 RMS 9.0 Sizing Tool Functional Document

The numbers you use in the calculation form should reflect the most common situation that is found within your company, using averages as necessary.  If you would like separate sizing calculations to be run for different situations, use the fields for versions 1-5.  This will allow you to see how different levels of data will affect the size of the database you will need.

Unless a module will not be used (such as contracting), all questions should be answered as accurately as possible.  This will allow for the best sizing result.  Leaving questions blank may result in a database size figure that is too small.

Database Block Size

1. What database block size will you use?  The options here are 2K, 4K, 8K, 16K and 32K.  The database block size will be used in the calculation that computes the block header size.  Retek recommends an 8K block size be used with RMS.  The calculation can be found in Appendix A of the Oracle 8.0 System Administrator's Guide if you would like more information on the database block size.  
Location Security

2. Will you use location level security? Location level security will limit user access to merchandising functionality by store, district or region.  If you will be using location level security choose yes otherwise skip to question #7.

3. Number of groups defined for location level security: The total number of security groups that will be defined for location level security.  Security information is assigned and maintained at a group level.    An example of a group may be ‘Clerks at Store 1000’ or ‘Managers in Region 1000’.

4. Location level to run security: The level at which you will operate location level security: region, district or store.

5. Average number of stores in location level: The number of stores that usually belong to the location level at which you will be running security (i.e. region or district).  This question is not required if you are running security at the store level.

6. Average number of location level entities to which a group is assigned: The number of regions, districts or stores, depending on your location level, to which a group will be assigned.

Product Security

7. Will you use product level security?  Product level security will limit user access to merchandise functionality by department, class or subclass.  If you will be using product level security choose yes otherwise skip to question #12.

8. Number of groups defined for product level security: The total number of security groups that will be defined for product level security.  Security information is assigned and maintained at a group level.

9. Product level to run security: The level at which you will operate product level security: department, class or subclass.

10. Average number of SKUs in product level: The average number of SKUs that are in the product level at which you will be running security (i.e. department, class or subclass – the answer to question #10).

11. Average number of product level entities to which a group is assigned: The number of departments, classes or subclasses, depending on your product level, to which a group will be assigned.

General Security (Only required if location or product security is used)

12. Number of users: The total number of RMS users.

13. Average number of groups to which a user is assigned: The average number of groups to which a user belongs.

General System Information

14. Number of stores: The total number of stores that will be tracked within RMS.

15. Number of warehouses: The total number of warehouses that will be tracked within RMS.

16. Total number of departments: The total number of departments that will be tracked within RMS.

17. Total number of classes: The total number of classes that will be tracked within RMS.  This is the total of all classes in all departments, not the number of classes in each department.

18. Total number of subclasses: The total number of subclasses that will be tracked within RMS.  This is the total of all subclasses in all department/classed, not the number of subclasses in each department/class.

19. Number of suppliers: The total number of suppliers (vendors) that will be tracked within RMS.

20. Number of documents per supplier: The average number of documents that need to be attached to a supplier.  Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

21. Number of departments a supplier supplies: The average number of departments that each supplier tracked within RMS will be supplying items for.  For example, if all the items ordered from a supplier are in departments 1 and 2, the number of departments the supplier supplies is two.

22. Number of partners: The total number of partners (aside from suppliers) that will be tracked within RMS.  Partners include banks, agents, freight forwarders, factories, consolidators, consignees, and brokers.

23. Number of documents per partner: The average number of documents that need to be attached to a partner. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

24. Number of documents per country: The average number of documents that need to be attached to a country. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

25. Number of languages used within RMS: The total number of user languages, including the primary language, which will be used within RMS.  For a single-language client, the number of languages would be one. 

26. Will you have multiple currencies?  Will different currencies be used at different locations (stores and warehouses) within RMS?  Please answer yes or no.

Items

27. Number of staple SKUs: The total number of staple SKUs that will be tracked within RMS.

28. Staple SKUs per store: The average number of staple SKUs that will be stocked at each store tracked within RMS.

29. Number of fashion styles: The total number of fashion styles that will be tracked within RMS.

30. Fashion styles per store: The average number of fashion styles that are represented by SKU-level fashion items stocked at each store tracked within RMS.

31. Number of fashion SKUs: The total number of fashion SKUs that will be tracked within RMS.  This is the total of all fashion SKUs in all fashion styles, not the number of SKUs per style.

32. Fashion SKUs per store: The average number of fashion SKUs that will be stocked at each store tracked within RMS.

33. Number of packs: The total number of all types of packs that will be tracked within RMS.  A pack item in RMS is made up of a group of items that can be sold and/or ordered as a unit.  A pack item can contain fashion and staple SKUs, fashion style/pack templates (a pack of fashion SKUs pre-packed by the supplier in a set combination or template of sizes and colors of a fashion style), and other pack items (inner packs).  The nesting of packs is limited to two levels – outer packs may contain inner packs, but inner packs may not contain outer packs or other inner packs.  Packs are designed (but not limited) to work within RMS in two ways.  The first is to simplify the ordering process by allowing items to be ordered en masse by ordering the pack containing them.  Orderable packs may be defined by the buyer to simplify the ordering process either by grouping items that the buyer will often order together or by using a fashion style/pack template to group fashion items that the supplier will pre-pack together.  The supplier can also define orderable packs as groups of items that will come pre-packaged from that supplier.  Buyer packs can be exploded to component SKU level before the order is placed with the supplier if the supplier does not package the goods together.  Packs can be ordered by the pack’s SKU if the supplier defines the pack either as a vendor pack or as a fashion style/pack template.  The other way a pack may be used in RMS is as a group of items to be sold together.

34. Average number of items per pack: The average number of component items that will be found within each pack.  This number should figure in both fashion and staple SKUs within a SKU-level pack, or inner packs included in outer packs.  All types of packs should be considered.

35. Packs per store: The average number of sellable packs that will be stocked at each store tracked within RMS.

36. Percentage of item/locations that are forecasted: The percentage of all item/location combinations that are forecasted using Retek Demand Forecasting.  If RDF is not used, this number should be zero.

37. Number of weeks to forecast items: This is the number of weeks in the future that we want to hold forecast information
38. Will you use daily forecasting?  Daily forecasting allows the storage of daily forecast information in addition to weekly forecast information.  If you will be using this functionality answer yes otherwise skip to question # 40.

39. Number of days to forecast items: This is the number of days in the future that we want to hold forecast information.

40. Number of images per item: The number of images associated with an item.  An image can include (but is not limited to) a bitmap picture, a Word document describing details of the item, a spreadsheet detailing production schedules, etc.

41. Number of documents per item: The average number of documents that need to be attached to an item. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

42. Number of timelines per item: The average number of timelines that are associated with a given item.  An item timeline within RMS is a method of capturing user-defined dates and adding them to the item to track it throughout its lifecycle.

43. Average number of steps per timeline: The number of steps that are associated with a timeline on average.  Note that this is the number of steps for all timelines (item, order, order/item, and vessel/voyage/ETD).

44. UPCs per SKU: The average number of UPCs that will be associated with each SKU tracked within RMS.

45. Suppliers per SKU: The average number of suppliers that will be listed for each SKU tracked within RMS.

46. Number of origin countries per item/supplier: The average number of countries that a given supplier may obtain a specific item from.

47. Suppliers per UPC: The average number of suppliers that will be listed for each UPC tracked within RMS.  In RMS, it is possible to have a supplier listed for a SKU but not for the associated UPC.

48. Season/Phases per item: The average number of season/phase combinations that will be listed for each SKU tracked within RMS.  Seasons associate an item with a particular selling period within the year and are used mainly for reporting purposes and replenishment of forecasted items using the Seasonal Time Supply or Seasonal Dynamic method of replenishment.  A season may have one or more phases associated with it.  Phases are additional time period divisions of a season.

49. Ticket Types per item: The average number of ticket types that will be used for each SKU tracked within RMS.  The Tickets and Labels dialog within RMS supports the capture and distribution of information printed on tickets or labels.  The ticket types indicate the types of information that will be displayed on the printed ticket or label, such as User Defined Attributes, SKU, SKU description, etc.
50. Months of item sales history: The number of months that item sales history records will be held in RMS. Item/location-level history records hold a total sale quantity, sale value and gross profit for each SKU/store/week combination.  These totals are calculated and recorded when the POS data is uploaded into RMS. 
51. Inventory history level: The amount of inventory history that should be captured in the weekly inventory history programs.  The no history and end of week inventory both create sales history records only for the SKU/stores that actually had sales during a given week.  The all items option will track history for every SKU/store combination regardless of whether there was a sale or not.
52. Percentage of all items sold in each store per week: The percentage of all items that are sold in each store per week.  This percentage will be used to calculate the amount of history that will be written if you chose an inventory level other than all.  
Importing

53. Will you use the import module? The import module is used to track obligations, actual landed cost, letter of credit, transportation, and customs entry.  Choose yes if you have purchased this module, otherwise choose no and skip to question #71.

54. Number of import countries that are used: The number of countries into which items will be imported within the RMS.  For example, for North American retailers, the number of import countries may be 2, the USA and Canada.

55. Percentage of items that are import items: The percentage of items that are procured from a country other than your primary country.

56. Average number of conditional tariff treatments an item is eligible for: Average number of conditional tariff treatments associated with a given item.

57. Number of HTS to be used: The number of Harmonized Tariff Schedule (HTS) codes to be used in the system.  An HTS code is a government-required method of classifying an item for clearance through customs.

58. Number of HTS per item: The number of distinct HTS codes associated with a given item.

59. Number of tariff treatments per HTS: Average number of tariff treatments expected for any given HTS code.

60. Number of assessment components per HTS: The average number of individual assessment cost components for each HTS code. Each HTS code has associated assessment cost components.  Assessments cost components consist of duty, taxes, fees, anti-dumping charges, countervailing charges, and other customs entry related changes (harbor maintenance fee, merchandise-processing fee).

61. Number of documents per HTS chapter: The average number of documents that need to be attached to an HTS chapter. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.
62. Number of fees per HTS: The number of fees expected per HTS code.  A single fee is typically assigned to an import item such as refined sugar.  Other HTS codes may have more than one fee.
63. Number of taxes per HTS: The average number of tax codes expected to be assigned per HTS.  Products like liquor and/or tobacco cigarette imported items will have taxes associated with their HTS code.
64. Number of government agencies per HTS: The expected number of government agencies that will be associated with an HTS code.  Examples of these types of government agencies are: U.S. Department of Agriculture, Department of Transportation, Consumer Product Safety Commission etc.
65. Number of tariff treatment exclusions per HTS tariff treatment: Number of expected exclusions per HTS tariff treatment.  Exclusions are granted and revoked based on trade relations between the involved countries.
66. Number of years of HTS history: The number of years Retek Trade Management will store HTS data.
Value Added Tax (VAT)

67. Will you use VAT? Will Value Added Tax (VAT) be tracked within and added to the retail figures kept in RMS? Please answer yes or no.  If no, skip to question #70.

68. Number of VAT regions: The total number of regions (normally defined by the borders of countries) that will be defined for different VAT rates and codes tracked within RMS.

69. Months of VAT history: The number of months that VAT history records will be held in RMS.  VAT history records hold a total VAT paid by customers for each SKU/store combination by date.  This total is calculated and recorded when the POS data is uploaded into RMS.  Important: If VAT history needs to be kept for an extended period of time (years) for legal reasons, it should be archived if at all possible to keep the database reasonably sized.  Only data that must be accessed on-line should be kept within RMS.
User Defined Attributes (UDAs)

The User Defined Attribute (UDA) dialog provides users with a method of creating identifying attributes (e.g. fabric content, silhouette, etc.), or traits, and associating them with items at the department, class, subclass or item level.  These attributes are ‘user defined’ in that they are independent of current RMS processing and can be used to ‘customize’ RMS without modifying it.  UDAs are useful for informational/reporting purposes and are used in RMS for ticketing and SKU list creation.  They are not used as traits or indicators to be interfaced to external systems or for additional processing within RMS.

70. Average number of LOV UDAs per item: The average number of List of Values (LOV) –type User Defined Attributes (UDAs) that will be associated with each item tracked within RMS.  An LOV-type UDA is an attribute that will be associated with a valid value chosen from a list created to go along with that particular attribute when it is assigned to an item.

71. Average number of valid values per LOV UDA: The average number of valid values that will be associated with each LOV-type UDA used within RMS.

72. Average number of date UDAs per item: The average number of date-type User Defined Attributes (UDAs) that will be associated with each item tracked within RMS.  A date-type UDA is an attribute that is associated with a date when it is assigned to an item.

73. Average number of free form UDAs per item: The average number of free form text-type User Defined Attributes (UDAs) that will be associated with each item tracked within RMS.  A free form text-type UDA is an attribute that is associated with a string of text up to 250 characters in length when it is assigned to an item.
Estimated Landed Cost

74. Will you use estimated landed cost? Will estimated landed cost be tracked within and added to cost figures kept in RMS?  Estimated landed cost in RMS consists of cost components added either to individual items to help in calculation of the markup percent, or to item/location records on a purchase order to include extraneous ordering/shipping costs such as duty and transportation expenses.  Please answer yes or no.  If no, skip to question #81.

75. Average number of discharge ports per item: The average number of ports that a given item may be imported through.

76. Average number of expense components per item/zone: The average number of individual expense cost components for each item/zone combination that will be tracked within RMS and assigned estimated landed cost.  Expense cost components are partner and supplier charges incurred, above and beyond merchandise cost, while bringing the item from point A to point B.  These include Handling Fees, Ocean Freight, Inland Freight, Partner Commissions, Packing Fees, etc.

77. Average number of cost zones per item on an order: The average number of distinct cost zones that will be associated with each item listed on a single purchase order processed within RMS. 

78. Percentage of items using estimated landed cost: The percentage of all items tracked within RMS that will be associated with estimated landed cost components.

79. Number of distinct origin country/lading port/discharge port combinations per item: The number of distinct transportation routes (paths) per import item.

80. Average number of expense components per origin country/lading port/discharge port combinations: The average number of expense components per transportation route (path).

Pricing

81. Percentage of corporate priced items: The percentage of all items tracked within RMS that will be corporately priced.  A corporately priced item has the same retail price at all stores.  A corporate pricing zone group has a single pricing zone, and all stores in the company are in that zone.  This question only applies to retailers that will be running with a single currency.

82. Percentage of zone priced items: The percentage of all items tracked within RMS that will be zone priced.  A zone priced item can have a different retail price in each pricing zone it is assigned to.  All stores within a zone pricing zone group will all use the same currency and have the same retail price for the item.

83. Percentage of store priced items: The percentage of all items tracked within RMS that will be store priced.  A store priced item can have a different retail price at every store.

84. Average zones per pricing zone group: The average number of pricing zones that will be associated with each zone pricing zone group tracked within RMS.  Zone pricing zone groups have any number of pricing zones within them, from one to the total number of stores.

Cost zone groups are set up like pricing zone groups, but are used for managing estimated landed cost by defaulting components based on supplier and country level defaults.  The defaults will be used to estimate landed cost for an item/location combination (including both stores and warehouses) when the relationship is set up, but is manually modifiable.  Questions 85 - 88 only need to be answered if you will be using estimated landed cost.

85. Percentage of corporate costed items: The percentage of all items tracked within RMS that will be corporately costed.  A corporately costed item is associated with the same landed cost profile at all locations.  A corporate cost zone group has a single cost zone, and all locations in the company are in that zone.  This question only applies to retailers that will be running with a single currency.

86. Percentage of zone costed items: The percentage of all items tracked within RMS that will be zone costed.  A zone costed item can have different landed cost profiles associated with it in each cost zone it is assigned to.  All locations within a zone cost zone group will use the same currency and have the same landed cost profile associated with the item.

87. Percentage of store costed items: The percentage of all items tracked within RMS that will be store costed.  A store-costed item can have a different landed cost profile associated with it at every location.

88. Average zones per cost zone group: The average number of cost zones that will be associated with each zone cost zone group tracked within RMS.  Zone cost zone groups have any number of cost zones within them, from one to the total number of locations.

Purchase Orders

89. Percentage of direct store delivery orders: The percentage of purchase orders processed within RMS that will be delivered directly to the store from the vendor.

90. Percentage of flow-through orders: The percentage of purchase orders processed within RMS that will be delivered to a warehouse, cross-docked and then allocated out to stores from there.

91. Percentage of warehouse stocked orders: The percentage of purchase orders processed within RMS that will be delivered to a warehouse from the vendor and are stocked there rather than being allocated to stores.

92. Order per month: The average number of purchase orders that will be processed within RMS per month.  This includes both manual and replenishment orders.

93. Line items per order: The average number of line items that will be written to each purchase order processed within RMS.

94. Number of documents per order: The average number of documents that need to be attached to a purchase order. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

95. Number of documents per order/item: The average number of documents that need to be attached to a purchase order/item combination. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

96. Percentage of SKUs that have discounts: The percentage of SKUs tracked within RMS that will have applicable supplier discounts (deals, brackets and/or allowances) associated with them.

97. Percentage of orders that are import orders: The percentage of all orders created in the RMS that will be import orders.

98. Average number of items per import order: The average number of items on an import order.

99. Average discounts a SKU has: The average number of supplier discounts (deals, brackets and/or allowances) that each SKU tracked within RMS will be associated with.

100. Number of timelines per order: The average number of purchase order timelines that will be assigned to each order processed within RMS.  An order timeline within RMS is a method of capturing user-defined dates and adding them to a purchase order to track it throughout its life cycle.  For example, a timeline may set up with the steps ‘Order Approved’, ‘Start Fabric Production’ and ‘Start Selling Period’.  Another timeline for that order may have the steps ‘Order Sent to Supplier’, ‘Supplier Shipped’, ‘Received at Warehouse’, ‘Allocations Created’, ‘Received at Stores’.

101. Number of timelines per order/item: The average number of purchase order/item timelines that will be assigned to each order/item processed within RMS.  An order/item timeline within RMS is a method of capturing user-defined dates and adding them to a purchase order/item to track it throughout its lifecycle.  An example may have the steps ‘Order sent to supplier’, ‘Supplier shipped item’, ‘Item received at warehouse’, ‘Item allocations created’, ‘Item received at stores’.

102. For the direct store delivery orders, how many stores do you distribute a line item (SKU) to? The average number of individual stores each SKU on a purchase order processed within RMS will be directly ordered to. (see example below)

103. For the warehouse-stocked orders, how many warehouses do you distribute a line item (SKU) to? The average number of individual warehouses each SKU on a purchase order processed within RMS will be directly ordered to and stocked at. (see example below)

For Direct Store Delivery Orders, the number needed is the average number of distinct stores that appear on the Purchase Order.  Likewise, for Warehouse Stocked Orders, the number needed is the average number of distinct warehouses that appear on the Purchase Order.
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104. For the flow-through orders, how many warehouses do you distribute a line item (SKU) to? The average number of individual warehouses each SKU on a purchase order processed within RMS will be cross-docked through. (see example below)

105. For each warehouse that is distributed to, how many stores does a warehouse typically distribute to? The average number of individual stores each warehouse will allocate cross-docked merchandise from a purchase order processed within RMS out to. (see example below)

In this example 3 stores are distributed to.
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(A) Represents the number of warehouses a line item on a Flow-Through order is distributed to.

(B) Represents the number of stores a warehouse will distribute to on a Flow-Through order.  
106. For direct store delivery orders, how many stores do you ship to on a single Purchase Order?  The average number of individual stores that will be listed for direct shipment/delivery on each purchase order processed within RMS.

107. For warehouse orders, how many warehouses do you ship to on a single Purchase Order? The average number of individual warehouses (either to be stocked at or cross-docked through) that will be listed on each purchase order processed within RMS.

108. Months of order history: The number of months that order history records will be held in RMS.  This number indicates how long orders should be kept on the ordering tables after they are completed or cancelled.

109. Months of allocation history: The number of months that allocation history records will be held in RMS.  This number indicates how long allocations should be kept on the allocation tables after they are completed or cancelled.

110. Number of suppliers requiring daily EDI sales/stock activity reports: The total number of suppliers tracked within RMS that will need daily sales audit reports downloaded to them.  This summary report is normally sent to EDI suppliers, giving them data regarding sales details, stock on hand for all locations, and in-transit quantities for the SKUs primarily supplied by them.

111. Number of new/changed items received via EDI per day: The average number of items tracked within RMS that will be added to or changed in the item catalog and uploaded into RMS from the supplier each day.

112. Number of cost changes received via EDI per day: The average number of items tracked within RMS that will have cost changes initiated by the supplier and uploaded into RMS from the supplier each day.

113. Number of days EDI new/changed items and cost changes are held: The number of days that the item catalog and cost changes uploaded from the supplier will be held in RMS after upload.

114. Average number of times an approved order is revised: The average number of times that order revisions will be sent from the supplier via EDI for a single approved purchase order being processed within RMS.

115. Number of days order revisions are held: The number of days that order versions and supplier revisions will be held in RMS after the order they are associated with has been completed or cancelled.  Order versions are written to the revision tracking tables each time an approved purchase order is created or modified.  Order revisions are uploaded from the supplier during the EDI batch processing and written to the same tables.  A module is provided on-line to allow order revisions to be accepted or old order versions to be reinstated.

116. Percentage of flow-through orders that will be pre-marked with the allocation location by the supplier: The percentage of purchase orders processed within RMS that will be pre-marked by the supplier with allocation information and cross-docked through a warehouse, marked for carton receiving.
Deals
117. Deals per month: Estimated number of complex deal to be processed in RMS per month.
118. Components per deal: Average number of components per deal.  A component is an entity on a deal defined by it’s deal type, billing type and billing schedule.
119. Average number of item/location combinations used per deal component: The average number of SKU/Store or SKU/Warehouse combinations per component on a deal.
120. Average number of SKU/store, SKU/warehouse combinations with active deals on any given day: The average number of concurrent (active with overlapping dates) SKU/location deals per day.
121. Average number of items per order that have applied deals: The average number of items per order that have applied active deals associated with them.
122. % of deals that will be ‘buy get free’ deals:  The percentage of deals that will earn free additional SKUs for a certain number of purchased SKUs of the same or different SKUs.  For example, if you buy 100 of SKU 2 you will get 10 of SKU 3 for free.  Or if you buy 100 of SKU 2 you will get and additional 50 of SKU 2 for free.
123. Months of deal history: The number of months RMS will store deal data after a deal is closed.
Contracting:

124. Will the contracting module be used?  Will the contracting module be used to create contracts and raise purchase orders against those contracts in RMS?  The contracts and calls dialog in RMS allows the retailer to create production contracts with a vendor.  The retailer may decide that a certain number of items in a fashion style will be needed by a particular date and write a contract, committing the supplier to produce those items in the given time frame.  Contracts may also be written according to total cost rather than total quantity.  A contract may consist of SKU-level records and, if the retailer decides to use soft contracting, style- or option (style/size or style/color combination) -level records.  Please answer yes or no.  If no, skip to question #129.

125. Number of contracts per month: The average number of contracts that will be created within RMS in a given month.

126. Number of detail records per contract: The average number of detail records that will be held in RMS for each contract created.  A detail record consists of a style, style/color, style/size or SKU along with locations and/or dates (depending on the data required for the contract type).  If the soft contracting indicator is set to ‘Yes, detail records do not need to be firmed up to SKU level before a contract can be approved and ordered against.  A type-A contract detail record consists of a style, style/color, style/size or SKU along with a date.  A type-B contract detail record consists of a style, style/color, style/size or SKU along with a location and a date.  No detail records are written for C- or D-type contracts (item information is held on cost records – see #129).  Each item on a contract can have multiple locations and/or dates.

127. Number of different costs on a contract: The average number of cost records that will be held in RMS for each contract created.  A cost record consists of a style, style/color, style/size or SKU along with a contract unit cost.  Costs can be held at style, option (style/color or style/size) or SKU level.  Each item on a contract must have one cost record either for the SKU, or the SKU’s style or option.  Therefore, if contract costing is done at the style level but the actual contracting is done at the SKU level, the contract may have one cost record that corresponds to several SKU-level detail records.  For C- and D-type contracts, the contract cost records indicate which items are on the contract since no detail records are written for these contract types.

128. Months of contract history: The number of months that contract history records will be held in RMS. This number indicates how long contracts should be kept on the contracting tables after they are completed or cancelled.

Letter of Credit (only available with Importing)

129. Letters of credit per month: The average number of letter of credits created within RMS within one month.

130. Number of documents per letter of credit: The average number of documents that need to be attached to a letter of credit. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

131. % of LCs that are short form:  The percentage of letters of credit that are filled out in the short form.  This plus the percentage of long form LCs must equal 100.

132. % of LCs that are long form:  The percentage of letters of credit that are filled out in the long form.  This plus the percentage of short form LCs must equal 100.

133. Average number of orders per letter of credit: The average number of orders that will be attached to a letter of credit within RMS.

134. Number of amendments per letter of credit: The average number of amendments that will be attached to a letter of credit within RMS.

135. Number of documents per letter of credit amendment: The average number of documents that need to be attached to a letter of credit amendment. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

136. Number of activities per letter of credit: The average number of activity records that will be attached to a letter of credit within RMS.

Obligations (only available with Importing)

137. Number of obligations received from partners and suppliers per month: Obligations are invoices or bills received from partners and supplier for charges above and beyond merchandise cost.  Obligations include a breakdown of individual cost components.  For example say you order an item from supplier 'A' who uses factory 'B'.  Once the item is manufactured consolidator ‘C’ ships the item.  The item must then clear customs and broker ‘D’ calculates the amount of duty you have to pay.  Consolidator ‘E’ then places the item on a truck and sends it to its final destination.  Some time later, you will most likely receive five obligations, one from each of the partners that took part in getting the item to you and one commercial invoice from supplier ‘A’.  A commercial invoice is a bill for the merchandise cost of the item; it is not an obligation and should not be included in the average number received per month.

138. Number of cost components per obligation: The average number of charges on one obligation (i.e. invoice or bill) received from a partner or supplier.

139. Number of order/items per obligation:  The average number of distinct order/item combinations that will appear on an obligation.

140. Number of locations for an order/item on an obligation: The average number of locations on a location level detail obligation for a particular order/item combination.  Obligations are invoices or bills for charges above and beyond the merchandise cost of an item.  Some of these obligations may have location level detail for each cost component on the obligation.  For example say you order an item from supplier ‘A’ who uses factory ‘B’.  Once the item is manufactured consolidator ‘C’ ships the item.  The item must then clear through customs and broker ‘D’ calculates the amount of duty you have to pay.  Consolidator ‘E’ then places half of the items on a truck to location 1 and the other half to location 2.  The obligation received from the trucking company might be 100 USD for handling fee.  In this case when breaking down the 100 USD charge to each order/item/location combination, half would go to the order/item/location 1 and the other half would go to order/item/location 2, unless there was location level detail on the obligation that divided the charge differently.  How many obligations received per month have location level detail?  How many order/item combinations (see question #141) will be on one obligation on average?  How many unique locations exist on an order on average?  Multiply these three numbers together to get the average number of locations for an order/item on an obligation.
Transportation (only available with Importing)

141. Number of vessels used per import order: The number of vessels that are needed to bring the contents of an entire order to the importing country.

142. Number of vessels per customs entry: The average number of vessels that will be listed on a single customs entry.
143. Number of documents per vessel/voyage/ETD: The average number of documents that need to be attached to each vessel/voyage/ETD combination. Documents are often used to describe information that will be required when importing goods into the country.  Types of documents include required documents (government required), special instructions, and packing instructions.

144. Number of timelines per vessel/voyage/ETD: The number of timelines attached to each vessel/voyage/ETD combination. A timeline within RMS is a method of capturing user-defined dates and adding them to a vessel/voyage/ETD to track it throughout its life cycle.

145. Number of containers per vessel/voyage/ETD: The number of containers that are loaded onto a single vessel for a particular shipment.  These containers may hold multiple order/item combinations.

146. Number of final locations delivered to per vessel/voyage/ETD: The number of stores and/or warehouses that are the destination for the goods that are being shipped on a single vessel.
147. Will you track the transportation of fashion SKUs?  RMS can track fashion items at the SKU or style level.  If you will be tracking fashion items at the SKU level, answer yes.  If you will be tracking fashion items at the style level only, answer no.
Customs Entry (only available with Importing)

148. Number of customs entries per month: The number of customs entries that are processed in any given month.  Customs entry is defined by a customs defined entry number for the clearance of goods into the importing country.  Multiple shipments and order/items may be included in a single customs entry.
149. Number of orders per custom entry: The number of different orders that may be processed on a single customs entry.
150. Number of items per custom entry order: The number of items that would be cleared together on a single customs entry order.

Transfers

151. Transfers per location per month: The average number of merchandise transfers that will be created either manually or via replenishment at each location tracked within RMS each month.  An individual transfer is written for each distinct ‘to’ location/’from’ location combination.  Therefore, if a stock allocation transfer is created to allocate items from a warehouse out to 10 stores, 10 new transfers will be created (one for each store being allocated to).  This number should not include cross-dock transfers.

152. Items per transfer: The average number of individual items that will be listed on each merchandise transfer manually created within RMS.

153. Months of transfer history: The number of months that transfer history records will be held in RMS. This number indicates how long transfers should be kept on the transfer tables after they are completed or cancelled.

Work Orders

154. Percentage of transfers that have work orders attached: The percentage of all transfer orders that require work orders to be completed in the warehouse.

155. Percentage of purchase orders that have work orders attached: The percentage of all purchase orders that require work orders to be completed in the warehouse.

156. Number of actions per work order: The average number of actions that will be attached to a work order.

157. Number of locations per work order: For each item having an action performed on it, this is the average number of locations that the warehouse will ship it to.

Return to Vendor

158. Return to vendor orders per month: The average number of merchandise return to vendor orders (RTVs) that will be processed within RMS each month.

159. Items per return to vendor order: The average number of individual items that will be listed on each merchandise return to vendor order processed within RMS.

160. Months of return to vendor history: The number of months that return to vendor history records will be held in RMS.  This number indicates how long return to vendor orders should be kept on the RTV tables after they are completed or cancelled.

Replenishment

161. Will you be using the automatic replenishment module? Will the RMS automatic replenishment module be used?  This module attempts to keep each location that is marked for automatic replenishment stocked with items by creating purchase orders or transfers for any items marked for auto-replenishment that are needed by that store.   Please answer yes or no.  If no, skip to question #166.

162. Percentage of items on replenishment: The percentage of all items tracked within the RMS that will be on replenishment

163. Percentage of locations on replenishment: The percentage of all locations set up within RMS that will be on replenishment.

164. Average number of days per week item/locations is to be reviewed for replenishment: The average numbers of days per week that all the item/location relationships set up within the RMS are to be reviewed for replenishment.  For example, if item/locations are generally reviewed once every 2 weeks, this number would be 0.5.  If item/locations are generally reviewed 2 times per week, this number would be 2.

165. Number of weeks replenishment results are held: The number of weeks results from the replenishment runs will be held on the replenishment results table.  For example, for analysis purpose, one may want to keep 2 weeks of replenishment run history on the table to analyze the replenishment process over the last 2 weeks.

Price Change Events

166. Percentage of corporate priced events: The percentage of pricing events processed within RMS that will be executed at a corporate price zone group level.  Corporate priced events consist of price changes made to corporately priced items.

167. Percentage of zone priced events: The percentage of pricing events processed within RMS that will be executed at a zone price zone group level.  Zone priced events consist of price changes made to zone priced items.

168. Percentage of store priced events: The percentage of pricing events processed within RMS that will be executed at a store price zone group level.  Store priced events consist of price changes made to store priced items.

169. Price changes per month: The average number of all types of permanent price change events that will be processed within RMS each month.  Example:  You received a better price on all your T-shirts from your vendor, so to pass the savings on to your customers you are going to do a permanent price change on those products.  That would be 1 price change event to xxx number of SKUs.

170. SKUs per price change: The average number of SKUs that will be listed on each price change event processed within RMS (see previous question).

171. Zones per price change: The average number of zones that will be listed on each price change event processed within RMS.  This only applies to zone priced events.

172. Stores per price change: The average number of stores that will be listed on each price change event processed within RMS.  This applies to both corporate and store priced events.

173. Months of price history: The number of months that price history records will be held in RMS.  A price history record is written each time the price of an item changes (both by price changes and clearance events), beginning with the original price of the item when it is created.  Price history is held at an item/location level since different locations may be priced differently.
Clearance Events

174. Percentage of corporate clearance events: The percentage of clearance events processed within RMS that will be executed at a corporate price zone group level.  Corporate clearance events are made up of items that are corporately priced.

175. Percentage of zone clearance events: The percentage of clearance events processed within RMS that will be executed at a zone price zone group level.  Zone clearance events are made up of items that are zone priced.

176. Percentage of store clearance events: The percentage of clearance events processed within RMS that will be executed at a store price zone group level.  Store clearance events are made up of items that are store priced.

177. Clearance events per month: The average number of all types of clearance events that will be processed within RMS each month.

178. SKUs per clearance event: The average number of SKUs that will be listed on each clearance event processed within RMS.

179. Zones per clearance event: The average number of zones that will be listed on each clearance event processed within RMS.  This only applies to zone priced events.

180. Stores per clearance event: The average number of stores that will be listed on each clearance event processed within RMS.  This applies to both corporate and store clearance events.
Promotions

181. Single unit promotions per month: The average number of single unit promotions that will be processed within RMS each month.  Single unit promotions consist of a single promotional price for each item or department listed on the promotion.  Example, you have a weekly sales flyer in the newspaper (4 times per month).  In each promotion there are 30 items such as socks that normally retail for 4.99 and are put on promotion for 3.99.  That would be 4 promotions with 30 single unit SKUs per promo.  This does not include mix and match, i.e. buy 2 t-shirts and get 1 free.

182. SKUs per single unit promotion: The average number of individual items that will be listed on each single unit promotion processed within RMS each month (see previous question).

183. Stores per promotion: The average number of stores that will be listed on each promotion (regardless of type) processed within RMS each month.

184. Percentage of all sales that are promotional: The total percentage of all sales tracked within RMS that will be at a promotional price.

185. Months of promotion history: The number of months that promotion history records will be held in RMS.  A promotional price history record is written each time the price of an item changes due to a promotion.  This number indicates how long promotions should be kept on the promotion tables after they are completed or cancelled.

186. Will mix and match, threshold or multi-unit promotions be used?  Will the different promotion types other than straight single-unit promotions be used within RMS?  A mix and match promotion consists of items that are priced so that if a customer buys a set number of a particular item or items, they get one or more additional items at a discount (e.g. buys 2, gets 1 for ½ price).  A multi-unit promotion consists of items that are priced so that the customer gets multiple units of an item at a reduced price (e.g. 1 for $10, 2 for $17, and 3 for $25).  A threshold promotion gives the customer a discount on certain items in a specific department/class/subclass combination if they spend a specified ‘threshold’ amount (e.g. spends $100, gets 10% off; spends $200, gets 20% off). Please answer yes or no.  If no, skip to question #196.

187. Mix and match promotions per month: The average number of mix and match promotions that will be processed within RMS each month.  See #187 for an explanation of mix and match promotions.

188. Average number of items to “buy” on a mix and match promotion: The average number of different items that a customer will need to buy to get the promotional deal on each mix and match promotion processed within RMS.  For example, consider a promotion where the customer will get a free tie if they buy two shirts and a pair of socks.  This promotion consists of two different items (shirts and socks) that the customer needs to buy in order to get the promotional deal.

189. Average number of items to “get” on a mix and match promotion: The average number of different items that a customer will get as a promotional deal on each mix and match promotion processed within RMS.  For example, consider a promotion where the customer will get a tie and two pairs of socks free when they buy a 3-piece suit.  This promotion consists of two different items (ties and socks) that the customer will “get” as the promotional deal.

190. Multi-unit promotions per month: The average number of multi-unit promotions that will be processed within RMS each month.  See #187 for an explanation of multi-unit promotions.

191. Average number of pricing tiers per multi-unit promotion: The average number of different levels at which customers will get the promotional deal on each multi-unit promotion processed within RMS.  For example, consider a promotion where the customer gets one pair of socks for $5, two pairs of socks for $9 or three pairs of socks for $13.  This promotion consists of three different pricing tiers that the customer can reach to get the promotional deal.

192. Average number of items per multi-unit promotion: The average number of individual items that will be listed on a multi-unit promotion processed within RMS.

193. Threshold promotions per month: The average number of threshold promotions that will be processed within RMS each month.  See #187 for an explanation of threshold promotions.

194. Average number of pricing tiers per threshold promotion: The average number of different levels at which customers will get the promotional deal on each threshold promotion processed within RMS.  For example, consider a promotion where the customer gets 10% off each purchase of $100 and 20% off each purchase of $200.  This promotion consists of two different pricing tiers that the customer can reach to get the promotional deal.

195. Average number of department, class and subclass combinations per threshold promotion: The average number of different department/class/subclass combinations that will be listed on a threshold promotion processed within RMS.
Invoice Matching

196. Will you be using invoice matching: Will the invoice matching module be used to enter invoices into the system, match them to received shipments, manage discrepancies, and pass match invoice information to payables staging tables?  Please answer yes or no.  If no, skip to question #201.

197. Number of invoices per month: The total number of invoices (including merchandise, non-merchandise, credit notes, and debit notes) that will be entered and matched each month within RMS.

198. Number of items per invoice: The average number of distinct line items (carton/SKU/unit cost combinations) that will be included on each invoice tracked within RMS.

199. Number of VAT codes per invoice: The average number of different VAT codes/rates that will be applied to each invoice tracked within RMS.

200. Number of months of invoice history: The number of months that invoice matching history is kept within the RMS.
Stock Ledger

201. Product level to run ledger at: The merchandise hierarchy level at which the stock ledger data will be held within RMS.  The RMS base product is always run at Subclass level.  Different product levels at which data can be held are ‘D’epartment, ‘C’lass and ‘S’ubclass.

202. Location level to run ledger at: The location hierarchy level at which the stock ledger data will be held within RMS.  The RMS base product is always run at Store level.  Different location levels at which data can be held are ‘S’tore or ‘T’otal of All Stores.

203. Time level to run ledger at: The time hierarchy level at which the stock ledger data will be held within RMS.  The RMS base product is always run at Weekly level.  Different time levels at which data can be held are ‘M’onthly or ‘W’eekly.

204. Number of distinct SKU sales per store per day: The average number of distinct SKU sales recorded each day per store, including retroactive transactions, that will be listed in and tracked by the RMS stock ledger.  Reiterate: how many distinct SKUs have a transaction against them at one store during one day?  Example:  A customer goes to one store on one day and buys 10 bottles of the exact same shampoo and 2 bars of the exact same soap.  This equals two distinct SKU sales for that store. On average, how many transactions are there in any store on one day?

205. Number of days of stock ledger transaction history: The number of days that individual stock ledger transaction history records will be held in RMS.  Important: If transaction history needs to be kept for an extended period of time (years) for legal reasons, it should be archived if at all possible to keep the database reasonably sized.  Only data that must be accessed on-line should be kept within RMS.
206. Months of stock ledger history: The number of months that stock ledger history records will be held in RMS.  Individual stock ledger transaction records are rolled up to daily, weekly and monthly totals and held on the daily, weekly and monthly stock ledger history tables.  If the ledger is run at monthly level, weekly totals will not be held.

Cycle Counts

207. Maximum number of stores physical inventory is performed on at one time: The maximum number of individual stores that will be included in a single cycle count processed within RMS.

208. Maximum number of SKUs physical inventory is performed on at one time: The maximum number of individual SKUs that will be listed on a single cycle count processed within RMS.

Tax

209. Will geocodes be used?  Geocodes are defined as the lowest geographical level under which locations can be assigned for tax purposes.  RMS has a geocode hierarchy that can support the levels from Country to District in a traditional parent/child hierarchy relationship.  If you will be storing and maintaining POS taxes as geocodes answer yes, otherwise answer no and skip to question #215.

210. Number of tax jurisdictions:  The total number of tax jurisdictions you will be entering in the system.  A ‘Tax Jurisdiction’ is an instance of a Tax Level. Therefore, each Tax Jurisdiction is associated to a single Tax Level.  For example, instances of Tax Level ‘State Government’ may be Arizona, Minnesota, and Oregon jurisdictions.

211. Number of tax codes per jurisdiction:  Average number of tax codes that will be assigned per jurisdiction.  A ‘Tax Code’ is a specific type of tax, independent of a percentage rate.   Tax Codes are defined as a unique combination of a Tax Jurisdiction and a Tax Type.  Each Tax Code can have a single Tax Rate percentage effective at a point in time.  Arizona State Sales Tax and Maricopa County School Tax are examples of Tax Codes.

212. Approximate number of tax rates that will be assigned per tax code: The approximate total number of sequential tax rates that will be assigned  to one tax code over time.  A ‘Tax Rate’ is a specific percentage rate associated with a Tax Code.  Arizona State Sales Tax of 2% is an example of a Tax Rate.  Only one Tax Rate can be effective for a Tax Code at any given time.

213. Approximate number of tax rates that will be associated with an item:  The average number of individual taxes associated with one item.  For example SKU 1, a green sweater, might have a Washington State sales tax, and a King County sales tax giving it two tax rates.  

214. Will geocode and tax rate information be uploaded?  Geocode and tax rate information can be entered manually or automatically uploaded.  If it is automatically uploaded the volume of data associated with geocodes and tax rate information will be a significantly greater amount.  If you will be uploading POS tax information answer yes, otherwise answer no and skip to question #220.

215. Number of countries for which you expect to store geocodes:  The total number of countries for which RMS will be storing geocodes.

216. Number of states for which you expect to store geocodes: The total number of states or provinces for which RMS will be storing geocodes.

217. Number of counties for which you expect to store geocodes: The total number of counties for which RMS will be storing geocodes.

218. Number of cities per country for which you expect to store geocodes:  The average number of cities per country for which RMS will be storing geocodes.

219. Average number of tax codes associated with a geocode:  The average number of individual tax codes that will be assigned to a geocode at any level (i.e. country, state, county, city etc.).

POS Configurations

220. Will POS touch screen configurations be used?  Online in the POS Configuration dialogs, users will be allowed to create/modify/delete store configurations for coupons, tender types, money orders, touch buttons, product restrictions, lottery, car wash, supplier payment types and paid ins / paid outs.  If you will be using the POS configuration functionality answer yes, otherwise answer no and skip to question #230.

221. Number of button configurations: The total number of button configurations you will enter.  Button configuration functionality allows the creation and maintenance of touch buttons centrally in the RMS.  The button configurations will be associated with sites and each individual touch button within a configuration may be associated with a single item or set up as a programmable button (for coupons, tender types, paid outs, etc.).   

222. Number of buttons per button configuration:  The average number of buttons that will be associated with a single button configuration.

223. Number of items per button configuration:  The average number of items that will be associated with a single button configuration.
224.  Number of coupon configurations:  The total number of coupon configurations to be used in RMS. The coupon configuration functionality has the ability to create and maintain coupon configurations centrally in the RMS (expense coupons only).  
225.  Number of items on a coupon configuration:  The average number of items that will be associated with a single coupon configuration.

226.  Average number of criteria used to add items to a coupon configuration:  The average number of merchandise criteria that will be used to add items to a coupon configuration.  The coupon configurations enable the linking of coupons to items via the merchandise hierarchy and save the criteria used to select the item(s).  The merchandise criteria may be set up at the group, department, class, subclass or SKU level, with exclusions at the SKU level only. 

227.  Number of product restriction configurations:  The total number of product restriction configurations that will be used in the RMS.  Product restriction configurations provide the ability to create and maintain product restrictions centrally in the RMS.  The different types of product restrictions are: food stamp, minimum age, container deposit, container redemption value, date restriction, time restriction, day restriction, tender type, non-discountable, returnable and quantity limit. 

228. Average number of items on a product restriction configuration:  The average number of items that will appear on a single product restriction configuration.

229. Average number of  criteria used to add items to a product restriction configuration:  The average number of merchandise criteria that will be used to add items to a product restriction configuration.   The product restriction configuration functionality enables the linking of product restrictions to items via the merchandise hierarchy and saves the criteria used to select the item(s).  The product restriction/merchandise hierarchy criteria may be set up at the group level, department, class, subclass, and SKU level, with exclusions at the SKU level only.

Competitive Pricing
230. Will competitive pricing be used?  RMS stores data gathered by competitive shoppers at competitor stores.  If you will be using competitive pricing answer yes, otherwise answer no and skip to question #235.

231. Number of items to be competitively priced: The total number of items for which you will store competitive pricing information in the system.

232. Number of competitor stores to be shopped: The total number of individual competitor stores that will be competitively shopped.

233.  Number of competitive shopping days per month: The number of days per month that competitors stores will be shopped.

234. Months of competitive pricing history: The number of months you will store competitive pricing data before it is purged.

Sales Audit

235. Will you be using sales audit: Will you be using the sales audit module? Please answer yes or no.  If you answer no, you are done.

236. Number of registers per store: The average number of registers in operation at each store.

237. Number of cashiers per store: The average number of cashiers at any one store on a given day.

238. Number of transactions per register per day: The average number of transactions processed on one register on a single day.

239. Number of transactions with tender type of gift certificate or credit voucher per store per day: The average number of transactions processed by all registers in a store in a single day where a gift certificate or credit voucher was used as the form of payment.

240. Number of days before voucher redemption records should be purged: The number of days that voucher redemption or gift certificate records should be kept before purging the record.

241. % of  transactions expected to be in error:  The approximate percentage of your daily transactions that you predict will break audit rules and need to be corrected.

242. Average number of items per transaction: The average number of items on a single transaction at your store.

243. Average number of tax codes per transaction: The average number of tax codes that will appear on a single transaction.

244. Average number of tenders per transaction: The average number of different tenders that will appear on a single transaction.  For example, a fashion retailer may generally only have one tender per transaction, a credit card, unless a customer is also using a gift certificate which would yield two tenders on a transaction.  A grocery store might have forty or more tenders on a transaction, one for each coupon used.

245.  Will your POS transmit customer information?  If your cashiers will collect customer information such as zip codes, addresses, phone number etc. answer yes, otherwise answer no and skip to question # 247.

246. Average number of attributes per customer that your POS will transmit: The average number of customer attributes (name, phone number, address, gender, age etc.) that your POS will transmit.  Enter zero if your registers do not retain this type of data.

247. Number of audit rules: The total number of audit rules that will be defined in the system.  The audit rules drive error flagging during the audit process.  The number of audit rules will largely affect the number of errors flagged and stored in the system.

248. Average number of corrections per transaction in error: The average number of times a transaction with errors will be revised in the system.

249. Number of totals: The total number of totals defined in the system.  It is recommended to not enter less than 100 here in order to achieve a conservative (versus risky) sizing.  Underestimation is common for this category.

250. Number of totals transmitted from the POS: The total number of totals transmitted from the point of sale.  It is recommended to not enter less than 100 here in order to achieve a conservative (versus risky) sizing.  Underestimation is common for this category.

251. Number of totals defined as enterable by HQ: The total number of totals defined as enterable at head quarters.  It is recommended to not enter less than 100 here in order to achieve a conservative (versus risky) sizing.  Underestimation is common for this category.

252. Number of totals defined as entered at the store: The total number of totals defined as entered at the store.  It is recommended to not enter less than 20 here in order to achieve a conservative (versus risky) sizing.  Underestimation is common for this category.

253. Number of totals defined as system generated: The total number of totals defined as system generated.  It is recommended to not enter less than 100 here in order to achieve a conservative (versus risky) sizing.  Underestimation is common for this category.

254. Number of days before purge: The number of days you want to store audit data before removing it from the system.  It is recommended to not enter more than 45 here.  

255. Number of times you will export per day: The number of times you will export data from ReSA to other application per day.

256. Average number of transactions that are corrected after initial export: The average number of transactions you will correct after they have been exported.

257. What level do you balance at? If you have cashier responsibility where they must each balance their drawer individually, choose cashier.  If several cashiers work on a register throughout the day and the register itself is balanced, choose register.  Otherwise if cash is balanced centrally across registers at the store, choose store.

258. Will you export to Retek Merchandising System?  Will you export from Retek Sales Audit to RMS?

259. If you will export to RMS, what is the % of all transactions that are sales or returns? Answer this question only if you are exporting to RMS.  If so, then of all transactions that occur, what percentage of them are sales or returns?

260. Will you export to Retek Data Warehouse?  Will you export from Retek Sales Audit to RDW?

261. If you will export to RDW, what is the number of totals defined? What is the number of totals defined to be exported to Retek Data Warehouse?

262. Will you export to Accounts Clearing House?  Will you export from Retek Sales Audit to ACH?

263. Will you export to Universal Accounts Reconciliation?  Will you export from Retek Sales Audit to UAR?

264. If you will export to UAR, what is the number of totals defined?  What is the number of totals defined to be exported to Universal Accounts Reconciliation?

265. Will you export to General Ledger?  Will you export from Retek Sales Audit to GL?

266. If you will export to GL, what is the number of totals defined?  What is the number of totals defined to be exported to the General Ledger?

267. Will you export to Site Fuels Management?  Will you export from Retek Sales Audit to SFM?

268. Will you export to Retek Invoice Matching? Will you export from Retek Sales Audit to RIM?

269. If you will export to RIM, what is the % of DSD transactions per day?  Of all transactions that occur, what is the percentage of transactions that are direct store delivery?
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