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Monday morning:
Understand Search Behavior
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How can we really

see the intent
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People Use Site Search
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What'’s their intent?

Total Unique Results % Search
SELIELEL Searches v Pageviews/Search Exits

1. new+campaign 471 1.71 2.76%

437 8.01%
content+network 428 . 10.98%
quality+score 359 ! 13.93%
bounce+rate 293 23.89%
283 X 8.48%

272 11.03%

260 s 4.62%
236 : 8.90%

230 10.87%

Find Search Term: | excluding “ | |not set Go Goto: |1
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The Wonderful Gory Details!
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1.30% (-66.52%)

33 83 Search Depth




Conversion Rate

31,547 visits from 2 visit types

Views: i F E
Visits 73 Goall: All Posts 7) Goal2: About 71 Goal Conversion Rate 7)  Per Visit Goal Value 7

31,547 1.84% 2.79% 4.63% $0.32

Visikt Type Visits




Free data is
often ignored



Things that go wrong

Mixed case

Multiple results pages
Usual JavaScript breakage
Injected terms

— PPC Ad landing page that pre-populates a product
category search
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Analytics Settings - www.kaushik.net (Edit Analyics Account
From this page you can manage your website profiles, create custom or predefined filters, and control access to your Analytics

repons

“Prev 1-3/3 Next» Search @

Hame Settings Delete Status

¥ Receming Data

Conversion Goals (2

www kaushik.net

v Receving Data
Conversion Goals (0

sw.zainsights.com fiew Renarts £ dit v Receiving E.‘;_’.?I )
: Conversion Goals (0

Add Website Profile » Access Manager » Filter Manager »

Number of Users: 8 Number of Filters: 0
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kaushik.net i wwnw. Kaushik.net

Analytics Settings = Profile Settings

Profile Settings: www.kaushik.net




wharw kaushik ned CC wow kaushiknel

Edit Profile Information

whited kaLishak el

wiww kaushik net

United States

(GMT-08:00) Pacific Time

E-Commerce Website

Yes, an E-Lommerce Site
*/ Hot an E-Commerce Site

= Do Track Site Search
Dont Track Site Search

Query Parameler (reguinsd):

Learn mone about Google"s Custom Saarch Solution

_Save Ghanges |l Wance! |
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« Post hoc ergo propter hoc, Latin for "after this,
therefore because of this


http://en.wikipedia.org/wiki/Latin
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