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» SPSS Statistics
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SPSS 712
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M MA 2250000 TS ER

Predictive Analytics 2| Leadershipg 7! M=7 [

Forbes, Business Week, Intelligent Enterprise. Infoworld, CRM Magazine S0{ 2l&ll OEIZIHZ Q14

Magic Quadrant for Customer Data Mining

Leaders Cl Leaders [ Leaders
©SAS ®SAS S
Portrait Softwars
s i
o ® e SAS
H H 3 Angoss Software
3 8 H X
2 2 » 2 ®
z Fair Isaac o KXEN Z | Angoss Software © KXEN z Infor CRM Epiphany | ® ThinkAnalytics
3 2 o i 2 Unica ®
2 Unica o = Unicae ThinkAnalytis Portrait Software = © Viscovery

)
Chordiant Software ]
Fair Isaac

°
ThinkA:aIy-ics Infor CRM Epiphany

Portrait Software/Quadstone

Teradata, a division of NCR

niche players visionaries
Ce of vision

niche players visionaries niche players visionaries
C of vision Co of vision

As of January 2006 As of 2Q 2007 As of June 2008

Source : Gartner, Magic Quadrant (2006~2008)

‘SPSS9] fo]E] E4] £RHE AlF sl AJH|A s, HER 7 g W
Hold AlF Fy oA B YAeE PEAQl FyeS 2 ik 2 At
L3} 455 #]A Customer Data Mining oFe] H=HF7F € = Ak
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Analytics
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M2 HolElE M

Supp Logs
Customer View

People & Business Data Decision Optimization
& Enterprise Data Sources & Automation

HE=EMSPSS 24 IBM Business Analytics

Predictive
Analytics

AR

! 4

Acquire Grow Retain

+ Up—sell/cross—sell

* Market basket analysis
+ Churn prevention

+ Customer segmentation
+ Brand Monitoring

H|=L|A

Predictive
Operational
Analytics

Manage Maintain Maximize

* Predictive maintenance
+ Assortment planning

+ Condition monitoring

* Reverse logistics

+ Allocation management
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Predictive-
Threat & Risk
Analytics
\\ I/
(©)

Monitor Detect Control

+ Claims fraud

* Credit—card fraud
* Insider threat

+ Signals analysis
» Cyber security
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Campaign Response Prediction

Customer Churn Modeling

Profiling and Segmentation

Fraud and Anomaly Detection

Credit Scoring

Demand Prediction/Forecasting

Basket Analysis
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Speciral Analysis
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