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• Enhance your existing customer relationships via cross selling

and targeting the right customers and prospects with both 

the right products and services.

– Increase lead generation

– Enhance revenue

– Reduce campaign costs

Campaign Insight & Optimization



Customer Contacts

Before predictive 
analytics:

“Offer of the month”
sent to all customers



Customer Contacts

Step 1
How to change Customer 

Contacts to Customer 
Information

Customer Info
- Demographics
- Account Activity
- Product Holdings



John Jones 
Customer Valiue High 

Risk Score Low
Do Not Call

jjones@abcCo.com

MDM

CRM Data Warehouse 3rd Party Source eBusiness Application

J.  Jones
1500 Industrial

Customer Value – Low
Risk Score – High
Solicit – No data

John Jones
112 Main Street

Customer Value – High
Risk Score – Low

Solicit – Do Not Call

John Jones
112 Main Street

Customer Value – High
Risk Score – Low

Solicit – Do Not Call

J.J. Jones
jjones@abcCo.com
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CUSTOMER to ACCOUNT
Relationship
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Customer Contacts

Step 2
Optimize offer of the month 

by not contacting customers 
using simple query

Customer Info
- Demographics
- Account Activity
- Product Holdings

Key Performance 
Predictors and 
Campaign Results

Step 3
Establish feedback loop to 

measure the effect of 
subsequent improvements



Simple
one product, 

one architecture

Complete
all capabilities, 

all users, all data

Proven
proven technology from 

the leader in BI
Scorecards

Query

Analysis

Dashboards

Reports

Event Mgnt







• Enhance your existing customer relationships via cross selling
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Customer Contacts

Step 4
Enrich your Customer 

Information

Customer Info
- Demographics
- Account Activity
- Product Holdings
- Channel Activity
- Information Requests
- Complaints

Key Performance 
Predictors and 
Campaign Results

Step 5
Automate the Profiling 

process on the customer

Predictive Models
Likelihood to respond to 
each of the current 
marketing offers



A Conversation…

Building intimacy & trust
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… With Millions of People
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Customer Contacts

Step 6
Optimize across multiple 

offers

Customer Info
- Demographics
- Account Activity
- Product Holdings
- Channel Activity
- Information Requests
- Complaints

Key Performance 
Predictors and 
Campaign Results

Predictive Models
Likelihood to respond to 
each of the current 
marketing offers

Next Best Action
Best 3 offers recorded for 
every customer individually

Customer  ID 1 2 3
12435 A C F
56437 B G D
59235 H C -
45276 - - -
Etcetera





Customer Contacts

Step 7
Optimize ALL Campaign

Customer Info
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- Product Holdings
- Channel Activity
- Information Requests
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Key Performance 
Predictors and 
Campaign Results

Predictive Models
Likelihood to respond to 
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Best 3 offers recorded for 
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Customer  ID 1 2 3
12435 A C F
56437 B G D
59235 H C -
45276 - - -
Etcetera
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Thank You!


