toys and Gifts

Top * Catalog ** Theme » Classic Toys

Classic Toys

online
toy store

browse by...

Displaying 1 to 15 {of 30 products)
Product Name+

Category

Theme
Age
Brand
All Products
Gift Certificates

Wish Lists

v v v v

Store Hours

Special Events

Employment
Dppgr:{mities

Discounts &
Donations

Links

(510)528-4411

10 inch Sock Monkey

Directions . i 20 inch Sock Monkey

48 inch Sock Monkey

Product Search

m%

{Advanced Search)

My Account | Shopping Cart | Checkout
Monkey's Pick =

Tharas Toll Baath
Bridge
Price Buy MNow $29,99

Result Pages: 1 Z

Specials -

Poppa's Pizza Pile Up

$11.24

Reviews -

Sarmmeone gave this
rattle to aur 4 month

Search Faging
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Search Engine Marketing for Website Promotion

Tuning Broad Match Lists

Sock Monkey

557

37

$206.09

Sock Monkey

old fashioned sock monkey
small sock monkey
monkey sock toys

stuffed sock monkey

jamondas sock monkey

sock gorilla
sock monkey clothes

$159.00

Tune-up Savings

23%

Search Faging
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AdS

Search Faging

STRATEGIES
EEEEEEEEEEEEEE




find .~ faster Where do your Ads Show?

mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm

Search Engine Results Page (SERP)

A user types in a query.

They are actively seeking answers, products, etc.

Websites That Accept Ads (a.k.a. Content Sites)

User does not type in a query.

Users encounter ads while doing something else.

o6l [ ﬂ_ﬂlﬂﬁ
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Search vs. Content

Search Ads

More Directly Relevant Visitors

More Control on Placement

Content Ads

Less control over where your ads are placed

Can be “spikey” — good or bad

Traditionally where more click-spam lives

Tip - If Ad Spend $3$ for Content > Search,
make adjustments...quickly!

J6aeN Enging
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find = faster PPC Ads - Serve Two Purposes

Search Engine Marketing for Website Promotion

Ads Designed to Draw Clicks

- relevant to keyword, caregiver.

- Ad includes the keyword

- Good, strong offer

- Local campaign, you get a 5t line.

(google only)

Ads Designed to Filter Clicks

- ambiguous keywords like "home care" need
ads that clearly identify purpose.

- Impacts quality score, unfortunately.

Find Caregivers in CA
Our Free Consumer Referral Services
Help You Find Local Caregivers.
www.SeniorCaregivers.com
California

Home Care for Elders

Need help with in-home care for
an elderly loved one? Call us.
www.home-care.com

California

Search Faging

STRATEGIES
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find = faster Increase CTR - Write Great Ads

Search Engine Marketing for Website Promotion

[l Ee Safe Here at Home Sponsared Links
ww, LifelineSystems.com I'we got the Lifeline Buttan and can get help if something happens.

"Top Rated Medical Alert”
Medicalflarm. comiSpecial_Offer 1105 Good Housekeeping Magazine. AARPD & Member Discounts

Help I've Fallen
seniorzafety. com Affordable Medical Alarm Systerm Faor Seniars. Call Or Order Onlingl

Note the Variety of Copy Styles:

1st Person story.

Trusted Authority — “Uses Quotes”
Price Appeal

Convenience - Call 800 #

Get Information — Medical Alert Guide

We're different from “Them”

Which of these is the Best Ad?

Sponsored Links

['ve Fallen hedical Alarm

30-Day Satisfaction Guarantee.
Matiomwide UL Medical Alarm System
wnr MledicalMonitaringlSA com

B & Medical Alert Systems

Rates as low as $19.95 7 maonth
Dependable help far your loved ones
weneey Rescuedlert. com

Call 911 with Button

Call 911 with a medical alarm
button. Call (800) 542-0433

wenewy americanmedicalalarms. com

hledical Alert Guide
Independent guide on how to find
the right medical alert service.
whaney, medical-alert-guide.info

Wital Link hedical Alert

Mo marketing hype no sales gimmicks
Cur concern is keeping people safe
avitallink. com

Search Faging

STRATEGIES
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find ~ faster Evaluating Ad Performance

Search Engine Marketing for Website Promotion

Which of these Ads is performing better?

Dynarmite
Eeep Beep liartie
Don't you just hate that sound? Take cardefnftl';lat road-runner
Stap it now with ACME TNT AribEedit Ll
Wi acre-dynamite. corm wanhwy. acme-dynamite. com
B2 Clicks | 6.0% CTR | $1.67 CPC 63 Clicks | 4.6% CTR | $1.72 CPC
served - 42 9% [mare info] served - 57 1% [more info
Edit - Delete Edit - Delete
Dynamite
Beep Beep
Don't you just hate that sound? Take cardefl:lfﬂ:lat road-runner
Stop it now with ACME THT ARSIl
whanw. acre-dynamite. com whn acme-dynamite. com
173 Clicks | 4.1% CTR | §$1.18 CPC 241 Clicks | 4.0% CTR | $0.83 CPC
Served - 41.1% [more infa] Served - 53.9% [more info
Edit - Delete Edit - Delete
Conversion Rate: 10.5% Conversion Rate: 2.5%

Lessons: Watch small samples sizes.
Track Conversions, not click-throughs.

Search Faging
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find ~ faster Manage to Conversions

Search Engine Marketing for Website Promotion

What is the Your Primary Goal of Your Campaign?
Leads, Sales, Brand Building?

How Do You Define Success?
Online vs. Offline Sales Conversions

Steps on the path towards sales conversion

How Do You Measure Success?
Google, Yahoo, and (soon) Microsoft Free Conversion Tracking
3rd Party Web Analytics Tools (Hitslink, WebTrends, Webside Story, etc)

How much the phones are ringing.

Hybrid reporting approaching using Key Performance Indicators (KPIs)

Start Measuring ACTIONS.

Don’t Manage Just CTR or CPC Sﬂﬂ[ﬁ”[ﬂw

STRATEGIES
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How Does PPC Really Work?

mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm

You know the questions:

- What's the best position for your ads?

- Does the highest bid always get the top spot?
- How much will | pay? (Max CPC vs Avg. CPC)
- What's all this stuff about Quality Score?

Search Faging
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find = faster What Position Should | Bid to?

Search Engine Marketing for Website Promotion

Adi
adi adh
— — Natural Search Resulfs Ad 2
ad 3 ady Bdd
Ad 4 AdE Ad 4
Add Ad5
Ad 10 AdE
Mafural Search Hesulis Ad 11 Ad7

Ad 6

AdE

Tip — In general, the higher ads appear,

the more clicks you get and the more you pay. 533[0” [HM

STRATEGIES
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Search Engine Marketing for Website Promotion

In Your Perfect World...

Your Keywords & Max Bids

Red Widgets $.10
Blue Widgets $.10
Blue Green Widgets $.10

Your Ad

Blue Widgets

Buy blue widgets today.

Free next-day shipping.
www.widgetworld.com/bluewidget

Yur_ ite:

» Widget Downilpads

& Vista Wadgets

User Search Query:
Blue Widgets

Waodon Blocks by Barcry Wood Tays | Blue Widgets
Thena are i wooden bukdieg blocks of fegesd. Rlds I ihem and ihey Seach & b wea i
b apdt s Buy blue W|dget_s tc_:day.
e SHTIPWOLE Comy - T4 Free next-day shipping.
www. widgetworld.com/bluewidget

Classi Im‘:f AMRCAN Childran o= i 0N Maa.r I A Voo
Hliuesl wosd voy fze ifar, seddlir, pachend Weodes tay dpnsing b, usdl llocks, wosd
Ty Bhsd, wigdiisd, adforal sSodes I||I|, Iesitong 1w ..,

wim Latnirlayn ;

Bk To Bragics Town » Clasaic Toye, Blacks, Dols & Gamg for ..
Welcome 52 Back (o Bavicn Teys Beserie cur catalog s 1o I wverythng fom chissic
chidenn's 1y [0 Wil edcational amen, dabs, play it .

i bishias rhaws b

o'-"':0.“*”8"'“%""“0""'@"‘ ©e000000O0C0COCOBOGEOFS o.
You're a Winner!!! o
CPC = $.10 or less! g

°

Search Faging
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Search Engine Marketing for Website Promotion

Search Engines Want Relevant Results

Ads Competing
Against Each Other

On a search for the color blue...

..this would be a great set of answers.

Winodin Blocks By Banciery Wood Tays

Thans are tha wooden buldeg blocks of fegesd Klde loss ihem and (hey fsach » bees sdea
-:-‘l1i "":u Canl I:-.-r 4 I:-rll-e-w-a-p-

A Fl | 1 T

g -;lfl:m r.-.rh'.r'rrrlr.;-rh:hmﬂ n".'u'q 5 | P o A WD

H hral wos ﬂ‘ﬂ]’l.l:tl [ R EEE T r|'n.:||:|| i hy fpensing Bepi, usd bilo :h wrred
Bay Bdisd, wosdhing, safleral wgodes haby |ea) b :F e

i arbayn om0

Epck To Bagicd Toys « Clagaic Toys Blacks Dobs & Gpmes od .

Wleho oema 8o B 1o Basom h-n Elapawya oo Catalog ordise 50 bnd wversdbeng bom <leesic
= d B u-.-no bl eideiais n:l pumaa, dabs, play umsem, ...
it hia T, L8 i 3

Children's Tew Blogks from K apian Teve
Chiidinn’s by blocka frass Kaples Toym =k Illrl.rlil‘ n fod & ooy andasid, teddlary | and

n'!'.:h:u i p':vd rotil Afarrvalilis ':l derrng g .
——p Ay L = tay blocks'n aip - 2%
Buldeng Taoys lar HId::llI"u:E-Im:ll. and othes Buddng

Batichrry by foe K Rds o Mighlights soipdes mecior sela, budds |;|1-I-:u:h|: o Bipldeng
il by Ao o ol e,
wiey Bigiiaghan Comfdimn S el | FELE

f [ AT ELURT R anm I RiSeblage 1 1S 20K

Sealch Fnging
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Search Engine Marketing for Website Promotion

Advertisers Want Their Ad at #1 Spot

Ads Competing
Against Each Other
on Bid Price

$1 $3

If highest bid determined ad display...
...results may not be quite as relevant.

Winodin Blocks By Banciery Wood Tays

Thans are tha wooden buldeg blocks of fegesd Klde loss ihem and (hey fsach » bees sdea
of e Vou cenl bey & belie ey ...

wem BT | NPwDod D CEmL i

Classic ko for Amancan chilgran Inousang on Made.nd A Woode
Maiusl wosd iﬂjl.l:tl |-Ilr|'_'.:r|.!1|| pribthsal Weodan by dpnssg tepi, usd blodka, wosd
Doy Srasd | wisdied, mdfora ssoden h:h_- sl fung rafied_ ..,

s Sginiirhayn £os - Sl

Epck To Bagicd Toys « Clagaic Toys Blacks Dobs & Gpmes od .
Wlghooema 5o Hach (0 Basre Teys Boosse o catalog onfine fo brd eversibersy Pom claasic
chddeen s teys [0 kil edecationy gemes dabs play mso, ...

e B knhia T, L8 g | 3

Childran's Toy Blosks from K apian Teve
Childinn’s boy blocks ot Kaples Toyw sdie biarreng lon fod Susoe wilesly, teddlem, snd
prigshadl_ pitsdng el arelshien ki devidogiag ...

s adlamoyn cembs ebites- bay- bl s kwtndin aip -

Buddeng Tays lor Kids Building Block Seis and othee Buldmng ...

Beaticdrry by foo Khds o Mighlghtn eoipfes mector sels, buddng blocks snd ofne bosldeg
il by Ao o ol e,
e BEJNRIER COIT o

i A TGOS Y iyt o DT RSt pde 119« 20K

S6areh Enging

i
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find\Waster Hybrid Approach For Relevancy & Profits

Search Engine Marketing for Website Promotion

Ad Rank = Quality Score x MAX Bid

What Goes Into a Quality Score:
- Relevancy: Keywords - Ads - Landing page
- Historical Performance (CTR)

your keywords

your keywords + ads in combination

your ad groups, campaigns, account

Tip: CTR is normalized by ad position.
It doesn't help to muscle your quality score with high initial bids.

Search Faging

STHATEGlEsy
CONFEREMNCE & EXPO.




find = faster Who Wins the Ad Rank Auction?

Search Engine Marketing for Website Promotion

Lets Say Quality

o, 1 1 KD
QS x MAX Bid

Scores look like this

Winodin Blocks By Banciery Wood Tays
Thans are tha wooden buldeg blocks of fegesd Klde loss ihem and (hey fsach » bees sdea
o e Yo u Canl bee -r 4 I:-lll-euwp-

A T | ATl B

Classic tm' I AMEREN rhl-'n:-r [ By Cin 'u'q"e IRl o A Wdnodien |

MNilipal wosd Yoy Fr mland, 8 sdslir pribthsol Weodan by § pnssg Bpi ul-|' hln:h wrred
Bay Bdisd, wosdiisg, saersl weodens haby |ealleng rafeid_ ..,

== oy fomy - Calk

Epck To Bagicd Toys « Clagaic Toys Blacks Dobs & Gpmes od .
Welooema fo Bech o Basicn Toys Beosye cor catalog onfime §o bnd ersibeng bom clsasic
= d o % Tys [0 ki’ edecaie n:l pman, dabs play som,

e B knhia Tl L 3

Chilgren's Tey Blosks fom K apian Teve

Childiwn’s bay blo e o |l.lp1 Tayn sk briarreng lon fod Susoes wilssly, Woddlem, snd
SRR huulp-vdnl ::'l.-rrrl:lln':l wrullg

e b atlaropu = tay blocks'n aip - 20 -

Buddeng Tays lor Kids Building Block Seis and othee Buldmng ...
Beaticdrry by foo Khds o Mighlghtn eoipfes mector sels, buddng blocks snd ofne bosldeg
hrnd- nwl‘n T bl dneen
v Bighinghin Comviimn st eeedle | TR
'. i A T U T LS anm B Blsebladw 159 . 80k

$5 | .10

oAl Enging
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. Who Pays What CPC?
find  faster

Search Engine Marketing for Website Promotion

] s [
Scores look like this

l $1.68
| BIG DISCLAIMER $4.81
-E -| These CPC prices are shown for
demonstration purposes only

BEE 1E

Actual pricing algorithms likely vary.

v
]

S E ...
= W -
o o

TIZP 1F

$5 | .15

oAl Enging

CONFERENCE & EX PO




f1nd faster Review Point #2

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

Forget everything you just learned about Ad Rank.
Please remember only that Ad Rank exists.
Concentrate on creating great PPC Campaigns.

Sorry.
oGaIGN [ﬂylﬂﬁ

STRATEGIES
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Search Engine Marl keting for Website Promotion

Structure of a PPC Account

Campaign

Ad Group

keywords
keywordl
keyword?2

keyword4

Ad 1

Ad 2

keyword3 | _—

—

Landing Page

J6aeN Enging
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Search Engine Marketing for Website Promotion

Campaign Organization — Beginners

Campaign Adgroup

Keywords

Campaign #1 Top Words

/ /

Campaign #2 Other

German Shepherd Puppies
German Shepherds

Pug Dog

Pug Dogs

Mutts

Big Dogs

Apartment Sized Dogs

shakes

pet snakes

house gators

how to house train an iquana
worms

worms

what shakes eat

what to do when your snhake is acting 'moody’

Search Faging

STRATEGIES
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Search Engine Marketing for Website Promotion

A Well Organized Campaign

Campaign

Adgroup

Keywords

Dogs

Pug

Collie

Pug dog

purebred pug

pugs

pug dogs

buy pug dogs

dog that looks like churchill
wrinkly face dogs

collie

collies

sweet collies
rough collies
lassie dogs

buy collie puppies

Search Faging

STRATEGIES
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find faster Abrupt Transition Slide

Time is running short.
We need to switch gears.

We’'re going to talk about Additional
Targeting Options.

J6aeN Enging

STRATEGIES
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find = faster Geo Targeting

Search Engine Marketing for Website Promotion

Where you have an advantage...Exploit it!

Improve Ad Position & Investment

Choose Your Battles and Win

J6aeN Enging

STRATEGIES
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Geo-Targeting

Market: United States and Canada™
Choose your geo-targeting preference: () prgire Market [7)
© Specific Regions
Target by: | State/ProvinceTerritory lj|
[ statesProvinces/Territories within the U.S. and Canada Map View ” Targeted Regions
[+ AIETL Qj —
British Columbia
Manitoha
e Brunswick
Mewfoundland and Labrador
Maorthwest Territories
Mova Scotia
Munavut Territory
Ontario
Prince Edward Island
Quéhec
[] Saskatchewan v

Search Fnging
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Search Engine Marketing for Website Promotion

Time & Day Targeting

Microsoft AdCenter

Google’s Day Parting

Set time based on
where campaign is
setup.,

Target your customers by day of week

O &l days of the wesk
(®)Select spedfic davs of the wesk

Target your customers by time of day
O all times of the day
(¥ Select spedific times of the day

Monday 7:00am - 10:00pm
Tuesday 7:00am - 10:00pm
Wednesday 7:00am - 10:00pm
Thursday 7:00am - 10:00pm
Friday 7:00am - 10:00pm
Saturday FPaused all hours
Sunday Paused all hours

Awailable: Selected:
Wanday

Tuesday
Wednesday

Thurscay

Friday

Saturday

Available:

3 AN to 7 AN (early moming)

11 P, to 3 A, (late night)

Selected:

7 AN to 11 A M. (morming)
11 AN to 2 P.M. (midday)

2PM toB P (afternoon)

B F.M. 1o 11 P (evening)

< Remnave

Iicinight dam Sam Moon

dpm Spm
- EEEEEEEEEEEEEEE
0 EEEEEEEEEEEEEEE
= EEEEEEEEEEEEEEE
o EEEEEEEEEEEEEEE
0 EEEEEEEEEEEEEEE

Edit
Edit
Iicimigght dam Sam Moan 4pm Spm
J6alGh EngInG
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Search Engine Marketing for Website Promotion

Demographic Targeting

Simple Concept Show your ads to most likely buyers.

set incremental pricing for targeting B
Lise these options to set additional bid armounts for ad delivery that targets certain audience segrnents,

O Do not use incremental fricing
® Set incremental pricing for the locations, days, and times, plus age and gender,

Location and Time Demographics [H

Selected Locations Gender

United States fo Femnale fo
[1also display ads in all others at the base rate Male fo
Selected Days of the Week Age Groups

At 312) 35 to 50 a0 v
Selected Hours of the Day S0 to 63 fﬂ
Farm to 11am (Morning) fo 65+ fo
11am to 2prn (Mid-Day ) ,fo 18 to 25 fo
2pm to 6pm (Afternoon) fo 25to0 35 fo
gpm to 11pm (At Home) fo

[ also display ads in all others at the base rate

Demographic Targeting
Microsoft - Available, Bid Boost

Google - Available, sort of, on Content network only

Search Faging
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Search Engine Marketing for Website Promotion

Excel — Become an expert

Learn these functions: Filter, SORT, LEN & Text to Columns
CONCATENATE to build lists and URLSs.

TextPad — Industrial Strength Text Editor. Beats Word / WordPad. $29
Rapid Keyword — Combine Lists quickly. Wrap Keywords into Match types

Other Resources

www.clixmarketing.com/blog (David Szetela)

SEMPO (www.sempo.org)

Search Faging
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Search Engine Marketing for Website Promotion

Get Rapid Keyword Software

= Rapid Keyword - Find , Analyze & Manage keywords

File Settings Help

Lizt Managers

&

Count Keywords
Find Bemove Duplicates

] Apply Remaove List

Apply Filker List

Split List

Analyze Merge Listz

p

List Generators

Cornbire Two Lists

Manage Keyword Lists

A
Y

*

Combine two lists

Make combinations of keywords from two lists

acme dynamyte B =ave
acme dynamite

powerful dynamyte

powerful dynamite

road-runner annihilating dynamyte
road-runner annihilating dynamite

kKeyword List 1: 3
powerful
road-runner annihilatin
g
Keyword List 2: 2
dynamite
Combined Keywords: [

> Clear

ombine Keyword

Tvpo Generator
Blanaoe Eevword Wiapper
Keyword Grouper
ScratchPad
Statug: Idle.

(=]
o

This tool will save you hours in text manipulations

Search Faging
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Search Engine Marketing for Website Promotion

Focus on Search Networks First

- Content Networks can be good, but get search right first

Organize your Campaigns Logically

- Easier Campaign Management.
- Be prepared to redo your campaign structure at least once.

Balance Your Time and Efforts

- Don’t spend all your time on changing bids

- Keep track of changes. Jot down what you did and what outcome you expected.
Did it actually happen?

Process is Your Long Term Advantage
- Don’t spend all your time on changing bids

- Keep track of changes. Jot down why you made a change and what outcome you

expected. ls.ﬂﬂlﬁﬂ [HM

- Test. Test. Test. STRATEGIES
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The End
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