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The Opportunity
 Document Technologies Market*
���������	
 ���	��� ������� ���	����� ������� ���������

��	����� �������  � ��!�!!!� "�� �#�

��$�%�	�� � ���� �� ������� ��� �"�

&�	'%�	� ������ ��� ������� ��� ���

���(��(�(�� ������ � �"�"#�� ���� ���

�)��* �� ���#� ���� �"������ ���� �!�

+��,,��	�-�	��.�������$�/��01�(�����2(����������#���� .��3
���	�(�	

"...this is a vibrant market, energized by the 
emergence of web technology"
                           GartnerGroup, 1999
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ERP 
SAP Archive

Customer Relationship Management
Electronic Bill / Document Presentment

Document Enabled  Vertical Applications (DEVA)
Banking, Finance, Insurance, Government

e-Commerce 
Web Content Management
Transaction Logging
Catolog Archive

The Targets of Opportunity

Based on IBM Market Management analysis
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Data Management Overview
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Content Content 
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DB2 OLAP DB2 OLAP 
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MinerMiner

WarehouseWarehouse
ManagementManagement

VisualVisual
WarehouseWarehouse

Enterprise Information IntegrationEnterprise Information Integration
IBM Enterprise Information PortalIBM Enterprise Information Portal

Database ManagerDatabase Manager
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Key Points for Y2000

Aggressive growth plan in place
Increased resource in sales, channels, development

Go-to-market being built around target segments
Opportunity for partner participation

New pricing model for ASP


