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Leveraging Social Software 
for Business Results
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  Ear ly pr e d ic tio n s ab o ut th e se  r ar e  sh ifts so m e tim e s 
un d e r e stim ate  th e ir  sc o pe ...

I think there is a world market for 
maybe 5 computers.
                        - Thomas J. Watson, Sr.

There is no reason anyone would want a computer in their home. 
                                                              - Ken Olson, founder Digital Equipment Corp.

640k is more memory than anyone will ever need.
                            - Bill Gates

Remote shopping, while ent irely feasible, will f lop. 
                                       - TIME Magazine, 1966 



C o m pa nie s  fa c e  ne w  c ha lle ng e s ...

Da ta C o nne c tio ns

1 5  p et a by t es  o f ne w  
info rm a tio n  
b e ing  g e ne ra te d e ve ry  
da y

8 0 % o f dig ita l da ta  w ill 
b e  
“uns truc ture d”

1 9 + h ou r s  s pe nt s e a rc hing  fo r 
the  
rig ht  info rm a tio n e a c h w e e k

$ 5 .3  m illion  a  c o m pa ny lo s e s  
a nnua lly  
b y  no t finding  the  rig ht 
info rm a tio n

C o m ple x ity

7 0  cen t s  p er  $ 1  s pe nt  o n m a inta ining  
c urre nt  IT  infra s truc ture s  ve rs us  
a dding  
ne w  c a pa b ilit ie s

2 5  b illion  m a rke t  da ta  
m e s s a g e s  ha ndle d 
e a c h da y a c ro s s  g lo b a l tra ding  
s ys te m s
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A  S o c ia l B us ine s s  e m b ra c e s  
ne tw o rks  o f pe o ple  to  c re a te  
b us ine s s  v a lue

T ra ns pa re nt

N im b le

E ng a g e d



T ra dit io na l 
Hie ra rc hic a l
E nte rpris e



S o c ia lly  
S yne rg is t ic  
E nte rpris e



S o c ia lly  
S yne rg is t ic  
E nte rpris e



S o c ia lly  
S yne rg is t i
c  
E nte rpris e



S o c ia lly  
S yne rg is t i
c  
E nte rpris e



Business Success



Ma r k et in g, 
C u s t om er  S er v ice

P r odu ct  a n d
S er v ice 

D ev elop m en t

Op er a t ion s , 
Hu m a n  R es ou r ces

R & D N e w  ide a s  
(inte rna l)
Ma rke t  te s t ing

E m a il a nd pho ne
K no w le dg e  s ilo s

D eep en  clien t  
r ela t ion s h ip s

D r iv e 
op er a t ion a l  

ef f ect iv en es s

W or k f or ce
op t im iza t ion

S ha re s  ins ig hts  to  g e ne ra te  
b re a k-thro ug h ide a s  a n d 
s pe e ds  t im e  to  m a rke t

R e a c he s  o ut  to  pro fe s s io na l 
ne tw o rks

'P us h' m a rke ting
C o ntro l

T rus te d re la t io ns hips
B ra nd a dvo c a c yT r a dit ion a l  

B u s in es s

A  S ocia l  B u s in es s
E ntry  P o ints



McKinsey
A broad study of 
3,249 executives

“…the fully networked enterprise can achieve…

 the highest levels of market share gains
 increased self-reported profitability
 and distributed decision making and work.”

McKinsey Quarterly
December 2010
The Rise of a 
Network Enterprise



Helping you get there...
 Busin e ss n e e d . We 'll lo o k  at th e  r e sults  th at o ur  
b usin e sse s n e e d  an d  w o r k  b ac k w ar d s to  c r e ate  syste m s th at d e live r  th o se  r e sults. 
 
 So c ial Busin e ss Fr am e w o r k .  A pr ac tic al r o ad m ap to  b e c o m in g a  
so c ial b usin e ss...e ve r yth in g fr o m  c ultur al tr an sfo r m atio n  to  go ve r n an c e , to  te c h n o lo gy.

 Catalyze  o ur  Co m m un ity. Busin e ss par tn e r  an d  d e ve lo pe r  to o ls  fo r  o pe n , 
tr an spar e n t an d  se c ur e  applic atio n s

 In c r e ase  th e  d e pth  o ur  o ur  c o r e  te c h n o lo gie s. 
 w o r ld -c lass pr e d ic tive  an alytic s
 e n te r pr ise  gr ad e  so ftw ar e  in  te r m s o f c o m plian c e , se c ur ity, go ve r n an c e  an d  sc ale
 in n o vatio n  in  m o b ility
 Un ifie d  Co m m un ic atio n s an d  th e  fle xib ility o f Clo ud  an d  h yb r id  d e plo ym e n t



G e t  S o c i a l . D o  B u s i n e s s .



Available  bo th o n premises and in the  c lo ud.



I B M   S o c i a l  B u s i n e s s  F r a m e w o r k®®

I B M  S o c i a l  B u s i n e s s  T o o l k i t  A P I s

I B M  V a l u e -a d d e d  M o d u l e s

I B M  S o c i a l  B u s i n e s s  C o r e  M o d u l e s

P a r t n e r  V a l u e -a d d e d  M o d u l e s

C o m m e r c e B u s i n e s s
A n a l y t i c s

E n t e r p r i s e
C o n t e n t  M g m t

S o c i a l  A n a l y t i c s B u s i n e s s  
P r o c e s s  M g m t

A p p l i c a t i o n
I n t e g r a t i o n

P u b l i c
S o c i a l  N e t w o r k s R i c h  M e d i a S o c i a l  

A p p l i c a t i o n s

A r c h i v i n g C o m p l i a n c e  &
D i s c o v e r y G a m i n g

P r o f i l e s C o m m u n i t i e s P r e s e n c e ,  C h a t
&  T e l e p h o n y

S o c i a l  C o l l a b .
S e r v i c e s M i c r o b l o g g i n g M e e t i n g s  &

A u d i o /V i d e o

M e s s a g i n g  &
P I M

W o r k f l o w  &
F o r m s P o r t a l

D o c u m e n t  
M a n a g e m e n t M o b i l e C o n n e c t o r s

C u s t o m e r  
E x p e r i e n c e

P a r t n e r  
C o l l a b o r a t i o n O p e r a t i o n sS a l e s  F o r c e  

A u t o m a t i o n

S o l u t i o n s



L o t u s  N o t e s

 Sim ple , e le gan t use r  in te r fac e
 Em b e d d e d  e xpe r ie n c e , ac c e ss to  c o n te xtual in fo r m atio n
 Th e se  c apab ilitie s  w ill b e  availab le  in  Lo tusLive  th is  ye ar  



I B M   S o c i a l  B u s i n e s s  T o o l k i t®®

Available  NO W

A N N O U N C E M E N T



Available  NO WI B M   C u s t o m e r  E x p e r i e n c e  S u i t e

®®

 First delivery as part of our NorthStar vision
Builds on the foundation of IBM Websphere Portal
 Will integrate web content, social, and analytics 
 Coremetrics and Unica acquisitions



Available  NO W

 Lotus Notes Traveler for Android
 Working on the hottest devices: Android's, Nokia's, iPhone's 
   and Blackberry's

 Partnering with these providers to provide full set of capabilities
 Access to all your social media: microblogs, communities,
   wikis and more

 Brought together in the new analytics-driven 
   activity streams
 



IBM LotusLive Social Business in the Cloud

Enterprise-class email Integrated third-party apps

Social 
Business Services

Mobile access Admin & help desk supportLotuLive SymphonyDomino apps

NEW Integrated third-party 
apps

2 0 1 0
2 0 1 1



L o t u s  C o n n e c t i o n s  3

Available  NO WAvailable  NO W

 Connections 3 is the start of the social business framework
● First to introduce enterprise social analytics, helping users find 
   the people, content and information they need
● Enhancements to the communities application, such as support 
   for sub-communities
● New stand-alone Forums application
● Expanded mobile support



th e  so c ial e n te r pr ise  b uild s o n  yo ur  c o llab o r atio n  r e so ur c e s 
an d  tur n s it in to  so m e th in g n e w .

it le ve r age s  n e w  b e h avio ur
- m ir c r o b lo gs
- w alls
- n e tw o r k s
- c o m m un itie s

It tur n s it in to  b usin e ss
- pr o file s
- e xpe r tise  lo c atio n
- c o m m un ic atio n
- c o m m un itie s
- ac tivitie s
- file s, b lo gs, w ik is, b o o k m ar k s
- k n o w le d ge !



S o c ia l 
B us ine s s



Disclaimer:  
Information regarding potent ial future products is intended to 
out line our general product direct ion and it  should not be relied 
on in making a purchasing decision. The information ment ioned 
regarding potent ial future products is not a commitment, promise, 
or legal obligat ion to deliver any material, code or funct ionality. 
Information about potent ial future products may not be 
incorporated into any contract. The development, release, and 
t iming of any future features or funct ionality described for our 
products remains at our sole discret ion.
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