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! Predictive Analytics World survey: http://www.predictiveanalyticsworld.com/Predictive-Analytics-World-Survey-Report-Feb-
2009.pdf

2 TDWI report: Predictive Analytics: Extending the Value of Your Data Warehousing Investment, by Wayne Eckerson, TDWI

* IDC report: “Predictive Analytics and ROI: Lessons from IDC's Financial Impact Study,” September, 2003.

* "Predictive Analytics: The Right Tool for Tough Times," by David White. An Aberdeen Group white paper. February, 2010.

% IDC report: “Predictive Analytics and ROI: Lessons from IDC's Financial Impact Study” September, 2003.

® Predictive Analytics World survey: http://www.predictiveanalyticsworld.com/Predictive-Analytics-World-Survey-Report-Feb-
2009.pdf

" “predictive Analytics: The BI Crystal Ball,” Aberdeen Group, May, 2008.

8 “Why Predictive Analytics Is A Game-Changer,” Dave Rich and Jeanne G. Harris, Forbes.
http://www.forbes.com/2010/04/01/analytics-best-buy-technology-data-companies-10-accenture.html

"IBM to Acquire SPSS, Adding to Acquisitions,” Wall Street Journal, July 30, 2009.
http://online.wsj.com/article/SB124878176796786611.html

0 “predictive Analytics: The Right Tool for Tough Times," by David White. An Aberdeen Group white paper. February, 2010.

1 http://www.information-management.com/specialreports/20050215/1019956-1.html

12 http://www.b-eye-network.com/view/12269

13 http://www.information-management.com/issues/20070201/1086401-1.html

4 http://www.b-eye-network.com/view/9392

1> http://www.b-eye-network.com/view/12269

18 For a related white paper on insurance and predictive modeling, see http://www.aicpcu.org/doc/predictivemodelingwhitepaper.pdf
7 «“The Customer Experience,” Fast Company, September 30, 1999. http://www.fastcompany.com/magazine/nc01/012.htmlI*® Email
received by the author, March 8, 2010.

19 http://www.information-management.com/specialreports/20050215/1019956-1.html

20 Handbook of Statistical Analysis and Data Mining Applications, R. Nisbet, J. Elder, G. Miner, Elsevier Publishing, 2009.
http://www.tinyurl.com/bookERI

2! Thanks to Michael Driscoll, Dataspora (http://www.dataspora.com) for this case study. For more information, see
http://blog.summation.net/2009/11/birds-of-a-feather-use-the-same-phone-service-provider.html

%2 Thanks to Rapleaf (http://www.rapleaf.com) for this case study.

2 Thanks to Dean Abbott, Abbott Analytics (http://www.abbottanalytics.com) for this case study.

2 "Text Analytics 2009: User Perspectives on Solutions and Providers," by Seth Grimes (http://sethgrimes.com).
http://www.slideshare.net/SethGrimes/text-analytics-2009-user-perspectives-on-solutions-and-providers

2> James Taylor, CEO and Principal Consultant, Decision Management Solutions (http://www.decisionmanagementsolutions.com).
“Smart (Enough) Systems: How to Deliver Competitive Advantage by Automating Hidden Decisions,” by J. Taylor and N. Raden.
Prentice Hall, 2007.

2 »Driven with Business Expertise, Analytics Produces Actionable Predictions," With CRM analytics run as a business activity, the
results are actionable within your company's operational framework, and they have the greatest impact within your company's business
model — DestinationCRM, March 29, 2004. http://www.destinationcrm.com/Articles/Web-Exclusives/Viewpoints/Driven-with-
Business-Expertise-Analytics-Produces-Actionable-Predictions-44224.aspx

2" "What Does Your Credit-Card Company Know About You?" New York Times, May 12, 2009.
http://www.nytimes.com/2009/05/17/magazine/17credit-t.html YTWO03080-KRKO-05
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