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Please Note:

 IBM’s statements regarding its plans, directions, and intent are subject to change or withdrawal without notice 

at IBM’s sole discretion.

 Information regarding potential future products is intended to outline our general product direction and it should 

not be relied on in making a purchasing decision. 

 The information mentioned regarding potential future products is not a commitment, promise, or legal obligation 

to deliver any material, code or functionality. Information about potential future products may not be 

incorporated into any contract. 

 The development, release, and timing of any future features or functionality described for our products remains 

at our sole discretion. 

 Performance is based on measurements and projections using standard IBM benchmarks in a controlled 

environment. The actual throughput or performance that any user will experience will vary depending upon 

many factors, including considerations such as the amount of multiprogramming in the user’s job stream, the 

I/O configuration, the storage configuration, and the workload processed. Therefore, no assurance can be 

given that an individual user will achieve results similar to those stated here.
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IBM Commerce & DX
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For marketers

…the ability to create 

personalized, meaningful 

customer experiences, 

infused by analytics.

For e-commerce 

professionals

…the ability to perfect 

all aspects of the 

customer’s interaction 

through customer and 

experience insights. 

For supply chain 

leaders

…the ability to orchestrate 

complex systems, 

processes and partners, to 

deliver flawlessly.
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Our portfolio of customer engagement solutions
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Customer Analytics

Marketing

eCommerce & 

Merchandising

Digital Experience

IBM Interactive

Customer engagement 

solutions from IBM help 

you understand and adapt 

instantly to what customers 

are saying and doing – so 

you can deliver the kinds of 

experiences and offerings 

they want before they even 

know they want them.



Along with strong, seamless value chains
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B2B Integration

Procurement

Payments

IBM Managed Services

Partner and supplier

engagement solutions from 

IBM help you establish and 

manage closely linked value 

chains enabling seamless 

and secure collaboration, 

enhanced transparency and 

new levels of agility for you 

and your trading partners. 



Digital Experience
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Integrate 

business 

applications

Deliver 

persuasive 

content 

Build personalized, 

adaptive digital 

experiences that engage 

and build relationships 

with customers, partners 

and employees.



Tools for Business Users



11

Tools for Developers and Designers



Business User Developer Designer

Great tools to manage 

the user experience, 

blending content and 

applications together.

Use familiar web 

development skills, no 

need to learn JEE.

Leverage modern 

frameworks like 

Angular and React.

Design freedom to 

create stunning user 

experiences.

We make customer experience teams more effective



Key DX Technologies
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New tools for developers – shift to web development

Script Applications

Build DX applications using 

HTML/CSS/JS and modern frameworks 

such as Angular or React, integrating 

with DX APIs.

Sync with server, and use workflow for 

governance and promotion.

DX Dashboard

Open source Node.js-based tools for 

web developers and designers, 

enabling them to work with Script 

Applications, Themes and WCM using 

their preferred development tools.

The IBM Digital Experience framework has shifted over the past 1-2 years, 

from a Java developer focus to a web developer focus



Content and Site Management Enhancements

Site Management

Business user tooling for 

managing site structure –

integrated page & content 

view.

Site builder for templated 

site  & site section creation.

Digital Data Connector

Turn data into content, 

integrating ATOM or JSON 

feeds natively.

Allows business users to 

integrate data and content 

via WCM.

Theme Enhancements

Simplified model for theme 

creation and much better 

tools for editing themes.

Most themes can be built 

without Java coding.



Cloud options for Digital Experience

Digital Experience on Cloud

Single tenant, standardized deployment 

of Digital Experience software, 

managed by IBM. Includes hosting, 

operations, upgrades, SLA. Multiple 

environment configurations available.

Targeted at web development 

scenarios.

Mobile App Content Manager

Enable mobile project teams to engage 

mobile app users with personal and 

contextual content, in the mobile 

moment.

Deliver persuasive, targeted and 

contextual content to your mobile apps

Available via IBM Bluemix.



Investment Areas
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Advancing our IBM Commerce agenda
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Experience Design

Design based on a 

deep understanding of 

our users

Cognitive Power

Ability to see patterns 

and make unlikely 

connections

Industry Expertise

Scale with speed 

by developing 

asset-based 

industry solutions

Open Ecosystem

Data exchanged 

to develop 

personalized customer 

experiences



Focused Digital Experience investment
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Cloud platform

Cloud-native platform –

auto scaling, WW 

deployment and 

integrated CDN

Cognitive content

Understand content 

semantics to deliver 

better user 

experiences

User experience

Re-imagining content 

authoring, with a fresh, 

modern tablet user 

interface

Commerce personas

Content as a Service 

for the end to end 

Commerce value chain



Commerce portfolio integration

For marketers

…the ability to deliver 

consistent brand 

experiences via an omni-

channel shared content 

repository

.

For e-commerce 

professionals

…the ability to deliver rich 

interactions that 

seamlessly integrate 

content, applications and 

product

Seamless, two-way DX 

integration marketers 

and merchandisers

 eCommerce

 Marketing Cloud

 Real-Time Personalization

 Journey Designer

 Customer Experience Analytics
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Content eco-systemContent performanceDesign-time assistance

Applying cognitive content 

Learn your brand & understand 

what your content really means to 

improve recommendations, 

revisions and author productivity

Match content to target audiences to 

enhance journey performance and 

conversion rates

Find the “needle in the haystack” 

amongst your own content, 3rd party 

content repositories and user-

generated content



IBM Digital Experience

Conceptual mockup only



IBM Digital Experience

Conceptual mockup only



A cloud content 

management system 

that lets you create, 

manage and distribute 

content across omni-

channel customer touch 

points, via a content as a 

service model.

Content as a Service

Enrich storefront & product 

merchandising with rich content

Cognitive tagging via Watson

Assets and structured content

Fresh, modern user experience

Configurable rendition 

generation & simple 

image tweaking tools

IBM Marketing Cloud IBM Commerce on Cloud

Content as a Service

IBM’s statements regarding its plans, directions, and intent are subject to 

change or withdrawal without notice at IBM’s sole discretion.

Information regarding potential future products is intended to outline our 

general product direction and it should not be relied on in making a 

purchasing decision. 

The information mentioned regarding potential future products is not a 

commitment, promise, or legal obligation to deliver any material, code or 

functionality. Information about potential future products may not be 

incorporated into any contract. 

The development, release, and timing of any future features or functionality 

described for our products remains at our sole discretion. 

Use content in marketing 

campaigns, emails etc



Dankeschön!
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Join the 

conversation

Blog, YouTube, 

Twitter, LinkedIn

and Facebook

http://www.smartercommerceblog.com/
http://www.youtube.com/smartercommerce
https://twitter.com/ibmcommerce
https://www.linkedin.com/company/ibm-smarter-commerce
https://www.facebook.com/ibmcommerce


Notices and Disclaimers

 Copyright © 2015 by International Business Machines Corporation (IBM).  No part of this document may be reproduced or transmitted in any form without written permission 

from IBM. 

 U.S. Government Users Restricted Rights - Use, duplication or disclosure restricted by GSA ADP Schedule Contract with IBM.

 Information in these presentations (including information relating to products that have not yet been announced by IBM) has been reviewed for accuracy as of the date of 

initial publication and could include unintentional technical or typographical errors. IBM shall have no responsibility to update this information. THIS DOCUMENT IS 

DISTRIBUTED "AS IS" WITHOUT ANY WARRANTY, EITHER EXPRESS OR IMPLIED.  IN NO EVENT SHALL IBM BE LIABLE FOR ANY DAMAGE ARISING FROM THE 

USE OF THIS INFORMATION, INCLUDING BUT NOT LIMITED TO, LOSS OF DATA, BUSINESS INTERRUPTION, LOSS OF PROFIT OR LOSS OF OPPORTUNITY.  

IBM products and services are warranted according to the terms and conditions of the agreements under which they are provided. 

 Any statements regarding IBM's future direction, intent or product plans are subject to change or withdrawal without notice.

 Performance data contained herein was generally obtained in a controlled, isolated environments.  Customer examples are presented as illustrations of how those 

customers have used IBM products and the results they may have achieved.  Actual performance, cost, savings or other results in other operating environments may vary.  

 References in this document to IBM products, programs, or services does not imply that IBM intends to make such products, programs or services available in all countries 

in which IBM operates or does business.  

 Workshops, sessions and associated materials may have been prepared by independent session speakers, and do not necessarily reflect the views of IBM.  All materials 

and discussions are provided for informational purposes only, and are neither intended to, nor shall constitute legal or other guidance or advice to any individual participant 

or their specific situation. 

 It is the customer’s  responsibility to insure its own compliance with legal requirements and to obtain advice of competent legal counsel as to the identification and 

interpretation of any relevant laws and regulatory requirements that may affect the customer’s business and any actions the customer may need to take to comply with such 

laws.  IBM does not provide legal advice or represent or warrant that its services or products will ensure that the customer is in compliance with any law



Notices and Disclaimers cont.

 Information concerning non-IBM products was obtained from the suppliers of those products, their published announcements or other publicly 

available sources.  IBM has not tested those products in connection with this publication and cannot confirm the accuracy of performance, 

compatibility or any other claims related to non-IBM products.  Questions on the capabilities of non-IBM products should be addressed to the 

suppliers of those products. IBM does not warrant the quality of any third-party products, or the ability of any such third-party products to 

interoperate with IBM’s products.  IBM EXPRESSLY DISCLAIMS ALL WARRANTIES, EXPRESSED OR IMPLIED, INCLUDING BUT NOT 

LIMITED TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE. 

 The provision of the information contained herein is not intended to, and does not, grant any right or license under any IBM patents, copyrights, 

trademarks or other intellectual property right. 

 IBM, the IBM logo, ibm.com, Aspera®, Bluemix, Blueworks Live, CICS, Clearcase, Cognos®, DOORS®, Emptoris®, Enterprise Document 

Management System™, FASP®, FileNet®, Global Business Services ®, Global Technology Services ®, IBM ExperienceOne™, IBM 

SmartCloud®, IBM Social Business®, Information on Demand, ILOG, Maximo®, MQIntegrator®, MQSeries®, Netcool®, OMEGAMON, 

OpenPower, PureAnalytics™, PureApplication®, pureCluster™, PureCoverage®, PureData®, PureExperience®, PureFlex®, pureQuery®, 

pureScale®, PureSystems®, QRadar®, Rational®, Rhapsody®, Smarter Commerce®, SoDA, SPSS, Sterling Commerce®, StoredIQ, Tealeaf®, 

Tivoli®, Trusteer®, Unica®, urban{code}®, Watson, WebSphere®, Worklight®, X-Force® and System z® Z/OS, are trademarks of International 

Business Machines Corporation, registered in many jurisdictions worldwide. Other product and service names might be trademarks of IBM or 

other companies. A current list of IBM trademarks is available on the Web at "Copyright and trademark information" at:  

www.ibm.com/legal/copytrade.shtml.

http://www.ibm.com/legal/copytrade.shtml

