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Agenda

1. Who is Datawatch

2. Reports — The Good, The Bad and The Ugly

3. History of Data Mining Methods

4. Governance, Data Lineage, Single Source of the Truth
5. Demonstration

6. Questions
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About Datawatch

Founded in 1986, Public since 1992 (NASDAQ: DWCH)
Pioneer in real-time visualization and transformation of any data

Global operations and support
US, UK, Germany, France, Australia, Singapore, Philippines

Extensive global customer base
99 of the Fortune 100

Resold and embedded by leading vendors
SAP, IBM, Tibco, Thomson Reuters

Recognized leader and innovator
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What's to Love

* An exact copy of customer facing documents
 Invoice, statements, other customer communications
« The official legal record of what the customer received

 Reports are a “snapshot in time” of the state of the
business

e Authorized, verified, vetted information
* The report is “always right”
« Countless hours of development and testing
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What | Hate

e Static Information
« Sorted incorrectly for my needs

Contains TOO MUCH information

* Not my department
 Need to narrow down to anomalies

Cannot narrow focus

Takes forever to get to the right details

And ... just as long to organize information into a meaningful
summary

e Lots of information, but ... It's not data!
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Datawatch Report Mining Server

Resolve the relationship issue by turning information back
Into data
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Datawatch Report Mining Server

Transforms CMOD into a search-to-action Big Data
asset.

Increases productivity of report users by providing one

click transformation of reports into actionable formats
* Interactive Web Analytic Framework
» Excel spreadsheets
 PDF Documents

Reduces IT burden by eliminating need for ad-hoc
reporting, sub-reports, or live database connectivity

Extends CMOD ROI by eliminating the need for costly
data marts or warehouses to meet key data and report
mining needs
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Datawatch Report Mining Server

Provides ad-hoc analysis, investigation and auditing
capabilities on core corporate data

Deploys quickly and easy with browser client

Easily integrates with IBM Content Manager on
Demand with a plug-in for ICN
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Report Mining Historical Methods

Data Entry

Slow
Labor Intensive
Prone to Errors
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Report Mining Historical Methods

Cut and Paste

Slow
Labor Intensive
Prone to Errors
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Report Mining Historical Methods

Parsing

A parser is a software component that takes input data (frequently text) and builds a data
structure — often some kind of parse tree, abstract tree, syntax tree or other hierarchical
structure — giving a structural representation of the input, checking for correct syntax in the
process. The parsing may be preceded or followed by other steps, or these may be combined
into a single step. The parser is often preceded by a separate lexical analysis , which creates
tokens from the sequence of input characters. Parsers may be programmed by hand or may
be automatically or semi-automatically generated by a parser generator. Parsing is
complementary to templating , which produces formatted output.

Complicated
Expensive
Difficult to Change
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Report Mining Historical Methods

Desktop Tools

e Create a template with drag-and-drop graphic tools
e Extract the data from the report using the previously created template
 Transform the report into Excel
e Use Excel for analysis
e Perform calculations, add additional fields, make predictions

e Distribute at will

Datawatch Modeler

The Product Formerly Known as Monarch
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Report Mining Historical Methods

Desktop Tools

Datawatch Modeler

The Product Formerly Known as Monarch

Multiple users may use different methods

Multiple users may arrive at different conclusions

Can result in no two instances of distributed data being the same
e [oss of “single source of the truth”

Data Lineage in question

No Governance
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Server Based Report Mining

Current State of the Art

Server-based Report Mining that is tightly integrated

with the underlying content system.
Web-based

e Security

e Single, enterprise-wide extraction template
e One set of instructions

e Single “source of the truth”

e Flexibility

e Data Lineage maintained
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Demonstration

Demonstration Scenarios

e Retail Store Analytics
e |nput— Cash Register Receipts
e QOutput — Sales Analysis by Store, Category
and Brand
e Qutput — Sales Analysis by Cashier

e SAP Sales Report for Bicycle Parts

Distributor
e |nput SAP Sales Report
e QOutput — Customer Sales Analytics by Div.
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Demonstration

REGISTER REPORT PAGE : 3
DATE 03/01/2012
RECE] : 6628
CASHIER : SHAE HINES
TIME : 06:34:18
CA’ ITEM BRAND DESCRIPTION aTy PRICE AMOUNT
CONFECTIONARY 100110386 TREVIZE RO T30X2 BIPACK 1 35. 80 35. 80
CONFECTIONARY 100171542 OLIVAW CHOCO VALUE PACK 1 50. 38 gg.?g
LESS DISCOUNT : ( 0. 00)
ADD TAXES 6. 03
TOT. 92. 21
RECEIPT : 6629
CASHI : SHAE HINES
TIME : 06:37:48
CATEGORY ITEM DESCRIPTION aTtYy PRICE ANOUNT
CONFECTIONARY 100118213 OLIVAW CHOCO COOKIENCRM DF 2 18.55 37.10
CONFECTIONARY 100118214 OLIVAW CHOCO DF GI 1 18. 55 18.55
CONFECTIONARY 100118217 OLIVAW CHOCO DF GIFTPOUCH 1 18.55 18.55
CONFECTIONARY 100118219 OLIVAW DFGIFTP 1 18.23 18.23
SUBTOTAL : 92 43
LESS DISCOUNT :( 11.83)
ADD TAXES : 5. 64
TOTAL : 86. 24
RECE] : 6630
CASHIER : SHAE HINES
TIMNE 06:40:11
ITEM DESCRIPTION aty PRICE AMOUNT
CONFECT1 34961 GIRL BOTE FRUITS 1 53. 22 53. 22
CONFECTIONARY 100109853 DARK 6X100 2 23,"(!9 g}g
LESS DISCOUNT : ( 4.22)
ADD TAXES : 6. 67
TOTAL 101.85
RECEIPT : 6631
CASHIER : H
TINE : 06:49:31
CATEGORY ITEM BRAND DESCRIPTION oTY PRICE ANOUNT
TOMARY 62536 GLADIA 72 BAR 496 GODIVE 1 5. 5. 02
CONFECTIONARY 62538 GLADIA CHOCO MILK BAR 496C 1 5.02 5.02
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Demonstration
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Report name:

I

Sales report (Copy of ZEBLO0ODY) Dutput

LA

02/,03/72011 7 15:01:00

z

EBLOCIO

Fage
SAF Client:

P ko

Sales Organization:

CND - Cana;T;; Sale§

R e

o

B i ok i

Sales Urder #

Quantity

Nel Value

Currency Profit ctr Cost of goods Currency

B e B e S S e a  E  a a o ol b o E S e e e e S e

R e e B e e e B e B L e T e e  al h oE o e

Material Descriplion
EBilling Date: 010372011 Country:
Customer . 120021 BUSINESS EQUIPMENT CENTER
BA-8327 BEARING BALL 50013
BE-2349 BB BALL ARING 50023
CR-7833 GHAINRING 50037
Currency” usp Total
Customer : 120021 BUSINESS EQUIPMENT CENTER TotLal
Cuslomer : 120022 VICTORY BIKES

—7833 CHAINRING 50048
DT-2377 DOWN TUEE 50059
EC-RO98 ROAD END CAFS 50068
Currency . usD Total :
Customer : 120022 VICTORY BIKES Total :
Customer 120023 NORSTAN BIKE HUT
DT-2377 DOWN TUEE 50082
EC T209 TOURING END CAPS 50096
EE- 2908 HEADSET EALL BEARINGS 50110
Currency . usD Total -
Customer : 120023 NORSTAN BIKE HUT Total :
Customer : 120024 FIRST RATE BIGYGLES

—-2908 HEADSET BALL BCARINGS 50118
BE-2349 BB BALL BEARIMG 50128
Currency: uspD TolLal:
Custlomer : 120024 FIRST RATE BICYCLES Total :
EBilling Date: 0170372011 Total :
Billing Date: 01,/04,2011 Country:
Customer : 120081 BLOOMINGTON MULTISPORT
CA-5965 LL CRANKARM 50137
Currency: usp Total :
Cuslomer : 120081 BLOOMINGTON MULT ISPORT Total :
Customer : 120082 ILLINOIS TREK & CLOTHING
EC-T209 TOURING END CAPS 50147
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Thank you
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