quisition Solutions?
S




Talent Acquisition Imperatives

Candidate pool
development is
the #2 driver to

high impact
Talent
Acquisition

Recruiters Moving to

would not Cognitive

rehire 39% Recruitment
of their

recent hires

IEM



Why is cognitive computing relevant to HR?

Less than 16% of

Over 40% of organizations companies report the ability
are limited to basic HR to use data to make
reporting capabilities predictions and take action

on future workforce issues

Less than 20% of organizations are able to apply predictive analytics to
address important people issues

Source: “Unlocking the People Equation”, IBM Institute for Business Value, 2014 IBM



IBM HR Summit

Job-seekers today are
just like consumers.

Recruitment
i Marketing

#PowerUpHR
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Lead Manager

As a sourcer, | can attract, engage, and nurture my leads. Alerts and notifications ensure that
important tasks never slip through the cracks.

Key Capabilities

« Use on any device through elegant,
responsive design

Greenwell

- Robust, market-leading email
marketing tool

- Analytics measuring the
effectiveness of marketing efforts

- Improved external search, plus
option to select additional search
vendors

- Customer created/managed landing
pages for leads to engage with the
organization and express interest

- Customer-created branded email
templates

 Localization and translations

IBM HR Summit #PowerUpHR
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New Features Since Dec 2015 Release

= Lead Manager

Sourcer Experience

* Bulk import Lead’s via Excel

« Export Lead data into Excel

* Mass Update Leads’ status with full status

tracking

+ Mass Add to Campaign

* Toggle to Next/Previous records on Lead

Profile

 Privileged users can view ALL Campaigns

» Easily insert Apply URLs into communica-

tions
Upload resume via Landing Page
Search Enhancements

Campaign search

Boolean support for Lead Search
Campaign data in DIT
« Campaign fields
» Lead standard fields

Translation certification in progress

IBM HR Summit

' Import Leads

0 -

Prepare file (steps 1 of 2)

First download the template below and populate it with your lead's content. Make sure all
fields are correctly populated such that you don't get any validation error in the process.
Note: You may import 5000 leads at a time.

% Download template

Next, select the language your file is in and upload the updated template file below.

Language:

English

Click continue to go to next

Testimport.xisx X

(ol (\ - Cancel

Please seectany additonal filds you want included inthe export and movethe o theright, This expor il inclade all data onthe cutent page pls th next  pages.
additonal data i requied, rocee 10 the next st ofdata via pagination ks and infitethe action again.

(Other Email (OtherEmai) A
Mobile Number (MobieNumber) 1
Home Number (HomePhone)

Other Number (OtherNumber)

Work Number (WorkNumber)

|Address 1 (AddressLinet)

Address 2 (AddressLine2)

PostalZip Code (ZpCade)

Linkedin URL (LinkedlnURL)

Facebook URL (FacebookURL)

Tuiter URL (viterURL)

Email Optn (EmaiOptin)

SHS Optn (SmsOpt)

Resume Key (ResumeKey)

Modied By (ModdfiedBy)

Moifed On (ModfiedDte)

Curtency (Curency)

(Curtnt Base Compensation (CurentBaseCompensation)
(Curtent Beneits Compensation (CurentBeneftsCompensatin)
A you a curent Employee? (CuretEmployee)

pe
Desired Annuel Compensation (DesiedAnnualCompensaton)

Do you hae a relatve working for us? (HasRelativesWorkingForClent)
Have you worked fo us before? (HasWorkedForClent)

Refered By (ReferedBy)

Education Level (EducationLeve)

(Original Source (OriginalSource)

Latest Source (LatestSource)

Brassring HR Status (HRStatusd)

Country (County)

|Area O nterest (AreaOfinterest)

|Area Of Study (EducationAreaOfStucy)

Complted (EducationCompeted)

[Favorte vacaton spo (Fawrte vacaton spot)
Aphabet (Aphabet)

First Name (Firthame)

IMiddl Neme (MiddeName)

Last Name (Lastlame)

[Emai (EmailAddress)

(Created By (Createdsy)

(Ceated On (CreatedDate)
|Submission Type (SubmissionTypeld)
State/Region/Province (State)

(Ciy (Ciy)

e




Smarter Workforce

Lead Manager — What comes next?

Q3/Q4 Targets =
‘ Buk parsing
Let the system automatically work for you ([
- Automatically create Leads from BR based on HR status/s ) _—
- Automatically create Campaigns based on Req Status " = v
- Support of custom fields in Marketing Cloud ¢ e — e

- Submit Lead to Campaign based on landing page | [
Free your Sourcers/Recruiters time to focus on key ite] . we

- Bulk upload via Excel — support of custom fields

- Bulk resume parsing

- Update Opt In status based on HR status updates

LMarkpdf x  MargBoladoc X  LocorCVodf x  Sarapof X Xingpd! X

RichardMartsCvodf x  JohrPxpd! X AberColermenpdf x  Kavinapa! x
MEssepdfx Davrioydoc x  Boriallipdf x  CVispof x  SweleKpdf x
CamertonsBamyodf x  CobyCVpd! x  GeorpeTrsteCVpdf x

LeonarcBristonspdf x  BartarTrevdoc X HorsRoypdf X

Gain insight into Lead/Candidate full lifecycle ; <ok BY o O st
- Lead Manager — additional data available in DIT ,' «. . )
Quickly find the best talent - 72 o
- Advanced Search — same features as BR responsive search! Q e d
L . 2 MName ¢ Status Leads Created Owner Configurable
- Support of additional Attachments to Lead profile i M et o e s e o e e o
Add fiters
fete®) ErvesD. (G Aie 0002 SpM6  SmhDerck  Opbond
! 0-Fied (32)
e () Frencel Anayst (NG Actie 54 0ct3.205 Smith, Desrick Optiondl
\ Canddatetype Product Manager Actie 12(4) Dec 15,2015 Smith, Derrck.
Ongoing (= .
- Constant evaluation of usability through user testing, and refinement of k. o e
design to enhance user experience E o : e e e i
- Addition of new job boards/social media sites for external searching Pl [ oo
‘ "T;::v:"m Ache ) DecB2065  SmthDerrck
» | .
< $5) 5 ’ f

* dates & scope are subject to change

IBM CorffitiéniizVl Corporation



Smarter Workforce

Lead Manager Vision — 2016 and Beyond

BrassRing -> Lead Manager Integration
I
Automated synchronization of profiles: Profile links are displayed

in both systems to quickly open the complementary record in a new
record.

< Back

Laurel Aaann @

Product Manager, Any Company 4

BR->LM Leads (privilege based):

- Today: send one or multiple candidates into Lead Manager;
standard fields/resume are populated.

- Scheduled: RAM trigger to create Lead @ configured HR status;
Via Ul - select Campaign/s’ association Overview £ A

- Vision: Client configured fields to pre-populate; automatically
update status and/or fields based on BrassRing updates

Brassring profile

™M Email: Email Opt In:
LM->BR Candidates/Contacts (privilege based): faurelbuckley@us.om.com Agrees
- Today: send multiple Leads into BR: Req/Working Folder/Contact. View lead' contact history

BR Reqs -> LM Campaigns:

- Today: create LM Campaign from BR req, standard fields are pre-
populated including Apply URLs. Link to Requisition displayed in
LM.

- Scheduled: RAM trigger to automatically create new Campaigns
based on Req creation or status update

- Vision: Client mapping of additional fields to pre-populate;
automatically update Campaign; update campaign fields based on
Req field update

IBM CorffitiéniizVl Corporation



Smarter Workforce

Lead Manager Vision — 2016 and Beyond

First half 2017 Targets

¢ Back | v‘ Engineer Q| Advanced search
- Custom fields available in DIT (completer)
|
- SMS Support i Advanced Search Hido Selected fiters : 4 v
- Enhancements to BrassRing integration ‘é S g
- OFCCP Support ‘ Search reasons Take action (¥) Display columns
Unknown
- Additional integration points with Marketing Cloud | = sowojoues Neme ¢ Sus  leads  Ced  Ower Congurable
. . . . H :‘ vanage saved searches
- Confidential Leads/Confidential Campaigns gﬂﬁ e o @) At 68 Mems  momk  Opked
- “New” indicators (Leads and Campaigns) 4 ot , _
E RSl 128R - Developer Ache 2 Aug 12,2015 Park, Jeesica
- Searchable tags for Leads
fctie &9 Engieers. (NGH Ache 000 Sp202015  SmihDerck  Oplonal
\ (-Fied (32)
‘ vienien 7 Francal Araiyst (NG Acthe 54 0ct3,2015 SnilhDarick ~ Oplonal
Candidatetyps Product Manager Active 12(4) Dec 15,2015 Sith, Derrick
/ External (72
Longer Term Vision rena) e e eREm e
. \ Referral (9) Senior System Architect Acthve 20 Dec 16,2015 Simith, Derrick
- Pre-populate Lead data when applying on Talent '
Coeuntry:
Gateway Sttty v Product Manager Ache 1269 Dects205 St Dok ; "
- Simultaneously search Lead Manager + BrassRing Lanpage: , ‘
. Solctanguege v Product Manager Acthe 12(4) Dec 16,2015 Smith, Derick
- Full Event Management capabilities —
Fetreme Sanior Systam Architect Active 12(4) Dec 16,2015 Smith, Derick

Add Leads when offline Tpetrtrame
Interactive Communities B @ C12345) 0% % 0 5
More robust Social Media integrations ‘f =
Growth in reporting capabilities

1
@

* dates & scope are subject to change

IBM CorffitiéniizVl Corporation



Recruitment Marketing Services

IBM Kenexa® Recruitment Services



Why your Employment Brand Matters

Companies who have a strong employer brand:

Drive 2.5x the amount
of applicants per job

See a43% , : .
decrease in cost E ; Have a 28%
per hire : ; lower turnover
: ' rate
2.5x%
43% 28%

O

/
T

IBM*Kenexa® Recruitment Services

Register a 36% gainin
share price over a 5-year

period

36%




Employment Branding Process

-
Site

Social Talent
Communities

EVP

Recruitment
Marketing

IBM® Kenexa® Recruitment Services

A
v

&

Internal
Comms



PERSONALITY

Rational Emotional
Facts

IBM® Kenexa® Recruitment Services

Truths

Generating the EVP through
culture research

Secondary (Rational facts)
+ Qualitative (Emotional Truths)

+ Quantitative (Personality)

EVP (Employee Value Proposition)

An authentic and realistic portrayal of the a company
culture that is emotionally compelling to the right
candidates.



Internal communications matter

Because if your current employees don’t
support your EVP, it is NOT a reflection of
your authentic culture.

+

We're part of

RS
Waypoint Homes* something big. GREAT

° RPO
Pl CHAMPIONS

BUILT THIS WAy What we do
takes heart.,
Pep Doys
CAREERS
- +
b 5 b We're proud to set the pace of a rapidly changing industry, Opportunity Find
o y " 1 S but what we stand for and how we're built never cnanues.. exists here. your hero.
e ¢ B k. THE RIGHT THING TO DO,
= ‘ ot 4 1S TO DO THE RIGHT THING.
Some people expect their job to make them happy. Others bring their e 2 ! Own your Bring
i =y 1
ownfun and exctement wherever they go. No matter what happens, L =) EEm w &) We are | passion. the fun.

their spirts and their energy never let up. That's what ttakes to be
greatat Seminole Gaming. fyou've ot the atttude to stay “up” no SOLVE.

hatter what comes your way—and to share that enthusiasm with a i el == 1OEA

for constant

customers and coworkers—you just might love t here.
'WORK TOGETHER,

SUCCEED TOGETHER.
D O
PUTTING OUR
CUSTOMERS FIRST
PUTS US IN
FIRST PLACE
S b
STABLE AND LOYAL—IT'S
JUST HOW WE'RE BUILT.
o0—0

'WE WON'T QuIT
UNTIL IT'S FIXED.

e

t the door. ) Go create
3 our future,

B
=

B Keneva' Recruitment Services

IBM*Kenexa® Recruitment Services



Career Sites

The digital hub for all N T
candidate focused _  Tous hemers -

interactions and content . . . of job seekers LA

And the first interaction prefer to agpclgrtggr’i?tg

candidates will intentionally -

have with your employment
brand.

o
R v55 y
BUILTTHIS Way

-
0 See Our Benefits

That's what it means to be Pep Boys

WERE JUST BULT THIS WAY
Leamn More =
i Apply Online Now
Take a look at our open positions
to find your perfect fit.

© Working for Pep Boys sin © Are You Bultt This Way?
How Were Buit © History and Development e WE WORK VERY HARD

Testimonials ! te.
e e 0 Aoply - ——

Training and Development

IBM* Kenexa® Recruitment Services



Recruitment Marketing

Print and digital executions of the EVP that drive the right candidates
to the career site to apply

s, - HE WAS BORN
L " TO WORK HERE.

See things
differently

v NN\O
ﬁﬁi‘tﬁﬁ"‘”* \\\\\* When flash floods hit Istanbul, 3.8 million Vodafone Turkey subscribers lost
}ﬂ “““““ ||\\\\\\\\\\\\\\\\\ connection. Together we restored their network in just one day.

E-T-N

Powering Business Worldwide

IBM*Kenexa® Recruitment Services




Video: The most powerful recruitment marketing medium

ALESSANDRA STELLATO
. . SENIOR HUMAN
Orientation/ RESOURCES MANAGER
education

Culture
showcase

When you, you want to feel like you belong

-l w7y s, = N

L ]
BARRONS

Genuine employee
testimonials

Realistic job preview/

Day-in-the-life
IBM® Kenexa® Recruitment Services

1
1
LT
al
1
H



Social Recruitment
Amplifying your EVP in the social sphere and engaging the right candidates

Discovery

——

P = - -

Implementation

Digital/Social audit
Competitor analysis
Talent acquisition
strategy and demand

Culture research & story

gathering

?
i S — - e mm e e e mm wm
e e e
é
. Content development
. Supporting design
content
. Paid promotion Meqsure
Management
. Distribution of content

via social media

IBM® Kenexa® Recruitment Services

Strategy

Creative brief
Content source
identification
Content calendar

Design
themes/standards
- —— =
- eem mm owm o

Reporting analytics
TrackMaven
Quarterly Business
Reviews

Some examples:

ployment Branding (/BME ing - Jun 26
R Have an eye for detail + a great sense of design? Join our team as a st
g

== digital designer ow.ly/OQbXZ #1BM

Now hiring a

Senior
Digital
Designer

IBM* Kenexa' Employment Branding

95 *2 View photo

Employment Branding retweeted
IBM Kenexa RPO @IBMKenexaRPO - 4h
BN 69% of retail workers rate both pay and interesting work as very
< important in attracting them to their job #HRdata
2 Rena Rasch

69% of retail workers
rate both pay and
interesting work as very

important in attracting
them to their current job

Source: IBM Smarter Workforce Research Institute - WorkTrends™ Data.




Talent Community Manager
A resource to engage with passive talent

* Designs and develops landing pages to
generate leads

« Sets up sequences for email nurture campaigns

« Create specialized campaigns for events or
specific targeted opportunities

« Creates content based on newsworthy events,
recruitment news, community outreach, etc

Interested in being part of the pilot?

« 30-60 min no obligation discovery call
« Current sourcing engines to feed pipeline?
* How many lead pages are needed? =,

* How many campaigns are required? »
!

Please hand me a business card after this meeting.

IBM*Kenexa® Recruitment Services

Il
®
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IBM HR Summit

Data-Driven Recruitment

#PowerUpHR



Job Seeker Behavior Metrics

Top Line Metrics

Last 60 Days Ending Sunday, Mar 29, 2015

Feb6,2015  Feb12,2013 ) " Mar 20, 2015 " Mar 26,2015 |
Top Line Metrics
rloul Sessions
. 4 Week Average Ending Week of Mar 22, 2015 - Mar 28, 2015
New Visitors - 4 Week Average “‘/\.
| — —
Lt S Mo Ty We Th fr s Hourly Avg. Scale = =L stytdrd dayiation
2,818 Vo - = riy Avg & ‘ S = 1 standard deviation
e o959 Fab 6, 2015 1 — B — .
§ Top Pages < Report v @) Comments | Report Options
New Sessions : J
4,169 5 : period A yomts. s (G | []Perodd
; H " M \}' - 0))
average 9
2112 —
11 ,_-/ e —— :?
1o @F12Feb6. 2015 g et Page Views b Legend
1
Average Session Length 2 il . GQLOGIN
3
15144 4 X D MOBILE_REGISTRATIONPAGE
] =
14151 o0 VAND E (] *| | cQsTaRt
7
I~ 8 () Home
13,122 - #1322 Fab 6. 2013 " : " 1 [ PRoFILEPROVIOER
Ihge Views / Session ‘
13.91 [
o average
e 7 GQLOGIN MOBILE_REGISTRATIONPAGE GQ START HOME PROFILEPROVIDER
oan [ Time Sunday Monday Tuesday
v
Feb 6, 2015 Feb 12,2015 1100 em © 1" 11g] /T Tl
e — — Find in Table l;’e “a ofto Go »m Total =999 Rows  Rows per page mn
12:00 pm m 165 148
\ A\ A \ A .
1:00 pm % 184 183 Page Name: Page Views §  Unique Visitors ~ Average Time On Page 3
200 pm 100 175 165 [@ (v GaooN 21482 0983 on11
300 pm 108 198 163 [ (v) MOBILE REGISTRATIONPAGE 9818 L 0148
400 pm 129 184 10| [ v casaar 9422 ‘,m 02
500 pm 118 1% 1oz @ w wove 8218 4 0119
[@ (v ProsiLeprovioER 8810 a1 L]
0 woeew 6% 80 04:19
IBM HR Summit S
-




Why Job Seeker Behavior Metrics?

The IBM clients who are using Job Seeker Behavior Analytics today have
learned helpful insights like — candidates who use their mobile
interfaces are 24% less likely to drop off than those who use a
desktop.

HR Leaders see analytics as their top priority, however; nearly 90% believe they are

not fully ready to take on the opportunity*
Global Human Capital Trends 2015 Report, Deloitte, 2015.

IBM HR Summit #PowerUpHR =




Mobile Optimize — Responsive Design

Greenwell Homa

| - -
Store Manager Assessment ] L l
JE— Welcome ’
- ' Samantha Daryn !
1, Others (:(,li‘:li"‘ mea )'OU hHVe 15 tdSkb 8
(00d teammate,

= Assign specialist for Catin
@ Stongly Disagree Garfeld

» Data export for Bl Rarney
» Provisioning for Andly Brunner

Signtly Disagree

NOt Sur/In Detwoen

Recent updates:
'm following

Recommendations

86% of active

candidates use their
smartphone to begin
a job search

IBM HR Summit

-9 Form

This Is a welcome message that
is configurable. Duo Date: MM DD, YYYY
on y J

sum n Sttus: v Completx

Terms and Conditions
(Step 1 01 6)

Optional téod Néve, LOMM iDSum aokor
S2 amit, CONSOCotutr JANSOING 0.
AlQuam

Minors / Youth

f yOu are undeér the age of 18 and
an 00uCE identity and neea

a parent 10 help you lorem ipsum
Employees with Disabilities
If you e physically or mentally
GSabd and will NHOd ASSIstance
0rom Psum,
Preparor / Translator Certification

If you require assistance 10

82% of organizations
don’t have job posts
optimized for
smartphone

#PowerUpHR



Example

« Two brands have seen candidate completions
increase from 55% to 97% after mobile optimization

* Overall, almost 19% increase in total candidates with
only 4 of 6 brands on Mobile (May — July: non-peak

hiring) |

« Candidate calls to the Support Center: ﬂ
* 5% decrease after 1 brand went live 4SCEeNda

« 25% decrease after 4 brands live retaﬂgroupinc.

« The number of candidates applying has increased

IBM HR Summit #PowerUpHR




de B
%3 Measure what matters, Uncover what

Brigl; Horizons

Wo I ks ' Early Education & Preschool
]

Business Problem:

Customer had problem with applicant flow since go-live.

They have shown extremely high drop-off for their teacher applications.
No sure way of identifying what the problem was, only circumstantial
information

The Need:
Uncover and accurately pinpoint the problem

The Solution:
With Digital Analytics, they identified the issues
1 page in their GQ workflow that was causing 10 — 20% drop off
Their applicants seem to have issues on the resume upload page
Approximate 30% of their job seekers are coming from mobile
devices.

Customer took the time to adjust their GQs — removing the page that
was causing so many issues and working with their internal team on the
resume upload page.

Overall, the change to the GQ resulted in a 3% reduction in drop-off rate
immediately.




Template Summary

DIT is changing

Template Identity > Template Workshop > Template Summary

Template Name
Description
Report Type
Default Time Zone
Public

Output Fields

Applied Filters

© Select a save option:

© Delivery Type:

If you are satisfied with the template, click Save. To make changes, click Back.

Gender Diversity Report

Default

(GMT-05:00) Eastern Time (US & Canada)
No

First name | Last name | Gender - Code | Country | Requisition Number | Current HR
status

Filter Criteria
Date Open 01-Mar-2015 to 08-Mar-2016

[ save template in library.

v

[ prnc | |

< Back I

FTP j Discover Talent Insights

I Save | I Cancel

IBM HR

The following result, generated within the past 14 days, is
available for download:

Gender Diversity Report
This result has 4 rows of data.

Select a download format:

© [csvin ziP file[ V]

| _pownloaa | [

Cancel

Discover Insights




DIT-TI Integration

Key Capabilities

« Ability to send all data from DIT to
Talent Insights

* Able to create data visuals charts and
graphs and save to dashboards

* Ability to schedule reports to

_?_lljtomatically update dashboards within

Busmess Adm|n|strat|on

) ; ‘2’ Psycho\ogy 30
\..4-?,3

- pos
201

« Can quickly share reports with key
stakeholders

Buisan
) esina resnses
juelsIsSsSYvy |

(N

» Security based on DIT permissions | Lt

IBM HR Summit #PowerUpHR

"II
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IBM Kenexa Talent Insights

Explore

Predict@ Share@ |
Discover answers to .
Predict outcomes and
your toughest
workforce questions

Share results with easy-
. - to-consume dashboards
make confident decisions . .
and infographics
...using any trusted
workforce data.

A unified HR analytics experience to address any workforce challenge

...that positively impact
business results.

...and be seen as a
trusted advisor.

Pel‘form

iti an

Business Results Recruiting Finane 137 ce ResU“S
e \eS

o, pssess™ Survey sa

gV

IBM* Kenexa® Recruitment Services

Hn
®



IBM Kenexa Talent Insights - Explore

Reveal insights and opportunities in any workforce data

+ Start with a question based on knowledge of your data give you a head start!
+» Additional relationships automatically suggested as your data and questions are learned over time

» Deep analytic skills not required

What do you want to analyze?

Greenwell

Greenwell

TERIRAO

7 O I

IBM® Kenexa® Recruitment Services

LT
1
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IBM Kenexa Talent Insights - Predict@

Predict outcomes and make confident decisions

+ ldentify why an event is occurring

¢ Predict business drivers from workforce & business data instead of assumptions
+ A “data scientist in a box” advisor to guide strategic workforce decisions

“This takes my team weeks to get to the same point that you got to in minutes”

Top Predictors of Employee Status

What influences Employee Status?

w

g )
e II II II —_— II II
More Predictive ® Compa-Ratio
i@ || Combination ()
(‘) Two Fields Employee Status
Aescssment Rk v Enploye St (st () OrgLewtd s Enploys St (resctve (D)
o | one Field Strength: 81%) Strength 80%)

IBM* Kenexa® Recruitment Services

Hn
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IBM Kenexa Talent Insights - Share@

Share results and be seen as a trusted advisor

¢ Easily share results with others
* Dynamic interactive experience instead of lengthy HR reporting cycles
+» Self-serve dashboards and visuals for all HR professionals

= Talent nsights
— » : . ) o ® .
= < N Greenwell Recruiting and Hiring View ¥ \@ Tom Willis
Hiring Metrics Employees
——
Requisitons by Source Requisition Status Degrees by Candidates
v v
Education
Agency Requisition Status Human Senices History
il Engineering
Career Expo [ canceLLeD Culinary Arts o
_ Computer Networking 9
S JobBoard [ oecuien Electrical Engineering 3
% Newspaper DELETED &2 Mechanical Engineerin
5 MonHon 2 Advertising and Marketing
H Other m £ !
@ W oren o 2 General Studies &
Socialllecia Breone = & % Elementary Education © § £ Secondary Education
University = Accounting Lib | Art 2 Cosmetology
- Massage Therapy I e ra S °
0 50 100 150 200 250 300 350 . I . Medicine
Business Admipistration
L . X JournalismInformation Technology Lawr: =z g ¢ =3 DIz ¥
Requisitions by Recruiter Days to Hire 2015 Wemmg%’. Psychologyg @ 28 255 o= :
. Sociology & 2 2 5 8 88
Y o ° a < 3=
N 50 onth = @ Early Childhood Education § 8 C.2 398
- 3 g0 £2 52
g, o © iy e At g NusimgAssislantZ »= 28 253 Sogs
Recruiter B 4 2 Healthcare Administration o > 8a“a
5 g (] -8~ February ~@- September C o =0
3 RecruterC 240 0 Bookkeeping =50 S
§ e g March Auto Mechanic @) & @, § o
@ I35 (] o i z0 3 harmacy
Rectuiter D ] Apri Physical EducamB ET5s
20 - May Esthetician @ RS
Rectuiter E § ° H ! 3 33
25 & - June = 23
0 2 4 6 8 10 12 1 2 3 4 5 6 7 8 9 o July g g
Requisition Id (Count distinct) Month-1 = g

IBM® Kenexa® Recruitment Services




Smarter Workforce

9

The future : Rethink HR for the Cognitive ERA

i How IBM Helps CHROs with Three Critical Imperatives:

j IBM helps you create culture, inspire the workforce and drive business strategy.

Find and hire the right talent for your
') evolving business

v Deep research, science and domain expertise
for robust engagement

v Employees are more motivated to perform their
best work.

v' IBM helps you give them a unique workplace
experience.

Understand your employee with:

Talent Acquisition solutions
Recruitment Outsourcing
Employee branding
Collaboration & Digital solutions
Talent Analytics

Create. Inspire. Drive.

Create new ways to engage and develop
your talent

v Aworldwide, end-to-end HR transformation
partnership model

v' Through IBM Design Thinking, IBM will use a
new approach to develop breakthrough ideas
and solve your toughest HR problems.

Engage your employee with:

Talent Experience & Engagement
Employee Voice

Talent Development
Personalized Learning

Open HR Platform

Talent Frameworks

Talent Analytics

« o o o e o =

NPRAGUANE @5 . TN STEEE2Y)Y /i

()
|
\

]

[ [ )
L

Transform your HR services for the
cognitive era

v World'sfirst and largest cognitive consulting
practice

v 1,000 cognitive consultants, growing to 3,000
by year end

v 20,000 analytics specialists

Optimize your HR Operations with:

HR Transformation & Optimization
Cloud HCM

Digital Change Management
Talent Analytics

Cognitive HR

- ® ® * =

© 2015 IBM Corporation



= Hiring

Select Candidates

Add the candidates you would like to further analyze and compare to your list. Watson
has found 100 best matches from 1,000 candidates based on the attributes listed. You
may choose from here or from the excluded candidates tab.

Attributes

Selling

Negotiating

Sales forecasting
Knowledge of product line

Sales closing and agreements

Hide attributes

Watson's Top 3 Candidates

Dan Vinsky ‘
Sales Manager

Differentiating attribute:
Seling

98%
Add to list ® View details

Compare my list (0) Schedule interviews e , s

Best matches (100) Excluded (900) My candidate list (6)

Mary Ruiz ‘
Sales Manager

Differentiating attribute:
Sales forecasting

98%

@ View details

Add to list

More High Ranking Candidates

Joe Peterson ‘
Sales Manager

Differentiating attribute:
Negotiating
98%

[ ] Add to list ® View details

Ronald Mendez
Sales Manager

Differentiating attribute:
Selling
: 50%

[¢] Add to list @ View details

Carol Scott ‘
Sr. Sales Manager

Differentiating attribute:

Knowledge of product line
98%

Add to list

@ View details

Mary Simpson
Sales Manager

Differentiating attribute:

Selling
: 50%

[] Add to list @ View details

Sortby: Bestmatch @ =iz 8=

Terry Alexander ‘
Sales Associate

Differentiating attribute:
Knowledge of product line

98%

[ ]Addtolist @ View details

William Hanson ‘
Sales Associate

Differentiating attribute:
Selling

T\

=

98%

[ ]Addtolist @ View details

Ruth Nguyen
Jr. Sales Associate

Differentiating attribute:
Negotiating
50%

[ Add to list @ View details



= Hiring

Select Candidates

low])

Add the candidates you would like to further analyze and compare to your list. Watson
has found 100 best matches from 1,000 candidates based on the attributes listed. You
may choose from here or from the excluded candidates tab.

Attributes

Selling

Negotiating

Sales forecasting
Knowledge of product line

Sales closing and agreements

Hide attributes

Compare my list (0)

Best matches (100) Excluded (900) My candidate list (6)
Watson’s To , )
Dan Vinsky
Sales Manager
Dan Vinsk 71 Add o list
Sales Manag AESIR ISk
Differentiatin 5 ot of 5 attributes matched ‘
Selling
Differentiating attribute: — 08%
Addtolic ¢S  View details
| 98%
All attributes:
More High F el
98%
Negotiating
Joe Petert 80%
Sales Mana¢ Sales forecasting
92%
Diff tiati Knowledge of product line
i ergh iatin 80%
Negotiating
Sales closing and agreements = O8%
82%
[ ] Add to lis - View details
Ronald Mendez Mary Simpson ‘
Sales Manager Sales Manager
Differentiating attribute: Differentiating attribute:
Selling Selling
50% 50%

Schedule interviews

Sort by: Best match © EEE EE
Terry Alexander ‘
Sales Associate
Differentiating attribute:

Knowledge of product line
98%

[ ] Add to list @ View details

A

98%

William Hanson
Sales Associate

Differentiating attribute:
Selling

[ ] Add to list ® View details

N

50%

Ruth Nguyen
Jr. Sales Associate

Differentiating attribute:
Negotiating

=




Ask Myca

| Hi Marilyn, 'm Myca what can |
help you with today?

/7
/
f
|
\
\

What can | ask?

\ __/
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| No problem, here are some questions | am
trained on.

('»‘vhat are some learning supgestions for my role?

\
4

( What are some recommended career paths? }

( How can| get a promation? )

( How do | go about getting a mentor? )
¥, g geting A,

O‘vh;l iob openings match my skils? )

¢ More Questions )

)
ASK a question..

<What can | ask? j

| Sure thing, here are some job openenings
that appear to match your skils.

( Band 7i0S Developer )

! T e )
'\DBFCITSDG\,IQIS")

( ViewTop10 )

~ YA

.
ASK & question..

l(What can | ask? /l
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| No problem, here are some key skills
related to iOS Developer positions.

(m) ( Sw'rft‘\ ( View All)

Wow! Thanks again

TR
K\{Vhat can | ask? )
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10 Job Opportunities

Band8 | 10S Developer

Ananlytics | Andover Massachusetts

N

//'- ‘.\. ,"/- .‘\\I
\ Details ) [ » Apply to Jobfs) |

a8 Application Developer

GBS | Chicago, llincis

7 "\‘ ’," "-\.I
Details | [ 2 Apply to Jobls) |
r o

f
\
\

“2ands | Data Specialist
GBS | Muttiple Cies & States

X/ N\
| Details ) | 2 Apply to Jobls) |
\ A 4 0 g

.' ‘:
N

Bxds | Software Developer

®

Receive New Job Alsts o’\j

\

High Match

High Match

Med Match

Career Navigator

Planned Career Path

Starting Job Role

Band 8 Software Developer

X i
| ( Change Starting Role )

<7

[ Details

© Select Nex Possible Career Path
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