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DIY Search Behaviour Analysis





Monday morning:
Understand Search Behavior



Top Keywords Report

• Web Analytics
• Top keywords

– Uh oh

– Narrow view
– Sample bias





How can we really
see the intent





People Use Site Search



What’s their intent?



The Wonderful Gory Details!



Conversion Rate



Free data is
often ignored



Things that go wrong

• Mixed case
• Multiple results pages
• Usual JavaScript breakage
• Injected terms

– PPC Ad landing page that pre-populates a product 
category search
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• Post hoc ergo propter hoc, Latin for "after this, 
therefore because of this 

http://en.wikipedia.org/wiki/Latin
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