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“Eurekster Overview: “Social Search Pioneer”

• What We Do:
Swicki (Search + Wiki) platform – enables online publishers of all sizes and 

consumers to install branded and highly targeted search widgets 
(Buzzclouds™) and environments that harness the knowledge and 
behavior of online communities

• Who We Do it For:
Primarily small to medium web publishers – bloggers, blog platforms, 

social networks along with enterprise level branded sites such as 
Forbes.com, Disney/Family.com, Techcrunch and Popular Science

• Value Proposition:
– Publisher control – ability to customize feeds and source of 

content, choose how to monetize and create and manage Buzzclouds
– Reinforces Publisher Brand/ Improves User Experience & Engagement
– SEM/ SEO Benefits: Syndication & Distribution Opportunity
– Increases Page Views, Search Results Relevance and Revenue

• Market Opportunity:
Opportunity to power specialized search for a % of the high growth $20+ 

billion search advertising market1
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• Participatory online media
• Democratization of information
• Shift from Broadcast model (One-to-

Many) to decentralized (Many-to-Many) 
publishing

• Syndication via Widgets

What is Social Media?
Leverages Wisdom of Crowds / Passion of 
Community to connect information in a 
collaborative manner
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Typical Goals for Online Marketers:
• Acquire / Retain Users
• Drive Action: Transaction (commerce) and/or 

Engagement (page views) 
• Build / Reinforce Brand

Social Media Optimization (SMO) & Social Media 
Marketing (SMM)

• Authoritative info, Entertainment, Humor, Useful Apps 
• Branded Content that users want to see & share 
• Off page / unique content or app capable and driving 

sharing (viral growth)
• Links to Services Strategy (Digg, Reddit, Delicious) so 

that content can be easily saved & submitted

Why should you care?



• Power of Community & Collaboration
• Power of User Participation & Engagement
• Power of Social Media Tools
• Power of your Brand
• Leverage the interests and passions of the 

communities you target & serve: Vertical, 
Social, Local

Provide useful tools, apps, etc. to let them interact with your 
brand (content, products, genre)

What can YOU leverage?

Leveraging Social Search is one such tactic!



• Social Media Meets Search (swicki)
• Algo+Humans (Publishers & Users)
• Blend of intent driven search & discovery
• Publisher guided, community sharing
• Community contribution & collaboration
• Many-to-many

Social Search (Search 2.0)

Example:



• Leverages key characteristics of social media 
and applies to marketers’ and publishers’ brand 
needs

• De-centralizes search to enable building of large 
and small brands

• Leverages the expertise of the publisher to 
strengthen the brand

• Leverages engagement of focused communities 
to build/reinforce the brand

• Now will expand content through user 
engagement as well

Social Search (for marketers) 



swicki: Social Search Widget
• Swicki customized widget
• Surfaces community activity/ 

user-generated content 
including popular, suggested 
and recent terms

• Drives Grabbing & Sharing 
through widget distribution

• Multi-media search capability 
and tags

• Drives User/ Community 
Engagement

• Increases search activity and 
query traffic

Syndication: Driving Community Engagement & Discovery 



Video swickis

Travel swicki Family Guy swicki



Select Client Examples



swicki Demo

http://swicki.eurekster.com/aboutswickis/tour



New Limited Release: Next Generation SERP

• New SERP featuring opportunities for community engagement and 
content discovery







The Challenges& Opptys Ahead

• The need for a trusted relationship or expert source/guide: 

– Potentially increasing search results relevance by 
applying the social graph to search

• How to effectively apply the social graph to search? 

– Socially connected ala Friendster vs profile (OpenID)

• How to create/surface additional high quality content (UGC)? 

– Need for community and collaboration

• How can site owners establish feedback loops with site visitors?

– Dialog & Collaboration Tools



Conclusions
• Social Search: Content is still King (deep and fresh)

• Thus, next gen Search will consider the quality of site content and 
user interaction with the content for ranking and prioritization.

• While true personalized search is focused on the individual user
profile, personalized social search applies the behavior and 
wisdom of crowds to topical search results.

• Adding community influenced and generated content: 
– adds another layer of content qualification to algorithmic search results 
– provides an instant feedback loop to the publisher
– targeted environment for advertisements



Eurekster Swicki Widget: Branded, Distributed Search

• Brand reinforcement
• Topical expertise
• Improved user experience and 

engagement

Enables Marketers to 
leverage Social Search:

• Brand reinforcement--Dialog
• Authority/Topical expertise--Usefulness
• Improved user experience and engagement
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