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U.S. Volume of Executed Searches (4 weeks ending 2/23/08)

S g

CONFEREMNMLOE & E X BLO)

i Incisive Media




Ing Us?

Downstream - industries visited after Computers and
Internet - Search Engines

Displaying results 1 to 174 of 174 industries.

| Industry Downstream Share

a Computers and Internet 23.08% [N

= Shopping and Classifieds 12.08% [N ]

n Entertalnment 11.05% N |

0 Business and Finance o47s ]

0o Education B.e2% N ]

0 Lifestyle B.34% B ]

0 Mews and Media 5.05% B ]

O Travel a.05% B 1]

o Health and Medical 3.13% I ]

O Government 2.59% W ]

o Automotive 2000 I ] J

0 Music 1.79% L] F_’J__.«-”"

0o Sports 1.55% T ]

O Food and Beverage 0.e7% ]

0o Gambling Dag% [
555[5” [” T oz

I fao 8 communy 0.27% 1 |

STEREATEGIES R ——— WL A - e Incisjwe ME[ITH



eading Us?

" Downstream - websites visited after Computers am:l
Internet - Search Engines

] Rank Website Related Downstream Share

] 1. Google Image Search 13| 2.B3%

0 2. MySpace ] 1.497%

0 3. Wikipedia F 1.95%

O 4,  eBay ] 1. DE%,

| 5.  YouTube ] 1.020%,

=| 6. Gmail [+ 0.97%

| 7. Yahoo! Mall [+ 0.92%

= B. Google ] 0.91%

0 5. ‘Yahoo! ] 0.84%

=| 10. Windows Live Mall ] 0.62%

] 11. Google Maps 13| 0. 57%

O 12. Amazon.com ] 0.52%

O 13. “Yahoo! Answers ] 0. 465

=) 14. Facebook [+ 0.38%

] 15. ‘Yahoo! Image Search ] 0.37%

N 16. Google News ] 0.37%

| 17, MapQuest [+ 0.36%
555[0” [” = 18. The Internet Movie Da... ] 0.35%

|:| 159.  ‘Yahoo! Search ] 0.27% ]
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| 2. Southwest Airlines
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Social Mets v, Search: Market Share of Visits
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B Computers and Internet - Search Engines
B Computers and Internet - Social Networking and Forums

Maonthly market share in "All Categories’, measured by visits, ssass
based on US usage i hItWISE
| Created: DE.-"lE.-"EDUB & Copyright 1998-2008 Hitwise Pty Ltd. An Experian company
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