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By 2018, organizations who offer 
personalization will outsell companies who don’t   

by more than 30% 

72% of CEOs  
are making major changes to understand  
their customers’ individual needs 

During the next 3 years,  

60% of digital commerce 
analytics investments  
will be spent on analyzing customer journeys 

Source:  Gartner Research  
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Apply sophisticated analytics  

Personalize each interaction 

Design, deliver and continually adjust 

Leaders who harness insights to deliver 
exceptional experiences 
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A single view of the customer: all the data matters 
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The importance of predicting customer behavior 
will continue to grow 

Research 
Product 

Purchase 
Product 

Use Product 

Customer 
Service 

Advocate 
Product 

Up/Cross Sell 
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Analytics combined with predictive and 
cognitive capabilities to drive insights 

Individual focused experiences - infused with 
insights - to build advocacy  

Drive ROI more effectively, and demonstrate 
business impact more quantitatively 

 

Embrace the data and become  
analytics-savvy 
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Leverages insights to deliver 
real-time offers in context 
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Delivers individualized 
offers based on insights 
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Transforms business model for 
merchants and consumers with 
measurable ROI 
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A winning strategy 
Harness analytics, apply 
predictive and cognitive 
capabilities 

 

Deliver personalized experiences 
to individuals at scale   

 

Demonstrate business impact 
with quantitative results 



Deliver the experiences your customers want– 
Even the ones they aren’t expecting 


