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ZHHA 274 0| HG} - “Power has shifted to the customer. ”1?

7|& Commercel| E% Smarter Commerce £%l
= Retail Stores >
» Products >
= Advertising > = Conversation / Interaction
» Gut Feeling > = Data / Insight
= Domestic > = Global B

T -
—

e RERES TR



2 H|X}2| Cross-Channel Shopping Pattern

Point of Sale Web 5'te Consumer Mobile Kiosk
Y

Browse & : Service &
Research / Purchase @ Receive _ SR

Contact

..:-.-

Employee Mobile

Awareness

= =
S ® S ®
= o Research & = oo
v Browse v
== o
L — —
= =1
= Purchase =
8 g Decision &
~—— In-Store ~——
(" Q M er
= ~onsumer =
=3 Experience =3
= =
s Transact & s
Pa;
e £ : 2
s = | B =
= & Service & P =1 s
=0 Collect & Support Collect & 2o
-"‘-.___/ . q
Receive Receive

1
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Ecommerce Website

m-Commerce

Website
0% 20% 40% 60% 80% 100%
% Respondent
B Currently using but not replacing O System replacement
M First time implementation E No plans to use

'Chrol 22 987|YE0 2210 B2 2%

"30% ME7} BHIY FHHA AIO|E 29¥

N= 203, Source: Ovum Report: Retail Technology Enterprise Insights 2010
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Gift vouchers

Loyalty scheme

Managing inventory data

Products & pricing

Managing customer data

Product returns

Reserve or buy online & collect in store 74%

0% 20% 40% 60% 80% 100%

% Respondent

B Yes No

= OF

LS

O
7S 7|9 S0| ZE| xf'20] Cigt 2B (Operation)S X2 B2 SEHo =2 Y

rlo

N= 203 P -

Source: Ovum Report: Retail Technology Enterprise Insights 2010 %
Pl <=
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S7tEl 2010, 2011 IT Of 4t i

IT X} 0f o

. 12%
Decreased slightly (1 - 5%)
3%
8%
Decreased more than 6%
2%

Flat 25% W 2009-10
29% 0 2010-11

increased significantly : [N > ...

(6% +)

................................................

0% 10% 20% 30% 40%
% respondent

w0} Ao H|sH IT OAFS Z718F0 Qe 24|
"65% O] ZEFX}7} 20110 IT Of|At0] Z7}8t ZHo 2 CHHSIUOM, 5% DH0| ZAE Z{o 2 ThH

Source: Ovum Report: Retail Technology Enterprise Insights 2010 [
P <=y -
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..............................................................................
Od .

Customer satisfaction
Supply chain visibility and efficiency
Store-level inventory visibility and efficiency
) Developing multi-channel initiatives
Promotions effectiveness
Workforce efficiency and/or productivity
Cost containment
Delivering actionable business insights to executives
Leveraging social media
Network and IT system security
New product or private label development
Developing m-commerce strategy

Adopting unified enterprise platform

Green initiatives

. 0%
Source: Retail Technology Study, 2010

34%
29%

27%
27%

25%

25%

21%
19%
16%
15%
14%
12%
8%
6% . . . . .
5% 10% 15% 20% 25% 30% 35%

\‘:’,Ij‘
Mg
III "||

o REREZET Z:’t:ic_ =



Adding customer and analytic insight capability
Multi-channel strategy

Real-time visibility throughout the organization 37%

......................................................................................

Application rationalization and/or retiring legacy systems 36%

Application integration 33%

PCl compliance 28%

Mobile commerce strategy 20%

Environmental sustainability and social responsibility initiatives 12%

Unified communications

\‘g'ar.

60%

44%

0% 20% 40%
% respondent
074, HE| M2, A 7N E2 fELUYAM 7Y 2 IE*.R
?l 37112l Y2 ROIZL Ef S0 HIsH Of 2 =2 L= SHL2E FIt
N= 203, Source: Ovum Report: Retail Technology Enterprise Insights 2010

60%
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Order Fulfillment g <lof CHst 2F= 2 L{o| EX} A=l i

Warehouse management 14%
Order management 17%
Returns management 9%
Sourcing 10%
Real time inventory visibility 15%

Transportation managemnt 14%
RFID case 12%
RFID item level 11%
O‘I%) 20I% 4OI% 60I% 80I% 10IO%
Source: Retail Technology Study, 2010 | B Up-to-date tech O Started but not finished B Will start this year O Will start in 2 years

=Lt 7|YS0| Order Fulfillmentof CHTt £X} A2l S 71X| 1 AF

»E35| &1 22| (Warehouse Management) 2 HE|/AZA ME2EE SHE FTE2 .
ole
[ =]

Xz2|s7| flof &2 7|Y€=0| xfiHd(Reorganization)E A&t -
&%’mc
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= A X2 Order Fulfillment Capability e

ross annel oraer ruitiiimen

Supply > Delivery > Service >
1 IO, ©

Distributed Global Flexible

Order Inventory Reverse

Management Visibility Logistics
@ Integrated Warehouse Operation



24 F 2 22| (Distributed Order Management ) &

=24, cloe o), Hdzel 3% 7ts D)

- Cherst QIefol 2ol 20| 75 aOf Biny, O, & MIE, 4, STREAMLINE

2HY S Cret el 22 FEQ FES Male 5 Ao{oF g

ex. I (MYePH/2A™/#H S), TV Z4E (S WEH), ¥ (B2B, B2C), COMMERCE

(-
my

SHY 5
@ ct 2e/me 5200 ohet 2 27| MB )
N N Any Offer,
o CHYSE e, D2 EE S0{E Ctst n749| -’F——E—% Egxoz
ZH2|E + A= ©Y F2 52 (Order Hub) 7|52 7tx{oF & Any ChanneL
C £ 7|4t Intelligent Sourcing Y Fulfillment ) Any SUPPIY
- ChEEH AEH, *H'éi E| §0{2& F20 sl 7| gl 2F

TEH(YEN/XH'E/ DM/ S E S)0l REF X, & 7|UeE ¥4ES
Sourcing 3 A3

ex. Optimize by Date/Priority/Attribute/Customer, Drop ship/procure
to order/ build to order,
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X2 7FA‘d(Global Inventory Visibility)

C Supply 5! Demand®j| C{

Hyguett
||!|=Eii
(6]
[lvwil]
a0l &) )

- HQ WDk otz 33 HEYD Hof
X§ 22 (Supplier/Partner X 11, 2 X
DemandE S8% 02 mhotst 4 9lof

@ 4 A|ZH ATP/CTP H|&E S 2L

IE-l =]

174 F=20 cljs & AJZt2 2 ATP( Available-To-Promise )/
A ol At X 2|7t 7ts

CTP( Capable -To- Promise )& X|23}1, A2l (Plan)0j I}2 R L|E{Z

ex. Supplier | 1 E S5 ATP, XX £

sg 2o
© =7t Hui2nixi= aEre 250

CTP

=2 % ZLEHTY
-7 =2 Ao, B, AKX, £I1HQI £} MH|A S AH| A0
Lt AAH| =2 0| 7156l OF g (Resource Availability 3! Service
Lead Time 1124)

ex. 0f|0{ 71 AX| AMH|A, =

MH| &, 2] MH|2 &



S At 257 HhE(Flexible Reverse Logistics)

(1 ECEEEEEY P

CHISLIA M, AHE S40 G2 Chst 2|H T2 o e XY

ex. Return to Supplier/Destroy/Inspection...

eﬂiﬁ M x|

- 2/2ZatolofAe 22 K'E ZHe] 05 K|
ex. 2810l T0j U 2 matQI ULE

© vz 4= sof et x|

* £29| Header/Line Item/Sub Item S C}$t gj|tHof st 2| £
ZZMA XS
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IBM Sterling Sell & Fulfill 5

]
Cross-Channel 2tZ40j|A{2] %*|X 9] Order Fulfill Solution

Best Breed 174 3 || . A0, MQ31sl, 27, E41 S 2 A 9 O|E 7|4S9| AlEE
e &2M Ho% DF(High End) 2&M
E3 A2 M « MOl Order FulfillmentE Q|st T2/A10/25 2| 7|sES
SsH BT D5 mESl EY N =2 SHA 2 M
HE A kL o BHSPR/SHOION A/ O| M SO Chbst YEfot /B HIY/E
= IE/H1E7T= W HEl/NS(POS) Sof IS K22 x| 2A3Ho), Cel
S /IS AEH/KHE D2 F20f Cfst o122 2 7Hs (B2B, B2C)
ol E gl . —S—E,L?(f(SuppIier), I} E L (Partner), AH|A H|-&X}(Service
23 Hol g Provider) § 2 WEAQ0| %A U kAl gt E S}
Sa MY DEZE(High Quality)e| 12 F2 2 75
o ol A « BF 7|& (Java) 7|t &2 M
HE 7|= 7|4t9] « AT HE J|gto| H|xL|A ZEo 2 CIst N2o| QS
HAE TaHE|A 24 HH (Configuration)g o A&st 7% 7Hs
« D7 Atstol| Qe CHFSE Q01 X2




Sterling Commerce 2|Al 274

= 1975 M2
" Q310| Fo| THH AL A
= MM A 25000 Xe HS

= FORTUNE 5002| 80%E& IZatstq| & M A 18,000
Oj4fo] MHO| A HO{A SN AFS
25 :I H

"B2B S ARA Y £FM F012| 2|
o Sterling Business Integration Suite
o Sterling Selling and Fulfillment Suite

= 22|y MH|A(Managed Service)2t AZE QO E A9
MH|A(SaaS)7t 7ts3H7| 0 FHd =& Jts

" 2010 E EAMAK ATRT AFREZ Q)
FHHA'E IBMO| @l

|- ' ANHEZ2|
- — = O

Sterling Commerce
An IBM Compan

SOF I'WAREMAag.com
Top 100 Largest Software Companies

= INBOUND LOGISTICS

Executive 100

Top100

LOGISTICS IT B COMIPANIES

Top 100 Logistics IT Provider

Food L&gistics

Top 100 Provider MANAGINGALTEHETION secsonss e

PIVI 8182616

PM 100 by Managing Automation

SuPPLYCHAINBRAIN

100 Great Supply Chain Partners for 2009


http://www.managingautomation.com/awards/index.aspx

Sterling Commerce X &

<Integration Solutions>

IBM Sterling Business Integration Suite

IBM Sterling B2B Integration

IBM Sterling Gentran

IBM Sterling B2B Integration Services
IBM Sterling B2B Collaboration Network
IBM Sterling Community Manager

IBM Sterling e-Invoicing

IBM Sterling B2B Integrator

IBM Sterling Managed File Transfer

IBM Sterling Connect:Direct
IBM Sterling Connect:Enterprise
IBM Sterling Connect:Express
IBM Sterling Control Center
IBM Sterling File Accelerator
IBM Sterling File Gateway

IBM Sterling Secure Proxy

IBM Sterling Total Payments for Financial Services

<Collaborative Applications>
IBM Sterling Selling and Fulfillment Suite

IBM Sterling Multi-channel Selling

=  IBM Sterling Catalog and Offer Management
] IBM Sterling Configure, Price, Quote
= IBM Sterling Order Management

IBM Sterling Multi-Channel Fulfillment

IBM Sterling Order Management

IBM Sterling Supply Chain Visibility

IBM Sterling Transportation Management System
IBM Sterling Warehouse Management System
IBM Sterling Always In Stock
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IBM Sterling Selling and Fulfillment Suite

Selling Fulfillment

Selllng and Service Order Management Logistics Management

Store Call Center Field Sales

Catalog Configure, Warehouse |Transportation] Supply Chain

and Offer Price, Order Management | Management | Visibility

Management
Management Quote 9

E: 3
e )
Q Vp)
| .
o v
c <.
0
o 0

Mobility Enabled
Visibility

2RI




IBM Sterling Order Management o

Kiosk ‘ @;@ eCommerce

Mobile ‘ é Retail

Order Execution Hub

—

External

Enterpies Order Order Order Services

Applications ) Al e
Orchestration Visibility Monitoring

Rule-Based Store Network

K

Service Capacity

Rk

Distribution Centers

(\/"‘




IBM Sterling Order Management - Principal

an Architecture for High Availability and Scalability of Mission Critical Solutions

« that provide Flexibility and Adaptability to agile business processes, and

« are deployable in Complex Multi-Enterprise Organizations

—ak.

- -

ey l=

Interoperability Extensibility Scalability Multi-enterprise
v i v i .
el v" User Interface ﬁirgcﬁlﬁcrgeudg;%rut v Multi-tenant
v i .
Gl Mapp".‘g 4 v" Business Logic . v Extraprise
Transformation v N-tier, Participant Models
4 =
v Standards such Data Model component based o
as EDI v Functional architecture v Participant
’ : Collaboration
RosettaNet, Component v Leverages leading
SOAP Independence App Servers v Internationalized g
"
-

Y D % & & S
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Forrester Wave™: Order Management Hubs, Q3 2010

Risky Strong
Bets Contenders Performers Leaders

Strong

*®

Current

offering
Market presaence
- = (= @ Full vendor participaticn

‘Wealk

Wealk Strategy = Strong

2RI




IBM Sterling Warehouse Management i

Customer Regional Strategic Flow-Through Back-of-Store VAS Center
Direct Dist. Cen.t o Spares Dist Centers Stockrooms Returns/Repair
Warehouse Store Replenishment Locations P
+ Outbound Focused . Large_Foo:cp-rints « Variable Footprlnts . H|gth Automated . SmaII_Foot_prmts * Light :
* High Volume Unit * High Labor Cost * Small Labor Force * Limited Storage * Receiving Centric Mam{facturmg
Picks « High Throughput « Specialized « Case & Pallet Focus + Returns & RTV " Repairs o
« Parcel Shipping « 7x 24 Ops Missions  Customer Pick-Ups * Return Disposition
. . * Lower Capital * Return-to-Vendor
* Complexity With In& Investments Processes

Outbound Process
» VAS(Packing,

» Heavy Utilization of Testing

Automation

Sterling WMS Advanced Functionality

T hbound storage | VAS " Gutbound  Retumns

(Value-Added Services’
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Sterling OM > 5l{2| Atd| 5

Dist. And Manufacturing Retail Communications / Other
Logistics ﬂ Media
DAL | e 1esco @ || mm sLanCorp
daltile D&B
URBAN SUTFITTERS
AfchBrook LagarsN AJINOMOTO. A sage
@ | | # GUTHY-RENKER TARGEY:
GlaxoSmithKline Erontlil?gmedla @ I;-EER\“

v/ olAa

CNS'

exel s>

Fed

LOCKNEED MA W
SCREVELX
Q@’g SYSCO

NOK LA

Connecting People

MICHELL

v

st
DSW

DEBENHAMS Lets Build Something Together

1-800-ﬂowers\(‘(’:om“ GP l: _

o/ Baf¥,%, WILLIAMS-SONOMA

------------------
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NORDSTROM
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i I —.com
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p Photography for a Lifetime®
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http://upload.wikimedia.org/wikipedia/en/4/4d/Tescologo.svg
http://www.cnsonline.net/
http://en.wikipedia.org/wiki/File:Itochu_logo.svg
http://en.wikipedia.org/wiki/File:GlaxoSmithKline_logo.svg

Sterling WMS > ol 2] Algf i

PIPERLIME Mx - -rH 0 M s,o H ': -_,,'_-_ Heaﬂ}60@" Toys You'll Feel Good About Givings

Supply Chain

Services 1-800-flowersYcomr ﬁ_ Children’s Group

“The Chifbens Grove

S%%hcﬁ%” @& moromora EF:T-N | Cutler-Hammer

® STONEPATH LOGISTICS m m b d e r
[ 7/ Academy
Neware LogIStICS SPORTS+OUTDOORS e | |

ﬂ _ErEry ROCKPORT® BELRON
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Sterling Commmcr-

Sterling Commerce

» Warehouse Management

* Transportation Management

* Supply Chain Visibility

« Sterling Collaboration
Network/B2B Services

ILOG Supply Chain
* Product Optimization
« Inventory Optimization

unica
I B Campany

Unica

» Resource Mgmt

» Campaign Mgmt

» Marketing execution
* Performance

* Analysis

@rrtqgrics

Coremetrics

* Analytics

» Segmentation

* Reporting

* Search Optimization
» Mobile

WebSphere Commerce

« Cross-Channel Order
Capture, Cart and Catalog

* Customer-centric Shopping
Experience

* B2C/B2B Storefronts

* Precision Marketing

Retail Store Solutions
* Retail POS Solutions

« Self-Service Portal/Kiosk

* POS Applications

Sterling Commmco

Sterling Commerce

* Cross Channel Order Mgmt.

« Configuration, Pricing,
Quoting

» Multi-vendor catalog

» Warehouse Management

* Transportation Management

* Supply Chain Visibility
Sterling Collaboration
Network/BZB Services

ILOG Supply Chain

* Network Optimization
« Transportation Optimization

Sterling Comm erce

Sterling Commerce

* Delivery & service
Scheduling

* Reverse Logistics

IBM Case Manager

* Case Design, Run-time,
Analytics

* Collaboration

* Rules & Events
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