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Great trend! Now what?



WE HELP BRANDS 
STAY RELEVANT IN 
OUR CHANGING 
GLOBAL SOCIETY.

WHAT WE DO



As creative partner we 
design tomorrows
brands, products and 
communication.

As strategic partner we 
help you understand the 
needs, values and behavior 
of your consumers.

HOW WE DO IT



UNDERSTAND: SOCIOCULTURAL TRENDS

CHARACTERISTICS OF 
BABYBOOMERS

Keywords: 
proud / third phase / 
concerned / quality 

Aged 55-70

Keywords: 
cynical / project parents / 

stressed / pragmatism

Aged 35-55

CHARACTERISTICS OF 

GENERATION X

CHARACTERISTICS OF 
MILLENNIALS

CHARACTERISTICS OF 
DIGITAL NATIVES 

& KIDS

Keywords: 
me-centric / conscious positive 

realists / smart / visual 

Aged 20-35

Aged 12-20 & 0-12

Keywords: 
born digital / parents / cradle to grave / 

learn by doing 

GENERATION TRENDS

CHARACTERISTICS OF 

WOMEN

Keywords: 
multiple identities / in charge / 
information / misunderstood

CHARACTERISTICS OF 

MEN

Keywords: 
female society / metrosexual / 

eternal adolescence / male brain 

GENDER TRENDS

Keywords: 
focus inwards / distrust / 

confusion / small & authentic

CHARACTERISTICS OF 
UNCERTAIN TIMES

Keywords: 
semiotics / increase of screens / 

hidden communication / play

CHARACTERISTICS OF 
VISUAL CULTURE

Keywords: 
human need / interactive / privacy / 

addicted / abundance

CHARACTERISTICS OF 
CONNECTED 

SOCIETY
Keywords: 

Maslow pyramid / stress society / DIY 
technology / middle class

CHARACTERISTICS OF 
HEALTH TO
HAPPINESS

SOCIETAL TRENDS



DESIGN: MARKETING, PRODUCTS & SERVICES



RESEARCH

STRATEGY

DESIGN

OUR SWEET SPOT

tessa@trendsactive.com

mailto:tessa@trendsactive.com
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PERSONALIZATION & 
THE PRIVACY PARADOX

ADDICTION TO 
INTERACTIVITY
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1. ADDICTION TO 
INTERACTIVITY

nieuw/
ander 
plaatje??



"I think there is a world market 
for maybe five computers

INTERACTIVE
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INTERACTIVE

SO:

People are addicted to 
interactivity
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INTERACTIVE

SO:

Facilitate interactive behavior by 
offering a phenomenal customer 

experience.

(Re-)humanize UX en UI.
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PERSONALIZATION & THE PRIVACY PARADOX
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PERSONALIZATION & THE PRIVACY PARADOX

Do they trust you with their data?
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SO:

We are living in a 
privacy paradox.
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SO:

Consider data as a currency. 
Trade data for personalized 

offerings.

Be transparant to win trust.

PERSONALIZATION & THE PRIVACY PARADOX
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QUESTIONS



THNX!
Aljan de Boer

06 - 31907499
aljan@trendsactive.com

@aljandeboer

mailto:aljan@trendsactive.com
mailto:aljan@trendsactive.com

