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About Converseon

• Award winning social media marketing and 
communications agency

• Provides “end-to-end” social media 
strategies/solutions for leading brands

• Proprietary “Conversation Miner™” is 
leading social media monitoring and  
analysis solution 



Community is Becoming the 
Center of the Web Experience:
How useful and important is your online 

community / communities to you?
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And Communities Are 
Diversifying



The Rise of a New Tribalism



As Communities Diversify, new  
Cultures and Language Emerge

Key drivers of “language
speciation”
• isolation 
• group membership 
• time 
• conquest 
• migration 
• technological discovery 



And Words Die…

• ossifragant adj 1656 -1656 
– “bone-breaking”

• palmoscopy n 1857 -1890 
– Observation of heartbeat or pulse as part of 

medical diagnosis 
• famelicose adj 1730 -1775 

– Often or very hungry 
(source: http://phrontistery.info/clwdef.html)



…And New Ones Emerge: 
“Neologisms”

• Green Fatigue v.
– Fading of that initial enthusiasm that people feel when they get turned on to 

environmentalism 
• Drama-Price v. 

– To lower the price of a house so as to attract the attention of buyers.  
• Global Weirding n. 

– An increase in severe or unusual environmental activity often attributed to global 
warming.  

• Mobisode n. 
– A short version of a full-length television show or movie, suitable for playing on a 

mobile phone or other hand-held electronic device.
• Crowdsource v. 

– To use the skills or tools of a wide variety of freelancers, professional or amateur, 
paid or unpaid, to work on a single problem

• Kinnear v. 
– To take a candid photograph surreptitiously, especially by holding the camera 

low and out of the line of sight. 



Much New Language Driven by 
Social Media

• Griefing v.
– an online spoil sport bent on destruction

• Zerging v.
– a mob action emphasizes speed in an attempt to overwhelm an 

unprepared opponent 
• Phat Lewts n.

– rare and powerful objects in massive multiplayer games
• Phat Dogs n.

– cool objects
• H’yoo adj.

– Extreme dissatisfaction, despair  
• Fantards n.

– Obsessive fans who worship others' creative works  



And These…
• kpc

– Keep parents clueless
• Fyeo

– For your eyes only
• Gal

– Get a life
• Rme

– Rolling my eyes
• Weg

– Wicked evil grin
• Cyr ma

– Call your mother



Language is the Heart of 
Search

Conversation Mining scours public, online discussion 
areas to capture, understand and report the products, 
issues and opinions (and language) that consumers 

share between and among themselves.  This includes 
newsgroups, blogs, podcasts, social media and other 

forms of CGM



The Basics:
Participate in the Social Media Ecosystem to Learn 

Emerging Cultures and Language

The Conversation



Utilize Free Tools

• http://buzzlog.buzz.ya
hoo.com/overall/



Other Free Tools



The More Advanced: 
Conversation Mining

• “The direct, unfiltered, brutally honest nature of much online 
discussion is gold dust to big companies that want to spot 
trends, or find out what customers really think of them.”
– The Economist, March 2006

• “As control of a brand’s marketing messages—and, indeed, its 
very image—migrates from traditional media to social media, 
companies need to become increasingly adept at paying 
attention to how they're being perceived in the online world.”
– The Aberdeen Group, February 2008



The “Conversation”

“Search Engine Visibility”
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Conversation Mining
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Brand Mapping



Voices and Venues
• Influence:  Who are the most frequent and visible “voices” in the 

brand?  What are they talking about and what is their sentiment?
• Potential ability to help amplify voices of evangelists and better 

educate detractors



Trending
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…And New Language



Conversation Mining Can Help Design 
a Social Media/Search Strategy

• A communication strategy that enables companies to 
proactively and ethically engage in the proliferating 
consumer-generated media universe to inform, educate, 
influence, engage.  

• Can include affiliate driven word-of-mouth, blogs, social 
networks, wikis, podcasts and other emerging 
“collaborative environments.” Utilizes search engine 
optimization to ensure highest content visibility.



Some Free Resources

• www.urbandictionary.com
• http://www.merriam-

webster.com/info/newwords07.htm
• www.technorati.com
• http://www.owlnet.rice.edu/~ling215/New

Words/
• http://blog.converseon.com
• http://www.socialtarget.com/



Thank You

Rob Key, CEO, Converseon
rkey@converseon.com
212 213-4297 ext 301


