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Highlights

Simplified search application for
IBM Watson Content Analytics with
Enterprise Search

Runs either as a stand alone web
application or as a portlet

Can be easily customized to fit your
specific requirements regarding look
and feel or additional features

Separate maintenance contract, thus
independent from the base products
update cycle
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IBM® Simplified Search
for IBM Content Analytics
with Enterprise Search

A simplified enterprise search approach

IBM Content Analytics (ICA) with Enterprise Search is a search and
analytics platform that combines the power of content analytics with the
scale of enterprise search and includes pre-built integrations for indexing
data and content from file shares, databases, collaboration tools and web
sites.

IBM Simplified Search for IBM Content Analytic with Enterprise Search
offers an alternative search application besides the standard ICA search
application to address customer needs for a simple search application.
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The IBM Simplified Search for IBM Content Analytic with Enterprise
Search does not replace the standard search application provided by IBM
Content Analytics with Enterprise Search but can be used in parallel.

Thus power user can still use the full featured default search application
whereas the standard enterprise users can be offered a simpler and clearer
user interface for their daily search scenarios. This application can be
preconfigured for their search areas, facets, result types and much more.
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Solution Description

The IBM Simplified Search for IBM Content Analytic with
Enterprise Search can be selected as an alternative to the
standard when a tidy, reduced and easy to use search application
is required. Either as stand alone web application, as portlet or as
IBM Content Navigator plugin is available.

Predefined search areas enable the users to limit the scope of
their searches with a single click:
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Intelligent, localizable and sortable facets for a quick drill down
in the search results:
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Smart and customizable display of search results depending on
the type of the search result:
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Technical Information

Supported Versions
Currently tested versions

Platforms
IBM Watson Content Analytics 3.0 and 3.5

IBM Watson Explorer Advanced Edition 10.0 (Analytical
Components).

IBM Content Navigator >=2.0.2

Web Servers
IBM WebSphere Application Server 7.0 or later

Jetty Web Server

IBM WebSphere Portal Server 6.1 or later

Enterprise Content Management

For support of non listed versions please contact the Germany
Asset Support Center of the ECM Software Services team,
reachable via email: gerasc@de.ibm.com

Service Offering

¢ Runtime version per IBM Content Analytics system

¢ Installation and Configuration Support
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