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1. Get people to your site
2. Get them to do what you want them to do



If they can’t find it – it’s not there.

If they can’t find you – you’re not there.



Specific Search
“Sharpshooter”
Specific Search
“Sharpshooter”



Concept Searching
“Shotgun”
Concept Searching
“Shotgun”



Idea Search
“Artillery”
Idea Search
“Artillery”









• Hierarchal 
Structure

• Classification
• Grouping



Red, white, rose, pink
Italy, French, Australia, Spain
Cabernet, Syrah, Pinot, Merlot 
Under $20, Under $40, +$50
Rated 90+, Rated 94+, new 
Collectable, Dinner, Dessert







• Usability
– Established hierarchy 

of categories
– Customer-based 

navigation groupings
– Clear, viewable 

product links
– Clear Images of 

products

• SEO
– Multiple category 

links with keywords
– Keyword-based 

navigation groupings
– Product links using 

keywords
– Alt text, captions, and 

labels

















Hiking Trails?Hiking Trails?





Rule #1Rule #1
Call products what they are













It is absolutely imperative that you review the 
PCU Company Policies BEFORE YOU 
BUY! Failure to do so is likely to cost you, 
financially . . .



A Tale of Two Cities, 
SEO-Style













• Feel smart
• Sense of Accomplishment
• Reduce Stress
• Confirmation 
• Reassurance



• Content
– Lost in translation
– Slang, euphemisms
– Clear Instructions

• Address
• Shipping



Jacob Neilson

Following a 
usability 
redesign, 
websites 

increase desired 
metrics by 135%.
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SES Training
Search & Analytics Workshop
Friday, March 21st

1:00 PM – 5:00 PM
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