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Does your company have a role specifically charged with
setting and executing a strategy for improving customer
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Where within your company does responsibility for
managing customer engagement and relationships lie?
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Attitudinal data

360 Degree Customer View
Interaction data
+ Email/chat transcripts = Opinions

+ Call center notes « Preferences
+ Web clickstreams * Needs & Desires
+ In-person dialogues

Descriptive data Behavioral data

+ Attributes * Orders

+ Characteristics + Transactions

+ Self-declared info + Payment history
+ (Geo)demographics + Usage history
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