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Financial Insurance Management Corp. (FIMC)
knows the secret to success is to trect their clients like stars.

A high-quality mobile experience » Clients get more value from their services
More value » More client loyalty
More loyalty » More renewals
More renewdals » Business success!
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And it's only getting better.

FoiniSource, an IBM Business Partner, stays in sync Wi
FIMC priorities and delivers a new version of the app
based on end customer feedback to FIMC every toontn

How did they do all that in just 3 months?
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FIMC can now develop, deploy, and manage
their apps more quickly, which helps them win
the hearts and minds of their clients.

Wwill the next award go to yoy?

Read the FIMC case study here: http: / /ibm.biz /FIMCCaseStudy

© Copyright IBM Corporation 2014
IBM, the IBM logo and ibm.com are trademarks of International Business Machines Corp., registered in many jurisdictions worldwide.

Other product and service names might be trademarks of IBM or other companies.



