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What this exercise is about

In this tutorial, you will use the Management Center Marketing and Promotions tools to create a Web
activity and a Dialog activity. The steps you go through to create these activities will demonstrate many of
the new Management Center features.

The Web activity you will create advertises one of two different promotions. If the shopper has browsed
both the desk lamps and table lamps categories, the advertised promotion will be for 25% off a desk lamp
and a desk when you buy both. This promotion has a maximum discount of $100. Shoppers that do not
meet the catalog browsing requirements are shown a discount for a free gift with a $1000 purchase.
Shoppers that do meet the browsing requirement are shown both promotions.

The Dialog activity encourages new customers to place a large order within one week of registering. Any
newly registered customer who spends $500 within 7 days of registering is added to a customer segment
that is entitled to $50 off furniture. Since this promotion has the potential to overlap with the desk and desk
lamp promotion, best deal support is configured to ensure the shopper gets the best value.

What you should be able to do

After completing this exercise, you should be able to:

. Create a “percent off multiple items” promotion

. Use the maximum discount amount and choice of free gift promotion features
. Use the online behavior-based Web activity targets

. Create a Dialog activity

. Configure WebSphere Commerce to track online behavior

. Configure best deal support

Introduction

The following naming conventions are used in the exercises:

Reference Variable Description
<WCDE_INSTALL_DIR> WebSphere Commerce Developer installation
directory
<WCDE_HOST> Hostname for WebSphere Commerce Developer
<LAB_FILE_DIR> Location lab files were extracted to

The .zip file file, PrecisionMarketingLab.zip, provided with this lab contains the new file necessary to
complete this lab.

Requirements
Before beginning this lab, ensure you have:

* Installed WebSphere Commerce Developer 7.0
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Part 1: Create the “"25% off desk and desk lamp” promotion

In this part of the lab, you will create the promotion for 25% off a desk and desk lamp when you buy both. The
discount limit is $100. In later parts you will set up a Web activity to advertise this promotion.

1. Launch Management Center from https://<WCDE_HOST>:8000/lobtools .

2. Open the Promotions tool.

@ Management Center
S—

| catalogs
E_TT-"] Marlketing

i{, Prormotions \ﬂ_n)

f%] Assets

2 IBME |

Getting Started 2 Manag

Preferences ame af tt

3. Select the Madisons store.

Zelect Store o
AdvancedBZBDirect
BzBDirectResellerstorefrontissetStore
BzBDirectStorefrontassetStore
Commerce Plaza
Elite
EliteE=ite
EliteReseller
EliteResellerstorefrontAsset=tore

EliteStorefrontAssetStore

Madisons
(I Find Stores {b

4. Use the Create New toolbar button ﬁ to create a new promotion. Select Multiple items
promotion from the promotion type selector.
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Promotion Type Selector

5.

Shipping promotions | Buy & and B, get a percentage off both
Catalog entry promotior |

Category promotions |

Multiple items pri:rl'ncrtii:rr:;

Percentage off pru:tmu:utiué

Amount off promotions

Fixed price promotions

Free gift promotions

All promotions

| 1tatofl

1]

| | Purchase condition: Crder containz a specific a
| | combination of items ("A" and "B" and opticnally "C" and '—|
{ | "D"). Each item can be either a specific catalog entry or |

a catalog entry from a specific category.

Reward: A percentage off the subtotal of all applicable

Select Buy A and B, get a percentage off both. Complete the promotion fields as outlined below.

___a. Inthe Promotion Properties section, enter these values:

Field name Value

Administrative name | Desk and lamp promotion

Priority 999

__b. Inthe Purchase Condition and Reward section, enter the values specified in the table below.
All other fields can be left as the default values. You can specify category names by typing the
name in the text box and clicking Find and Add.

Field name Value

Definition for “A” Catalog entries from a specific category

Categories for “A” Desks

Definition for “B” Catalog entries from a specific category
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Categories for “B” Desk Lamps

Percentage discount off each combination | 25

Maximum discount amount 100

= Purchase Condition and Reward

Definition for "4" ' A specific catalog entry

(' Catalog entries from a specific category

Desks Find and A{‘%
*Categories for "A" ':.1) * Twpe * Mame Exclusion
E Cresls .

i 0 B

___C. Click the Descriptions tab. Enter these values:

Field name Value

Customer viewable short description | Buy a desk and a desk lamp, save 25%.

___d. Click Save and Close.

___e. Activate the promation.

. Deselect all
@ O 430 off for registered Amaur :
e | Acvatey
Setti o
B —— e etings... = =
: @ = Cresk & lamp premotion Buy A -

off bot About Adobe Flash Player 10...
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Part 2: Create the “Spend $1000, get a free gift” promotion

In this part of the lab, you will create another discount, spend $1000 at Madisons and get a free gift. This
discount will also be promoted by a Web activity and demonstrates the new free gift selection for promotions.

1. Create a new Promotion and select Free gift promotions from the promotion type selector.
2. Select Free gift with an order. Complete the promotion fields as outlined below.

__a. Inthe Promotion Properties section, enter these values:

Field name Value

Administrative name | Free gift with $1000 purchase

Priority 999

___b. Inthe Purchase Condition and Reward section, enter the values specified in the table below.
All other fields can be left as the default values. Use the Find and Add button to add the free gift
catalog entries.

Field name Value

Minimum purchase order | 1000

Free gift options Customer can choose free gifts from a list

Free gift catalog entries | TATEP-0201, KICO-0201, KIFR-0301, FUDEL-0701

Free gift options (| Free gifts are automatically added to shopping cart

(® Customer can choose free gifts from a list

FUDEL-0701 Find andﬁd B
*Free gift catalog entries (1) * Type | * Code Type a keyword in the field and
|||||| TATER-0201 Clil:k. Fll'llj EI'IEI Add.
Maore details...
L] KICO-0201
L1 KIFR-0301 Ultra-Deluxe Frying Pan
L =l rusne ee amp
L] FUDEL-0701 Brushed Steel L

1todof 4

___C. Click the Descriptions tab. Enter these values:

Field name Value

Customer viewable short description | Free gift when you spend $1000.

___d. Save and activate the promotion.
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Part 3: Create promotion content

In this part of the lab, you will create the promotion Content that will be displayed in the store. Content needs to
be created for both promotions. For the purposes of this lab, you will create simple text content.

1. Openthe Management Center Marketing tool and select the Madisons store.

2. Select Content from the Create New toolbar button.

H o ® @€
Campaign
Web Activity
Web Activiby Template
Dialog Activity

3

B

| wg;l Dialog Activity Template
) El E-mail Activity
[E'] E-mail Template
=| E-Marketing Spot
ol
3 - Content R{b
1 II:EJ, C.u.stnrner Seg!rlnent
3. Create new content for the desk promaotion.
Field name Value
Name Desk promo content
Content type Text for store page display
Text Buy a desk and desk lamp, save 25% off both.
Click action for link | Predefined click action for a promotion

*Name (D Desk promo content
Content type | Text for store page display -

Text (United States English) |Buy a desk and desk lamp, save 25% off both.

Click action for link @ Fredefined click action for a pram .../ =

Predefined click action for 2 | Display promotion description -
promotion _'

*URL (@) DiscountDetailsDizplayView?oode=#promoName# &catalogld=#catalogld#f&storeld=#storeld 2 &pStore

4. Click Save and Close.
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5. Repeat the process to create new content for the free gift promotion using the values in the table

below.
Field name Value
Name Free gift promo content
Content type Text for store page display
Text Spend $1000 at Madisons and receive a free gift.
Click action for link | Predefined click action for a promotion

*Name () |Free gift promo content
Content type | Text for store page display -

Text (United States English) |Spend $1000 at Madisons and receive a free qift.

Click action for link () | Predefined click action for a prom .|«

Predefined click action for a | Display promotion description -
promaotion

*URL (1) DiscountDetailsDisplayView?ocode=#promaoName# fcatalogld=#catalogld# Astoreld=#storeld#&pStare

6. Click Save and Close.
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Part 4: Create the Web activity

In this part of the lab, you will create the Web activity that determines when to display each promotion. This
Web activity makes use of some of the new online behavior-based targets. It also makes use of the new

branching option.

1. Select Web Activity from the Create New toolbar button and choose the Promotion
Recommendation template.

2. Define the Web activity general properties as shown in the screen capture.

General Properties

*Name @ Right Sidebar promotions

Priority (1) [100 2

3. Select the E-Marketing spot trigger and enter RightSidebarAds in the text field. Click Find and
Add.

=

#*E-Marketing Spots * Type * Name Description

RightSideBarads Dizplay advertisements in the right
zidebar of selected pages=.

ltolofi

4. Add a branch to the Web activity flow editor inmediately after the E-Marketing spot. Enter the
branch properties as shown below.
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<E> Branch

Mame () |Proma branch

Branch type | an paths for which the customerc... =
First path for which the customer qualifies

Random path

paths () All paths for which the customer qualifies {b
Desk and lamp prama

Free gift promo

1to 2 af 2

5. Create the Desk and lamp promo path.
___a. Add a Current Page target to the beginning of the path.

___b. Select the values shown below and add the categories Furniture, Desks and Desk Lamps. A
customer must be viewing one of these category pages to see the desk and desk lamp
promaotion.

Current Page

*Customer behavior | Customer is viewing a category -

Target customers (1) Who are viewing any of the following categories

Who are not viewing any of the following categories

*Categories * Type * Name Clescription

Furniture Furnish your entire hame with this
elegant collection

]

Desks For work or home use

00a

[

c. Add a Catalog Browsing Behavior target immediately following the Current Page target.

d. Select the values shown below and add the categories Table Lamps and Desk Lamps. Note
that the shopper must view each of these categories once before they see the promotion
recommendation.
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Catalog Browsing Behavior %
*Customer behavior  Customer viewed a category -
Target customers Q) Whao viewed any of the following categories and satisfy the conditions below

Whao viewed all of the following categories and satisfy the conditions below

Who did not view any of the following categories and do not satisfy the conditions below

1

*Categories * Type * Name Description
E Table Lamps Lamps to add spotlighting
E Desk Lamps Lamps to illuminate your working
Envirunment{l__r?
1to 2 of 2

Include sub-categories

Frequency (1) | At least the following number of ti ... »

.

#*Times 1 -

___e. Finally, select the Recommend Promotion action. The promotion recommendation should be
the last element in this path. Enter the promotion and content values shown below.

E;_f"\ Recommend Promotion
>
*Promation (.!J * Type * Administrative Name

'ﬁ@ Desk and lamp promaotion

ltolofl |
Dezk promo content Find and &dd E :f‘}'
*Content (i) * Type | * Name
‘ Desk promo content
ltolofl |

6. Create the free gift promotion path. This path has no additional targets so you just need to specify

the recommended promotion.

___a. Select the Recommend Promotion action in the Free gift promo path. Enter the promotion and
content values shown below.
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S—K Recommend Promotion

*Bramotian (1) * Type | * Administrative Name

l’;@ Free gift with $1000 purchase

itolofl |
1ift promo content Find and &dd 3] J‘?
*Content (.!} * Type * Name
Free gift promeo content
1totlofl |

7. The completed Web activity should look like this.

® % B} v > ®
Desk and
e-Marketing Spot Branch lamp Current Page Catalog Browsing Behavior Recommend Promotion
Customer views e- All paths for promo Viewing any of viewed all of these Promotion: Desk and
Marleting Spot: which the these categories: Desk Lamps, lamp promeotion
RightSideBarAds customer categories: Table Lamps Content: Desk promo
qualifies Deslk Lamps, “iewed at least 1 times content
Desks, Furniture
Free gift 4
promo Recommend Promotion
Promaotion: Free gift with
$1000 purchasze
Content: Free gift promo
content
8. Save and activate the Web activity.
Activities - List
* Type —, | Status — * Name Description
T TTTTETTOOTre T O TOTTeT e T oo TaT g et
conditions.
@ = Right Sidebar Fromotions for the right sidebar E-
nromotinns marketing spot.
..................................................... Open
@ O Copy | store advertizements
Copy to Clipboard
Delete i
@ O Edit Column mend a product to a customer
tizfies the chosen target
Select Al .
pNs.
Deselect all

[B
©

W end a product to a customer
Create new templa om activity isfies the chosen target
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Part 5: Configure the server to track online behavior

In this section, you will configure your WebSphere Commerce test environment to track online behavior of
shoppers. This step is necessary for the Catalog Browsing Behavior target to work.

1. Open WebSphere Commerce Developer and expand the WC project.

E ‘WebSphereCommerceserver

- i
- META-INF

[+-[= properties

B bl

2. Expand the xml and config folders and open the file wc-server.xml. Expand the config,
InstanceProperties and SessionManagement nodes.

B [e] config
= [e] InstanceProperties
[8] Database
[2] Websphere
[2] WwebServer
[2] Instance
[2] Staging
[8] BusinessContextService
[8] ActivityTokenBasedsso
[8] PreviewExclusion
[8] PaymentManager
[&] Payment
[2] MembersubSystemn
[2] RuleServices
[2] Messaging
[8] soaPwsDLFinderInfo
[8] MessagingExtensions
[8] SessionfManagement
[8] url-reweriting
[8] cookie

O0FEHEHEBREXEEHEEHRBRBHH

___a. Enable PersistentSession and Personalizationld by setting the enable attribute to true for each.

2009 December, 21 IBM WebSphere Commerce 7 — Lab exercise Page 13 of 27

Precision marketing



© Copyright IBM Corporation 2009. All rights reserved

= [8] SessionManagement
[8] url-rewriting
[8] cookie
e referrerCookie
[ [&] PersistentSession

cookieExpiry 30

delayMewPersistentGueskSession frue

display false

enable
= [8] Personalizationld

display False

enable

b. Switch to the Source view of the file. Enable the SensorEventListener by setting its enable
attribute to true.

<component
compClassName=""com. ibm_.commerce._marketing.dialog.trigger.SensorEventL
istener”
enable="true" name='SensorEventListener'>

<property display="false'>

<start enabled=""true" />

</property>

</component>

3. Stop and restart your WebSphere Commerce test server.
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Part 6: Test the Web activity

In this section, you will test the new Web activity and promotions.

1. Open the Madisons store using the URL
http://<WCDE_HOST>/webapp/wcs/stores/serviet/Madisons/index.jsp.

2. Navigate to the Table Lamps category. You should see the free gift with $1000 purchase promotion
displayed in the right sidebar.

A MADISONS Seareh Qal

Horne | Shopping Cart | My Account | Order Status | Aduanced Search | Store Locator | Sign Out

Furniture Tableware Kitchenware Apparel

Horne | Furniture | Table Lamps United States English ;l Us Dallar ;[

Spend $1000 at Madisons and

Fabric Safas receive a free gift.

Lasther Sofas

Furniture Table Lamps Caompare
i = z HTH = ) W Drag products here to cormpare
Offics Chairs Bright, beautiful and brilliant lighting i
Dasks Starting at
Coffee Tables
Table Lamps ——T__ Clear | Compare
Desk Lamps g
@

Recommendations
Loveseats

3. Navigate to the Desk Lamps category. Now that you have visited both the Table Lamp and Desk
Lamp categories you should see the desk and lamp promotion in the right side bar and the free gift

promotion.
| Search [
WA MADISONS | |
Harne | Shopping Cart | My Account | Order Status | Advanced Search | Store Locator | Sign Qut
Furniture Tableware Kitchenware Apparel
Horme | Furniture | Desk Lamps ;_United States English _;f i.US Dollar ;l
Furhiture Desk Lamps Compare
Loungs Chairs
5 F o ducks k b
Office Chairs Bright ideas for your home office ~ 183 praducs hars o tommpare
Desks Starting at$29.99
Coffes Tables
Table Lamps l@
Desk Lamps

Buy a desk and dezk lamp, save
Fabric Sofas 25% off both,

Leather Sofas Spend $1000 a2t Madisons and

Loveseats A ——— receive 5 free gift

4. Navigate to the Desks and Furniture categories to ensure the desk and desk lamp promotion is
displayed. Try another category and you should only see the free gift promotion.

5. Navigate to the Desks category and add the Executive Six-Drawer Desk to your cart.
6. Navigate to the Desk Lamps category and add the Banker’s Desk Lamp to your cart.
7. Go to the shopping cart page. The desk and desk lamps promotion has been applied to your order.

A discount of 25% on this order is $432.49. Since this exceeds the discount limit, the maximum
discount amount of $100 has been applied.
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Shopping Cart

« @ Shop Cnline o |G| Pick Up =t Store
PRODULCT AVAILABILITY oTY EACH TOTAL

Executive Six-Drawer Desh In-Stock 1 F1,500.00 F1,500.00

X Rermove
4 Move to Wish List

Buy a dezk and a desk lamp, save 25%, (FOZ.43)
.-_ Banket's Deszk Lamp In-Stock 1 F120.05 F120.05
® Femouve
4 Mave to Wish List
Buy a desk and 3 deszk lamp, save 25%. F7.A 1)

Free gift when you spend $1000,

Select your free gift

. Crder Subtotal:  §1,729894
Prormotional code: '

Product Discounts:  (F100.00)

Discount: Fo0a

Order Total:  #1,629.94
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Part 7: Create the “Furniture promotion group” customer segment

In this part of the lab, you will create a customer segment that will be updated by a Dialog activity and used to
entitle a promotion.

1. If you have closed Management Center, launch it again using the URL
https://<WCDE_HOST>:8000/lobtools .

2. Open the Marketing tool and select Customer Segment from the Create New toolbar button.
3. Fillin the customer segment properties as shown below. Make sure you check the Use marketing

activities to add or remove customers box.

*Furniture promotion group

General Properties Customer or Segment Registration Demographics A

*Name (1) | Furniture promotion group

Description |Customers entitled to the $350 off furniture promotion.

Use marketing activities to (1)
add or remove customers

4. Save and close the customer segment.
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Part 8: Create the Dialog activity

In this part of the lab, you will create a Dialog activity. The dialog tracks new customers and entitles those who
spend $500 within one week of registering to a promotion of $50 off furniture.

1. Select Dialog Activity from the Create New toolbar button and choose the Blank Dialog Activity
template.

2. Name the Dialog activity New customer orders.
3. Add the Customer Registers trigger to the activity. There are no properties to set for this trigger.

4.  Add the Wait trigger following the Customer Registers trigger. In the properties panel, set the wait
time to 7 days. You will see in a later part how to test wait triggers without waiting the allocated time.

—
*Time to wait |7 =
*Units | Days -

5. Add a Purchase History target after the Wait trigger. This target will test whether the shopper has
spent $500 at the store. Set the Value of orders field to Total value is at least the following

amount. Set the Amount field to 500.

r Purchase History

Purchase history focus | Orders containing any catalog ent .|«

Target customers () & wha satisfy all of the following conditions
() Who do not satisfy all of the following conditions

Murnber of orders (1) | At least the following number -
*Murnber |1 =

Value of orders | Total value is at least the followin ... =

*Armount (USD) (500.00

6. The final step in this dialog is the Add to or Remove From Customer Segment action. Add this
action to the end of your activity. In the properties panel, add the segment you created in Part 7.
The name of the segment is Furniture promotion group.
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=F % Add To or Remove From Customer Segment

)
L

*Action (@ Add to customer segment

(' Remowve from customer segment

ure promotion group Find and Add E

*Customer segment (.!J * Type * Name De=cription
Ehn Furniture promaotion Customers entitled to the $50 off
group furniture promotion.

1tod ofd

7. The completed activity looks like this:

_— |
O e ) i\B ®
Customer Registers Wait Purchase History Add To or Remove From Customer Segment
Wait until customer Wait for 7 days Contains at least Add customer to: Furniture promotion group
registers with the 1 orders
store Total walue is at

least 500.00 USD

8. Save and close your Dialog activity and then activate it.
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Part 9: Create the “$50 off furniture” promotion

In this part of the lab, you will create the promotion that gives members of the Furniture promotion group
segment $50 off furniture. Depending on what items are purchased, either this promotion or the 25% off desk
and desk lamp promotion created in Part 1 may be the better value for the customer. This promotion will have
the same priority and the best deal feature will be configured in the next part to ensure the customer always
gets the best value.

1. Create a new Promotion and select Amount off promotions from the promotion type selector.

2. Select Amount off the subtotal of catalog entries from a category. Complete the promotion
fields as outlined below.

___a. Inthe Promotion Properties section, enter these values:

Field name Value

Administrative name | Furniture promo

Priority 999

___b. Inthe Purchase Condition and Reward section, enter the values specified in the table below.
All other fields can be left as the default values. Use the Find and Add button to add category.

Field name Value

Categories Furniture

Minimum purchase (quantity) | 1

Amount off 50

__c. Inthe Target Customer Segment section, add the Furniture promotion group segment.

= Target Customer Segment

ure promation aroup Find and Add g_‘l 3

Customer seaments * Type * Name Description
i:.;"-i:n Furniture promaotion Customers entitled to the $50 off
araup furniture promotion.

1to ¥ ofd

___d. Click the Descriptions tab. Enter these values:

Field name Value

Customer viewable short description | Save $50 on furniture.

3. Save and activate the promotion.
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Part 10: Configure best deal and wait trigger testing parameters

In this section, you will enable the best deal feature in your WebSphere Commerce test environment. You will
also set up testing parameters for Dialog activity wait triggers.

1. Enable best deal support.
___a. Open WebSphere Commerce Developer and expand the WC project.

__a. Navigate to WC > xml > PromotionEngineConfiguration and open the file
WCSPromotionEngineConfig.xml.

=82 we
; '_sﬂ ‘WebaphereCommerceserver
= lib
[ META-INF
= properkies
L= xml
[5:- Campaigns
[5:- catalogimport
[& config
[& conkenk-rmanagement
[5, Idap
[57 mapper
E? member
[i'; messaging
El[&- PramaotionEngineConfiguration
: ----- ¥ PIEPromotionEngineConfig, xmil
: romationEngineCanfig, xmil

- - - -

___b. Make sure the Design tab is selected. Expand the PromotionEngine and DefaultBehavior.
Nodes.

= [2] PromotionEngine

impl com.ibrm, commerce,
|| Mame PromationEngine
[&] single M onfiguration krue
[8] PromotionCodeManager
8] CouponManager
[8] PramotionContextFackory
= (2] DefaultBeharvior
[8] StatelessInvocation krue
|2| CheckTargetingdtRuntime krue
[8] skipTargetingOnCodeEntered krue
[8] PriceadjustmentBasedOnstandardOfferPrice  true
[2] Debug false
8] EvaluationFlowCankral 0
[8] SequenceCombinationLimit a0

___C. Locate the element EvaluationFlowControl and set its value to 1. This element turns on best
deal support.
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= [e] DefaultBehavior

[&] SkakelessInvocation krue
8] CheckTargetingAtRuntime krue
[e] SkipTargetingOniZodeEntered krue
[e] PriceAdjustmentBasedonstandardofferPrice  krue
[e] Debug false
[8] EvaluationFlowControl

8] FequenceCombinationLimit a0

___d. Save and close the file.

2. Enable wait trigger testing.

___a. Navigate to WC > xml > config.

___b. If it does not exist, create the folder com.ibm.commerce.marketing-ext.

E&_f’ W

; _55' WebSphereCommerceServer
B lib

(2 META-INF

B

=

=% properties
|.:7 campaigns
lc? catalogimport
Elc;- config
== bi
“[== com.ibm, commerce, catalog
== com.ibrn.commerce, conkenk
= com.ibrn.cormmerce, conkract
=+ com.ibm.commerce. Foundation
=+ com.ibm.commerce.infrastructure
== com.ibm.commerce,inventory
“l=+ com.ibm.commerce. inventory, external
“l== com.ibm, commerce, marketing
I ..... '.C::"

BB EEE e E

o, ibr. commerce, mar keking-gxt

___c¢. Within the com.ibm.commerce.marketing-ext folder, create the file wc-admin-component.xmil.

___d. Create the file as shown below. For your convenience, the contents of this file are provided in the
directory <LAB_FILES_DIR>/PrecisionMarketing/com.ibm.commerce.marketing-ext. You
can change the value of the timedEventTestInterval property if you want to have a longer delay
before the trigger is fired.
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<_config:DeploywentConfiguration
xmlns:_config="http://wyw.ibmw. com/ xmlns/ prod/ conmerce/ foundation/config™
xmlns:xsi="http://www. w3 .org/ 2001,/ INL3chema-instance"
x=i:schemalocation="http://www. ibm. com/xmwlns/ prod/commerce/foundation/config ../ xsd/ve-admin-component . xsd">

<_config:extendedeonfigurations
<_config:configgrouping name="NarketingRunt ime>

<!-- should Timer triggers be in test mode —->»
<_config:property name="timedEventTest" value="trus"/;:>

<!—=— the number of mwinutes that should elapse before the Timer trigger is fired, -->
<l== regardless of when it is actually supposed to be scheduled -->

<_config:property name="timedEventTestInterval'” value="1k£>

<f_config:configgrouping>
<f_c0nfig:extendedconfiguration>

<H_config:DeploymentCaniguratiDn>
3. Save and close the file.

4. Stop and restart your test server.
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Part 11: Test the Dialog activity
In this section, you will test the new Dialog activity and best deal support.

1. Open the Madisons store using the URL
http://<WCDE_HOST>/webapp/wcs/stores/servlet/Madisons/index.jsp.

2. Register a new customer and place an order worth more than $500.

3.  You now need to wait for the Dialog activity triggers to be fired. Even though you sped up the wait
trigger, there is still a scheduled job called SendMarketingTriggers that runs once every 30 min. This
job needs to run once to fire the Customer Registers trigger and then it runs again in 30 min to fire
the Wait trigger. This means it will take between 30 and 60 minutes for the promotion to be entitled.
You can switch to other testing during this time or you can optionally increase the frequency of the

SendMarketingTriggers job. Instructions can be found in the Information Center here:
http://publib.boulder.ibm.com/infocenter/wchelp/v7rOm0/index.jsp?topic=/com.ibm.commerce.admin.doc/tasks/tsbschedsndtriggers.htm

4. A simple way to test whether the promotion has been entitled is to check the customer count
statistics for the Dialog activity.

___a. Log into Management Center and open the Marketing tool.

___b. Open the Dialog activity. It was called New customer orders. Do not deactivate the activity, just
open it in read only mode. The counters show you how many customers have reached each
stage of the activity. When the count is 1 for each step in the Dialog, the activity is complete for
that shopper.

O34 X 0 @

Customer Registars W ait Purchase History Add To or Remave From Customer Segment
Wait until custormer Wait for 7 days Contains at least Add custorner to: Furniture prormotion group
registers with the Custorner count! I 1orders Custorner count! I
store Total walue is at
least 500.00 USD \ Customer is entitled when

Custorner count: 1
Customer count: I they are counted here

5. Once the customer has been added to the Furniture promotion group segment you can continue
testing the best deal feature.

___a. Navigate to the Furniture > Desks category and add the Craft Table to your shopping cart.

___b. Navigate to the Furniture > Desk Lamps category and add the Banker’s Desk Lamp to your
shopping cart. This combination qualifies for the desk and desk lamp promotion you created in
Part 1. Notice that the promotion is applied in your shopping cart and the $50 off furniture is not
applied. This is because the total savings with the desk and desk lamp promotion is $57.49, a

better deal.

2009 December, 21 IBM WebSphere Commerce 7 — Lab exercise Page 24 of 27

Precision marketing



© Copyright IBM Corporation 2009. All rights reserved

Shopping Cart

i« @ Shop Cnline O

PRODULCT AVAILABILITY aTy EACH TOTAL
Craft Table In-Stock 1 F00 .99 FHO0.00
(-
X Ferous
% Mowe to Wish List
Buy a desk and a dezk larmp, save 25%, (F25.00)
“_ Banker's Desk Lamp In-Stock 1 5128 .95 F128.85
'L' ® Fermove
%P Mowve to Wish List
(F32.49)

Buy a dezk and a dezk larmp, zave 25%,

. Crder Subtotalr 22984

P t | cade:
remetianal code Product Discounts:  [F57.49)
(@) Discount: (2500
Order Total:  $147.45

___¢. Remove the Banker’s Desk Lamp from your cart. You can see the $50 off furniture discount
being applied once the desk lamp has been removed.

___d. Navigate to Furniture > Desk Lamps and add the Gooseneck Desk Lamp to your shopping
cart. This combination would also qualify for the desk and desk lamp promotion but notice that
the $50 off furniture promotion is applied instead. In this case, the total of the desk and lamp
comes to $119.98. With the 25% off promotion, the discount would be $30 so here the $50 off

furniture promotion is the better deal.
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Shopping Cart

Pick Up at Stare

= @ Shop Online o

PRODUCT AVAILABILITY oTY EACH TOTAL
Craft Table In-Stock 1 00,00 F00.09
l [ SKLU: FUDE-OZ01
1 I X Rermove
s Mave to Wish List
Save $50 on furniture (F<1.67)
Gooseneck Deszk Lamp In-Stock 1 F49.89 518,99
Skl FUDEL-0201
X Rerove
% Mowe to Wiszh List
(F2.23)

Save $50 on furniture

. <Order Subtotal: F119.85

P t | cade:
rermetanal e Product Discounts:  (F50.00)
(3) Discount: (F7.00)
Order Total: $62.98
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Part 12: What you did in this exercise

In this tutorial you learned how to use the new Precision Marketing features. You also saw many of the new
Promotions features

You should now understand how to complete these tasks:

. Create a “percent off multiple items” promaotion

. Use the maximum discount amount and choice of free gift features

. Use the online behavior-based Web activity targets

. Create a Dialog activity

. Configure WebSphere Commerce to track online behavior

. Configure best deal support
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