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C-Suite Executives are embracing a:

Customer Activated Enterprise

Rising profile: The area in which CEOs expect to see customer Strong links: CxOs plan to collaborate much more Changing channels: CxOs intend to interact digitally with customers
influence grow most is business strategy development extensively with customers to @ much greater extent in the future
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Social Business...



What do you think of ‘social’?

Real value is
in business
processes
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What does the CEO think?

| need to attract, empower and
motivate very best people.

| need my people to work
together.

| want to turn every customer
touch into an unforgettable
experience.

| want to capture and act on
every customer insight.




Attract right talent...

our cullure  Weatimonials  Career paths  culture quiz  work arees  find Joba and apply

learning & learning &

My Groups | Browse Groups - 7 groups 2 s Outdoor Expert
By Date ~
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5 updates
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New Products Group )

20updates | 8 new members Boston Childrens Hospital
Div Critical Care Fellows
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Greenwell Qutdoors Club
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Greenwell Innovators
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Product Awareness Group

Marketing Updates




Lets your employees engage with each other to come up with best solutions...

1 People m Communities

= Activities

Files

;l\l Meetings Blogs, Ideation

™
™

i Chat E Calendar

I“ Wikis D Traveler

m Email Em Docs



Deliver exceptional digital experience... Engage via social, listen and improve...

Deliver, Manage and Measure
the Message: Anywhere,
Anytime




Passionately Engaged Exceptional Customer
Workforces Experiences

Personalized Collaborative Collective Cognitive
Experiences = Networking Knowledge Listening




116 billion

Growing social business
from the inbox out

Social is a
new way of working

jeli*@L Focused on
== 5 Contribution

Everybody-to-everybody interaction

Fusing the
marketplace and workplace




Social is here...

Lets employees engage, innovate and be their best with collective intelligence, and
deliver exceptional customer experience to build personal lifetime relationships.
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And CMO'’s are focusing on their priorities for the

Customer Activated Enterprise

Tech check: CMOs believe rrfbmlogy will play a big role in bdpt'ng them: realize their gods
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Social and Mobile is key...

App for everytbing: Designing great mobile apps remains
a top priority for CMOs

201 2013

o o Deslgn customer
axperlencas for apps

0 0 Usa soclal medla to
engagea customers

Usa Integrated sutes
to manage customers

Conductonline/offline
transaction analysis

Measure the ROI
of digttal technologlas

Monitor the brand
via soclal media
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MobileFirst...
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‘ I ¥, o Smartphone Shipments Surpass PCs for
First Time. What's Next?

[ ]
BY CHLOE ALBANESIUS ~ FEBRUARY 8, 2011 12:53PM EST 8 1 COMMENT
a I l O u I I I O r ‘ ‘ ‘ ' ‘ With more and more consumers trading in their old feature phones for smartphones, the smartphone market actually
eclipsed the PC market in terms of sales during the last quarter for the first time, according to data from IDC.
b . |
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SHARES

With more and more consumers trading in their old feature
phones for smartphones, the smartphone market actually
eclipsed the PC market during the last quarter for the first time,
] according to data from IDC.

Vendors shipped 100.9 million smartphones during the fourth —
quarter, according to Monday data, while IDC logged 92.1 million .

PC shipments during the same time period, according to IDC numbers from

Y January.

) ‘1 ‘ ‘ The milestone was first noted by Fortune, which said that smartphones surpassed
PC shipments much faster than expected. A Morgan Stanley analyst predicted it
might happen in 2012.
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BEYOND THE DEVICE: The Mobile Enterprise

Emergence of the Mobile Enterprise Mobility is on the Rise

A 50% | 75%

OF MOBILE USERS
ithin arm's reach OFTHETOPTEN / g:gp%‘é';g
; P US INSURANCE
COMPANIES

B WW Media Tablets WW Smartphones

IEM & IBM & - | B
200+ al M2M ‘ IBM has made
) it 10+ ACQUISITIONS
IBM SOFTWARE APPS 18 B'LLION SINCE 2006

are available today in App Stores, = ok
with almost 1,000,000 downloads AT THE END OF 2022 Bt gty uie

IBM Software, Solutions, and Services

1. Build

2. Connect
3. Manage
IBM &
S i 4. Secure
IBMreceived ' QOOA) 5. Transform exist
g 2. ranstorm existing
9 6 O/o - - OF USERS USE :5':;?5::i:;::::fn:&de?emc” Siend applications
1 2 5 + - MULTIPLE SCREENS Analytics and Business Intelligence
INCREASE IN Smostey ComPece 6. Create new ways of interacting
Social Busines
MOBILE CYBER patents . incusiry Solatons
MONDAY SALES for wireless inventions Cloud
in 2012, bringing the

total count to 270
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Key findings from our Mobile Enterprise study give us insight into the things mobile

leaders are doing differently

Create new value
at the moment of awareness

TRANSFORM

Connect with
customers in context

Integrate mobile into the fabric

of the organization OPTIMIZE

Develop and run
applications
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It’s a different world out there ...the dilemma, and choices!

designer

Building impressive mobile applications is a challenge...
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How complete is your mobile
strategy?

Do you feel confident that
you will be able to handle
new devices?

How about security?

And how do you generate
revenue from mobile
channel?

Award winning mobile development platform

Automated Mobile App Functional Testing

Continuously deliver high quality mobile applications

|dentify vulnerabilities in web and mobile application source code

Device management & security, and differentiated access based on graded trust

Fine-tuned segmentation for personalized mobile campaigns

Visibility into the customer mobile experience




Big Data Analytics...






Big Data:
Making the World go Round

Big Data is growing cnd moving fast from a variety of sources;
are you keeping up?

helps reliably store, access and
analyze any data regardless of

how fast it is moving, what
type it is, or where it resides. Its
today's emerging technology
that will help make sense of
the Big Data explosion.

Twesets per day *

Sensors

th
(M2M) populating
of Things al time data at
record setting

Information gathered by BM:

1 Chetan Sharma Consulting - US Mebile Data Market Update @2 2012 5 Wikibon - Taming Big Data
2 2011 Economist 4 IBM - Managing the Big Flood of Big Data in Digilal Marketing

3 1BM - Managing the Big Flood of Big Data in Digital Marketing 7 IBM
4 Google - How Google Search Works




Big Data is all data...
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Data at Scale

Terabytes to
petabytes of data
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Data in Many

Forms

Structured,
unstructured, text,
multimedia

e:¢

Data in Motion

Analysis of streaming
data to enable
decisions within
fractions of a second.
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Data Uncertainty

Managing the
reliability and
predictability of
imprecise data types.
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without ‘Analytics’

s just a bunch of d

MYTH: Big Data is only about large datasets; we sho

MYTH: Big Data means Hadoop..that’s it

MYTH: NoSQL means no SQL, never, utter hatred for SQL

MYTH: Big Data means unstructured data and only for senti'%“e’rs‘:i;t,




IBM Big Data & Analytics portfolio

CONSULTING AND IMPLEMENTATION SERVICES

~

Sales Marketing Finance Risk Operations Fraud IT

Industry Solutions

WATSON FOUNDATIONS

Decision Content
Management Analytics

Planning &
Forecasting

Discovery &
Exploration

Business Intelligence & Predictive Analytics

Data Mgmt &
Warehouse System

Hadoop Stream Content
Computing Management

Information Integration & Governance

Unique —fuels journey to Cognitive
Innovative — easy to consume
Complete — enterprise-ready

Fast — start anywhere and grow
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Three Key Imperatives for Big Data & Analytics Success

Build a culture that Investin a Be proactive about
infuses analytics big data & analytics privacy, security and

everywhere platform governance
.

Imagine It. Realize It. Trust It.
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Every industry can leverage Big Data Analytics...

({?, Banking

+ Optimizing Offers and
Cross-sell

+ Customer Service and
Call Center Efficiency

==~ Insurance

+ 360" View of Domain
or Subject

+ Catastrophe Modeling
+ Fraud & Abuse

Telco

+ Pro-active Call Center
+ Network Analytics

+ Location Based
Services

> Energy &
Utilities

+ Smart Meter Analytics

[

+ Distribution Load
Forecasting/Scheduling

+ Condition Based
Maintenance

. Media &
Entertain

+ Business process
transformation

+ Audience & Marketing
Optimization

9 Retail

+ Actionable Customer
Insight

* Merchandise
Optimization

+ Dynamic Pricing

Travel &
“4Y Transport

+ Customer Analytics &
Loyalty Marketing

+ Predictive Maintenance
Analytics

Consumer
3 Products

+  Shelf Availability

+ Promotional Spend
Optimization

+ Merchandising
Compliance

@ Govern.

+ Civilian Services
+ Defense & Intelligence
+ Tax & Treasury Services

@ Healthcare

+ Measure & Act on
Population Health
Outcomes

+ Engage Consumers in
their Healthcare

@Automotive

+ Advanced Condition
Monitoring

+ Data Warehouse
Optimization

~ Chemical &
Y Petroleum

+ Operational Surveillance,
Analysis & Optimization

+ Data Warehouse
Consolidation, Integration &
Augmentation

a Aerospace &
Defense

+  Uniform Information
Access Platform

+ Data Warehouse
Optimization

@ Electronics

+ Customer/ Channel
Analytics

+ Advanced Condition
Monitoring

Life
Sciences

+ Increase visibility into
drug safety and
effectiveness
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So what’s next?
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WATSON 1|

—_— Goes to Work

Cognitive systems like Watson may transform J B (For EYOU)--.
how organizations think, act, and operate inthe 270 ) = eol,

future. N - s &y @ =
of all incoming service Mﬁzmto
P X calls mﬂﬁﬁm.
Learning through interactions, they deliver @ n T T oG

evidence based responses driving better s
outcomes.

Consumers are
increasingly looking for
personalized, efficient
interactions with the
companies they frequent.
Is your organization
making the grade?

r—— R
|BM Research Jeopardy! Grand Watson for Healthcare Watson for Watson Industry
Project (2006 - ) Challenge (Feb 2011) (Aug 2011 -) Financial Services Solutions (2012 - )

(Mar 2012 -)

MWATSON

~ - 5 =
| S IBM Watson
ﬂ ] [ U > 0 @ £ 3 cimmeassdbiion exn  Engagement Advisor

ps ye<z due to defections and
S— Mmm:l::pm S Fundamentally transforming the
a . exporionce. way people and companies
interact and build relationships.
» Aocne-polntchange in
custorner satisiaction is Consumers will interact directly
assoclated with ad % with Watsen to get timely,
» Reseczch shows that to inquires.
:::::mm i Understand the subtleties of
experience, and human language
m with a competitor Search through vast

tollewing a poor customer amounts of Big Data
xparience.

Deliver fast, evidence-based
answers to users' questions
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Cloud...



10 predictions on how Cloud will impact this industry in 2014

N\
. Further segmentation , Greater Education

I\
‘ Human resources and Marketing take charge of Tech Innovation

The CIO becomes a Cloud Enabler

Small Companies have access to Big software

\
\
\
' Shift to application centric software development
10
I
[

The Cloud is no longer an “if” for many
businesses it is a given.

It Increasingly Decentralizes

Platform Business Process

as a Service as a Service The Cloud drives Software on Tap

Providers Add Gravity to the Cloud
Z

‘ The Cloud Gets Intelligent
Z

‘ Machine-to-Machine (M2M) Comes Into Its Own
7

D D

Infrastructure Software
as a Service as a Service
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We are at the inflection point in the industry...

Systems of Record New Modes of Engagement

* Data & Transactions ) Expanding Interface Modalities
I Next Generation !
* App Infrastructure Architectures L ° Big Data and Analytics

* Virtualized Resources * Social Networking

Data & Transaction Integrity

Focus on Operational Costs

32



Cloud service models

Traditional Infrastructure Platform Software
On-Premises as a Service as a Service as a Service

Applications Applications

Applications Applications

Client Manages

ient Manages

Middleware Middleware Middleware
o/S

Virtualization

Middleware .

Cl

0o/S

Virtualization Virtualization Virtualization

Client l\/llanages
pno|D ul saSeue| JOPUIA

pno|) ul saSeue|n JOPUIA

Storage
Networking

Storage
Networking

Storage
Networking

Storage
Networking

pno|) ul saSeue|n JOPUIA
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Cloudy with chances of disruption... IBM commits $1.2B to expond
global cloud footprint

1BM will have cloud facilities in To meet growing client
major geographies and key financial needs for choice,
centers, bringing greater flexibility, compliance and data
control and transparency to clients. residency, IBM will have

data centers
4 worldwide

%' L% o
?@

Key markets to open data centers in 2014: Washington, D.C., Hong Kong,
London, Toronto, Japan, India, China, Canada, Mexico and Dalas.

L Ay
IBM doubling SoftLayer cloud
capacity to meet client demand. =
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IBM Cloud solutions

Restless reinvention
Analytics everywhere
A dynamic hybrid cloud strategy

IBM Cloud Solutions

(IBM’s end-to-end cloud ecosystem)

Think It Build It Tap into It
IBM Cloud Consulting IBM Cloud Technologies IBM SmartCloud
& Management Services (Cloud enabling technologies portfolio)
(Consulting & implementation services (IBM’s enterprise class composable and ready
portfolio) to run cloud services from infrastructure to

- Expert Integrated Systems e 1aaS (infra as a service)

* Implementation e Cloud Infrastructure

* Migration - Cloud purposed HW
e Management Services ¢ Cloud Software

- Cloud purposed Software
N - N\

e Paas (platform as a service)
* Saa$ (software as a service)
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IBM BlueMix : build apps in the Cloud!

BlueMix has all the elasticity the
cloud promises us
David Bames

Applications Twitter
Soclal Analytics
An artficial inteligence computer system capable of
(RS  sooecg coveora oo et e
TS WATSON l-‘l”'"“ )
AT Appications
Colleen Halkes
node.js S
1Y ROMRC D s
Node s
wgl GRAILS
L . Grails

MacBook Air
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So what does this all mean for us?



The arrival of 3" platform

Defining the integration and intersection of Social Business, Mobile, Big Data Analytics
and Cloud Computing

Intelligent
Industry
Solutions




21 years of invention
& patent leadership

In 2013, IBM patented a record-setting 6,809 innovations that will position
the company to lead in strategic areas such as cloud computing, Big Data
and analytics, while advancing the era of cognitive systems.

1BM irventors from

47

difforent U.S. States

4]

different countrios

3000

IBM inventors

6809

Total US. patents in 2013

Thank you!

o

#8,510,296: #8,515,885: #8,423,339:
Lexical answer type Brain-inspired chip Visual analysis of a .
enco i hioctuw halas  pitinolding procos Ajay Kushwaha
and application enables the foundation for a creatss a method for
1BM Watson to more accurately new generation of discovering and viewing
assass quastions posed in cognitive systems. common patterns in protein
natural language with a high folding simulation, which

i ekt ol ool Software Solutions Technology Sales Leader, IBM Software, ASEAN
eSS 5 >

Lich 3
#8,352,953: #8,572,274: #8,373,698:
Dy s y Provisioning i ing load shed Holographic enterprise
Virtual Machines solves. data in streaming network is a virtual data
the “noisy neighbor” problem center envi that
that reduces online system addresses the chall f  would enable clients to
availability and constrains cloud  analyzing real-time streaming  remotely visualize, monitor
computing network bandwidth.  Big Data traffic jams by and manage servers, com-

reducing the data poolwith-  munications, environmental
out compromising accuracy  controls, security and other
of the insights. components,



