
State of the Search March 19, 2007

Market Share, Search Fulfillment, Blended Search, and More …



Still chasing Google

• 7 out of 10 web search queries performed in US are on Google

• Ask is the only other engine with year-over-year market share gains

February 2008 
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What about that second click though?

• Yahoo! searches result in a search referral to another website more often than the 
other major engines

• Ask searches are the least likely to result in a referral  

Average Search Fulfillment
(Percentage of web search queries that result in a referral, 52 week average)
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Keeping them in the family

Queries Resulting in Internal Referrals
(Percentage of web search queries that result in a referral to another 
page ion the search property domain, February 2008)
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The slow death of the 10 blue links

Google Universal Search - May 17

Ask 3D Search - June 5

WL Blended Search - September 27

The New Yahoo! Search - October 2

Google Universal Search - May 17

Ask 3D Search - June 5

WL Blended Search - September 27

The New Yahoo! Search - October 2
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Blended Search Impact on Search Fulfillment Trends   
(Indexed measure of weekly search fulfillment before and after implementation of blended search)

Ask 3D made the biggest impact
• The rollout of blended search has yet to have a major impact on the top 3 engines 

but the story is different for #4



Google and Ask see changes from the blend
• Comparing the period prior to Ask 3D and the period after there was an 8ppt decline 

in fulfillment rates

• Google saw a decline of about 3ppts

Average Search Fulfillment Rates for Prior and Post Blended Search Rollout
(Percentage of web search queries that result in a referral, 4 months prior and 4 months post)
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Female Composition Mix
(% of engine users that are women, Feb. 2008)

Ask is all about the ladies, or … maybe not

• Among major search engine properties, Ask has the highest 
concentration of women and Family Oriented users 

Family Oriented Composition Mix
(% of engine users that are Family Oriented, Feb. 
2008)
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Parting Words … Segment Your Search
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