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Comedy Central DigitalComedy Central DigitalComedy Central Digital
Digital extension of the Comedy Central Cable channel

Comedy Central is a division of MTV Networks

Fully distributed cable network 

Sites are both marketing tool for brand and our programs and home 
to original content

Original web only programs, games and insider blog

Websites gets 10mil+ unique users per month

Videos and information surrounding our on air content

Ad supported- Targeting 18-34 male demo

http://www.comedycentral.com/press/series/thedailyshowwithjonstewart.jhtml
http://www.comedycentral.com/press/series/thecolbertreport.jhtml
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Digital Marketing StrategyDigital Marketing StrategyDigital Marketing Strategy

Leveraging the critical digital space to market the 
Comedy Central brand and programs

Understand and promote comedycentral.com’s and our 
verticals presence in digital space

Our Audience Lives Online So We 
Must Understand How and Where to 

Speak with Them
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We want our content to be…. We want our content to beWe want our content to be……. . 

•Funny
•Engaging
•Surprising
•Smart

•Discoverable
•Branded
•Portable
•Smart

Programming Digital Marketing



5

Media PlanMedia PlanMedia Plan

http://www.myspace.com/
http://images.google.com/imgres?imgurl=http://www.thealarmclock.com/mt/archives/funny%2520or%2520die.png&imgrefurl=http://www.thealarmclock.com/mt/archives/video/&h=101&w=219&sz=10&hl=en&start=2&um=1&tbnid=R8NdO6gMKTSawM:&tbnh=49&tbnw=107&prev=/images%3Fq%3Dfunny%2Bor%2Bdie%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1G1GGLQ_ENUS247
http://images.google.com/imgres?imgurl=http://www.ballsoutpen15.com/images/break_logo_252x151_l.jpg&imgrefurl=http://www.ballsoutpen15.com/&h=151&w=252&sz=8&hl=en&start=1&um=1&tbnid=JBQr2aXVaW_CdM:&tbnh=67&tbnw=111&prev=/images%3Fq%3Dbreak%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1G1GGLQ_ENUS247
http://images.google.com/imgres?imgurl=http://skattertech.com/media/2007/12/facebook-logo.jpg&imgrefurl=http://skattertech.com/category/entertainment/&h=301&w=800&sz=79&hl=en&start=2&um=1&tbnid=zJxMgbsojbq3jM:&tbnh=54&tbnw=143&prev=/images%3Fq%3Dfacebook%2Blogo%26um%3D1%26hl%3Den%26sa%3DN
http://www.fark.com/
http://images.google.com/imgres?imgurl=http://bp0.blogger.com/_NVIyqlcHzR4/RztKWxs4NMI/AAAAAAAABfk/edzDWX52LWw/s400/Daily_Kos_logo.png&imgrefurl=http://maxine-log.blogspot.com/2007/11/facts-dont-matter-says-leftosphere.html&h=212&w=195&sz=17&hl=en&start=4&tbnid=qCn_OMXWKpy5WM:&tbnh=106&tbnw=98&prev=/images%3Fq%3Ddaily%2Bkos%2Blogo%26gbv%3D2%26hl%3Den
http://collegehumor.com/
http://images.google.com/imgres?imgurl=http://www.thepostmarks.com/images/news/logo_perezhilton.jpg&imgrefurl=http://www.thepostmarks.com/news_iframe.html&h=45&w=85&sz=3&hl=en&start=5&tbnid=hE2IxNLZesellM:&tbnh=40&tbnw=76&prev=/images%3Fq%3Dperezhilton%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.net-profit-explosion.com/yahoo_logo.jpg&imgrefurl=http://www.lockergnome.com/zicoz/2007/10/31/new-yahoo-messenger-90-beta/&h=245&w=350&sz=8&hl=en&start=3&tbnid=uYy64vIcgi1yXM:&tbnh=84&tbnw=120&prev=/images%3Fq%3Dyahoo%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://scifi.epfl.ch/webdata/google_logo.jpg&imgrefurl=http://scifi.epfl.ch/&h=1500&w=3600&sz=277&hl=en&start=4&tbnid=o78WRIXSFwEmKM:&tbnh=63&tbnw=150&prev=/images%3Fq%3Dgoogle%2Blogo%26gbv%3D2%26hl%3Den
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Social Media PlanSocial Media PlanSocial Media Plan

http://www.myspace.com/
http://images.google.com/imgres?imgurl=http://www.thealarmclock.com/mt/archives/funny%2520or%2520die.png&imgrefurl=http://www.thealarmclock.com/mt/archives/video/&h=101&w=219&sz=10&hl=en&start=2&um=1&tbnid=R8NdO6gMKTSawM:&tbnh=49&tbnw=107&prev=/images%3Fq%3Dfunny%2Bor%2Bdie%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1G1GGLQ_ENUS247
http://images.google.com/imgres?imgurl=http://www.ballsoutpen15.com/images/break_logo_252x151_l.jpg&imgrefurl=http://www.ballsoutpen15.com/&h=151&w=252&sz=8&hl=en&start=1&um=1&tbnid=JBQr2aXVaW_CdM:&tbnh=67&tbnw=111&prev=/images%3Fq%3Dbreak%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1G1GGLQ_ENUS247
http://images.google.com/imgres?imgurl=http://skattertech.com/media/2007/12/facebook-logo.jpg&imgrefurl=http://skattertech.com/category/entertainment/&h=301&w=800&sz=79&hl=en&start=2&um=1&tbnid=zJxMgbsojbq3jM:&tbnh=54&tbnw=143&prev=/images%3Fq%3Dfacebook%2Blogo%26um%3D1%26hl%3Den%26sa%3DN
http://www.fark.com/
http://images.google.com/imgres?imgurl=http://bp0.blogger.com/_NVIyqlcHzR4/RztKWxs4NMI/AAAAAAAABfk/edzDWX52LWw/s400/Daily_Kos_logo.png&imgrefurl=http://maxine-log.blogspot.com/2007/11/facts-dont-matter-says-leftosphere.html&h=212&w=195&sz=17&hl=en&start=4&tbnid=qCn_OMXWKpy5WM:&tbnh=106&tbnw=98&prev=/images%3Fq%3Ddaily%2Bkos%2Blogo%26gbv%3D2%26hl%3Den
http://collegehumor.com/
http://images.google.com/imgres?imgurl=http://www.thepostmarks.com/images/news/logo_perezhilton.jpg&imgrefurl=http://www.thepostmarks.com/news_iframe.html&h=45&w=85&sz=3&hl=en&start=5&tbnid=hE2IxNLZesellM:&tbnh=40&tbnw=76&prev=/images%3Fq%3Dperezhilton%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.net-profit-explosion.com/yahoo_logo.jpg&imgrefurl=http://www.lockergnome.com/zicoz/2007/10/31/new-yahoo-messenger-90-beta/&h=245&w=350&sz=8&hl=en&start=3&tbnid=uYy64vIcgi1yXM:&tbnh=84&tbnw=120&prev=/images%3Fq%3Dyahoo%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://scifi.epfl.ch/webdata/google_logo.jpg&imgrefurl=http://scifi.epfl.ch/&h=1500&w=3600&sz=277&hl=en&start=4&tbnid=o78WRIXSFwEmKM:&tbnh=63&tbnw=150&prev=/images%3Fq%3Dgoogle%2Blogo%26gbv%3D2%26hl%3Den
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Facebook applicationsFacebook applicationsFacebook applications
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OutreachOutreachOutreach
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Outreach meets Ad BuyOutreach meets Ad BuyOutreach meets Ad Buy
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Final Thought…Final ThoughtFinal Thought……

CC Programing
+

(Online Advertising +Search)
*

Social Media Efforts
=

Smart Digital Strategy
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