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Video Consumption

• 116 million U.S. Internet users watched an average of 124 minutes of online 
video in February, 2008*

• They viewed more than 5.9 billion video streams*

• 72% watched news video online**, 31% at least once a week**

• 76% helped drive The Viral Chain**

*Source:  comScore’s Video Metrix report 2/2008, **IPOS Public Affairs
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Video Distribution

• Share of Video Traffic*
– 53% - YouTube

– 6% - MySpace TV

– 3% - Yahoo! Sites

– 3% - Apple iTunes

– 3% - Google Video

– 2% - IMEEM

• Share of Video Streams**
– 50% YouTube/Google Site (2.5 billion streams)

– 6% Fox Interactive Media (375 million streams)

– 5% Yahoo! Sites (300 million streams)

*Source:  Hitwise, USA, Market share within “Entertainment – Multimedia” category, March, 2008 **comScore 
Video Metrix Report 2/2008
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Video Killed The Radio Star – The 
Sequel
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Your Roadmap to Success

• Train editors to think like video searchers 

• Encode for the right keywords

– Title, description, and keyword fields are key

– Remove metadata noise

• Use keywords in filename (keywords separated by keywords)

• One video per URL (avoid flash & pop up players)

• Add tagging

• Keep video files in one directory

• Surround video with on-page relevant text

• Crosslink to videos using keywords in anchor text

• Create an optimized video sitemap / MRSS Feed

• Upload videos to search engines

• Add in-format metadata

• Allow video files to be embeddable and include logo watermark
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Surround Video with HTML
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Optimize Anchor Text in Links
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Video Directory Off Root
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Video Site Map

• H1 Tag “Video Site Map”

• Repeat News and Video 
keywords

• “CBS News Video”, not 
just “CBS News”

• Provide RSS Feeds

• Link in global footer

• Video search 



10

Brand Yourself in Video

Stake Out 
your Real 

Estate
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OBAMARAMA: The Speech
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OBAMARAMA: Search for the Speech

How are people 
searching?
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OBAMARAMA:  Who Scooped It

On Topic

& Fresh

Avoid the 
Noise
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YouTube Leads in Distribution
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OBAMARAMA: Online Consumption 

Be Ready
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Speech on Demand
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Puke Watch

Be Ready for 
Anything
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Brand Management
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You Were the Best Audience Ever…
But Please, Leave Britney Alone

Thank You!
For a copy of this presentation:

Email: epapczun@doubleclick.com

mailto:epapczun@doubleclick.com
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