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(€ business on demand.
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This presentation describes the new marketing tool in WebSphere Commerce in Feature
Pack 3.
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Agenda

= Supported operations
= Marketing tool new features

= User interface introduction
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This presentation first talks about all operations supported in the Feature Pack 3 marketing
tool. It highlights the new features of the marketing tool which are not included in
Accelerator. It then introduces marketing tool user interface, talks about how to use the
tool to browse and list assets and how to create new assets.
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Operations supported in marketing tool
Create | Change | Delete | Browse | Search | Activate or De-
activate
Campaign X X X X X
Web activity X X X X X X
E-mail activity X X X X X X
E-mail activity X X X X X
template
e-Marketing spot X X
Customer X X
segment
Content X X
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This table lists all the operations supported in the marketing tool. From the table you can
see that the operations supported by assets Campaign, Web activity, E-mail activity
and E-mail Template are creating, changing, deleting browsing and searching. Activate
and De-activate operations, which are specific operations for Web activities and e-mail
activities, are also supported.

The supported operations for e-Marketing spot, Customer segment and Content are
Browsing and Searching. For other operations such as creating, changing and deleting,
you have to use the Accelerator to do them.
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Marketing tool new features

= Activity templates
» Starting point to create Web activities
» Contains default properties

= Activity calendar view
» Allow business users to view activity’s schedules graphically

= Activity builder
» Create and modify Web activities
» Create activity graphically using the activity elements
» Activity Elements: actions, criteria

= Rich user interface experience
» Rich text editor for e-mail templates
» Edit in place support
» Drag and drop support

= Campaigns, Web activities, e-Marketing spots searching

SO

This slide lists the new features in the Feature Pack 3 marketing tool.
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The activity template is a new object in Feature Pack 3. It allows you to create a hew
Web activity quickly by selecting a template. A template contains a default set of activity
flow patterns. You can customize the default flow by adding other activity elements.

The activity calendar is a graphic view of activities. It allows you to see how activities are
scheduled, such as an activity’s start date and end date, and how many activities are
running during a specific time period.

The activity builder is where you create or update your Web activity. The activity builder
allows you to create Web activity graphically by using the activity elements.

The rich user interface feature allows you to use a rich text editor to create e-mail content
in an e-mail template. The edit in place feature allows you to edit text directly in the list
view without opening the property view. You can also use the drag-and-drop feature to
add objects from the Utilities view.

The marketing tool provides search capabilities for campaigns, Web activities, and e-
Marketing Spots.
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Enable steps required

= To use new Manage Center’'s Web activities

» Enable the new marketing runtime by updating
configuration file wc-server.xml

» Update storefront JSP files according to JSP sample files
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To view the new Web activities created by the new tool from the store front, you need to
disable the old marketing runtime and enable the new one by editing the wc-server.xml
file. You also need to update your store front JSP files.
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Marketing tool user interface introduction

= Explorer view

= Campaign and Activity list
= Activity calendar

= E-Mail template list

= e-Marketing spot list

= Activity builder
» Element palette
» Flow storyboard
» Activity templates

= E-Mail activity management form
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Here are the features of the new marketing tool user interface. This presentation will go
over how to use the new marketing tool to create and manage Web activities, e-malil
templates, and e-Marketing spots.
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Explorer view

= All managed assets can be

¢ o -5 HQ OB EBEDR
accessed from the Explorer %Y elect an object
Vi ew k E; E%E;E::h B e e at
= Campaigns and Activities Ees
folders only contain the
assets created by the new Explorer

tool

= Activities folder contains both
Web activities and e-mail
activities
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When you first open the new marketing tool you will see four folders in the navigation view.
The folders, Campaigns, Activities, E-mail Templates and e-Marketing Spots contain all
assets managed by the marketing tool.

Campaigns and Activities folders only contain the assets created by the new tool. You can
not see campaigns and activities created by the Accelerator. Activities folder contains
both Web activities and e-mail activities.
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Activity list

= Click Activities folder to
list the activities
i O = -
= Two filters are _ FEilter
provided: =
» Type & Status

= Context menus are

supported
» Note: you can not
delete an active
activity
= The columns in the

activity list table are
sortable and resizable

B EDECDS

fivities - List

Context
menu
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Marketing tool

To view activities created for the store, you need to click the Activities folders in the
explorer view. Activities are displayed in a frame on the right side, which is called the work

area.
Type and State filters are provided for the activity list view which allows you to list

activities based on their types and states.

In the work area, a pop-up menu allows you to open, copy, paste, delete, activate and de-
activate an activity. An active activity can not be deleted. If you want to delete an active

activity, you need to de-activate it first and then do the deletion.

The items in the table are also sortable. You can sort them by clicking the column name in

the table header.
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Activity calendar

Duration
= A calendar view of activities [ s - otenr pan :
= Launch the Activity calendar from .. .o m—— m— —
» Activities folder 8 ot °
» A campaign

» An E-marketing spot

= Activities listed are ones running
within time period defined by
Viewable area
= Viewable area
» Focused time period for activities
» Select scale or range, drag edge o e
or scroll bar to change | = [ or26t7_[oecenar [ ranaoes o farted |
HHIHIHHIHI\HHHIHIHHH\IHI\HHHIHI\HWMMM

HI\H
= Use Calendar to view o o

» Activity’s start and end dates
» Overlapping activities Scroll Viewable

» Periods in which activity bar area
opportunities exist
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Activity calendar is activity’s calendar view. It allows you easily find out an activity’s start
date and end date. You can also use it to easily find out how many activities are running
during a specific time period.

You can use the Activities folder pop-up menu to launch the store level Activity calendar
view. To launch the activity calendar view for a campaign, first you need to click the
Campaigns folder to list all campaigns, and then launch the Activity calendar view from a
campaign’s pop-up menu. The calendar view for an E-marketing spot is launched in the
same way.

Activities listed in the Activity calendar view are the ones running within the time period
defined in the Viewable area.

Each activity has a duration bar, which starts from the activity’s start date and ends at the
activity’s end date.

Viewable area, shown on the bottom of the chart, is the time period that you want to focus
on. You can change the Viewable area by modifying Range or Scale, by dragging the
Viewable area’s edges, or moving the scroll bar.
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E-mail template list

= Two types of e-malil
templates are supported

» HTML ;
» Plain Text !

en help
st npHe OB 0 EFEDE re
) o

= All the e-mail templates |
can be accessed from E{ ..
mail Templates folder -

= E-mail Templates - List

* pop-up menu is
supported
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In WebSphere Commerce, an e-mail activity template defines the structure and content of
e-mail activities. It serves as an outline upon which dynamic content is applied when an e-
mail is rendered by the system and it is time to deliver the e-mail activity

As Accelerator did in version 6, this new marketing tool supports two types of e-mail
templates: HTML-based and content-based.

To show all the e-mail templates, click E-mail Templates folder in the Explorer view.
Marketing tool and Accelerator manage the same set of e-mail templates.

In the e-mail templates list, you can use pop-up menu to open, copy and delete the
templates.
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E-Marketing spot list

= List e-Marketing spots by
selecting e-Marketing Spots
folder

Edit View Help
¢ e O s 8EEDa

& D E-Marketing Spots - List

= No property view for e-Marketing
spot. Double clicking an e-
Marketing spot will show a list of
activities associated with the
selected spot

=Type  *Name Description

= Two options to view the
activities for an e-Marketing
spot: Activity list and Activity
calendar

Marketing tool © 2008 IBM Corporation

e-Marketing Spots are reserved spaces on your store pages in which personalized
marketing content is displayed. The e-Marketing Spots are used during page creation to
reserve space for the dynamic content that is shown to your customers. When a page is
requested by a customer, an e-Marketing spot present on the page will communicate with
the rule server to process the rule-based code associated with the spot. You can associate
one e-Marketing spot with multiple Web activities. Which Web activity is displayed in the e-
Marketing spot will be decided by the activity’s priority.

You can click on the e-Marketing Spots folder in left navigation view to show all e-
Marketing spots.

Double clicking an e-Marketing spot will open the activity list view for that spot.
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Activity templates
= Starting points to create marketing Marketing tool
aCtIVItIeS New Activity From Template

» Similar to Accelerator’s activity type

Activity Template

Choose an Activity Template -

= Four templates included:
» Category Recommendation
» Content Recommendation

Category Recommendation
Content Recommendation
Merchandising Association Recommendation

Product Recommendation

» Merchandising Association
Recommendation

» Product Recommendation

| Cancel
il

Accelerator

= Changes from Accelerator: [romeio 3
4 Removed PromOtlon Product recommendation
» Integrated Up-sell product and Cross- R
sell product into Merchandising o it

Association Recommendation
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When creating a Web activity, the first thing you need to do is to select an activity
template. An activity template defines the activity type you want to create. It contains
some default elements you must define in order to create this type of activity.

As shown in the first screen capture, Feature Pack 3 provides four templates: Category
Recommendation, Content Recommendation, Merchandising Association
Recommendation and Product Recommendation.

Comparing the activity templates with activity types in Accelerator, you can see that
activity templates are similar to the Accelerator’s activity types. However promotions
are not templates in the marketing tool. You need to use the promotion tool when
creating new promotions. Activity type Up-Sell product and Cross-sell product are
integrated into the Merchandising Association Recommendation template.
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Web activity builder

= The place to create or

Update Web activities @va cat Element ition= - e
@Egﬂf No e-Mark OW
= Consists of Ex palette storyboard
» Element palette = o
. g & 1= b e-Marketing Spo % Recommend Category
= Container of elements|s
» Flow storyboard
= Place to build activity @) Web Activity Property
flow path —— - view
[ ] COnSlStS of elements Description |Recommend a product category to a customer that satisfies the chasen target conditions.
and connectors
» Element properties -
VieW Start date ;YYWVMM—DD [ £ [Arzmm amzey] €

= Properties of e
highlighted element in
flow storyboard
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The Web activity builder allows you to create new Web activities, or update existing ones.

The activity builder page consists of three parts: Element palette, Flow storyboard, and
Element properties view.

The element palette contains elements, each element stands for an event, an action, or a
target criteria.

The flow storyboard consists of elements and connectors. Default elements in the Flow
storyboard are decided by the template you selected. A default template contains a

Start element, an e-Marketing spot, a Connector and a third element. The third element
is dependent on what template you selected.

The element properties view contains properties of the element that you highlighted in the
Flow storyboard.
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Web activity builder

= Element palette Element
- palette
» Container of elements

» Elements: graphical
artifacts representing the
shopping events, actions, |=
and target criteria

B —& .

,]'\'5 e-Marketing Spot ,].Q Recommend Category

Flow elements

» Dragging and dropping
elements into the
storyboard to modify
activity flow path

Customer Segment

Shopping Cart Total

Shopping Cart Products

Shopping Cart Products from Categories

» 7 elements are provided

Purchase History Total

Purchase History Products

Purchase History Products from Categories
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The Element palette is the place for holding all the flow elements. Flow elements are
graphical artifacts representing the shopping events, actions, and target criteria.

You can drag elements from the palette and drop them into the activity flow path to add
additional criteria.

In Feature Pack 3, there are seven elements provided in Element Palette. These seven
element names are listed in the Flow elements table.
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Web activity builder Flow
storyboard

Targets |

Sl

e 25

w = = =
[e—8& — = ®
,l.{} e-Marketing Spot ,_].4} Recommend Category
Flow path

= Flow storyboard
» Create and update Web activity flow

* Flow path
» Graphical representation of the marketing activity
» Consists of start element, flow connectors and flow elements

» A default Flow path created based on selected template

© 2008 IBM Corporation

Marketing tool

Flow storyboard is where you can create and modify your Web activity flow. From there
you can easily see the whole picture of a Web activity’s rules.

Flow path is composed of a start element, e-Marketing spot, Flow connectors and
Flow elements.

A default flow path is created after you select an activity template. This default flow path
contains three mandatory elements and a Connector. The default elements can not be
removed. The first two elements are Start element and e-Marketing spot element. The

third element type is decided by the Web activity template you selected.
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Web activity builder

= Start element

» Entry point into the
activity

» First evaluated element
by marketing runtime

Omy

mmendation* Save an

Start
element

Flow
connector

=

= @

=
£ Recommend Categary
Flow
element

Close

» Some common attributes
defined in this element o

& |my category recommendation

scription |Recommend a product category to a customer that satisfies the chosen target conditions.

= Flow connector

» Graphical artifact used to
connect flow elements

Priority [0
ate [YYYY-MM-DD HHiMM AM/Pr )

ate [rrvv-mm-00 | ] [HHim am/ey| &)

» No equivalent runtime
object

» A place to add an
element

» Adding or removing Flow |° S
connectors is managed
by tool

iAdg-=]

B—of

i e Marketing Spot 7l Customer segment

=
=

% Recommend Catagary

16
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Start element is the first element in the flow path. It is also the first element evaluated by
the marketing runtime. It defines some common attributes used for all activity types.

Flow connector is where you can add a new Flow element. It is depicted as a short, thick
line between an e-Marketing Spot element and a Recommend Category, as shown in the
screen capture. It is a graphical artifact used to connect Flow elements. Flow connector
does not represent any runtime object.

There is no mouse action associated with Flow connector. Connectors are added or
removed automatically when you add or remove the flow elements. From the bottom
screen capture, you can see that, after adding Customer Segment element into the flow
path the number of Flow connectors becomes two. One is added before Customer
Segment element, another one is added after Customer Segment element.
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Web activity builder

Fl
= Element @ © my category recommendation* e|erﬁ‘évnt | saveand Close | | Close
» Graphical artifact ngéé;
H < @ z Details
standing for event, rpt A —HE= ——o
aCtion’ or target Criteria & ::isé: i::nulg:;;beFlashP\avErgm
» Defined by several s
attrIbUtes @ﬁCustnmer Segment )
} Supports rlght CIICk pop' Target condition ?Tﬂigettustﬂmffs in E‘r‘w :f:hif‘t‘m‘nwmg‘
up menu () Target customers who are not in any of the following:
. . *Customer Segments | .%;'w |
» Supports one dimension e
on Iy. AII elements are uc:i\:rzgrjeztz :freage Ei:;.lgst\:lmers who are under 40 years of
itoiof1

“AND” relationship

» Allows one element to be
added more than once
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A flow element is an instance of an element template in the flow path. Elements stand for
the action or criteria.

Each element has several properties associated with it. To view the element properties,
you can click on the element icon in the flow path, and the properties are displayed in the
property view.

Flow element icons support right click pop-up menu: Details and Remove. You can only
see the Remove menu for the elements you added in the default flow path.

Only one dimension flow paths are supported, all elements must be a straight line.
Logically, elements have “AND” relationships, which means all conditions defined in the
elements must be met before this Web activity content can be seen.

You can add the same element into the flow path more than once.
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Web activity builder

- Element propertles VIeW @ © my category recommendation* | save and Close | | Close |

» Place to enter the data e )
for element properties B—a—

= Properties for Web
activity element

» Priority value

= Promotion tool: 0-1000, 1000 is Description |Recommend a produst categery te a custemer that satisfies the chosen target conditions.
the highest priority

= Accelerator 1-10, 1 is the

#Name |my category recommendation

highest priority Brarity [0 E
T 8 % Property
’ Re eatable: Start date | YYYY-MM-DD E HH:MM AM/PY K‘J &
p End date |YYYY-MM-DD |HH:tm Amyey| €3 view
= New property Repeatable 7

Campaign | m,‘. B

Name

= Allows a shopper to view
this activity content
multiple times

18
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Element properties view is the frame under the activity storyboard. It is a view that
provides access to flow element properties. The properties in the element properties view
belong to the element that you highlighted in the flow path.

Web Activity Properties view is the default view when you open the Web activity builder.

Priority in Accelerator takes a number between 1 to 10, where 1 is the highest priority. If
you have more than 10 activities, then some activity priorities are the same.

Feature Pack 3 has extended the priority scope. It now can take any integer value
between 0 and 1000. You can have 1000 Web activities with different priority values.
Higher numbers represent higher priorities. When multiple activities are scheduled for an
e-Marketing sport, the one with the highest priority is displayed first.

Repeatable is a new property added in Feature Pack 3. If you select this property, this
activity content is displayed to shoppers multiple times. This behavior is generally
desirable for Web activities.
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E-mail activity property form

| ©New E-mail Activity* | saveand close | | _close |
[o=c=:

nl

*Name I

Description

= E-mail activities
creation uses form-
based properties screen

FCustomer Segment | — M"I Ej _|

= The properties are Im |
same as the ones in i BB &
Accelerator I |
*Reply-to e-mail address I I

*Send date

Campaign M‘q E _J
| Mame
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Marketing tool

E-mail activities are not created using the graphic interface like Web activities builder.
Similar to Accelerator, managing e-mail activities is done using a form-based user
interface. The properties of an e-mail activity for the new tool are the same as the ones in

Accelerator.
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References

= WebSphere Commerce Enhancements for version 6
http://www-1.ibm.com/support/docview.wss?uid=swg24013534

= IBM® Management Center for WebSphere Commerce

http://ecdid.torolab.ibm.com:8088/help/topic/com.ibm.commerce.management-center.doc/concepts/ctfcme.htm
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For more information regarding WebSphere Commerce marketing tool, visit the sites
indicated in the presentation.
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Feedback

Your feedback is valuable

You can help improve the quality of IBM Education Assistant content to better
meet your needs by providing feedback.

= Did you find this module useful?
= Did it help you solve a problem or answer a question?

= Do you have suggestions for improvements?

Click to send e-mail feedback:
mailto:iea@us.ibm.com?subject=Feedback about WCS6003 Marketing.ppt

This module is also available in PDF format at: ../WCS6003_Marketing.pdf

© 2008 IBM Corporation

Marketing tool

You can help improve the quality of IBM Education Assistant content by providing
feedback.
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Trademarks, copyrights, and disclaimers

The ing terms are ks or registered ks of International Business Machines Corporation in the United States, other countries, or both:
IBM WebSphere

A current list of other IBM trademarks is available on the Web at http://www.ibm.com/legal/copytrade.shtml

Java, JSP, and all Java-based ks are ks of Sun Mi Inc. in the United States, other countries, or both.

Product data has been reviewed for accuracy as of the date of initial publication. Product data is subject to change without notice. This document could include
technical inaccuracies or typographical errors. IBM may make improvements or changes in the products or programs described herein at any time without notice. Any
statements regarding IBM's future direction and intent are subject to change or withdrawal without notice, and represent goals and objectives only. References in this
document to IBM products, programs, or services does not imply that IBM intends to make such products programs or services available in all countries in which IBM
operates or does business. Any reference to an IBM Program Product in this document is not intended to state or imply that only that program product may be used.
Any functionally equivalent program, that does not infringe IBM's intellectual property rights, may be used instead.

Information is provided "AS IS" without warranty of any kind. THE INFORMATION PROVIDED IN THIS DOCUMENT IS DISTRIBUTED "AS IS" WITHOUT ANY
WARRANTY, EITHER EXPRESS OR IMPLIED. IBM EXPRESSLY DISCLAIMS ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR
PURPOSE OR NONINFRINGEMENT. IBM shall have no responsibility to update this information. I1BM products are warranted, if at all, according to the terms and
conditions of the agreements (for example, IBM Customer Agreement, Statement of Limited Warranty, International Program License Agreement, etc.) under which
they are provided. Information concerning non-IBM products was obtained from the suppliers of those products, their published announcements or other publicly
available sources. IBM has not tested those products in connection with this publication and cannot confirm the accuracy of performance, compatibility or any other
claims related to non-IBM products.

IBM makes no representations or warranties, express or implied, regarding non-IBM products and services.

The provision of the information contained herein is not intended to, and does not, grant any right or license under any IBM patents or copyrights. Inquiries regarding
patent or copyright licenses should be made, in writing, to:

IBM Director of Licensing
1BM Corporation

North Castle Drive
Arm(/J\nk. NY 10504-1785

Performance is based on measurements and projections using standard IBM benchmarks in a controlled environment. All customer examples described are presented
as illustrations of how those customers have used IBM products and the results they may have achieved. The actual throughput or performance that any user will
experience will vary depending upon considerations such as the amount of multiprogramming in the user's job stream, the I/O configuration, the storage configuration,
and the worjklr?ad processed. Therefore, no assurance can be given that an individual user will achieve throughput or performance improvements equivalent to the
ratios stated here.

© Copyright International Business Machines Corporation 2008. All rights reserved.

Note to U.S. Government Users - Documentation related to restricted rights-Use, duplication or disclosure is subject to restrictions set forth in GSA ADP Schedule
Contract and IBM Corp.
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