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Are you ready to be a 
cognitive bank?
Advanced analytics, artificial intelligence, machine learning, 
robotics, blockchains and more 
Needs and expected outcomes 
align strongly

Dynamic industry ecosystem
Fine-tunes capabilities and performance of people, processes and 
technologies, with data at its core

Improve operational efficiency

58%

Top three strategic priorities of 
banking executives

Top three anticipated benefits 
of cognitive computing

Improve customer engagement and experience

51%
Grow revenues

49%

46%

39%

Outperforming banks are more aware 
of the positive impacts 

Outperformers 

Outperformers expect cognitive to significantly 
impact business lines and functions...

...as well as business 
processes

57%
Underperformers 

36%
Outperformers 

60%
Underperformers 

42%

 Four principles of cognitive computing Three dimensions of change
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New analytic 
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