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Changing the Way Business and IT Leaders Work
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BPM Industry Use Cases

Banking

= Account Opening

= Corporate Payments

= Loan Origination

= Mortgage Refinancing

= Dynamic Product Offering
Insurance

= Claims Management (IOF)

= Policy Admin

= Claims Status

= Variable Annuities New Business

HCLS
= Healthcare Plan/Payer
= Provider & Member Relations
= Core System Modernization
= Healthcare Claim Adjudication
= Healthcare Provider
= eHealth & Collaborative Care
= Accreditation and Regulatory Compliance
= Benefit Eligibility Determination

Government

Smart Architecture & Engineering
Intelligence Lifecycle Management
Integrated Case Management
Intelligent Water Management

Telecom

Retail

Customer Order Handling
Multi-Channel Retailing

Campaign Management

Product Lifecycle Management
Service Configuration & Activation
Incident and Problem Management

Promotions, Planning & Execution

Multi-Channel Demand Driven Inventory
Locator

Vendor On-Boarding & Contracts Mgt
Vendor Trade Fund Management
Merchandise Calendar Planning



Customer Advisor Accelerator for Retail Banking



Inconsistent customer experience
$4.5M in lost revenue due to customer abandonment

$11.4M in lost cross sell and upsell
Lack of 360-degree view leads to missed opportunities

O

& 1.5M Accounts lost / year due to client dissatisfaction
$570M lost revenue

2 of tota

Source: Emerging Technologies in Retail Banking: Datamonitor - -
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* KYC : Know Your Customer
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Online Banking

Welcome
Hans Klassman

==Sign Out

Alert Box

10/11 Account Opened

Guidance & Advice

- | @b

Recommended Products

: Certificate of Deposit

Checking :  Saving All Products

Open Financial Money Market

The fund's investment objective is the highest income consistent with preservation of capital and the maintenance of liquidity. The fund invests
principally in high-quality, U.S. dollar-denominated, short-term debt instruments that present minimal credit risk and comply with strict Securities
and Exchange Commission (SEC) guidelines applicable to money market funds.

( Currency: U.S. Dollar )

Open Financial
Money Market

N

The fund's investment objective is the

highest income consistent with

preservation of capital and the

maintenance of liquidity. The fund invests

Open Financial
Aggressive
Growth Fund

The Open Financial Aggressive Growth
Fund (the Fund) is an equity fund with an
investment objective of capital
appreciation.

== Minimum Limit $3000 = Maximum Limit None

== Increase Minimum Amount $50 = Minimum Term None

= Maximum Term None =+ Fee rate 0.63%
= Market Risk Rating Conservative =+ Reinvest Dividens NO

= Reinvestment Gains NO == Price Per Share 1.00

== Day Change 0.00 = Rating 18 8 8 ¢
= Year To Date Return 0.01% ==+ One Year Return 0.16%
== Five Year Return 291% = Ten Year Return 2.58%

Add to Portfolio | My Portfolio |

Open Financial
Index Fund

The fund investment objective is to seek
to match, before fees and expenses, the
performance of the U.S. stocks not
included in the S and P 500 Index as
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"= Open Financial CD Based On Individual Information

definitions
set the customer to the individual customer X
[where] X
set the age to the age of the customer [+] X
[where] ¥
set the monthly Income to ¥ anincome [from/in] X
where the type of this income [%] is MonthlyIncome [£] X
¥ XK
2

all of the following conditions are true :
- the age [£] ismore than ¥ 15 [£] % X

- the amount of the monthly Income [£] is more than ¥ 25000 [£] % X
- the balance of deposit accounts [£] is more than ¥ 3000 [£] 3 X

- the owned products do not contain the product : Open Financial CD % X

Questionnaire
Mig required

Personal Information

What is your age range?
What is your monthly income?
What is your residence?

Questions for the products you selected

What is the time frame for you to achieve your financial goals?
Which of the following best describes your investment objectives?
Five years from now, what do you expect your standard of living will be?
From now on, what do you expect your investment annual return to be?
Ten years from now, what do you expect your portfolic value will be?
What do you want to do with the income generated by your portfolio?

Risk Tolerance
An investment decision involves the possibility of high return as well as the possibility of
suffering a loss. What most influences your thinking when making an important investment
decision?

Which of the following statements best describes what your reaction would be to short-term
fluctuations in this investment portfolio?

Which of the following statements best describes your reaction if the value of your portfolio
suddenly declined 15%7

Which of the following investments would you feel most comfortable owning?
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Better

View My A
Open An A
Manage My

Manage My

Checkout (g S ST

Funding Information
wis required
Open Financial Index Fund
our new account ) Transfer from other account | +
ount Number ® [644128672022985965 >
Amount (5 60000

Funding

A

Open Financial Tax-exempt Bond Fund

Funding your new account ® |Choose|

Choose

Transfer from other bank
Transfer from other nccu\mw
Deposit check at branch

HZL A

Hide Questions according (o the Source Type of Funding

*® 1-16 | 16-20 | Al

ir
all of the following condilions are lrue :
= ( the response of gquesiion ContraclFundOfSouzceType
thea
sel question ConlractFundingFrowAccouniNumbezofOtherBank

Source Type &
Deposit check at branch
Deposit check at branch
Deposit check at branch
Deposit check at branch
Transfer from other account
Transfer from other account
Transfer from other account

Nowawnm

Rule

on page Fudinginformalion is *Transfer from olher

on page Fudinginformation

Cont ractFundingf roskccountfumoerof OtherBank

ContractFund ingf raskccounthunderof OtherBank

=0 2+t & 48

Save Rule | Minimize | X

= s -

1o invisible ;

Question
ContractFund ingf romAccountNunber

ContractFundingRout i ngNumber
ContractFund inghmount

ContractFundingRout inglunoer
ContractFundingBranch v
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The fund investment objective is 10 seek to match, before fees

the US. stocks not S and P 500 Index as
represented by the Dow Jones US. Compietion Total Stock Market index
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Add 1o Portiollo. |y Rsiieiel
Open Financial oo Open Financial
Index Fund Tax-exempt Bond
Account Opened L2 | Fund
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Appcaton Duratons
Wekcome Application Durations
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Questionnaire

® is required
Personal Information

What is your age range? (B |40 - 59
<1000

3 USA

File Tools Help

or you ,C ® S

I'm available

O 0-5 years
() 6-10 years
O 11-15 years

O 16 years or more P

Preserving principal and

~ earning a moderate

~ amount of current
income

_ Generating a high

() amount of current
income

Customer Profile

Customer: Angel Guli | ID: 867129190650212165

Account Details | Customer Service
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Ocean Export Process in Logistics



HEL|A T2 M|A : Ocean Export(1/2)

Booking Request / Booking Confirm
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H|ZL|A EZ2M|A : Ocean Export(2/2) i

Shipping Request / Shipping Confirm
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