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“Websites, as you know 
them, are dead. They are 

but one piece in a 
framework that spans 
mobile, social, other  
web-based services. 
That framework is your 

digital presence” 
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“ If I had asked people what they wanted, 
they would have said faster horses. ” 

― Henry Ford 
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Exceptional Digital Experiences are 
Designed for Optimal User Experience 

User Experience 
Design 

 

The purpose, planning, or intention 
behind everything your users see, 
hear, and feel as it relates to your 

brand and offerings 
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Empowering employees through values 

Organizational openness introduces new opportunities to create value through employee collaboration 

To re-balance control with openness, CEOs are focused on values, collaboration and mission 

Outperformers embrace greater openness, and excel at executing tough change 

Engaging customers as individuals 

Customers share insights into what they value individually, and when and how they want to interact 

To connect individually, CEOs plan a step change in social media interaction and continuing face-to-face 

engagement 

Outperformers strongly differentiate by better data access, insight, and translation into actions 

Summary 

Digital technology for driving the new economic value 

Amplifying innovation with partnerships 

Commitment to external partnering has grown significantly 

Virtually all organizations now partner, creating new avenues for innovation 

Outperformers are more likely to partner for innovation, disrupt, and derive revenue from new 

sources 
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The Beginning of the Journey 
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Customer View of Future State 
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Mobile first, multi-channel 
Context aware 
Social aware 
Connected to Systems of Record 
Experience driven 
Highly instrumented 
Rapidly revised 

Digital 
Presence 

and more 

That Enable Companies To 

opportunities to 
engage customers 
(and employees) 

interaction context 
with historical data 

and trends 

“in-the-now” dynamic 
interaction context 
from location, time, 
social media and 

other events 

on the insight gained 
through enrichment 
and perception to 
enable positive 

business outcomes 
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The User Experience Platform (UXP) Emerges 

•The UXP is an emerging 
market 
 
•Next step for Portal 
product & mashup 
markets 
 
•Tools to build and 
validate usability are 
inherent   

Gene Phifer,  
Gartner - March 2011 
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IBM Digital Experience Software 

Complete software 
capability balanced 
with the flexibility of 
technology choice 
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Flexible Progressive set of Capabilities 

Extensible and pre-
integrated software 
capabilities for a 
future-proof strategy 
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Mobile Capabilities to Reach & Understand Digital Users 
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Analyze application usage, responsiveness and 

user pathways of the digital experience 
 

Capture analytics that cross between channels of 

the digital experience 
 

Efficient collection and streaming of relevant 

information including mobile (device_id, device_os) 

Dynamic Rich Content 

Personalized for the right user 

Integrated content and 

applications 

Consistent across channels 

Digital Experiences within hybrid 

mobile application 
 

Devices capabilities 

App Store ecosystem 

Mobile notifications 

 

IBM 

Worklight 

IBM 

Tealeaf 

IBM Digital Experience Solutions 

Struggle  

Analysis 
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Application Integration SharePoint 

SAP 

Content 
RAD 

WEF 

WorkLite 

J2EE 

SOAP 

REST 

JSON 

DATA 

SEARCH 

CACHE 

Java Technologies 
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“Content marketing 
requires advanced functions 

for repurposing content, 
changing the content 
delivered based on the 

audience profile and even 
responding with content in 

real time.” 
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Campaign Management 

A/B/n Split Testing 

Asset Management 

Audience Segmentation 

Marketing Analytics & 
Attribution 

Recommendations Full Web 
 Analytics 

Impression 
Attribution 

Email 

Lists 

Sites 

Marketing 
Center 

Communication 
Channels 

Extend with 

Rules Engine 

Online Data + Imports 

Cross-Channel 
Campaign Mgmt 

IBM Marketing Center: Components and extensions towards a full 
Digital Marketing Optimization / Interaction Optimization Solution 
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Why is WebSphere Portal so Successful? 

IBM is the most trusted IT vendor in Banking and Financial Markets 

-We have experience in your industry 

Robustness & Security second to none 

-High Scalability; High Availability 

-Hundreds of mission-critical success proof points 

IBM’s Open Standards policy 

-More developers, more partners 

-Integrated social, analytics & mobile 

Infinite configurability – Ease of Use 

-Use only what you need 

-Internal & External integration 
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A Common Challenge 

Traditional 
approaches to IT 
projects rarely yield 
truly meaningful  
user experience 
innovation 
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Embrace the Core of the Methods 

Strive to create something useful, not innovative 
 

Fail early and often (but not publicly) 
 

Define goals & objectives early but be flexible 
 

Integrate teams :: business, UX and technology 
 

Get the foundation established 
 

Understand what your users need to be happy 


