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What is Social Search?

Regular Search Engines  
• Algorithmically ordered results

Social Search Engines
• Human Involvement

• Algorithmically ordered results + Humans
• Just Humans

The 
Wisdom 
of the 
Masses



Types of Social Search

Listing Search

Q&A / Opinion Search

People / Profile Search

Social Aggregators

Social Media Site Search Engines



Common Search Topic



Social Search – Listing Search
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Social Search – Q&A Search



Social Search – Q&A Search



Social Search – Profile Search



Social Media Site Search
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Social Search – Social Aggregators



Social Search Issues

Some sites are slow – low investment in hardware

Sourcing of data challenges

Low volume of active users – takes away the Human element & relevancy

Being found amongst the chatter

A group with an agenda can hijack a SERP (if controls are not in place)

• Editorial approval?

• Potential Reputation Management Issues



Reputation Management

Reputation Management Problem Sources:
• Disgruntled (ex)Employees
• Disgruntled Customers
• Journalists / Bloggers
• Activists
• Your Competition
• Trolls
• Self Inflicted



Culture break

“Reputation, reputation, reputation! O, I have lost 
my reputation!  I have lost the immortal part of my 

self and what remains is bestial”

William Shakespeare - Othello



Now What?

• Analyze & Assess

• Tone & Context
• What is being said?  
• How is it being said? 
• Where is it being said?



Now What?

• Analyze & Assess

• Participants & Audience Reach
• Are the influencers talking?
• Are the influencers reading?
• Who do You need to talk to?
• How can You engage the community?



Now What?

• Analyze & Assess

• What are your Goals?

• Damage Mitigation? – SERP based.
OR

• Damage Control? – Setting the record straight.



How to Respond

• Legal Threats?
• Even if they ‘work’ they rarely work
• May cause more issues than they resolve



How to respond in the world of Social Search

› Community Involvement – be real & not defensive
› Address the issues

› If incorrect / invalid – explain why
› If valid – explain your next steps

› Put out great content

› Boost other positive / unrelated sites

› If in doubt seek professional guidance  



Social Search: The next step

Social Media sites constantly appear and disappear
• Each requires a unique profile
• Each requires time and effort

Aggregators / portals?
Make it easy for you to: 

• work
• follow individuals
• track buzz 

across multiple Social sites
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