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C-Suite Executives are embracing a:

Customer Activated Enterprise
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Social Business…
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I can manage 

with emails

My agency 

handles my 

social media 

strategy

Real value is 

in business 

processes

It’s a 

ridiculous toy
#cool

What do you think of ‘social’?
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I need to attract, empower and 

motivate very best people.

I need my people to work 

together.

I want to turn every customer 

touch into an unforgettable 

experience.

I want to capture and act on 

every customer insight. 

What does the CEO think?
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Attract right talent…

Enable, empower and retain your best talent…
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Files

Meetings

Chat

Communities

Activities

People

Blogs, Ideation

DocsEmail

Calendar

TravelerWikis

Lets your employees engage with each other to come up with best solutions…
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Deliver, Manage and Measure 
the Message: Anywhere, 
Anytime

Deliver exceptional digital experience… Engage via social, listen and improve…
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Personalized 
Experiences

Cognitive
Listening

Collective 
Knowledge

Collaborative
Networking

Passionately Engaged 
Workforces

Exceptional Customer 
Experiences
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Social is a

new way of working

Focused on 

Contribution

Everybody-to-everybody interaction

Fusing the

marketplace and workplace
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Social is here…
Lets employees engage, innovate and be their best with collective intelligence, and

deliver exceptional customer experience to build personal lifetime relationships.
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And CMO’s are focusing on their priorities for the 

Customer Activated Enterprise

Social and Mobile is key…
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MobileFirst…
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Can you ignore the effect 

of mobile?
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Key findings from our Mobile Enterprise study give us insight into the things mobile 
leaders are doing differently

Create new value 
at the moment of awareness

Develop and run
applications

Connect with
customers in context

Integrate mobile into the fabric 
of the organization

BUILD

ENGAGEOPTIMIZE

TRANSFORM
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Building impressive mobile applications is a challenge…

It’s a different world out there …the dilemma, and choices!



Visibility into the customer mobile experience 
19

Award winning mobile development platform

Automated Mobile App Functional Testing

Continuously deliver high quality mobile applications

Device management & security, and differentiated access based on graded trust

Identify vulnerabilities in web and mobile application source code

Fine-tuned segmentation for personalized mobile campaigns

How complete is your mobile 

strategy?

Do you feel confident that 

you will be able to handle 

new devices?

How about security?

And how do you generate 

revenue from mobile 

channel?
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Big Data Analytics…
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This is how I have been described ‘Big Data’ !!!
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Volume Variety Velocity Veracity

Data at Scale

Terabytes to
petabytes of data

Data in Many 
Forms

Structured, 
unstructured, text, 

multimedia

Data in Motion

Analysis of streaming 
data to enable 

decisions within 
fractions of a second.

Data Uncertainty

Managing the 
reliability and 

predictability of 
imprecise data types.

Big Data is all data…



Big Data
MYTH: Big Data is only about large datasets; we should just say larger than what you have

MYTH: Big Data means Hadoop..that’s it

MYTH: Big Data means ‘rip-and-replace’, death to the RDBMS and no governance

MYTH: NoSQL means no SQL, never, utter hatred for SQL

MYTH: Big Data means unstructured data and only for sentiment

without ‘Analytics’

is just a bunch of data
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Unique – fuels journey to Cognitive

Innovative – easy to consume 

Complete – enterprise-ready 

Fast – start anywhere and grow

WATSON FOUNDATIONS

Sales Marketing Finance Operations HRRisk ITFraud

Industry Solutions

SOLUTIONS

CONSULTING AND IMPLEMENTATION SERVICES

BIG DATA & ANALYTICS INFRASTRUCTURE

Decision
Management

Planning &
Forecasting

Discovery &
Exploration

Business Intelligence & Predictive Analytics

Content
Analytics

Information Integration & Governance

Data Mgmt & 
Warehouse

Hadoop
System

Stream
Computing

Content
Management

WATSON FOUNDATIONS

Sales Marketing Finance Operations HRRisk ITFraud

Industry Solutions

SOLUTIONS

CONSULTING AND IMPLEMENTATION SERVICES

BIG DATA & ANALYTICS INFRASTRUCTURE

Decision
Management

Planning &
Forecasting

Discovery &
Exploration

Business Intelligence & Predictive AnalyticsBusiness Intelligence & Predictive Analytics

Content
Analytics

Information Integration & Governance

Data Mgmt & 
Warehouse

Hadoop
System

Stream
Computing

Content
Management

IBM Big Data & Analytics portfolio
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Invest in a 
big data & analytics 

platform

Be proactive about 
privacy, security and 

governance

Imagine It.Imagine It.Imagine It.Imagine It. Realize It.Realize It.Realize It.Realize It. Trust It.Trust It.Trust It.Trust It.

Build a culture that 
infuses analytics 

everywhere

Three Key Imperatives for Big Data & Analytics Success
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Insurance

• 360˚ View of Domain 

or Subject

• Catastrophe Modeling

• Fraud & Abuse

Banking

• Optimizing Offers and 

Cross-sell

• Customer Service and 

Call Center Efficiency

Telco

• Pro-active Call Center

• Network Analytics

• Location Based 

Services

Energy & 
Utilities

• Smart Meter Analytics

• Distribution Load 

Forecasting/Scheduling

• Condition Based 

Maintenance

Media & 
Entertain

• Business process 

transformation

• Audience & Marketing 

Optimization

Retail

• Actionable Customer 

Insight

• Merchandise 

Optimization

• Dynamic Pricing

Travel & 
Transport

• Customer Analytics & 

Loyalty Marketing

• Predictive Maintenance 

Analytics

Consumer 
Products

• Shelf Availability

• Promotional Spend 

Optimization

• Merchandising 

Compliance

Govern.

• Civilian Services

• Defense & Intelligence

• Tax & Treasury Services

Healthcare

• Measure & Act on 

Population Health 

Outcomes

• Engage Consumers in 

their Healthcare

Automotive

• Advanced Condition 

Monitoring

• Data Warehouse 

Optimization

Life 
Sciences

• Increase visibility into 

drug safety and 

effectiveness

Chemical & 
Petroleum

• Operational Surveillance, 

Analysis & Optimization

• Data Warehouse 

Consolidation, Integration & 

Augmentation

Aerospace & 
Defense

• Uniform Information 

Access Platform

• Data Warehouse 

Optimization

Electronics

• Customer/ Channel 

Analytics

• Advanced Condition 

Monitoring

Every industry can leverage Big Data Analytics…
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So what’s next?



IBM Watson
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Cognitive systems like Watson may transform 

how organizations think, act, and operate in the 

future. 

Learning through interactions, they deliver 

evidence based responses driving better 

outcomes.
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Cloud…
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Human resources and Marketing take charge of Tech Innovation

The CIO becomes a Cloud Enabler

Small Companies have access to Big software

Shift to application centric software development

The Cloud drives Software on Tap

Providers Add Gravity to the Cloud

The Cloud Gets Intelligent

Machine-to-Machine (M2M) Comes Into Its Own

Further segmentation , Greater Education

It Increasingly Decentralizes

The Cloud is no longer an ““““if”””” for many 

businesses it is a given.

Business Process
as a Service

Software
as a Service

Platform
as a Service

Infrastructure
as a Service

10 predictions on how Cloud will impact this industry in 2014
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New Modes of EngagementSystems of Record

Data & Transaction Integrity Smarter Devices & Assets

• Data & Transactions

• App Infrastructure

• Virtualized Resources 

• Expanding Interface Modalities

• Big Data and Analytics

• Social Networking

Next Generation 
Architectures

Focus on Speed and AgilityFocus on Operational Costs

We are at the inflection point in the industry…
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Networking Networking Networking Networking

Storage Storage Storage Storage

Servers Servers Servers Servers

Virtualization Virtualization Virtualization Virtualization

O/S O/S O/S O/S

Middleware Middleware Middleware Middleware

Runtime Runtime Runtime Runtime

Data Data Data Data

Applications Applications Applications Applications

Traditional 

On-Premises

Infrastructure

as a Service

Platform

as a Service

Software

as a Service
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Customization; higher costs; slower time to value

Standardization; lower costs; faster time to value

Cloud service models



Cloudy with chances of disruption…
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IBM Cloud Solutions
(IBM’s end-to-end cloud ecosystem)

IBM Cloud Solutions
(IBM’s end-to-end cloud ecosystem)

IBM Cloud Consulting 

& Management Services
(Consulting & implementation services 

portfolio)

• Strategy

• Implementation

• Migration

• Management Services

Think ItThink It

IBM Cloud Technologies
(Cloud enabling technologies portfolio)

• Cloud Systems

- Expert Integrated Systems

• Cloud Infrastructure

- Cloud purposed HW

• Cloud Software

- Cloud purposed Software

IBM SmartCloud

(IBM’s enterprise class composable and ready 

to run cloud services from infrastructure to 

applications SCE+, SoftLayer)

• IaaS (infra as a service)

• PaaS (platform as a service)

• SaaS (software as a service)

Build ItBuild It Tap into ItTap into It

Restless reinvention  

Analytics everywhere

A dynamic hybrid cloud strategy

IBM Cloud solutions
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IBM BlueMix : build apps in the Cloud!
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So what does this all mean for us?



38



39


